TR K E/EEET

smiY
IEEX R

Eomplete Topics
for English
Listening & Speaking



LR
RIEVT RS2

Complete Topics for English Listening & Speaking

¥ H:K B FHA

BEH: R B K B TrhE

" OB £ 2 FHE FHR4E
HAEER H L KAkmM

Fmxe dRH
TiEEXEGH



R ZERR% B (CIP) ¥R

RETHIEEASE / KBS, — Ll LEEEBRA,
2007. 8

ISBN 978-7-5444-1529-3

I3 113K IL EETREF—EESERE
IV.H319.9

*@iﬁiﬁ@%’tﬁﬂ?ﬁﬁ&‘? (2007) 551376035

REFAIERRE
KE FEEF EH
rtiEtHLHRBRAGFRAA
E ® #H F 4 K #£ HMW
FE B XEFERYER®
53XM: www.ewen.cc
B Y YN N .
S K HE B A 4 A "
FrBHLHBEROGEAR28 KT PO
(hR4R: 200235 _LIEARMBIBRTIS114E 021-64378133) KAT
E#BAHEXEHEERERL2A
(HB%4: 200083 _L¥E/KALER54S 021-56978943)
FHik £ 4 A28 _REECERTOE
FA 850X 1168 1/32 EIFk 15.25
2007410 A 1M 20074E10 B S 1IKENR
1% 0 001—6 000
ISBN 978-7-5444-1529-3/H * 0065
Efr: 32.00 Ju (AMP3—ik)
(REREFE, EER I W)



SMERALBIHRE. MSLRUFRBR MU, SRS 00K
EHRIGE TR ET T RITYRAR Y, KEANARE FREH
B AE o AR 593 A V030 AR IR, T3 07y 32 B o B 00— 3, O
AEFEGA M, WE REEATEHR, R T ENETE R, B2
BiE RBE R B P L RS, RE AT ST WK EN R
BAR, EXMEREEA L — RS — Mo RS E S, &
W, FIEEREMAREE BT 5, L TRBT AT, BT %
B” RBR—G WA, BR800 R I S R R, 2 4
KRB URBNTEELHERBADBEE BN —EHRE T8 —
RIS EL,

REBRRFINBLRERR-HRMESHEBOLE, ABUAE
—EEMPKRRIELIENN R, NKERT 25 L5 B KT8
BT BFRE AE SO IR 5 5 O TR o B TR B R
W RR R R R —— B R —— B kR —— e 0 2 e ——
BERR XS SE I F RGN NGB SRS |
B3

OXHBHE:

BB F 5 R EE B R MR 2 T 0 7k
FRABBRRNER. ATFHNRRLRP - P REEEHEREFZHR
BB SRR ], 4 T A3 O B, M A 0 4 4 Sk B o 25 0 85 4 19
BALXRT ARMAHRELT PRAREEE. A5 92T %5 mE
REDE MERS S SESANEETA, BB OTA ARTTA X EE
FAUELS) FR EE MRS T EE.

WEMEFHARAES R 2B RATESIBHEUR
B BRABR BEFHE VT AN BB B %5 % 8 B2 T SRR S
B i 32 BB AE R B8 S , SRR BAR B BGSE AT T 08 4 T 49 4 2K R B

1




B, REIERIBRE S FFHRED WO E S FHTH RN E, R
FIEERZANB BBEA RN B 5, 6% F 74 B Bod i A R B i Yl
GAR, ERBRMES EHRAKFELRRE

OXHBLEH:

APWBMRESFTHEI NA PO RER, LETAEI—IHE, 24
SR 3 ANB B IS B B, SCAR B B, R B

RGO E , EIETEMBRERRE BN AR, FEIR, XS
BWBENBEIENE,FEAN 0 F /o4, MRBHESHE, FE5¥
WEMERBEE, EX -0, FH %I ERABHA BT WK E 5
HENS RAKEFRFEH MU, BRI RAFEAREFNS
WA R, — N TREVH RO REE . %595 SR BI8E% £ 3 8
B, EREXT B TR A LA A,

FESCHR I B, 5 50 2 T LAS i 3 K B I ok I s 1] SC AL AR L7 B R BR
REXE, BRERFEREREANGKT,AH 140 F /24 FIERLT
PO S0, BB W AR SO 989, T B &% E s S A 1] B, A R B
PNt RERIPERS S d R los B3 WA U3 T PN E
HERXEREZH .

