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The relationship between formal education and economic growth in poor countries is widely misunderstood |
by economists and politicians alike. Progress in both areas is undoubtedly necessary for the social, political and 1
intellectual development of these and all other societies; however, the conventional view that education should |
be one of the very highest priorities for promoting rapid economic development in poor countries is wrong. We }
are fortunate that it is, because building new educational systems there and putting enough people through them :
to improve economic performance would require two or three generations. The findings of a research institution
have consistently shown that workers in all countries can be trained on the job to achieve radically higher produc-
tivity and, as a result, radically higher standards of living.

Ironically, the first evidence for this idea appeared in the United States. Not long ago, with the country |
entering a recession and Japan at its pre-bubble peak, the U.S. workforce was derided as poorly educated and |
one of the primary cause of the poor U.S. economic performance. Japan was, and remains, the global leader in
automotive-assembly productivity. Yet the research revealed that the U.S. factories of Honda, Nissan, and Toyota ;
achieved about 95 percent of the productivity of their Japanese counterparts — a result of the training that U. S

workers received on the job.

More recently, while examining housing construction, the researchers discovered that illiterate, non-Eng-
lish-speaking Mexican workers in Houston, Texas, consistently met best-practice labor productivity standards ‘
despite the complexity of the building industry’s work.

What is the real relationship between education and economic development? We have to suspect that continu- |
ing economic growth promotes the development of education even when governments don’t force it. After all, that’s |
how education got started. When our ancestors were hunters and gatherers 10,000 years ago, they didn’t have time to |
wonder much about anything besides finding food. Only when humanity began to get its food in a more productive |
way was there time for other things.

As education improved, humanity’s productivity potential increased as well. When the competitive environ- |
ment pushed our ancestors to achieve that potential, they could in turn afford more education. This increasingly |
high level of education is probably a necessary, but not a sufficient, condition for the complex political systems ‘
required by advanced economic performance. Thus poor countries might not be able to escape their poverty traps |
without political changes that may be possible only with broader formal education. A lack of formal education,
however, doesn’t constrain the ability of the developing world’s workforce to substantially improve productivity
for the foreseeable future. On the contrary, constraints on improving productivity explain why education isn’t de-
veloping more quickly there than it is.

31. The author holds in paragraph 1 that the importance of education in poor countries

35. According to the last paragraph, development of education
[A] results directly from competitive environments. [B] does not depend on economic performance.
[C] follows improved productivity. [D] cannot afford political changes. }

[A] is subject to groundless doubts. [B] has fallen victim of bias. (
[C] is conventionally downgraded. [D] has been overestimated. J
32. It is stated in paragraph 1 that the construction of a new educational system f
[A] challenges economists and politicians. [B] takes efforts of generations. |
[C] demands priority from the government. [D] requires sufficient labor force. ’
33. A major difference between the Japanese and U.S workforces is that
[A] the Japanese workforce is better disciplined. [B] the Japanese workforce is more productive. r
[C] the U.S. workforce has a better education. [D] the U.S. workforce is more organized. |
34. The author quotes the example of our ancestors to show that education emerged |
[A] when people had enough time. [B] prior to better ways of finding food. ‘
[C] when people no longer went hungry. [D] as a result of pressure on government. J‘
|
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Directions: Read the following texts. Answer the questions blow each text by choosing [A], [B], [C] or [D].

Text 1

Catneton Wker learned the hard way that sharing information online can have unintended consequences.
In 2005, the sophomore at Fisher College in Boston organized a student petition dedicated to getting a campus
police guard fired and posted it on the popular college social network Facebook. com. Walker wrote that the
guard “loves to antagonize students-.., and needs to be eliminated.” It was a poor choice of words. Another
student informed school officials, who logged on and interpreted the comments as threatening. Though Walk-
er claimed he was trying only to expose the guard’s demeanor, he was expelled. He’s now enrolled at another
college and admits he made a serious mistake. “I was a naive 21-year-old,” he says.

Creating a page on a social-networking site is now a cherished form of self-expression at universities a-
round the world. Students use ad-supported services like Facebook, MySpace, TagWorld and Bebo to make
friends, plan their social lives and project their personalities. The most popular site among college students is
Facebook, with more than 8 million members. A student’s personal Facebook page is usually a revealing, dy-
namic chronicle of campus life — one clearly not meant for the eyes of parents, teachers or anyone else older
than 25.

