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AL —MREEMFEWFR “ARAM . S CRBOMLREN, HamE
FEMERBOR, WEA B LZEXMTI B R AR/ BT . KEHA AERE R
e, EREZBHAAWREXER., BAWCIERZUSD, WRENBEERT
AR BRI

AHRULINEL, EBRINGEE MM BN —ZRF RS ok 55 5 Al 2
B, SMRMBIRIT AR BRI BTEL, 7ESHATR S RHA (Unit Five) F& R
#7 (Unit Six) LARAELY (Unit Seven) Z AT, BURLZIBRAI N FIE FIK A HAT T
InFEE, Hit, BRI AFREMERIERNSE BT, NREMIFRF RS ZHE S
THSTAE =BT, XMTH ORRE, WS RANE S RERESEKN—SHEMRE, T
BREEWRRE, FI, 55008 IT LB % i 18 ST B RBE Y 5 18 R A 12 n o] 4 7
W EGHRAE, X LEERH Unit Five MIRTSFERFIFN Unit Six #)-& R HIPAT LA K Unit Seven FIAEH
SYNWE TRFHEE, WRefs “REEE MahkEN,

Lesson One

A General ldea of Products

MY T BT

BATTLGAS U T HFERT Hr=f. Bk, THREEHOKN=SFTEMFT L, . T
fi#Z (T-shirts), 7 B2B (Ll www. alibaba. com Hf5]) 2 F|E & MAITIVE Apparel; F
. z5hEE (Sports Shoes) , TE www. alibaba. com _| 28 3% BT & #04T Mk /& Shoes & Accesso-
ries; HARTEMKMIAEHE, HK, NUTENMNESEZWETHESR: (1) itk &, R
BRHEFEAMB (Prices, Quantity, Quality and Raw Material); (2) %% (Packing); (3) &H
&/ (Weight); (4) BL#AFE (Delivery Time); (5) A (Sample); (6) ##& (Specifica-
tion); (7) iFd (Certificate) , THEIEIL T3,

A Broad Outline of Products

No. Outline Details

Prices have a close relationship with Quantity, Quality and Material
1. Basic Quantities: MOQ, 20GP, 40GP, 40HQ
2. Other Quantities : Quantities between MOQ and 20GP, etc.

Prices, Quantity,

Quality and Material

1. Inner Packing and its measurement

. 2. Outer packing and its measurement
2 Packing

3. Quantity of each package

4. Total packages




SMEBRTFHESEAXELAHE

sgR

No.

Outline

Details

Weight

. Net weight of each commodity

. Gross weight of each commodity
- Net weight of each package

. Gross weight of each package

. Net weight of total packages

A U A WD

. Gross weight of total packages

Delivery Time

Delivery time of different shipping types and different quantities

Sample

1. Sample cost 2. Sampling time

Specification

1. Size: shoes and garments etc. have different types of sizes (US Sizes,
UK Sizes, Euro. Sizes, Japanese Sizes etc. )

2. Model; computer etc.

3. Volume: Liquid. e. g. milk has package of different volume

And so on

Certificate

Certificate of International Organization, e. g. :
(1) ROHS: electronic products
(2) HACCP: food

And so on

AR A — 25 7R -

. . o 4. Total 5. Gross Weight . ) 7. Type of
1. Quantity | 2. Unit Price | 3. Unit Price 6. Dimension
Packages of Total Container
(PRS) (CNY) (USD) (CU. M)
(CTNS) Packages (kg) Load
1008 76 11 84 1478. 4 9.6 LCL
1500 75 11 125 2200 14.2 LCL
2004 74 10.9 167 2939. 2 19 FCL
2508 73 10.7 209 3678.4 23.7 FCL
2880 70 10.3 240 4224 27.3 A full 20GP
5940 68 10 495 8712 56.2 40GP
7128 66 9.7 594 10454. 4 67.4 40HQ

8. MOQ: SOOPRS/Model, more than 2 models (over 1000PRS), USD11/Pair
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g
. o L 4. Total 5. Gross Weight 7. Type of
1. Quantity | 2. Unit Price | 3. Unit Price 6. Dimension
Packages of Total Container
(PRS) (CNY) (USD) (CU. M)
(CTNS) Packages (kg) Load

9. Material: (1) Upper; Suede + PU
(2) Lining: Mesh
(3) Midsole: PU
(4) Outsole: RB
10. Size Range; Size: US 8 -12
11. Packing: (1) Measurement of Inner packing: 33.5cm x21. Scm x 11. Sem
(2) Outer Packing; 12Pairs/Carton
(3) Measurement of Export Carton; 71em % 35. Sem x45¢m
12. Weight;: (1) Net Weight/pair; About 1. 25kg
(2) Gross Weight/pair: 1. 3kg
(3) Net Weigh of 12PRS. 15. 6kg
(4) Gross Weigh of 12PRS; 17. 6kg
13. Sampling Time; A week
14. Exchange Rate; USD1 = CNY6. 8

} BEIRR,

L ERGYEEZEMHHAWENITLE 500PRS, &KX 11 £, EEDLEIT2 M
#, 3t 1000PRS.

