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Miniskirt—Never Passed —
RRARIE—— AR AN LI 26 it

#5i%# Hot Topics Perspective |

A miniskirt is a skirt with a hemline well above the knees-generally 20 cm (7.9

inch) or more above knee level. The miniskirt was the defining fashion symbol of
“Swinging London” in the 1960s, and continues to be popular.

Mary Quant was a key in the launch of the miniskirt. She opened her boutique
Bazaar in 1955 on King’ Road selling clothes that reflected the ideas of the day’s youth
and that had nothing to do with established Paris fashion houses. When she raised the
hemline of her skirts in 1965 to several inches above the knee, the iconic miniskirt was
born. Named after her favorite car, the Mini, the miniskirt was an instant success and
epitomized the spirit of London in the mid-60s: free, energetic, youthful, revolutionary,
and unconventional.

Social historians relate the introduction of the miniskirt with the introduction of
the pill. Women became sexually liberated because of the pill and for the first time free
love became possible. Women were free to love and they got more courage to wear what

bouique ERAFKMANEE  epitomize WE HE
unconventional JEf&4EH
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they wanted without concerning about other people’s thoughts. As a result skirt lengths
were shortened and more skin was shown. With hemlines rising, a new emphasis was
seen on the leg. Vogue proclaimed, “The length of your skirt is how you feel this moment.”
Women’s hemlines of the 1960s were a barometer of contemporary attitudes: when the
consumerist ‘Swinging Sixties’ was at its height, so were women’s hemlines. When people
began to consider their lifestyle the midi-and maxi-skirts made their appearance.

Mary’s influential position in the heart of “Swinging London,” and the miniskirt’s
easily washable fabric that busy teenage girls were apt to buy helped the miniskirt
become a major international trend. The miniskirt’s international acceptance was also
beosted when Jean Shrimpton, a popular model, unwittingly caused an international
stir in late 1965 when she wore a miniskirt with no stockings, hat, or gloves at the
Melbourne Cup Carnival in Australia. The classic photo of that day showed a dramatic
contrast: behind the young, carefree, and beautiful Shrimpton was a group of
disapproving middle-aged women dressed in their very proper twin sets and pearls.
Shrimpton’s apparent disregard for the bland status quo made a trend-setting fashion
statement around the world.

While the miniskirt has been met with disapproval and even violence, however, the
tiny skirt shows no signs of disappearing. On the contrary, the miniskirt is still heavily
featured on Western catwalks and in fashion magazines and it is often shorter than
ever. This year, a very new wind has blown the fashion world and make the miniskirt
more beautiful and unique. For example, the fashion magnate Chanel tells us to wear
miniskirts in a more mature and elegant way. Matching the miniskirt with a tersely
cut out business jacket will make you feel both elegant and professional. Another big
brand Gucci broiders flowers on their miniskirts and the skirts look like pieces of folk
art. There are also some other revolutions that make miniskirts even more stylish and
popular. Fendi’s miniskirts have many silver threads making a geometrical curve. Chloe
use a very special kind of shining cloth that makes miniskirts modern and unique. The
skirts are like coming from another planet.

The phone company Samsung even introduced a new cell phone in 2008 called the
“Miniskirt Season 2” which, while looking nothing like a miniskirt, is targeted toward

emphasis 3RiF B 5 midi-and maxi-skirts 1448 contrast ¥ H&
proclaime &%, /=R influential B &M A disapprove AEEAL
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women who like to “Talk, Play, and Love”.

The miniskirt continues to occupy a fascinating and paradoxical space in the
fashion world as it teasingly attempts to cover and reveal at the same time. In all of its
contradictions and reinventions, the miniskirt still provokes, challenges, and demands

attention from both men and women alike.
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#FIMIX Know More

1. Simultaneously condemned and loved, the miniskirt exploded into the political
landscape and had women (and men) suddenly paying attention to what had been hidden
years before—a woman’s legs.

2. Quant probably deserves primary but not exclusive credit for the miniskirt. One
French designer also caught the spirit of the era and did for France what Quant did for
England—André Courréges.

3. It wasn’t just moral outrage that followed the miniskirt, but also fashionable
accessories. Accessories included zip-up knee high boots.

