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" ;;&Qapter 1

3 Unit 1 Go to America

&XH

1. save up v. %, H
2. global forum £ER¥ILIE
3. entrust v. 3,364 B
4. incentive n. ¥FY, F¥

L -0 Situation Dialogue % % % 7

(Tom and Kate are planning a trip to America.” ﬁﬁ#ﬂ% JT-rl'
¥ &£ BA#AT,)
Tom: I have two weeks’ vacation saved up.
Gl RAWEHNEY,
Kate : Really? How about we go to the United States? I'd like
to see Disneyland and Universal Studios.
P g7 ﬁﬁ]i%@ﬁ’z\#? %ﬁé&iiﬁhﬁﬂ@ﬂ"
R AR
Tom: Why not?
XA AREE?
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Kate: How about a couple of days in Las Vegas, too?_
R TILK/E 487

Tom: I could go for that. We've got to go to the Grand Can-
yon, too.
REWUAYE, RMNBIERREFE, -

Kate: And we can't miss New York City. I'd love to take in a
Broadway play.
BHERINFEAREZAY, &ﬁéﬁ%ﬂ:ﬁ?iﬁtﬂo

Tom: Isn’'t New York on the other side of the country?
AHARAEREMRIG?

Kate; Who cares? It's just a three-hour plane ride from the
West Coast.
Atta%kR? &Eiﬂ#&%ﬂfﬁﬁﬁi 3 4N/het,

Tom: Well, when you put it that way, what can I say but
yes?

16‘"15 BERRIXFEULT , RER T SRR D2 187

ha‘; %Focal-pomt Linkage ¥ X.4% ¥

*go for #& 5k ;MaF b
They went for each other in the papers.
A IZER - H A,
She doesn’t go for men of this type.
WAERAX AR I A,

*take in & # , K& 04, A
You can also take in some of the notable architectural
monuments, _ ]
HALAT LI — e E Z MR SR AR ES WS b,
I'd like to take in a movie this weekend.
RRAABEERE,
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M= Material for Extensive Reading AR

World Tourism Organization

The World Tourism Organization (WTO) is the leading
international organization in the field of travel and tourism.
It serves as a global forum for tourism policy issues and a
practical source of tourism know-how.

WTO's membership includes 139 countries and territo-
ries and more than 350 Affiliate Members representing local
governments, tourism associations and private sector com-
panies, including airlines, hotel groups and tour operators.

With its headquarters in Madrid, Spain, WTO is an in-
ter-governmental body entrusted by the United Nations to-
wards the promotion and development of tourism. Though
tourism, WTO aims to stimulate economic growth and job
creation, provide incentives for protecting the environment
and heritage of destinations, and promote peace and under-
standing among all the nations of the world. '

HRRIFER

SRS E R EF G RRAR, CHAEH®
BERFAAPABERTAYLRERIE, ' ‘

BRARASA 139 AEXAR BARK, AR 30 4
Wt B %, R ,&}ﬁlﬂgﬁ.&ifﬁiﬁ\iﬁ#ﬁ&vx.&&%ﬁikﬂ B
ERBRERTEREN L, '

BRARABERRAEHEFHLREL AETRERL
B4, 8 AR A R R AL B R AR, s TR L,
HRAEHARELEHATA Ao AR 2 3 K Ao 4] i 3R AL
& MERY KA B HRERE R ERAFRHLES
BXMHHET M.
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(5 Unit2 Travel Agency
hife 134t

1. itinerary . WRITEAER, WITHRB
2. recommend v #E3¢, Mg

3. Aly business class . #F/\ 548
4.. get back .. [E3€;#k5T

% 2 Situation Dialogue ‘& % % % ;

Travel Agent. Goodmommg Fannly’l‘mveIAgency MayI
help you? 3
MeATHE ﬂ%ﬁtﬁﬁa‘i B i, ﬁﬁ’a‘%ﬁ‘ﬁﬁﬂ‘z"

Amy: Yes, I'd like to book two tickets to Los Angeles.
3Ok REBUTHH B HYRIHLE,

TA: Do you have your itinerary all worked out? -

HRIBT R Ty

Amy: No, Iguessmyhusbandandlhaven’treallygivenit
too much thought, but we’re sure we want to go to Los
Angeles, Las Vegas, the Grand Canyon and New York.
BH . RARLKERAE LB, {E&ﬁmﬁﬁiﬂﬁﬁ

UL R T KA R4, R

TA: We have a great package deal that I want to recommend

to you. If you fly business class on the international leg




e SRS D - 2R
of your flight, you can get four stops in America for the
price of one. .
RITE—BRIFORPER REBESR. MRERA
%@ﬁﬁ%mﬂ%m4mn1um—ﬁm%mﬁﬂ¢%E
A '
Amy: Sounds great! About how much is it gomg to cost me?
WK KRR :
TA. I'll scout around for a good price and get back to you in
a few days. Could I have your phone number, please?
%Eﬁﬁ&ﬁAﬁwm%ﬂﬁf%%@ﬁoTuﬁT%
Ry iE S T,
Amy: Sure, 8319 -5951.
WHRTT 1A, 83196951,

1.

