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D0 BUTTERFLIES
6L T HUMANG

N THEIR
STOMACHS

The new Puelicher Butterfly Wing. Without question, the most amazing place to learn about butterflies
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the comforts of Zach's Cabin, a member-only, on-mountain
dining facility. The spacious residences at Snow Cloud
are just close enough —yet far enough away—
10 olfer privacy amidst the amenities and
activities that surround them. With your
choice of two- 1o six-bedroom residences
and extraordinary interior finishes, you're
sure 1o find one that's perfect for your
family. For floor plans and o arrange a tour,
call Slifer Smith & Frampton Real Estate

at (970) 845-2300 or toll-free (888) 677-8380,

itroducing Snow Cloud at Bachelor Gulch. These new
sidences will occupy the premier ski-in, ski-out location
 Bachelor Gulch Village® The Bachelor
ulch Express™ lift is less than 50 yards
vay. The Ritz-Carlton®, Bachelor Gulch is
oposed for construction right next door.
nd, with the purchase of a Snow Cloud
sidence, a membership to the exclusive
chelor Gulch Club is included — where youll i%c
e access 1o the wembers' lounge, spa

d fitess center in the Ritz-Carlton, and can enjoy

~ B 3.
Snow CLouD

AT BACHELOR GLLCH VILAGE®

CONSUMER ADS, FULL

creative firm

Thompson & Company

creative firm
Cramer Krasselt
Milwaukee, ( Wisconsin) USA

creative director

Mike Bednar
artilseid: Memphis, (Tennessee)
Jane Kramer Lo w E H Av E
art directors

copywriter
Kirk MeDonald Richard Williams,

client Pat Powell
Milwaukee Public Museum copywriters

Alan Wolstencroft,

RALPH LAUREN
IN A CAN.

creative firm

Campbell Ewald Advertising

Warren, (Michigan) USA
creative people

Bill Ludwig, Jim Millis,

Nancy Wellinger, Stan Randall
client

OnStar

THE BATMOBILE IS JET-POWERED
BULLETPROOF. FIREPROOF.

AND REACHES SPEEDS OVER 300 MPH.

CouLp WE PO BLY IMPROVE ON IT?

NOW THE VENICLE THAT WAS EVERYTHING HAS ONSTARY IF BATMAN'S AIR BAG DEPLOYS
WE'LL RECEIVE A SIGNAL AND CHECK ON WIN. IF A VILLAIN STEALS THE BATMOBILE, WE'LL
TRACK IT RIGHT AWAY AND NOTIFY THE POLICE. WE CAN EVEN GEND REMOTE SIGNALS

TO UNLOGK HIS DOORS OR DIAGNOSE HIS ENGINE WHILE
YOUR OWN BATMOBILE, BUT YOU CAN GET ONSTAR
TO FIND OUT HOW, CALL 1-888-ONSTAR- O VISIT WWW.ONSTAR.COM.

@star

creative firm
Dieste &
Partners
Dallas,
(Texas) USA
executive creative
director
Aldo Quevedo
senior art director
Jaime Andrade
senior copywriter
Alex Duplan
client

HBO

SALA DE TV

Recamara

creative firm
Morgan &
Partners
Jacksonville,
( Florida)
USA
creative director
Bryan Cox
art director
Ben Wayman
copywriter
Mike Morgan
client
Snow Cloud

Bafio

Lil}

CUANDO YIENES HEO, SE NOTA.,

NO ES TV. ES HBO



creative firm
Odiorne Wilde
Narraway
& Partners
San Francisco,
( California) USA
crealive directors
Jeff Odiorne,
Michael Wilde,
Erich Pfeifer.
Jim Lansbury

art directors
Mark Taylor,
Erich Pfeifer
copywriters
Tony Stern,
Jim Lansbury

W o v, ol f Ao i nd s ok o i o s e eson. PUIF.COM
Alternatives Half
New York,

(New York) USA

art director
Julie Koch- Beinkie

designer
Shelley Batuyong

client

Gargoyles

creative firm
Dieste & Partners
Dallas, (Texas) USA
executive creative director
Aldo Quevedo
associate creative director,
art director
Roberto Saucedo
senior copywriter creative firm 4
Fernando Rubio Ryan Drossman
oL MARC USA
g New York,
( New York) USA

creative people

Bob Needleman,
Neil Drossman

client
Frederick Wildman
& Sons

creative firm ‘

‘ creative firm
McCann-Erickson Korea

The Chisholm-

Seoul. Korea
execulive creative director
Simon Minchin
art directors
S.Y. Kim, Steve Keum
designer
SJ. Na
copywriter
JK. Park
client
MD Foods Korea

