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“] take a Neo-Humanistic approach to
Architecture; my philosophy is to design for
the client, with a view to satisfying their
needs. My job consists in making the dreams
of the future users of the spaces | design
come true”.

Massimo Roj, born on September 4th 1960,
attended the Polytechnic University of
Milan, where he graduated in Architecture.
He became a Registered Architect in 1986.

In 1994 in Milan he founded Progetto CMR,
today the Italian leading company in the
field. He holds the position of Managing
Director, providing consultancies in the
fields of Space Planning, Interior design
and Architecture. The Company’s Client
portfolio includes large multinationals such
as Gillette, Coca Cola, Canon, Nokia, Fila,
Siemens.

After joining the HOK European Architects
Network, the most important European
network of its kind, Progetto CMR turned
their attention to China, where they now
have two offices (in Beijing and Tianjin)
and a network of cooperators, gaining the
Company the 2006 China Award for the
most active SME on the Chinese market.

Massimo Roj regularly participates as
speaker in conferences, symposiums and
training courses; his published works
include “Workspace/Workscape. New Office
Environments” (published by Skira, Milan,
2000), as well as “Work Wide Words"” (2006),
and “Design on a Human Scale” (2007),

Massimo Roj

Architect, Progetto CMR's Managing
Director
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both translated and published in China by
Tongji University Press and Tianjin University
Press respectively.

He recently received the 2007 Excellence
Real Estate Award, Professional Category,
promoted by Quotidiano Immobiliare, with

the following motivation: - & R
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with high-level international competitors. -
Being a great sportsman... he proved that
competition on the market is the first
instrument of professional growth and
entrepreneurial success. His cooperativeness ﬁirfffﬁiv‘ LS ;g—iggy WEBEWT
and openness to dialogue, allowing
to perfectly combine the architect’s
inventiveness and the customer’s needs, are
widely recognized and appreciated .
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INNOVATION & INDIVIDUALITY: NEW TRENDS IN OFFICE DESIGN
S DT EIZITTRIRES

The word “office” comes from the Latin
word officium, in turn derived from opus
facere, literally “to perform a task, a duty”.
Over the centuries the word evolved into
indicating no longer the action but the
object, that is, the task (or work) being
performed; only in the 19th Century,
with the Industrial Revolution, the word
acquired the present meaning of “a place
where duties are performed”, that is, where
work is carried out.

With the economic and social
transformations brought about by modern
information technology, new working
scenarios have emerged, and the office is
no longer necessarily the only place where
work is carried out: today it is possible to
work virtually everywhere, and there are
almost infinite possibilities to produce
information - and therefore profit - in a
variety of places. Consequently, working
hours are more flexible, often longer; travel
and increased mobility create spaces and
times that all the more often are filled
up working, on the phone or on a laptop
computer, and the distinction between
professional and private life is often
blurred.

These transformations in the organisation
of work have in turn resulted in a series
of transformations also in the spatial
organisation of the workspace. People
today use office spaces in a different,

more heterogeneous way, no longer
spending long hours stuck to their desks
- the size of which indicates the status
within the company - but moving around
and performing various tasks, each one
requiring differentiated environments, also
as concerns furniture and technological
equipment. New professional roles emerge
- such as that of consultants - that no
longer necessarily occupy a defined
physical space within the office, but need
to communicate as fast and efficiently as
possible with the rest of the organisation
upon their arrival at the office.

As designers, They feel an urge to “free”
employees from the traditional time
and space constraints that prevent them
from fully expressing their creativity and
productivity, creating a mix of physical
and virtual spaces and, above all, a series
of auxiliary and support spaces to be used
temporarily, according to needs, also
including relax areas, when the time for
relax is no longer fixed within the long,
flexible working day.
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The challenge that Progetto CMR and space

planning face today is therefore to create
an ad hoc space, organised according to
existing needs. In order to do so, the design
process must start from the identification
of the different activities being carried
out within a working day; from the
concentration activities such as thinking,
reading, writing, or phoning, that require
individual spaces, to the elaboration and
routine activities, that require open areas
to facilitate communication among people;
last but not least, the team activities such
as meetings or presentations, that require
open spaces. A functional approach is
therefore needed, always answering the
fundamental question of how much and
which kind of space is needed for the
different activities to be carried out within
it; the goal of such approach is to create
different spaces for different activities,
complete with the necessary equipment
and components to satisfy existing needs.
Within this approach, furniture — often
the only working tool apart from technical
equipment - takes on a more central role,
with design trends focusing on maximum
flexibility and mobility. Increasingly
modifiable spaces and operators constantly
moving and evolving create a need for
designers (and manufacturers) to create
increasingly simple, light and easily
modifiable components. Along with
systems, designers choose smaller objects
and pieces of furniture that can be moved

around and used in various situations, even
accommodating different users within the
same working day.

