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(1) MR8 (marketing) 54858 (selling) . H A REH? FEE 4 (American
Marketing Association ) fE & : '

“The process of planning and executing the conception, price, promotion, and distribution
of ideas, goods and services to create exchanges that satisfy individual and organizational

objectives. ”

EHo 5882 B M X E AKX H]; “ Marketing is not just selling. It is strategy. ”
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“The focus of selling is on the needs of manufactures to turn their prdduct into cash while
the focus of marketing ultimately is consumer satisfaction,which is derived from an in depths as
well as carefully thought out marketing strategy.
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