RHYTHMS THAT
TOUCH THE HEHRT, S epcs o = it e

heart. Texaco presents Ritmos de Identidad, an exhibit dedicated to Afro-Latino

. org nterfor L Come feel the
eneray! Ritmos de dentidad is proudly sponsored by Texaco.

Ritmos de Identidad - at the Smithsonian Institution, February 28th - August st

' —

Mingo Group

New York,

(New York) USA
executive creative direclor

L. Aarons
senior art director

C. Williamson
senior copywriter

A- Manning Dowd
client

Texaco



The Original

Kocut Brownis camera, 1900

The Future
“osve ot s

rom Amesica Onlne 0 Kocs, 1998

We still do the rest.”

That same spirit of invention continues today,
and holds the promise of even greater developments in the century lo come.

For  peck o e o piches st s &

creative firm
Forward Branding & Identity
Rochester, (New York) USA
creative people
Wendy Foster
client
Fastman Kodak Company

creative firm
Young & Rubicam Mexico
Mexico City, Mexico

creative directors
Enrique Laguardia,

Fernando Torres, Mauricio Castillo

art directors

Mauricio Castillo, Emiliano Vega
client

Danonino

-

NEW YORK'S BEER SINCE YESTERDAY

creative firm
Ryan Drossman MARC USA
New York, (New York) USA
creative people
Bob Needleman, Neil Drossman
client

Rheingold Brewing Co., LLC

creative firm

Fermintation

New York, (New York) USA
creative director

Melvyn Sant
art director, copywriter

Fermin Guerrero
photographer

Scott Council
client

Harley- Davidson Bicycles

swatchsz

Time is what you make of it.

CORRERN DS GA TP CALHNRE T AR ) .
2335 Kalakaua Ave., Honoki, Hi (806-022:1401)

creative firm
Rise Agency, Inc.
New York, (New York)
USA

creative people
Robert Zwaschka

client
Swatch

creative firm
McCann-Erickson Korea
Seoul, Korea

executive creative director
Simon Minchin

art directors
S.Y. Kim, Steve Keum

designer
SJ.Na

copywriter
JK. Park

client

MD Foods Korea

headline 7

“Born to Nature,
Keep to Nature”

The greatest thing on two wheels
since the Harley.




‘ HE SENT A YOUNG CO-ED ‘
SOME OF OUR CUSTOMERS BACK TO COLLEGE
WITH A SMILE ON HER FACE §

USE OUR RADIO COMMUNICATIONS NETWORK

EEK
Q%8 Pley.
TO PUT OUT FIRES. @..... i b e o7
back to school, and she had he whispered, “We're & local [—
given up on buying a computer company, that gives you =
Then she met a geek from all the technical suppott OF THE WEEK
Inter Space Computers. you need, without the
hassle and wait you get
He asked questions ¥
and listened to her needs. fom somm ather e
Then the geek built 3 She left for school the
customized system that did next day with a great
eveything she desived— computer. She still talks
with 1o expenive extras. to her geek, whenever she
She folt fulfilled. has a computer question.
‘Sure she's dating the football
i binds teolded. captain now, but shell abways
How much would this
b bt i have a place in hor hesst for her
Wis ts goek wther computer geek at Inter Space.
typical salesman, taking
advantage of a young
co-ed in need.
It v Just $979
A customized machine at
an off the shelf price—
she was tn love. Yeur Lecal Computer Geeky
Bluegrass Corporate Center Highlands Bashford
1850 Production Ct. 2307 Bardstown Rd. Manor Mall
502,491.9882 502.473.8800 502.485.9600
800.303.2249 * www.interspacecomputers.com

creative firm
Power Creative
Louisville, ( Kentucky) USA
creative director
Dick Pruitt