But adults are taking notice. Sites like Facebook are accessible to nearly anyone willing to spend the time
to gain access: teachers, school administrators, even potential employers and the police. Such online services
can create the illusion of privacy where none actually exists. Facebook, in particular, was designed to empha-
size privacy and intimacy. Only other users at your school (with the same college e-mail domain name), and
those in networks you join, can see your home page. But determined off-campus visitors can persuade a
student or alumnus to help them access the student’s page.

What happens when the identity you reveal to friends suddenly overwhelms the facade you present to
grown-ups? The results can be awkward — or worse. Photos from drunken parties, recollections of sexual es-
capades, or threats — all these indiscretions, posted online, have gotten students suspended or expelled, or
harmed job prospects. In a couple of decades, a presidential candidate may be called on to answer for a college
misadventure that he or she impulsively detailed in a blog entry.

Not all students want to temper their behavior. They point out that the Internet lets them express them-
selves and find like-minded souls. Still, adults aren’t likely to stop prying any time soon. That means
students who use Facebook and MySpace have a new burden. The Web may seem ephemeral, but what you
casually post one night might just last a digital eternity. While social networking represents a powerful tool for
today’s students, they're advised to be prudent. Even if they have no plans to run for president someday.




1. Cameron Walker was dismissed because he

- was caught posting threatening information online.

[B] fighted with the campus police guard fiercely.

[C] violated the rules when he created his own personal page.

[D] logged onto the school’s official website without permission.
2. What is the major problem with Facebook?

{;9(] The information in it is shared too widely.

[B] Teachers are allowed no access to it.

[C] Its claimed privacy is only an illusion.

[D] It annoys too many teachers and parents.

3. Which of the following contents are you more likely to find at Facebook?
[A] Virtuous conducts, . kB] Picturesiof drunken students.
[C] Flattgring language. ‘ [D] Lecture notes.

. Why do students cherish the Internet?

[A]l.Because they can practise their communicative skills.

[B] Because they ¢an communicate effectively with teachers.

[\L:}/Because they can reveadl their feelings freely.

[D] Because they compete for leadership.

5. Which of the following best summarizes the main idea of the text?

[A] Creating personal web page is gaining popularity on campus.

[B] Careless online postings can mean really big trouble to students.

[C] Colleges take tough measures against invasion on personal privacy.

I\PD] Undesirable online content should be made illegal and eliminated.
Text 2

Up to now, the main impact of technological change has been on long-distance calls. In the United States,
where four nationwide fiber networks have been built in a decade, long-distance revenue per minute has halved
during that period. Now other technologies are cutting the cost of the “local loop” — the connection between
the nearest exchange and the subscriber’s home. The connection is usually made with a twisted pair of copper
wires, a technology unchanged for almost 120 years. As a rule of thumb, local distribution accounts for 80 %
of a net-work’s costs. Peter Huber, a telecoms specialist based in Washington, DC, reckons that it costs a-
round $ 1,200~ $ 2,000 to connect a new customer with copper.

Two less expensive and more flexible alternatives to copper have now become available. One is to run tel-
ephone services over the same system as cable television. A breakthrough in laser design in the late 1980 s
made it possible to send analogue television pictures along optical fibers. Since then cable systems, like tele-
phone systems, have increasingly acquired backbones of optical fiber. Adding telephony to an existing cable
system usually costs much less than extending the copper-wire network.

The trouble is that a cable-television system, like a telephone network, involves high fixed costs and pas-
ses homes that do not want it, as well as homes that do; So building one from scratch (as in Britain) is expen-
sive. These problems are avoided by the other technological breakthrough: the use of wireless transmission.
Its extraordinary flexibility and low cost will allow the development of a new kind of network or networks —
competing directly with fixed wires. “Wireless is the answer to the local monopoly,” says Robert Pepper,
head of the office of plans and policy at the Federal Communications Commission (FCC) in the United States.

“If local telecoms were to rebuild from scratch today, they would do so mostly with radio, at a cost of a-
bout $ 800 per subscriber, ” says Peter Huber, Michael Kellogg and John Thorne in “The Geodesic Net work
II,” a 1993 review of competition in the industry in the United States. Mobile telephones will increasingly
compete head-on with fixed systems. But the most important innovation is likely to be a digital wireless linked
to a small fixed radio antenna in the home, which can make extraordinarily efficient use of the radio spectrum;
unlike a mobile phone, the antenna is always tuned precisely to the correct base station.