This innovative design approach, aiming
at the personalisation of design solutions
based on the Customer’s functional as well
as stylistic requirements, begins from a
detailed analysis of the organisational and
spatial structure of the recipient Company.
This fundamental analytical process
focuses on the work habits, functional and
operational needs, as well as development
trends of each department within the
Company, identifying the typology of users
and the activities they carry out daily with
a view to rationalising space, finally aiming
to improve the quality of the service and
reduce costs.
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Together with the optimisation and

rationalisation of space, however, designers
at Progetto CMR believe it is crucial to
always keep in mind the human dimension
of the working space; the work environment
must not only satisfy the needs of the
Company, but first and foremost respect
individuals as well as the environment.
To this end, designers now focus both on
environmental comfort (qualitative factors
such as lighting, microclimate, acoustics,
ergonomics, and the possibility of individual
control and regulation) and psychological
comfort, that is, a series of behavioral
components previously ignored that have
an impact on the creativity — and therefore
productivity — of individuals. As people
work longer hours, they require better
working conditions, not only achieving
higher levels of environmental comfort, but
also satisfying their needs, expectations and
desires for a diverse work environment able
to respond to diverse working conditions;
above all, they require the possibility
to manage their own time according
to personal needs and biorhythms.
Simultaneously, in their design they always
use natural materials which are recyclable,
non-toxic and non-polluting, with a view to
bringing environmental conditions closer
to the natural and domestic ones they are
used to, thus sensibly increasing workers’
satisfaction. In this context, planning
becomes a strategic act of the Company
towards their employees, and therefore an

added value that translates into an increase
in quality and efficiency.

The foundation of this professional
approach is therefore the awareness that
at the centre of design is a man, with their
requirements and preferences and need for
concentration and comfort. Work activities
are increasingly focused on the production
of knowledge rather than material items;
therefore the need to create spaces
that encourage and stimulate creativity,
promoting and enabling maximum
concentration for intellectual production.
Simultaneously, we believe it is necessary to
contrast the sense of disorientation often
experienced by modern man when faced
with the constant transformations of work
modes and spaces, exploiting the creative
potential of design to support corporate
culture, and creating office spaces that
are unique, strongly characterised and
tailor-made to satisfy the customer’s
requirements, also in terms of image.
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In Progetto CMR’s mind, space planning,
today more than ever, must therefore be
a customer-oriented activity that places
at its centre Man and their activities to
create a fertile environment, open to
change, with projects that are able to
take different directions according to
future developments. Decision-making
processes on buildings and the spaces
within them must be taken based on the
fourth dimension, that of time; this entails
creating spaces that can be adapted to
all the possible functional, organisational
and technological transformations of the
Company, ensuring returns in terms of
quality even when the starting conditions
are modified. Living in the present age
means embracing change; for designers,
this means an office no longer planned to
last, but planned (and built) to change,
constantly adapting to present needs.

The design culture that is emerging in today’
s “global village” is therefore a culture
of difference, variety, experimentation,
promoted also by the incredible possibilities
offered by technology, which has a marked
impact on building techniques. It is evident
that a traditional approach to office design
can no longer satisfy the needs of modern,
global organisations, constantly evolving
from both an organisational and spatial
point of view. The Office of the Future
must be a mobile structure that integrates
People, Processes and Working Places,

designed and built based on the awareness
that there are different views of work and
its spaces, and ever diversified needs to be
satisfied. In a world dominated by virtual
communications and increasingly oriented
towards globalisation, there is a need for
new spatial models, new working processes
and new ways to manage the office
environment, where access to information
technologies, speed and flexibility are the
criteria for corporate success.

The office — the place in which people
spend at least one third of their life — is
the infrastructure stimulating change,
a container for new ideas and projects.
When identifying the possible scenarios
of the new office environment, the goal
- for designers, but not only - is to create
an ideal space: an irresistible space to
work, invest, learn and communicate with
others. Ultimately, a space to live a valuable
experience.

Massimo Roj

WA “HERA" FURILE SRR X R —FE
ZR0. AN, AEMHXE, BERARHX
HEMENEENTEERAREBREHTX—X
AR, X—SXTEARABEERZINY
. RAE, TRNEEEEZEZENBEXRE, N
AEITNEGEERAHE L REBEIARL. Birk

HAMBR. “KRAAE" NIZRUBNMNLE
M, EBHRT. EFSE5TEEImEE—E, X
ZRREHARMENTEFTEARNZ, ETH
RELIUHEH ZHUNTR, RITEERIZM
XFRIRAEM, EXPHRENMZRESN. B
BELRANHER, CYEIBATEERA. &
BEWNERENF. B, KAMBEHFOZEEL.
i TIERE MRS N ATENEET .