R B, XEEMEMT ERA  AEM AT 08 BE¥ 5T
RPN R S5 KFEES TR EE YT 3, R E AR 160
-200 F /55, EWNREAN BTG SR, FIERRBREENE
BB B A R R, REER AN R, EIETUMREBRRT AT
87

BRTESBMAEITARBH T XBHBR AHERATERE6+
1"G514, BB AR a4 AR TRER, N A RTRRTEE 6 XHE
W, A SN AR EER ARSI N . BEEEZEH A &
B HEEERRWTANAR AZ2H 1 ML ENSBROEFHA—RAK
2




WER XA ER 6+ 17 R K 2, H R IE e e T A
ém%” o

o FHRH:

» i3k 1. 5 & B ( Language Absorption)

- % Ft 341 ( Background Scanning) I T RBTUT A, WG R DUE P
SRR B LR RE LR E B — 5, IRET— 5

. $ % (Super Mimics) : BR# mp3 341 W7 3805, ik mp3 (75 & AR
HEMEEARHITHROER, &6 0g, RRAR HIERE
B M SCRME R

b iR 5k 2. &Pk ( Super Challenges)

. BRI — .~ (Super Challenge 1&2) : ¥ 5k A S B0 VIl 2577 3k % #E Ak o
# BRES, EZHR, KA TF

. BBEEAE (Keys to Exercises) : RUUR St iLRBRTF 91, 5F W A WES
TIRBER, YRAEZ A HE—FRE, LRI BEEERE, &
BHEAEA

.+ JELF [ i ( Tapescript) : & B B30, ME AR, MBS 8 , BT L 3%

» bk 3. B %42 814 (Fad Classics)
- Wf—Wf ,i2—if (Listen and remember) : (£ 7 F, f§ T4k , B R AR &
LAB| &4, O R E

@5 = H—(Language Review)

. JA# 7% B ( Weekend English Bar) :%§ 6 KRSk 5 , % I & AT IT 2
BE WWEES KR T B, TR, G RIER
% EATHACKIES RS EREALGHIKE HE
BEREHRA

3




Twg iR KB, LRKER ) X2 R

HRRBEFREBEZR, REFEOWE, KKK

« WT #14 BUB% ( Listening Strategy) : H LM F I RBRAEMN ] LRI h £

A R, MR, R SC, T SR B, K S K 08 P W A
KT RAEREFE R KD E, LRSS A R RRE R, B AR
PHER TMBRANEENRACEH TREREMUEAL, AERTLHE
“BCEAMLUT IR — IR R, SR EEYE BRI BR RSXNE

mE
2007 4%




B X

1
2. BT E% All Are Equal before Law -
3. B %W Expressing the True Love -

4. BKZESE Unusual Contests -eeeeeeesesmessessesss
5

6.

QEEHEA—RKEEE -
£28
7. 4 A1E4F Women’s Heart

8. H 3% 5 Moments of Life
9. B¥EZ ., NEH Z Everyone Loves Beauty

12. Z4kH 25 New Improvements of Food and Drink

¥38
13. EZ 4% To Live a Wealthy Life

OEFBA—RARKERE

. SEHHR Global Walking +rereeeeseeressosmnsumnmmensnssesce s enn e e

. AL #F Former Homes with Culture s+«eeeeeeeesemmnrnamnmsesisniesiiinaie.