Such systems of wireless local access are now being developed by several companies including Hughes in
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the United States and Ionica in Britain, but are not yet in commercial use in OECD countries. Nevertheless,
calculations by analysts, a British consultancy, bear out the enthusiasm of Mr. Huber and his colleagues for
fixed wireless access as potentially the least expensive way to make the final link to the home.
6. According to Paragraph 2, which of the following is true?

[A] Fiber networks have been dramatically reduced.

[B] Local calls are more expensive than long distance calls.

[C] Fiber networks have brought about a reduction in costs for long-distance calls.

[D] It is not so costly to connect a new customer with copper.
7. One advantage of the wireless transmission over fixed wires is that it

[A] enables subscribers to receive clearer digital signals.

[B] allows one company to monopolize local transmission.

[C] permits more competitors to set up new phone businesses.

[D] makes digital transmission possible.
8. The two technological breakthroughs in telecommunication mentioned are

[A] copper wire network &. cable television system.

[B] cable-television system &. wireless transmission.

[C] wireless transmission &. copper wire network.

[D] fixed wires &. radio network.
9. It can be inferred from the text that

[A] wireless telecommunication holds great prospect for the future.

[B] copper wire network will not be replaced by other types of networks.

[C] both cable television systems &. radio networks will be the goal people try to reach.

[D] fixed wireless access is similar to mobile phones.
10. Which of the following would be the best title for the text?

[A] Impact of New Technology on Telecommunications.

[B] Great Changes in Telecommunications.

[C] Copper Wire Network vs Cable Television System.

[D] Reduction in Cost of Long-distance Calls.

Text 3

For most of us, the work is the central, dominating factor of life. We spend more than half our conscious
hours at work, traveling to and from work. What we do there largely determines our standard of living and to
a considerable extent the status we are accorded by our fellow citizens as well. It is sometimes said that be-
cause leisure has become more important, the indignities and injustices of work can be pushed into a corner,
that because most work is pretty intolerable, the people who do it should compensate for its boredom, frustra-
tions and humiliations by concentrating thcir hopes on the other parts of their lives. I reject that as a counsel of
despair. For the foreseeable future the 1. rial and psychological rewards which work can provide, and the
conditions in which work is done, will contimue to play a vital part in determining the satisfaction that life can
offer. Yet only a small minority can control the pace at which they work or the conditions in which their work
is done; only for a small minority does work offer scope for creativity, imagination, or initiative.

Inequality at work and in work is still one of the cruelest and most glaring forms of inequality in our socie-
ty. We cannot hope to solve the more obvious problems of industrial life, many of which arise directly or indi-
rectly from the frustrations created by inequality at work, unless we tackle it head-on. Still less can we hope to
create a decent and humane society.

The most glaring inequality is that between managers and the rest. For most managers, work is an op-
portunity and a challenge. Their jobs engage their interest and allow them to develop their abilities. They are
constantly learning; they are able to exercise responsibility; they have a considerable degree of control over
their own and others’ working lives. Most important of all, they have opportunity to initiate. By contrast, for
most manual workers, and for a growing number of white-collar worker, work is a boring, dull, even painful
experience. They spend all their working lives in conditions which would be regarded as intolerable — for
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themselves — by those who take the decisions which let such conditions continue. The majority has little con-
trol over their work; it provides them with no opportunity for personal development. Often production is so
designed that workers are simply part of the technology. In offices, many jobs are so routine that workers jus-
tifiably feel themselves to be mere cogs in the bureaucratic machine. As a direct consequence of their work ex-
perience, many workers feel alienated from their work and their firm, whether it is in public or in private own-
ership.
IL. It can be inferred from Paragraph 1 that people judge others by

[A] the type of work they do.

[B] the condition in which they work.

[C] the time they spend at work. ﬁ,ﬁk

[D] the standard of living they have. i -
12.  According to the author, work is now

[A] more important than it will be in the future. ?,F 5 //@

[B] less important than it will be in the future. /

[C] important in deciding the satisfaction that life provides with.

