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Topic: Why College?

Why college? Is college education only a preparation for your career? Why
or why not?

Clues:
Interview your roommates, classmates, schoolmates, friends, even strangers,
and get facts and figures as many as possible to support your conclusion.

Standards of grading:

1. Imagination (40%)

2. No less than 100 words (10%)

3. Correct language (20%)

4. Stress on the topic and rich contents (30%)
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Contents

As a college student, especially a
freshman, I'm really interested in these
questions—Why college? Is college
study only a preparation for my career?

With these questions in my mind, I
interviewed some college students and
graduates.

<

1.Employment Situation of Current
University Students

2. Employment Situation in Taiwan

3. 6raduates’ Employment Rate
at Colleges and Universities
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Unit One College Education
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Topic: A Woman!

This is a cartoon. Here are a man, a girl and a desk with a telephone, a
cup, a notebook, a pen and a calendar on it. Suppose you are one of them and
write something with imagination.

Standards of grading:

1. Imagination (40%)

2. Creativity (20%)

3. No less than 100 words (10%)
4. Correct language (30%)



Unit Two Man and Woman

&, PEFm

Hello, evergbodg. I’'moan ordinml notebook. A boss of a well-known company owns me.
when New Year is comingy the boss wants to hire more talented people to work. for him. He's
inferviewed a lot of applicants recenﬂs. Ok, now, let me take a look at the candidates.
Tt stranae that o lar&e nomber of 'rhejob honters are female. To my sorprise, My boss
a(wass sous “No" to the female candidates.

"Hﬂ‘ my dear boss, I think that Sd is realls 300&. Look at her diploma and her
workins experiences, u)hs not fo hire her?"

Oh, mmod! I+t seems that my boss is not willir’\s to emplo\u& a female. It's a kind of
sex discrimination. That’s onfair! In m\t\ point of view, Srls are ec\rual to bo:xs. Both boss
and Sirls have their advan‘t?ses. Masbe boss can work more e@icienﬂs than ﬁids, bot Srls
are more careful than boss. T believe Sirls can do the same ‘rhirg as bogs can do. So, oy
dear boss, would Yoo please put awsl your sexism and gveo chance fo the Srl? Maﬁbe she
can do better than boﬂ& Do Yo think. 507
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(Unit Four Bi

2L %  HBE 2
Topic: A Future Country

Please make designs for A Future Country or suppose you are a tour guide,
introduce a future country to your tourists, making full use of the following

given words:
civilization, climate, ideal, curiosity, on the move, view, advanced

Standards of grading:

1. With rich imagination ( 30%)
2. With the words given (20%)
3. Stress on the topic (40%)

4. Correct language (10%)

S PR 1

A Future Country

The future country will maybe fly into the sky. Because the skyscrapers on
land have been seriously polluted, we have to create a new land on the sky.
There will be grass lands and villages. You will be able to travel here with your
family and have a good time. Fresh air and distinctive view will make you relax
yourself.
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