art director

Dave Pender

REAL ONES. copywriter
J.P. Ford
client

Inter Space Computers
creative firm
Saint-Jacques Vallée
Young & Rubicam

‘ Montreal,
| ( Quebec) Canada
| creative director
| Caroline Jarvis
8 ) art director
Recendly we were chosen to design and build a private radio network for the FrancoisVaillancotitt
o, By Communiaios, Cos fo S e Bk Conbi =
B e s I¢ hos Wil of coliabiliey 1 cetiiel to yous bassinens. leds ik ERICSSON = Studio 1
copywriters
Alexandre Gadoua.
| Ron Caplan
client
| Ericsson

creative firm
The Chisholm-Mingo Group
New York, (New York) USA

executive creative director, art director
Lawrence Aarons

senior copywriter
Yvonne Durant

client

Seagram- Martell

Laurent Martell.
Player, tastemaker, ninth generation cognac maker.
On style. On attitude. On tradition. On you.

creative firm
Ryan Drossman MARC USA
New York. (New York) USA
creative people
Bob Needleman, Neil Drossman

client

Gym Source

MARTELL



Barilla

te invita
a disfrutar

de los Simeson

(8:30 p.m. Canal 7)

Mesquite Barbet

creative firm creative directors

Young & Rubicam Mexico Ignacio Zeleny. Yuri Alavrado

art director

copywriter

Ignacio Zeleny

(Horiirel)

client

Mexico City. Mexico

Paolo Coppola Pastas Barilla

BBDO Minneapolis
Minneapolis, ( Minnesota) USA
art director

creative firm ‘

Steven Michels- Boyce
photographers, illustrators
Ron Crofoot. Mike Newman
copyurier ‘ |
David Schutten
client
Always Tender Pork

c THE OTHER
‘ s ING

creative firm

Campbell Ewald Advertising

Warren, (Michigan) USA
creative people

Bill Ludwig, Jim Millis,

Nancy We
client

OnStar

llinger. Stan Randall

e

ALl

X

Descuidar la linea puede ser fatal.

{you-got locked in at-worke)

DAV

creative firm
Young & Rubicam Mexico
Mexico City, Mexico

creative directors

‘at least you don't have
your roommate and her boyfrie

(the lighter side of life

Enrique Laguardia,

|Lthe lighter side of snackin,

creative firm
Leo Burnett Co. Ltd

Toronto, (Ontario) Canada

Fernando Torres, Mauricio Castillo
arl directors

Mauricio Castillo, Emiliano Vega
client art director
Danonino Sean Davison

copywriter

El dnico yoghurt con 0% grasa. : text Denise Rossetto
“Off shape could be fatal client
The only yoghurt 0% fat.” Kellogg Canada now at your local corner store. enjoy




My daddy is bigger and stronger than any other Da

A GUY SHOULD NEVER BE AFRAID TO LOOK SEXY

He can fix anything.

y is smarter than any other petson I know —

even Daddy.

‘ ows eVCrythlng about me,

I think she even knows how to see through wal

clothing. accessories. idea§

www.louishoston.com

creative firm

C. Heller Inc. ‘ S

New York, (New York) USA
art director, photographer

Cheryl Heller
copywriter

Geoff Currier
client

Louis, Boston

10

When your superhero power
You do s mueh for your kids. Bat in
medical situations, oo can only do %0
‘muich, That's why Baptiss cane s much
about canng for kads. Each Baptist

Memaorial hospital ls prepared for child:

e dipinto C ame

creative firm
Chandler Ehrlich
Memphis, ( Tennessee) USA
creative director
Randall Rohn
art director
Jamie Thomas
copywriter

- Mike Yue

client
| Baptist Memorial Health Care
{

Worldwide
Olympic Partner

Official Package Delivery Pariner
‘ of the 2000 Olympic Games.

creative firm
McCann-Erickson
North Sydney, Australia
creative people

>

Angeline Ebejer, Sam Begg
client

i UPS
an ”o“ 6(’nd | LH.‘LIU\’E“IKI’H )
@ { Odiorne Wilde Narraway & Partners
the squirrel | San Francisco, (California) USA

creative director, art director
: . | Geordie Stephens
in this ad?
illustrator
/——\ Clayton Bros.
m! 'pla | copywriter
o Pete Crosby
client
et e e ~ . My Play

I you got that. you'll gt thix. Digital music made so sasy ta get Inta it's laughable, AOL Keywerd: myplay



Simple Green Cleans.