%4 Focal-point Linkage ¥ X4tk
spackage deal s T 4%
Air China has a good package deal to Thailand.
hEMSA TE - MBFNREKITER.
#scout around -§#,,# &
Let’s scout around for a good place to play football.
BATR— N BRI

= & :24
N4 Material for Extensive Reading ¥ A R &

Leading the World’s Largest Industry
The World Tourism Organization believes that govern-
ments have a vital role to play in tourism. WTO exists to
help nations throughout the world maximize the positive im-
pacts of tourism, such as job creation, new infrastructure
5




' ERERMRBOE - W WE
and foreign exchange earnings, while at the same time mini-
mizing negative environmental or social impacts.

Tourism is the world’s largest growth industry with no
signs of lowing down in the 21st century. Receipts from in-
temational tourism have increased by an average of 9 per
cent annually for the past 16 years to reach US $476 billion
in 2000. During the same period, international arrivals rose
by a yearly average of 4. 6 per cent to reach 698 million in
2000.

WTO forecasts that international arrivals will top one
billion by 2010. Likewise, earning are predicted to grow to
US $ 1550 billion by 2010. :

5l STt B AT
ﬁ%i#ﬁ%ﬁi&i@&@ﬁiﬁ&ﬁ%*ﬁki&? Kk %
RUER, AIuRpsmn TR EREHEALEL
BAR#HL LR F WA 3] & KRB R o )i dk b S | e Ao
L E L TEF ST E DR Y R B EA R XA
L RRER T XT Y TS 3 YN fREHa,

BAHLR LS B RBRBK 2, 70 BRFAETE B A
PR £ 21 HRELHBEBRE, £it 216 *, 8%
B I BN 34 4 5 3 K 0% ,2000 53X 3] 4760 12 % 7., '
Fl— B0, B PR A SR 39 545 K 4. 6% ,2000 %353 6.
9B LAk,

B H LR TR 2010 5 8 5 3 A B3] % 10 1A
&, % 2010 BB LT 3 % 3] 16500 Lk,
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Unit 3 Reserve a Room by Phone

BiFMISR

‘ Words and Expressions 4.7 5 8%

1. urgently adv. JA10H, 2
2. vacancy m. 25,25 fi; 258k

3. suite n. —ERH;—EXR

4. buck v. BATIPA; RN, KH
5. profile v. F-- M, HENA
6. relocation n. EHEXHE

- Situation Dialogue & % % %

Front Desk: Royal Hotel, can I help you?
G RRWE, REFHHSRT 47

Tom: Yes. I urgently need a room for tomorrow night, and
do you have any vacancies? :
i B, RAB—EHR AN B, FRRERZ
BG?

Front Desk: Yes, we have. What kind of room would you
like?
B RITBEEE. KREEARKER?

Tom: I'd like a suite with an ocean view, please.
REE BT UERERNGEH,

Front Desk: No problem, sir.




MR O - W

KB I, S

Tom; What is the price of the suite?

XE BB AR

Front Desk: It is US $90 per night.
BH 90 5T,

Tom: It is a little high. I'm told that your hotel is offering
discount now.
WA R BYTRARIIEE EAETTHTR.

Front Desk: Yes, but the offer ended yesterday. I'm sorry.
B8, BT R R T . BE#K,

Tom: Oh, I see. Then do you have anything less expenswe?
RUET . MARNREEAHAET— SR

Front Desk: No, sir. So far it is the least expensive suite for
tomorrow night.
&A%, BRI, ﬁ%ﬁﬁﬁ%%ﬁﬁfﬂ@%ﬁﬁﬂﬁﬁ
B

Tom: OK, I will take it. By the way, does the price mclﬁde
breakfast? ) '
AIFE, RRTEXEHET . WifER—TF, Eﬂ%ﬁ@%
g

Front Desk: Yes, it does. Now could I have your name,
pleaseq -
R, GE R, REFRRAL?

Tom: My namie is Tom Zhang.
BRMGE - %o

Front Desk: Would you kindly spell it for me?
RREARPHE— T2

Tom; Thatis T~-0-M, Z-H-A-N-G.
T-O-M,Z-H-A-N-G,

Front Desk: Thank you, I got it. And how long do you ex-
pect to stay? :

§




