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Abstract

Report on Development of China’s Media Industry 2010 ( Blue Book of China’s Media
2010) is an edited work led by the Centre of Media Economy and Management
Studies, School of Journalism and Communication, Tsinghua University and
contributed by many of the country’s academic experts. It claims a position among the
Blue Book Series published by Social Sciences Academic Press ( China) and finds this
edition its seventh year’s. The contributors of the book, i e. researchers and
professionals of China’s media industry, offer extensive observations to all fields of the
development of the industry and also scientific analyses of its future. Since its first
publication the book has earned intensive public attentions and has been quoted by many
of the domestic media. Blue Book of China’s Media has now become the authoritarian
research work on China’s media industry.

Report on Development of China’s Media Industry 2010 is inclusive of the following 11
sections to each of which an intensive analysis is given, the General Report, Reports on
the Newspaper Industry, the Publishing Industry, Periodicals, the Radio Broadcasting
and Audio Publication Industry, the Television Industry, the Internet Industry, the
Mobile Media Industry, the Advertising and Audience Market and the Overseas Media
Industry.

The year 2009 is an uneven year for the Chinese media industry. As China
increasingly integrates itself into the international society, its media are now facing
increasing international competitions. At home the strong and steady economic
development of the country provides a solid foundation for the development of China’s
media industry against the global financial crisis. Meanwhile, the national strategy on
increasing soft power coincides with the demands for further development of local media
companies. Additionally the traditional news and information institutionalization is
confronted by the development of new information and communications technologies
and the new rights of saying brought by it. Adding these all up is a complex and
comprehensive media landscape-new ICTs crossing the boarders between industries and
experimenting in the fields that are not part of the traditional institutionalization, media

management systems seeking new and fundamental development solutions to suit the



demands of social development.

The book is of theoretical and practical significances. Finding its scale and structure
changing fast, the media industry itself is a fast developing industry on the rise. Yet in
contrast to this, a lack of theoretical researches and reflections on the new phenomena
and new problems is noticed. The book thus, finds itself with certain creative
contributions to the exploration of media industry theories and media management
theories.

The book is also of practical importance. With systematic reviews and analyses of
the media industry and its sub-industries, the book accounts for a useful reference for
government policymaking and for drawing operational strategy by media enterprises. It is
also of value for researchers, teachers and university students whose fields of researches
are journalism and communications, especially that of media economy and management

studies.
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