Non-Texic
Biodegradable

Q Sell

B oy 8 bl ol A o e o ot ks v, s nd e Mok No i, N e e een. FICME.COITY

creative firm
Simple Green Design
Huntington Harbour, ( California) USA
creative director
Mike Brower
art director
Russ Scott
photographer
Kevin Reimers
copywriter
John Kuraoka
client
Simple Green

creative firm
]. Walter Thompson/New York
New York, (New York) USA
creative director
Michael Hart
art directors, copywriters
Michael Hart,
Anders Carlsson, Rick Streed
client
Scheiffelin & Somerset
J+B Scotch

through an

creative firm
Odiorne Wilde Narraway & Partners
San Francisco, (California) USA
creative directors
Michael Wilde, Jeff Odiorne,
Erich Pfeifer, Jim Lansbury
art directors
Mark Taylor, Erich Pfeifer
copywriters
Tony Stern, Jim Lansbury
client

Half

creative firm

BBDO Minneapolis

Minneapolis,

( Minnesota) USA
art director

Karn Knutson
copywriters

Dave Alm,

Dan Armstrong
client

Dain Rauscher

We weren't
about to take the

MISTRESS" OROERS: YOU Wite woT srswe w oRIVE. (crex )

way. Whether it

dice, industrial

creative firm

Thompson & Company

Memphis, (Tennessee) USA
art director

Bill Ainsworth
illustrator

David Biedrzycki
copywriters

Alan Wolsteneroft,
client

Boyle

Amy Lawrence

what Shakespeare would say about online investing

(A _FOOTZAN CARE SOONIPARTED]

HER  WHATYOU

PO
RAUSC

11



Stream'-c pibritiio

creative firm ‘
Lowe Lintas & Partners

sontuunaiujuloy

Bangkok. Thailand PELER i
art directors ‘ dari wifo

Chatchai Boonyaprapatsara,

Chaiyan Booranathawornsom a9

ot S Nk e e

photographer ‘
Phuthorn Ksumpaothai
copywriters
Taewit Jariyanubunpon, |
Issariya Thanangkul

-y ﬁ

client

Unilever Thai Holdings Ltd. S f— R — - 2|

una programmazi

12

creative firm headline
D’Adda, Lorenzini, Vigorelli, BBDO “Are You Scared of the Millennium Bug?
Dance Your Fear Off”

Rome, Italy
creative people text
If you are scared of the third millennium,

Studio Universal will help you shake off your

Eric Loi. Francesco Gori

client
Universal Studios fears by singing and dancing. Forty terrific ’%W
Networks Italy singing and dancing movies, an unheard- of * als, like your

programming!”

* “Unheard-of" is translated from an ltalian phrase which has
a literal meaning of “the end of the world

creative firm
Leo Burnett Co. Ltd.

Toronto, (Ontario) Canada

art director

Kelly Zettel

copywriter
client

‘ Matt Syberg- Olsen

Visa Canada

creative directors
Michael Wilde, Jeff Odiorne
art director
Mike Lewis
copywriter
Alex Loomis
‘ client
Electronic Arts

‘ creative firm
EXIT OPERATION: 3 2
‘OBSERVE SURROUNDINGS. IF SCENERY IS MOVING-REMAIN IN Odiorne Wilde Narraway & Partners
Y SR o W GARONID MR ER BT, ‘ San Francisco, (California) USA




A place where iving is playing

e

clusive Customn Builder Team
Move Your Family In Today!

w99

o & Mk

creative firm
The Tate Agency
Raleigh,
( North Carolina) USA
art director
Lorrie L. Dufour
client

Appletree New Homes

Coewe Gy tocd

& Land

chiropradion

your, |

vIsA

card

at

and.

creative firm
Leo Burnett
Co. Ltd.
Toronto,
( Ontario)
Canada
art director
Kelly Zettel
copywriter
Matt
Syberg- Olsen
client
Visa Canada

creative firm
Foley Sackett
Minneapolis,
( Minnesota) USA
director of creative services
Ron Sackett
art director

Tim Moran

copywriter

Johnny Mackin

client

Blue Cross Blue Shield of Minnesota

SOME OF OUR CUSTOMERS
USE OUR RADIO COMMUNICATIONS NETWORK

TO DODGE BULLETS.

o
L )

.‘;

o V
o

| REAL ONES.

