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1. WaHEA A 1
Marketing is a social process by which individuals
and groups obtain what they need and want
through creating, offering, and freely exchanging
products of value with others.
Marketing is a social and managerial process by
which individuals and groups obtain what they
need and want through creating, offering and

exchanging products of value with others.

Needs / Wants / Demands
Product / Service
Exchange / Transaction
Market
Brand
Wi A R TR ceoeerens veressnnenenenas 9

Research and analyze market trends



Make marketing strategies & tactics, build up brand
recognition and expand market share.
Design and implement annual marketing plan.
Develop and implement plans for all public relations
activities, manage and execute the advertising
campaigns.
Work with the Production, Research & Development
and Sales Teams to translate the customer needs
and wants into product requirements.
fﬁ%%%kﬁﬁﬁ%?* ........................... 14
Sensitive to market change domestically and globally.
Have the abiity to analyze and predict market
development trend.

Exceilent communication, time management and
organizing skills
Ability to work under pressure and deadline

T RS BRI JEPATE vorevrrererssersrnvarensssenns 17

The customer is king!

People buy a product at the cheapest price they

can find.
Test yourselfl ....................................... 19
Test yourself! é&%‘%‘:% ........................... 20

T 3% E 4K A AT 21
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Market research / Marketing research

T BERIBTI AT TR reeeeereerre coeseerscraass vieee 23
Qualitative marketing research / Quantitative marketing
research

A BRI sevvveerees crrrererens veeverrnane 24

Market research / Product (Service) research /

Customer analysis
Competitor analysis / Environment research
T TEEER <ooeveereerennnsmennnnseacainennnaens 26
Primary Market research
Secondary Market research

Consumer market research / Business to business

market research

%mmﬁ ................. eesssstnstcscatssrsnsssns s 29

Market information
Market trends

Market segmentation

TR RIS ATT TR cvereresssrssnennnannnns 32
SWOT analysis

T R TTTTE TR eeereeereersersreinssnrannnnenns 33

The marketing research process

RSB R TAIT I IR oreerervernenmsnessesesseennens 34

Observation research



Survey research
Comparison of survey methods
Experimental research
W P ZE AR weevvrveocrrnnererannceronnans 38
Can you suggest how we might tackle this problem?
Have you ever used / purchased this product?

Could I ask you how much you would like to pay for

this product?
Test yourse"-'! ....................................... 41
Test yourselfl BE &R vvveerriiiirinniennnnnn, 42

T 3 B 4H B uk 43

Marketing Strategy
Target Market
Marketing mix — 4Ps
ﬂiiﬁ%%ﬁﬂg ..... Ceerceseasans thessecnceancens veeer 47
Product / Product strategies

How will you design, package and add value to the

product?
Price / Price strategies
What pricing strategy is appropriate to use?

Place / Place(Distribution) strategies



When and where is your product available to

customers?
Promotion / Promotion strategies

How will the firm promote its product?

THERAEGERD ovoervrernen Cettnsesesarsonanes 55
Brand strategy
Marketing 4Cs

BB TFR] covvreerenrenrarannnns secenceenstrenses 57
Marketing plan

TIHEHBRARE TE oeeveerenns cess6sanesesarenas 58
Marketing tactics and tools

Test yourselfl «+«-eeceeeeiiiiiirennniinresnnennnnn. 59

Test yourselfl BEZ Ruriiiiiiiniiinniennnnne. 80

KBB4 61

FHICHE D, cevrecrnecrtoraninnenenncones cerresssraenea 62
Trade Marketing

The most common channels of distribution are by

wholesalers, retailers and agents.

The shoe manufacturer had several outlets.

He is the only distributor in this territory.



ABC company is the wholesaler and the general
agent of health products in China.

We're an ABC Company authorized retailer.

For further information, contact your local agent.

Test yourSElf! ey I P T I T R s I T I IR T Y

Test yourself! é}%%% .......... tecenasscrves veoe
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Advertising / advertisement

MJ“‘%H{JEE{J ................... sesesestsssenvencnes

The new ads should transform people's ideas

about our service.

r%mig%ﬂ (A EREENREANEINERENEERLESE LRSS NEYNERN.)
Types of advertising

| %ﬁﬁ ;%JE .......................................
Advertising media channels
One of disadvantages of advertisement in
Magazines is that the slower lead time heightens
the risk of your ad getting overtaken by events.
PrAEFRET ceeeeerennieiiciitiiniittiiictiiinineeenne
We operate on a very tight budget, so for us it doesn't

make sense to advertise on tfraditional channels
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such as radio or television.

[UAESBAE ceersererretnctiiinioneteinisiiaes 78
Organizing an advertising campaign

IANFEIEZR ceerveennnnens seresersersetstuseorerraanses 79
Public Relations

INFEF B T Hoevereerrenreennienoinnnnnnnciines 80
Public Relations Tools

INFERTAE sevvrnnininenn vererenserans vevraesranens e 81
Publicity

BEAKIETR eoenresrorerns rererenesenane revesrrreerennns 82

Media relations includes a variety of methods to
contact and give information to the media.

BEEN ceeerereereerensinaniiinine. verssssasane cereseenss 83
This institution opened under the sponsorship of a
large corporation.

BEFENET]] eevvsennsssonarons veeereeeanenens ceenerenees 84
ABC company organized an art exhibition and
donated the proceeds to a charity.

Test yourselfl s-essseesesssscsssossnsssciiiienancns 85

Test yourself! B R vervrrcnriniiiiininiiinen 86
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Announcement / Press release / Sales promotion

letter

BN e terestecasieintacanes cesetesensnsencenss 89

The company sent out a press release about the

launch of the new car.

Elements of Press release

HEAE BRER -ecneesvesncsensnnunniiiann 91
ABC Company releases a new product.
ﬁ@ﬁ%wﬁ% ................. ereseresrsersnes 02

ABC Company, the makers of contact lenses,
today announced that they have extended their
distribution channel through a new agreement with
Sunglasses, the famous glasses chain.

BT AN JETL ereerererenerernnens veeevennes w03
The new service is an innovative approach to
improve users’ office efficiency.

A E—— AT BEEL cerevrorsnerensonsene 94

ABC Company is one of the best known and most

»

respected contact lenses manufacturers in Europe.
BRI wooreeevesnes O « V-

If you want experienced professionails working to

help you solve your problems and meet your

challenges, call on ABC company!
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To learn more, visit www.abc.com.
Businesses interested in more information on the
new service should contact their representative,
For a limited time, you can save 10% off any

purchase of products with the enclosed coupon.

We are running a special offer on this holiday.

We usually deal on a 20% trade discount basis with
an additional quantity discount for arders over 1000
units.

Hurry in today! Your 10% discount expires on

September 15.
{E%———'Yﬁﬁ] ................................ seesnse

We welcome everyone to join us.

Just a reminder. Now is the time to shop at our

store.

RS B L TR IR e o vovereronsssnnsnnsirnnnnns

Qur “the anniversary celebration” sale is on now

but ends on October 31, 2008.
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Marketing is a social process by which individuals
and groups obtain what they need and want through

creating, offering, and freely exchanging products of

value with others.
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