4. Jean Shrimpton, who was born on 7 November 1942 in High Wycombe,
Buckinghamshire, was an English model and actress. Nicknamed “The Shrimp”, she
was an icon of Swinging London, possessing some of the gamine features and her face

appeared on the covers of Vogue, Harper s Bazaar, and Vanity Fair magazines.
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Lily: Hi,Lucy. Come and have a look at this skirt.

Lucy: Eh, it’s beautiful but I'm afraid... '

Lily: What?

Lucy: Don’t you think it’s too short? Nearly all the
leg is bare.

Lily: It's indeed very short, but I think it’s very cute. We
are so young and it’s of no problem we wear what
we want,

Lucy: Yes, we can wear what we want if we think
it's proper. But if I were you, I have no courage to
wear this miniskirt.

Lily: It's really cute but it’s also really short. Haha.
What can I do if I reaily like it?

Lucy: En, what about trying some fashionable
accessories?

Lily: A good idea! What accessories?

Lucy: Is a pair of long stock ok? A pair of colorful long
stock is not only beautiful but also covers lots of the
bare leg.

Lily: thank you for your good suggestion! 1 saw the
super star Avril always wearing a miniskirt with
a pair of black and white stock. She looks very
beautiful and fashionable. I want to try that too.
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Jeans Will Never Out
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#5241 Hot Topics Perspective

Believe it or not, blue jeans have been around for over 130 years. Levi Strauss
created the first blue jeans as work pants for gold mine workers in San Francisco. Today
the Levi's brand is sold worldwide.

Now people around the world have greater and greater passion for the denim
clothes. Jean jackets, jean skirts and suits can be found in hundreds and thousands of
stores and street markets in most countries. Millions of pairs of jeans are produced
in American, European and Asian countries each year for the local and international
markets. Customers of the jeans range from working class to movie stars, the young to
the old, and the black to the white. The jeans have become a fashion statement.

{ Jeans today are available in many colors and
designs. Young people like to mix and match colors
and sizes to create different looks. Faded and torn
Jjeans are especially fashionable. Some washed denim
clothes giving the effect of dark and light color
patches are most popular, Many wearers decorate
their jeans and jean jackets. Colorful patches, zippers,
chains and tassels are all part of the personal touch.
People in America, Japan and Hong Kong decorate

their jean-jackets in a very artistic way.
Apart from the decoration, the most important part of the jeans is the label. From

denim LisETog ki torn FREH artistic ZAH
statement 7 AH patch #F decoration 31
faded #REHY tassel st label BHR
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the 1abel alone one can tell the quality and the price of the
product and whether it is imported or home made. Classic
labels such as the Levi’s, Jordache and Calvin Klein demand
a fair price. Jive, Lawman and the Apple jeans also have
much appeal. Local brands in many countries and areas have
an uphill battle to gain support. Fake-brand Jeans are a big
business in many places.

Jeans are so hot these days that big name stars appear on
TV advertising for their favourite brands. Calvin Klein hired
starlet Brooke Shields to advertise for his designing jeans.
Magazines, TV and billboards promoted her schoolgirl image into an instant success.
Cherie Chung, one of Hong Kong’s hottest stars, did a TV commercial for Puma. Her
sexy smiles appealed to many viewers. These stars wear the jeans so tight that they
probably have to be removed by a doctor. With slogans like “Nothing will ever come
between me and my jeans” many people join to create the jeans fashion today.

What clothes are in this season? If you scrutinize nearby groups, you may well find
that many more girls are wearing blue or dark-colored jeans instead of beautiful skirts!

This season high waist jeans is a hit that you can’t miss. Here are some tips for you
to match your high waist jeans.

First, match high waist jeans with lace shirt.

You have to put the shirt into your trousers, but don’t make it too tight. Pull out
the shirt a little and it will look loose at the waist. This can not only cover your love
handles, but also make the dress casual and vivid.

Second, match your high waist jeans with a shining waistband.

The high jeans emphasizes your waist and you need a belt that not only makes
your jeans more fashionable, but also make your legs look longer and slimmer. Shining
waistband is fashionable and make your waist even more attractive.

Third, match your high waist jeans with a high heel and a big bag.

High heel again elongates your leg curve and your leg will be very perfect with both
high waist jeans and a high heal. A big and exaggerated bag will be very cool. The color of
your bag can be the same as your shoes or it can be as the same color as your coat.
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