[D] offering less satisfaction than life used to provide with.
13. What is needed to solve our industrial problems? i e,

[A] A decent and humane society. .

[B] Equality in taking the initiative. LT

[C] A more equal distribution of responsibility.

[D] A more tolerable working condition. = ’b\- N\ WA \.\\\ \\
I4. What advantages do managers have over other workers? -

[A] They won’t lose their jobs.

[B] They get time off to attend courses.

[C] They can work at whatever interests them.

[D] They can make their own decisions.
15. Why do working conditions generally remain bad?

[A] Because managers don’t regard them as intolerable.

[B] Because managers cannot decide what to do about them.

[C] Because managers see no need to change them.

[D] Because managers don’t want to take the decisions
Text 4
Forget all the talk about corporate culture. It's time to analyze your company’s personality.

Plenty of business gurusmr years that companies aren’t just boxes and bubbles on org-

charts. Instead, they’ve argued, companies are biological organisms — living things that learn, e-
volve, and eventually die. Are you ready to take this biological worldview to the next level? According to mar-
keting consultant Sandy Fekete, companies can best be understood when thought of as people — as unique

creatures with their own value, their own personalities, and sometimes, if her clients really get into the spirit,
their own names.

“Most people assume that a company’ s personality matches its CEO’ s personality, ” says Fekete, 43,
founder of Fekete Company, a marketing-communications firm based in Columbus, Ohio. “But that’s not
true. An organization has its own ways of being. ”

Fekete’s job is to help her clients understand their company’s personality — its strengths and its weak-
nesses. Her main tool is a 74-question diagnostic called, appropriately, “Companies Are People, Too. ”So far,
people in 63 organizations ranging from museums to construction firms to medical practices have put pen to pa-
per to scrutinize their companies’ personalities.

It may sound like psychobabble, but the idea behind the tool is fairly simple: An organization, like a per-
son, has preferred ways of focusing energy, gathering information, making decision, and structuring work.
Once people inside an organization understand those preferences, argues Fekete, they can do a better job of ar-
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ticulating their company’s identity and values, and they can figure out better ways to work and to communi-
cate. Some of her clients even elect “keepers of the personality”—volunteers who make sure that their organi-

zation is clear about the attributes that it prizes.
“Change comes from awareness,” Fekete says. “Once you figure out who you are, you can begin to dif-

)

ferentiate yourself from your competitors.’
Dixon Schwabl Advertising Inc., a fast-growing agency based in upstate New York, has actually underg-
one a personality change as a result of using the tool. After taking the test for the first time, the agency crea-
ted a character, named Samm, to embody the company’s strengths and weaknesses. But a year later, after
the agency worked on its weaknesses, Samm gave way to Jazzy. “Samm was too deadline-focused”, muses
Lauren Dixon, 45, founder and president of Dixon Schwabl. “We ' re still driven to meet our deadlines, but not
at the risk of compromising the creative. We need a different character to personify who we had become. ”
Indeed, Dixon claims that Jazzy has not only helped her company better understand its values; the per-
sonality has also contributed to the firm's phenomenal growth — from billings of $ 18 million in 1997 to $
49 million in 2000. “In any situation, ” she says, “We ask ourselves, ‘What would Jazzy do?’”
16. The a/mdogx_mg—a_ri_rl{_g_a company to a biological organism implies that
[A] companies can have strengths and weaknesses too.
[B] companies are living, changing entities.
[C] companies are made up of living individuals.
[D] companies have lifespan just like humans.
- Once a company’s personality is understood, what can it do?

[A] Begin to make changes to its personality.
[B] Have a basis by which to make important hiring decisions.
[C] Find ways to better its work and communication.
[D] Create a character to market this personality to the public.
18. Sarnm and Jazzy are
[A] elites who can improve Dixon Schwabl’s personality.
[B] employees who help Dixon Schwabl better understand its value.
[C] qualities which empochy Dixon Schwabl’s.
[D] codes that have contributed to Dixon Schwabl’s growth.
19. The example of Dixon Schwabl is cited to illustrate that
[A] small agencies like Dixon Schwabl can have personalities as well.
[B] awareness of a company’s personality can help it make improvements.
[C] a company with a deadline-focused personality is unlikely to last long.
[D] it is important to pick the right name for a company’s personality.
20. According to the text, what’s true about a company’s personality?
[A] It matches its CEO’s personality.
[B] It is a composite of its workers’ personalities.
[C] It relates to how it likes to make decisions and structure work.
[D] It can only be determined by taking the appropriate diagnostic test.