2. ARAEHHEN, WERITITLNKE, MEXZBEHEH TR, TEHE
— &4 & 500, 1000, 2000 R KR % 500, #1000 &, FRUEB L THRxEREY
MHo ERUZREFETITHEM, 24T 1000 REFHE, NETFAE, MW LIT
1008 X, BN MkiTH AT 84 5 (3 12 NE% —4), HAFHKR L LR (—Bk
RAE S WEWLERS),

3. B AR 12 WS, B4 16 K2 . 18 NE . 20 K% F1 24 NE%, RIE
EIRERHE,

4 MRAREGRE, AEETHERNEE.
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Lesson Two

Channels of Understanding the Products

T #* on 89 R 12

TRTREREA: (1) EHETE; (2) BLEERN; (3) BRT); (4) W
B#H=.

(=) =HENE

YUK B AT S TREER DK™, THRETHESRAMBEOME ., L=
SE A ESMER X (JL3k, FEGERIEW ., PR, BES) HE. ZRXE. R 4
Mt Z A SN E AR R % M, WM R AR, BRI T B i1k B WA E
Ko

(Z) EEEBKN

S RT % Google, Yahoo, MSN LI Baidu #ER™ &, RI|—LERAFREIL
WIS, T IR A A R S DT E AL #EA B2B RSO, THRE
N2 H D™ R L

(=) BRI :
HEFIMER T BHMRE, D{ESE TR D88 ER,

(M) emRHES
REBEIRMERPFBESN—BRELMNE, FE—-LS2NRESHAE, TH
B FBZ R, LUEX O 5 SR A 2 E NIRRT #.



Unit One  Preparation for Establishing Company # 3 2 5] 37 8 % %

Lesson Three

Skill Training
F ARV 4
¥ 8e il 2

% 1. W EEATUFIN O R ER A i, B R BRE B0 IR T 4 B AR 4 R IR T
£+ “URBUEGERN T ¢ CRBATT CRAREIHR) (W FMERBA
Al, Guangzhou Shoes Trading Co. Ltd. ) 7E Google iR BT B /AT, HABITRIL
Al A TBSCR S ZICFEEIDA b, H% T R SRR = 5 B i v o

G2 MM EWATFR BRI, B RETIE BRI 4 3R 40T A I T
A7+ RETENEBH ST + “T)7 [ ML HFRA T, Guanghou
(Ladies’) Handbags Co. Lid] 7£ Google Fi#&, THMIL/ SHEAFMNARZL: UH
SATNIHRET, WRAEHET 1 E R, BT % K% 5.

52 3. FENLSSIRSES, THRBOGRI™ S BAHE

Lesson Four

Distribution Channels of Products

R 4E R ik

FERA K Internet 2B, MEEMHET RO FETHERSIMBERS: HEE Internet 1
2R, BRSNRHEZ RS E T Intemet SR FRAMBRZ L, FTLL, W
AT BN HARIAT . BEHENBEE R

— WS R Bk

1. i@t B2B 23RFA 5 Msk#E, 0. (1) www. alibaba. com; (2) www. globalsourc-

es. com; (3) www. madeinchina. com.

2. B ERTIERME, I: Google, Yahoo, MSN.
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S E N GE 28T Google FABER ™, HIKJE Yahoo 1 MSN, SR A M5 414k 18R
4, PREIMhEEE s (B RS IBNAN) MBERN, AEAERENRBEAS A
s MR, RWATLAWE Google 1 Yahoo BYSCHEIAI 45, BN HREH O T-shins, f0E
PRIGSET Google B Yahoo f T-shirts B4R, #REGA A RS HBI7E X S B3 EH B
UUHE .

2. bikEIZR

£ BE I 25

5> 1: FEA B2B TR FAMIECMYE (41 www. alibaba. com) , HERTEIIE R
B, THERMMIRBIER, ZRARIER,

%5°] 2: 7E www. alibaba. com |, REATFTHEHER LMK T, BRBGEBHFE
TR, TRE&E B BT IR A R B 2 18 R REYLHEFI B

(1) Products; (2) Selling Leads; (3) Suppliers; (4) Buyers.

Lesson Five

Keywords Buying and Setting
XA XAk B

H M RI7E B2B LT RSP & B RIB I 5 B R FR T i R 35 7 5 B 6 4A

— . (ERRIA SR M R X kia)

Step 1: % B2B T WA FEMHEELR, HiFIMREEL ORW™ G, ©i14%
YRR — sy S S SR R B R

Step 2. W% B BTRAR R REER, KEFMEANATELIA .

Step 3. FHHWIEE FiA BA HA SRR AL 7 kW%

Step 4: VA 7 REIAG, FEATRMBIIIAE (Virual Office) [G2] BHFH™ &t
QRS> & 8 20k {- 0P S S ,

Step 5: RIFFTRBMXBIRAEZEFHFVE LBR, BERAFRHEAAME.

T T A A 2 S 4570 A 15 B N % T A M K O ki