$ AIEIR Stepping into Marriage e« v oo vereesescenssennesensansaieserne e
- 36

10. FEPTTRH Pets World «eveeveeresrascossoscossmnnnsmessssnssusssn e e
11. #4£4 # New Ways of Environmental Protection ««+serrereseeeenecsseeees
- 70

@%gﬁm_%*ﬁﬁg.”..

14. 5 H - A BB 71 The Magic of Harry Potter «ecesrsesererersnsonnsensecnn
15. ¥ B HEM “Days” You Never Heard of cereeevrecesssossussnnnnanennaveese
16. iEh 55014 Sports and Fashion «oeeorsseersmmmennssernrerneemiiinansnnaasans
17. 4k K8 Customs of Food and Drink «eeessserererecsnsursirnnsansnasnnane

18. A3 Happy Animals - vereessvrssescsssescosusssusmnssunssssun e ses
e 113

e 13
e 19

24
30

. 40
. 46
. 52

58

75

- 79

85
91
97
102
108




IS

$47
19. B‘Eiﬁ“ﬁ”ﬁ New Transpoﬂation L

20. T H H Good Ways of Saving

21. A AR From Individual to Individual
22. (@ AEREE A Battle Obesity

23. 3XFRIK R Global Eating and Drinking --

$F-4MA:XR

®$18H
25. BB Growing Pains

27. ¥ HF E4 Education Section -+« =-»+sessssns

30. PRPRT I W Aspects of Environmental Protection

®28
32. Tk {@HE Food and Health

33, #E LB Stepping into Psychology «-seeeeesee-
34. LBBRH4 % Flavored Life

@%gﬁm_ﬁ*ﬁﬁg seeversecaseaseees

24. W2 B Big Shots in Movie Field «««+ersvteerreermireeniennumiiinineinnnn
@%%‘ﬁﬂ—)ﬁ*%%g L L T LT

26. 1% T Life Kaleidoscope « -« eeesersesnsereerernnsentanarennssiseenens
- 166
28. {KT KMl Sports World +++-eecereesaeerssnnnserennruieiiscos oot sresveesaeneas
29. L>EEBEE Psychological Prism «-- v eoerersnrenrenrerenmnsisiieneeanenes
- 186

@iggﬁm-)ﬁ*ﬁ%@ Seeessaaseeeseesaas seennaonnaneseseruantrencennasssanre

31. E BE4MSE E Age Takes the Lead «++cveveeveenrenrersininsiiissssonssinens
eee 203

-+ 209
- 216
35. PIHEYIE Gender-related Mystery ««+«osoos veesreeeeraneronsaiseraesensnnsns

36. MEEE Blog Blog Blog «--+- s+ esscesresseeasansuninessresae s s na s s
- 236

117

- 122
- 127
- 133
v 138

144
149

- 153

159

173
179

192

196

223
230




%
37.

38.
39.
40. P4 15 Modern Life -

©

%

©

%

50
51
52
53
54
@

41.
42.

43.
44.
45.
46.
47.
48.
BEBR—FARBIEE oo

B %

3R
A4 Politics in Mystery
EZ W PE S The Magic of Language
it Z 4 Life on the Edge eeeeoemreeee

BYHEEM All About Economy «eeesesseenseeserssess

4 B

R 2% 5 iF 25 New Age of the Internet

¥ % 19 £ W] Marvelous Inventions

H=4AH W

18

49. & EfEHHE SRR Worldwide Well-known Cultural Symbols -++==+--ee=
ws 331

. BIBE{tAR A Third Eye on the World

B TR Tn Fashion eeceseeseessssssssessessss s smnsesces s sen e
- 343

. W4 B2 FE Wonderful Contests

| EBRRUTE East Vs, West wvecerceseessessssssessssmmssmssonsns oo

’ %%ﬁi?ﬁ Alternative Life PP R T TR S TR T T T DR LTI LR LU
.. 359

%gﬁﬂ-]ﬁ*ﬁ%@ teeerenssserasnens

3 RHA TG Artistic Life +rreeeerereressmsssssssssnssmissnn e smessns s
%%ﬁﬂ—ﬁiﬁég J T TR TTR LU LI AT

it 24 1 f Fashionable Tourism - seseesssesssssssssossnsssssssssssesssse s
- 288
[EHES AL Health Guide  oveneeseeseessonsosssssssssesss s amssmnsns e
K2 PR Space Exploration «eresersressesrressssssssssns s snn s