NRAE—ZHBMN—4ERL =92z — M EEEFN
T —RFMAENEMEY, 2/ EH B
MUEMEE, HRITHEEFDATFETENK
BREXNEE, B R®ERCIE— 1 EEL
=M —PTUEAROCTIE. £E. 2IME
HRXRMTEZ=E, 2mEz, —MREERBLER
¥ AZBHRANENTE.

OEE « T



10

;

Angus has worked in the interior design
industry since 1992. Before he started
his profession, he studied interior design
in Canada and Construction Project
Management in UK. He started his own
business in 1999 and established Concept
AT Design Consultants Limited. Since
2007, he was invited to be the lecturer of
interior design course at UniArt College in
HK.

Angus gained valuable experience
through the participation in various kinds
of design & construction projects in both
residential field and commercial field
e.g. offices, retail shops, restaurants and
shopping malls. He has obtained extensive
knowledge of the business and exposure
to the world of design.
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Angus's goal is to delineate style for
everyone who desires it. His trade expertise
and passion for fashion are influential
in creating a space inspired by the ever
changing world while incorporating
timeless tradition.

Design is a technique to optimise the living
quality of people's daily life. The basis
criterion for a piece of good design work
has to achieve this goal.

People may think that they spent most of
their time in bed. In fact people in modern
life spend more than one-third of their time
at workplace! People spend most of their
golden time at workplace and therefore the
office design is a very crucial for improving
the quality of life. It is not a matter to just
simply re-organise the desks and chairs,
but also take into account team spirit and
personal privacy at workplace. A good
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office design can improve the creativity
thought of staff and enhance their work
efficiency. The use of environmentally-
friendly materials and natural light can
shape a more humane and harmonious

working environment.

Nowadays, the ever changing high tech
world does change the workplace in life. In
order to save time and transportation cost,
some people work at home via internet
instead of going to the office. But why
many enterprises still need to set up an
office? A sophisticated interior designer
must take this into consideration and grasp
the real needs of their clients.
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The space planning of office in old days
was more corporate-driven, that is, the
line of authority contributes most in
the design. The CEO and hiéh level staff
would be arranged to the places which
are highly ventilated and get the most
of nature light source. And the general
staff would be arranged to the inferior
positions. After the 20th century, Bauhaus
became the mainstream of design. By that
time, architectural standardisation and
open space concept gradually formed and
shaped in the design stream. Coupled with
changing times and the increase in office
workload, open space (Open office) and
office landscaping are widely adopted! It
becomes popular that more general staff
are arranged in the prime positions at the
workplace. In fact, the number of general
staff is always the largest in an enterprise.
Therefore, a good working environment
created for the general staff can not
only boost their working morale but also
improve their work productivity.

With the rapid development of science
and technology, portable computers and
wireless networks are rife and their use
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do not limit to time and location. A new
working pattern is rapidly emerging. The
traditional space planning in office will fade
out because any place outside the office
can be workplace. That is, people would
work during a trip on board the plane, at
the places of vacation, hotels, public space
or at home. The office in future may only
provide a place for meeting with human
touch (actually remote conferences have
widely been adopted nowadays). From the
design point of view, although the physical
state of the office is diminishing, the
resources become more concentrated and
be used more effectively. The new trend
for design of office will focus more on the
reception area, the resting area and the
conference room etc. The new design will
highlight the unique image of enterprises.
After all, the new design will create a team
workgroup environment and improve the
mobility and flexibility of the layout of
walls and furniture. The workplace will
put interpersonal communication function
as the focal point. In consideration of the
above elements, new concept of office
design will be formed in the near future.
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Stephen Dunne
Interior Design Consultant

enquiries@stephendunne.ie
00353-87-4131002
www.stephendunne.ie
Photographer: Miki Barlok
www.barlokphoto.com
00353-86-2237081

In 1993 he went to Grennan Mill art & craft
school here in Ireland (gaining a place of 30
students out of 600 applicants).

In 1994 he moved to Cork city to study full-
time Interior design in Saint Johns College
for 2 years.

In 1996 he worked for large furniture
company for 10 years in Cork city as in-
house interior designer.

In 2003 he moved to New Zealand and
worked in visual merchandising.

In 2004 he moved to Sydney and worked in
window display.

In 2005 he moved back to Ireland and
opened his own interior design business.

In 2006 he did TV show called
"SHOWHOUSE" and won his section.

In 2007 he had his work published in
magazines 3 times.

In 2008 he currently worked in South
America, Cannes in the south of France,
south of Spain and here in Ireland.
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What is the image of "The Office" today?

55 “DRT RIEHAUE?

Well one thing for sure is that it has gone
through a metaphor and is still going
through it today and always will be.

Look back at the history of "The Office" and
you will see what | mean. Offices are places
to which one must work, they need only
consist of a desk and chair, then customised

those two items with accessories required
for the changing times, for instance the
telephone propped on the side of the desk
or the manual typewriter positioned dead
centre of all desks. Just think about it now-
a-days and one can practically carry one's
office in a brief case or laptop carrier.
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