Receatly, we were chosén to design and build private radio networks
for the RCMP in St. John's and the new Emergency Communications
Centre for South west British Columbia. And the reason is crystal clear.
Ericsson communications simply perform better under fire. If this ERICSSON ;

kind of reliability is critical to your business, let's talk.

creative firm
Saint-Jacques Vallée Young & Rubicam
Montreal, (Quebec) Canada

creative director
Caroline Jarvis

art director
Francois Vaillancourt

producer
Studio I

copywriter
Alexandre Gadoua, Ron Caplan

client

Ericsson

creative firm
Tierney + Partners
Philadelphia,
( Pennsylvania) USA
art directors

Deloitte
Consulting

Sig Gross, Dan Cohen
copywriter

Rochelle Klein
client

Deloitte Consulting




creative firm

McElroy: FCB
Newport Beach,
(California) USA
creative people [
Tim Richardson,
Brian Fisher,
Amy Booth
client
Tickets.com

EXPERIENCE THE NBA WITH NO LINES.

Just log on 10 Tickets.com and gt
ater..you rame i. All with 0o fies,

Yoor days of waiting n line for t
information for sporting events, co

TAKING YOU STRAIGHT TO THE ACTION

wwwtickets.com ‘

£0m

artments hit the world running

creative firm
del Rivero Messianu Advertising
Miami, (Florida) USA
creative directors
Luis Miguel Messianu. Enrique Faillace
art director
Felipe Verswyvel

creative firm
J. Walter Thompson—Chicago
Chicago. (Illinois) USA

art director
Keyin Seavitt

copywriter
Derek Sherman copywriter
client Liora Maya
client

Chicago Tribune/ ThePavement.con

McDonald’s

14
creative firm
Southern Progress Corp/Circulation
(in house)
Birmingham, ( Alabama) USA

creative director
Rebecea Gurk

designer
Paige Tatum creative firm
stylist C. Heller Inc.
“Mary Catherine Mur New York, (New York) USA
photographer art director
Brit Huckabay Cheryl Heller
client photographer
Coastal Living Elliott Erwitt
copywriter
Geoff Currier
client

»
Louis, Boston

“Seas and Greetings. Wish you were here.

LOUIS

BOSTON

ALWAYS ACCENTUATE THE POSITIVE

Se, take thew 1o ast for the bolidays — and invite them to stay all year long

f COASTAL LIVING today. Call 1-888-252-3529

clothing. accessories. ideas. | www.louisboston.com §




creative firm
Ukulele Design
Consultants Pte Ltd
Singapore
design director
Kim Chun- wei
designer
Irene Lim
copywriter
Evelyn Teng
client
Mecllhenny Company

For paper cuts and other minor abrasions.

creative firm
McCann-Erickson
North Sydney, Australia
creative people
Sam Begg,
Seamus Concannon
client
Lever Rexona

creative firm
McCann-Erickson
Korea
Seoul, Korea
executive creative director
Simon Minchin
art director
Kyoun Kim
designer
J.H. Jeon
copywriter
Y.H. Lee
client
LG TeleCom.

headline

“The Blue Ring that
Breaks the Wall”

creative firm

Fermintation
New York, (New York) USA
creative firm creative director
VH1 Off-Air Melvyn Sant

Creative
New York,
( New York)

ey

Fusion Communication kKhal.

art director, copywriter
Fermin Guerrero
client

Bic Pens

- *) a1 s e @) Khal AA

OEme ]

) Kol B @’ LECR gl
@ (1] i

@, Khal 28 2ib¢

USA
senior art director
Dean
Lubensky
designers
Pam Shecter,
Charles
Hamilton
producer
Mary Russell
We cusmree e ren e

WRITE g MILES, BYT WE ALSo

GUARANTEE YOU Q). L0SE |7 BEFORE

Yov EVEN FIND OUT 1T Doks,

L 51375

-
1
-

e

.

ot
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ve firm
e + Partner GmbH
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