F 8% o4k Multiple Functions of Mobiles sr-eresermresessensenssases
- 315

- 240
- 246
eeese 253
veesees 258
- 265

272

279

282

294

301

308

321

325

337

348
354




55.
56.
57.
58.
59.
60.
OIEETHI—JHRTEIBR ooeveereererreetttrerameinnnersies ot seesnssrnersseeses

B ¥

$28

BB E B A Guidebook 10 Career <+« «oeceerrsvrrarerrsressencnsansnnevenses
- 370
-« 375

<+ 380
-+ 386
- 392

E1E 518 Love and Marriage
Y4 Stories about Animals

&ﬁéﬁk*‘t Economic Globalization <=+ e ersesciisnecnroneinnnes

B $ ¥ Language Anecdote
IR KA Interesting Food and Drink

$£38
61.
62.
63.
64.
65.
66.

Aﬁi/j\% Post Stations of Life «vesreveesrentenneuetnrencenssornnresonassonss

#4418 New Generation
BHE B Weird Affairs

A ZHE Travel across Cultures <o« ---eeeeeeseesrsonesns
BIBH A IE Creating New Life o+« cvovererrereererrennenncrniansveeveenns vesens
KUAB T Custom o« cerermreeneit et et cer e st e e e e e e e
OEFER—FAEXBBER orevrrerennes

%48
67.
68.
69.
70.
71.
72.

ZHPFED E Foreigners in China -+« evseeeeremrserenrsersresererersessersns
- 446

- 452
- 458
- 463
- 469
- 475

4k sbds Culture Shock
EMF R Beautiful New World

W FEES & Beautiful Dance World -

4 WEHHE W Different Values

Sh3e Episodes in Diplomacy «+«-+- -
OEEBHI—THERBIER ovvvreerrernirrniiiie e e svess s

364

397

- 402
- 408
- 414
- 419

424
430

- 436

441




4

i
=
%)

. RBEE
Global Waiking

Pronunciation—

AFERELABRAUNERAEGHTRE, BRECHERE T NEERT
EBENARZE, REHLEFAR,. TAMGLARANTEFERER
.

1. xEF&a
i cake [ keik], bag [bzg], want [ wont], class [klazs],

about [ g'baut]

REANL 7R ERAT V(M-I EFRERNTE TR
AMREFRMAREN e FROTH)F EH R ei] 10 cake; EE B
EH(—AEFEEM AR REFBLEROT W) P, BHER
[],10 bag;ZE w,wh Z i, B% %[o],1n want; 7€ ss,st,sk,sp,th,ff,nt
ZH AR R ], 0 class; ZEAR B IR F Wb, EH K (o], 40 about; HR
WA IS W LETEE T have & [w] 7 w 5 water P R[],

RISHS):
face i fast {R# K  happy FNH wash ¥t




2. nEFHe
0 she [ fiz], bed [bed], before [ brifa:], open [ 'oupan]
REMEL - FRe EEREFAE I, B8 AL, M she; 76 B i I &% W
POEE R e], M bed; EIRBERE W, EEK[1], 10 before; I EiE T
THLEFE Lo 280, 8% K(2], 0 open, MRBA M, EERH S
1, English, England H1f# e %[ 1],
RIT4%3] .
these X 4 get 183 college 2B silence F &
3. THEFHoO
4 :nose [ nauz], dog [dog], cold [kauld], consider [ kan'sido]
EEAM L FR o EEEF G A, BHR KLo0], Il nose; £ & I & T
POERR 0], M dog; FEEBEMEF W, LA - old, - ost, - oll 4% B Y 37
LFR o EH R [o0], 10 cold; ZEIRBBEF Wi, EH % (0], M consider,
EEEFTEN D, WHBS B0 7 do & [ u:], move PR(w];EEE
EEA P, % dialogue F K [p], hotel & [ou]; 7 th Z A, both 1 %
laul,
RI5%3 .
nose & F ‘ clock &k gold £& today 4K