Part B

Directions: You are going to read a text about reading books. For Questions 21—25, choose the most suitable
one from the list [A]—[G] to fit into each of the numbered blanks. There are two extra choices,
which do not fit in any of the blanks.

The greatest advantage of books does not always come from what we remember of them, but from their
suggestiveness. 21. . Books often excite thought in great writers, even upon
entirely different subjects. We often find in books what we thought and felt, could we have expressed our-
selves. Indeed, we get acquainted with ourselves in books. We discover one feature in Emerson, another line-
ament in Shakespeare, an expression in Homer, a glimpse of ourselves in Dante, and so on until we spell out
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our whole individuality. 22. .
We form many of our opinions from our favorite books. The author whom we prefer is our most potent

teacher; we look at the world through his eyes. If we habitually read books that are elevating in tone, pure in

style, sound in reasoning, and keen in insight, our minds develop the same characteristics. 23.

The best books are those which stir us up most and make us the most determined to do something and be
something ourselves. The best books are those which lift us to a higher plane where we breathe a purer atmos-
phere. As we should associate with people who can inspire us to nobler deeds, so we should only read those
books which have an uplifting power, and which stir us to make the most of ourselves and our opportunities.

24. .

Furnish your house with books rather than unnecessary furniture, bric-a-brac, or even pictures if you can-
not afford all. One of the most incongruous sights in the world is an elegant house with costly furniture, paint-
ings of the masters, imported tapestries, statuary, costly carpets, extravagant frescoes, and yet with scarcely

a standard work in the library.
Wear threadbare clothes and patched shoes if necessary, but do not pinch or economize on books. 25. .

Whatever you read, read with enthusiasm, with energy, read with the whole mind, if you would increase
your mental stature. Learn to absorb the mental and the moral life of a book, and assimilate it into your life.
He is the best reader who consumes the most knowledge and converts it into character. Mechanical readers re-
member words, the husks of things, but digest nothing. They cram their brains but starve their minds. If you
are getting the most out of a book, you will feel a capacity for doing things which you never felt before.

[A] Libraries are no longer a luxury, but a necessity. A home without books and periodicals and newspapers
is like a house without Windows. Children learn to read by being in the midst of books; they unconscious-
ly absorb knowledge by handling them. No family can now afford to be without good reading.

[B] Perhaps no other thing has such power to lift the poor out of his poverty, the wretched out of his misery,
to make the burden-bearer forget his burden, the sick his suffering, the sorrower his grief, the downtrod-
den his degradation, as books.

[C] If you cannot give your children an academic education you can place within their reach a few good books
which will lift them above their surroundings, into respectability and honour. A college education, or its
equivalent, and more is possible to the poorest boy or girl who has access to the necessary books.

[D] If, on the contrary, we read weak or vicious books, our minds contract the faults and vices of the books.
We cannot escape the influence of what we read any more than we can escape the influence of the air that
we breathe.

[E] A good book often serves as a match to light the dormant powder within us. There is explosive material
enough in most of us if we can only reach it. A good book or a good friend often serves to wake up our la-
tent possibilities.

[F] We may be poor, socially ostracized, shut out from all personal association with the great and the good,
and yet be in the best society in the world, in books. We may live in palaces, converse with princes, be
familiar with royalty, and associate with the greatest and noblest of all time.

[G] True, we get many pleasing reflections of ourselves from friends, many mirrored deformities from our
enemies, and a characteristic here and there from the world; but in a calm and unbiased way we find the
most of ourselves, our strength, our weakness, our breadth, our limitations, our opinions, our tastes,
our harmonies and discords, our poetic and prosaic qualities, in books.

PartC

Directions: Read the following text care fully and then translate the underlined segments into Chinese.

