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Cafes & Restaurants

IRIE AR

Restaurant fronts represent the main features of the restaurant, so each restaurant has its own brand and takes customers
into consideration. The design should have its own characteristic and leave the customers a good impression, that is
to say, it should be aesthefically pleasing as well as helpful to the customers.

American shop windows mostly use fransparent glass. The background in the restaurant, together with the signboard
is used as a comprehensive artistic form to infroduce the restaurant. A characteristic design, a clear theme and
harmonious colours can become one with the overall style of the restaurant, and thus enhance its image as a whole.
Restaurant fronts emphasize colour. Besides contrastive and striking colours, customers' psychology is also taken into
account. Many fast food restaurants use red to express warmth, appetite and fast speed, and use yellow fo create
a friendly atmosphere.
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BURGERS - FRIES - SODA
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