Language Absorptior

>I'3r % =34 Background Scanning

@.ﬁ%@%ﬁ?ﬁ@m?ﬁ‘@,%Eﬁ‘]ﬁﬁ,tﬂﬁﬁ‘%ﬁ%@%ﬁﬂ[,ﬁ@%
FUl RN LY BB RS AT, 75X K it R JGAEARBE—HE
HILE R,

BH-MERMENATEHHHTG? BN EBUBREREAREXRF
(fantastic) , {6 2t Bk /s 51 3% 30+ % ( Liechtenstein) 3% T 42 3 i #5 R
(boost tourism industry) , 248 4 TX4—A4E a2 ( scheme) ; {E % 4~ H
2 4 #3k A& Jp B B 4 7] 2 ( transnational conference) . X #i ( celebration) & %
DAERE, XMERREL Xnet 247 BT, &N FFE R H ] (Austria) |
8 H (Germany) B+ ( Switzerland ) “ i} H —/# FE (Rent a Village) ” #9121
BRETRAKRL, FRABITEITER—RK, RAE+ KM, FURT
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HEER—-EHE"T.

MR B AERAENE, W ABFREUHE A AAZE (the World
Capital of Ugly People) 8 4 B & K 52 8 B} ( Piobbico) /N, ZEFF B, H
(ugliness) & —Fb 3 48 (virtue) , £ H AR E % (ridicule) , N EHRE H,
B S E IR E A (5 (confidence) . WMRARINN A TS RE T LL, B 5
iRE — T 3545 F K (reflection) 4= 1% Y 4 #% B i ( Viganella) /M, XA /MH
B FBHA (valley) Z 18, & H B JLF WA B FE (sunlight) . FRNKREE
Wk H—EET EREERH B KRS 5 (square) 1, AT IZERBHLFE
il s — SR BB M o

RF R 5 EHGEIL AR & — i K Big Big World, ST AT R MK, it
RAFY!

*FEEMYHF Super Mimics
Tapescript
Rent a Country

Do you want to rent a country for a conference? It sounds fantastic. But

the tiny Liechtenstein rents itself for transnational conference, celebration or

other business parties to boost its tourism industry.
Liechtenstein lies among the Alps (B /R %7 1l1) between Switzerland
and Austria and it is the vital communications line (32@ £ if ). Liechten-

stein covers an area of only 160 square kilometers with just 33,000 people.

Beautiful natural scenery, royal exhibition and alpine skiing (BILEE) at-
tract millions of visitors every year. The new “Rent a Country” means that
small country plays host to a conference.

Rent a Country is based on the Rent a Village idea developed by the
firm Xnet. Xnet firm was very successful in renting some small towns in Aus-
tria, Germany and Switzerland. Xnet is in charge of gaining more business
among company customers seeking a place for meetings, while the tourism
agency will contact with local governments and help organize rooms and

program ideas. Customers will have opportunities to show their products.



® . Super Challenges -

K#k 2~ Challenge 1
Listen to the recording and answer the following questions briefly.

1. What is Piobbico famous for?

2. What inspired lacobelli to solve the problem?

3.1s the Ugly Club welcomed?

4.1n the club, what is the real problem to have an active life in the mem-

bers’ eyes?

5.What role has the Ugly Club played?

*I skt = Challenge 2
Listen to the recording and fill in the blanks with the exact words you hear
from the second paragraph of the passage.