We all know that the normal human daily cycle of activity is of some 7-8 hours “sleep alternating with
some 16-17 hours” wakefulness and that, broadly speaking, the sleep normally coincides with the hours of
darkness. Our present concern is with how easily and to what extent this cycle can be modified.
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The question is no mere academic one. 26)The ease, for example, with which people can change from
working in the day to working at night is the question of growing importance in industry where automation
calls for round-the-clock working of machines. It normally takes from five days to one week for a person to a-
dapt to a reversed routine of sleep and wakefulness, sleeping during the day and working at night. Unfortu-
nately, it is often the case in industry that shifts are changed every week; a person may work from 12 midnight
to 8 a.m. one week, 8 a.m. to 4 p.m. the next, and 4 p.m. to 12 midnight the third and so on. 27)This
means that no sooner has he got used to one routine than he has to change another, so that much of his time is

spent neither working nor sleeping very efficiently.

The only real solution appears to be to hand over the night shift to a number of permanent night workers.
An interesting study of the domestic life and health of night-shift workers was carried out by Brown in 1957.
28)She found a high incidence of disturbed sleep and other disorders among those alternating day and night
shifts, but no abnormal occurrence of these phenomena among those on permanent night work.

29)This latter system then appears to be the best long-term policy, but meanwhile something may be
done to relieve the strains of alternate day and night work by selecting those people who can adapt most quick-
ly to the changes of routine. One way of knowing when a person has adapted is by measuring his body temper-
ature. 30)People engaged in normal daytime work will have a high temperature during the hours of wakeful-
ness and a low one at night; when they change to night work the pattern will only gradually go back to match
the new routine and the speed with which it does so parallels, broadly speaking, the adaptation of the body as
a whole, particularly in terms of performance. Therefore, by taking body temperature at intervals of two
hours throughout the period of wakefulness it can be seen how quickly a person can adapt to a reversed rou-
tine, and this could be used as a basis for selection. So far, however, such a form of selection does not seem

to have been applied in practice.
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2. petition /pi'tifen / n BB ERB v IE 7. intimacy / 'intimasi / n [BFA;FER ;
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3. antagonize /een'teegenaiz / . X ;XL 9. escapade /'eskapeid / n FEHBNTA
4. log on Ex " 10. indiscretion /indis'krefon / n AEE;EX
5. demeanor /di'mimns / n 74 RE " 11. ephemeral /i'femaral / o SHEH S50
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1. [In 2005], the sophomore (at Fisher College in Boston) organized a student petition (dedicated to getting a
campus police guard fired) and posted it [on the popular college social network Facebook. com.]
[43#7 ) 284, B1F8IETH the sophomore organized... and post... o dedicated to... fired S EMTEIBIEEIE,
[i%r) 2005 £, 7E 5K T ¥ Fisher #82 F “HERNMMEART —HFEFRE, BNRBIUL 2R —2REE
BFER, BB EBIEE T ERERITHIEI M LE Facebook. com L,

2. A student’s personal Facebook page is usually a revealing, dynamic chronicle of campus life —/{one clearly not
meant for the eyes of parents, teachers or anyone else older than 25. }
[434F7) B &4, GFHETFH A student’s personal Facebook page is usually a chronicle... , one clearly not...
A EBHREMIE,
[i%3z ] #£ Facebook FHBRHNMIARNTEY R2E(— R EANRBH THIREETNALER —XER
FEATRIURK EFHEM 25 SUENATH, , [
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Text 2
000
1. fiber /'faiba/ n. SF4E i, THEY 6. alternative /oil'tamativ/ n B, ZE— EE
R, R : e B, HEFENERA
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8, o &t ; kg
5. flexible /'fleksabl/ a. Fie, FHRN,R 10. antenna /zen'tena/ n. BRI, bR, Rk
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1. [In the United States], (where four nationwide fiber networks have been built in a decade), long-distance reve-

nue (per minute) has halved [during that period. ]
[4#7)] E& G, £ % long-distance revenue - has halved; where 3| 5 8 38 M 4 1& ifi # F0IRE United

Stateso
[izx) B, T FEELT El/l\%ﬁ?&l@iﬁ,@ﬁ%‘#’ﬂ‘]%i@@%ﬁ&ﬁhgﬂfﬂ?ﬁﬁ&\—*o
2. 1““‘"mbkisﬂEL3£QQSS&aEEEéﬂ%9EaﬁkE2ié9ﬁ92iB9&Qﬁ&Jﬁﬂiﬁibgéikﬁiﬁgﬂiéaiﬂﬂt
ses homes(that do not want it), as well as homes(that do).
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