The village of Viganella, with a population of only 70, 1 in a val-
ley so steep that each year, from November 11 to February 2, the people
there are robbed of the sunlight. In order to solve the problem, helped by
an architect friend, the mayor has made a plan to put a five-metre high,
eight-metre wide mirror on the mountain that would follow the sun’s move-
ment and 2 the sunlight into the main square. The mirror. would make
sure at least six hours of sunlight per day during the “dark” months. The es-
timated cost of the project is around $123,000. They wantto 3 a
place of sunshine in the darkness of winter. It would 4 tourism in the
valley, which is poor. It would also be very healthy to people, because
there are several studies showing that the 5  of sunlight makes people

feel unhappy.



IR E Keys to Exercises

Keys to Challenge 1:

1. The World Capital of Ugly People.

2. A wall painting.

3. Yes, it is.

4. The deep belief of being ugly.

5. It has helped many hopeless young people face themselves in the mirror.
Keys to Challenge 2:

1.lies 2. reflect 3. create 4. benefit 5. lack

>} mwmax Tapescript
Tapescript of Challenge 1:
A Town Where Ugly Is Beautiful
Piobbico is an Italian town in which beauty is not welcome. The town

is famous as the World Capital of Ugly People. There is even a road sign to

tell visitors they are entering the ugly zone.

The Ugly Club is in the small town of Piobbico. The origins of the club
are interesting. Thirty years ago, Piobbico had 128 unmarried women. A
man named Lacobelli formed a marriage agency to try to find husbands for
them. A common problem was that they were not attractive. He tried every
means to solve the problem. Fortunately, he was inspired by a wall painting
in Piobbico’ s thirteenth-century castle, showing the god Vulcan (B/RK),
the protector of ugliness, who was thrown by his mother because he was
too ugly, but finally married Venus (Z41%7), the goddess of love. Later
Lacobelli became the president of Ugly Club.

Now the club has attracted 25,000 followers around the world. Its

members carry “Ugliness is a Virtue, Beauty is Slavery” ID cards, which
show their degree of ugliness. In the club, everyone thinks that beauty is
just one thing in a person’s life. Ugliness itself is not a problem to have an
active social life and the real problem is the deep belief of being ugly.

The Ugly Club has dealt with all kinds of problems. Young people be-
gan to arrive here hopelessly, some on the edge of killing themselves be-
cause of their appearance. The club has helped them face themselves in the

5




mirror,

Tapescript of Challenge 2.
Mirror Offers “Dark Town” More Sunshine

What will you do if your village is located in a valley so steep that it
hardly gets any sunshine in winter?

The village of Viganella with a population of only 70, lies in a valley so
steep that each year, from November 11 to February 2, the people there are
robbed of the sunlight. In order to solve the problem, helped by an architect
(EHIW) friend, the mayor has made a plan to put a five-metre high, eight-
metre wide mirror on the mountain that would follow the sun’s movement
and reflect the sunlight into the main square. The mirror would make sure at
least six hours of sunlight per day during the “dark” months. The estimated
cost of the project is around $123,000. They want to create a place of sun-
shine in the darkness of winter. It would benefit tourism in the valley,

which is poor. It would also be very healthy to people, because there are
several studies showing that the lack of sunlight makes people feel unhappy.
Some local governments in Canada, the United States and France have

similar problems, and they have turned to the mayor of Viganella for help.

. Fad Classics

1.Don’t give me a hard time! %R & R &4 R4

2. | don’t want to spend all my life hunting the same old coon. # 7 & & —
ETTRAH#SLH,

3. I don’t have a skeleton in my closet. £ AH 2 R TEAGHE,

4. He always likes to play a lone hand. & sk ## & 2 3£ T,

5. How can you expect me to finish this by tomorrow? I’ m only human,
you know. R E Z R MA A AR AW R Z XA FR? XA RARAFAN!

6. Whatever decision you’ re going to make, | am behind you. & % k44
LREBHELER,

7. You are completely nuts if you think | will go with you. £ 24kl &2
BARARRRAT,
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