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A Brief Introduction to Evergreen Equipment Co. , Ltd.

Evergreen Equipment Co., Ltd., founded in 1992, and headquartering in Nanchang City, Jiangxi
Province, covers an area of 200,000 sq. m. , its floor space being 150,000 sq. m. It has 3,000 staff members
and workers, including 600 engineering and technical personnel and 88 sets of processing equipment, including 9
imported production lines. In addition, Evergreen boasts of complete testing devices and a strict quality and pro-
duction management system. With rich technical and economic resources, the company has 15 years’ experience
in producing equipment. Its fixed assets are valued at RMB 1, 100,000,000 with an annual output value of
RMB 1,000,000,000. In 2006, its output value accounted for x% of Jiangxi Province’s GNP, and its paid tax
amounted to y%o of the national annual tax revenue.



With an annual output of 1,000 sets, Evergreen has S categories and 60 varieties of oil-exploring prod-
ucts. Its products, designed and manufactured according to international standard (s), are in the leading posi-
tion in China as best sellers and also exported to the Middle East, Ukraine, etc.. Having a complete range of
specifications and a variety of products, its products are safe to operate and reliable in quality, emitting low noise
and consuming less energy. The company attaches great importance to scientific and technical improvement, ac-
tively absorbs internationally advanced technology, and keeps developing and upgrading its products, so that
they are well received by customers both at home and abroad.

Evergreen has been endorsed by the government as a foreign trade base for export, and certified as a Class
A Enterprise of the State. In October 2005, it won the prize for achievement in science and technology from the
Ministry of Science and Technology. Its products were also awarded many prizes in different fairs and obtained
the export license issued by the Ministry of Science and Technology.

Evergreen adheres to the motto of “Quality First, Customers First”, and sincerely wishes to strengthen its
business relationship with counterparts both at home and abroad.
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A Brief Introduction to Tinplate Packaging

With the rapid development of a market economy in China today, the quality of the people’s lives has been
considerably improved, and their consumption of beer has been increased accordingly. As a result, the produc-
tion of tinplate packaging for beer has been developing at a fantastic speed recently. This has given rise to spe-
cialty printing and lacquering on tinplate. Unfortunately the slow development of tinplate packaging has checked
the progress of the beer industry. When short of tinplate packaging, quite a number of beer factories have to
produce canned beer with only colorful printing paper on tinplate. For instance, H Co. , Ltd. has to ship their
2



tinplate to the delta of the Pear] River for printing and lacquering on sheets. Very often their production is held
up for lack of these materials; as a result, their production capacity is limited to some degree. From this we can
see that it is now high time to develop tinplate packaging. We sincerely hope that businesspersons and en-
trepreneurs both at home and abroad, and friends from all walks of life, will come to Zhaoging to cooperate with
us for investment.

Firstly, Weiming Printing factory is a comprehensive state-owned enterprise, with a long history of more
than forty years. It covers an area of 80,000 square meters, with a building area of 60,000 square meters. In
the past few years, it has been modernized; and a certain quantity of advanced equipment has been introduced
from both at home and abroad. As a result, it is ready to serve the demand of the market economy. At present,
apart from printing books, magazines and pictorials, it still has plenty of room for the development of tinplate
packaging.

Secondly, Zhaoging City is situated at the lower reaches of the Xijiang River. At present, there is no other
tinplate packaging enterprise in the province of Guangxi, which is located on the upper reaches of Xijiang River.
According to statistics, in Nanning and Liuzhou alone, there are more than 10 beer factories whose demand for
printing and lacquering on sheets has to be supplied by tinplate packaging enterprises in the delta of the Peatl
River. For them, Zhaoging is the only access to the delta of the Pearl River, either by boat, truck or by train,
asit is the hub of communication for them. Therefore, the establishment of tinplate packaging in Weiming
Printing factory can both serve the Zhaoging market demand in tinplate packaging and satisfy the demand of
Guangxi.

Finally, the economic benefits are also very encouraging. At present, tinplate is sold at a price of x yuan
per piece. Nowadays, only Pabst Co. , Ltd. needs y pieces of tins yearly. It is estimated that over y pieces of
tins will be needed annually in 2010. Taking those needs in Guangdong and Guangxi provinces into account, the
economic profits are very obvious.

From all that has been mentioned above, it is really high time to develop tinplate packaging now. Thus,
businesspersons and entrepreneurs from both at home and abroad, and friends are warmly welcomed to Weiming
Printing factory for the investment and development of tinplaté packaging.
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The purpose of cooperation, on the basis of mutual benefit and equality, is to transfer Evergreen Equipment
Manufacturer’s Property Ownership and bring new technology from American Asian-Pacific Co. , Ltd. This, in
effect, will cooperatively establish a new plant to meet the need of Ganjiang Industry Group’s expanding produc-
tion and new ventures for the export of the products.
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With a desire to strengthen economic cooperation and technology exchange, we would like to build up an
enterprise at advanced international levels to manufacture very competitive products that meet the needs of both
domestic and international markets. By adopting scientific ways of management, we can achieve satisfactory

economic results.
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MARKET SURVEY GUIDELINES

1. GATHER All National Statistics Generated by Government
— Product Categories
— Production Output
— Listings of Food Processors, Brewers, etc.

2. Supplier Information
— Know their customer base
— Know major raw materials, corrugated box, label, etc.
3. Direct Survey Study (Define Product Categories)
4. Point of Purchase/Sale Survey
— Visits to stores and outlets to see all competitive products
— Visits to users to determine requirements
5. Any Reference
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TO: General Manager Wang Zi
FR: ABC Glass Plant Market Survey Team
RE: SURVEY REPORT ABOUT MARKETS IN THREE PROVINCES (Fujian, Hunan, Jiangxi)
I . Date: December 5, 2005 ‘
Il . Purpose: To find out the present supply & situation, and the market prospect of glass bottles in the three
provinces.
[I. Major Divisions and Enterprises under survey:
The Light Industrial Bureau (LIB), Food Industrial Company, Everyday-use Articles Industrial Company,
Beer Association and part of the key breweries and glass plants.
IV. Host Department and Reception Personnel:
The Vice-Leader of the LIB, the Director and Vice-Director of Head-office, the General Manager, Deputy
General Manager of the Company, and the President of the Association.
V. Information from the Market Survey (see Attached List)
VI. One main point:
—Due to the tight schedule and the introduction given by the visited department, we focused on the Beer
& Glass Industry, which has the highest requirement and the best market prospects, in acquiring de-
tailed knowledge. As for the other customers which are spread out in various locations and are small-
scale, we could only get some general information.
VI. Main Information
1. The potential market of 640ml beer glass bottles in the three provinces is very big:

In Fujian Province, the demand for 640ml beer bottles in 2005 is M, among which one-way bottles are N,
but the provincial total production volume of 640ml beer bottles is only Y, with 50% coming from other
provinces. It is estimated that the requirement in 2010 will be X. However, the provincial total production vol-
ume in 2010 is only Z.

In Hunan Province, the demand & supply situation of 640ml bottles can be basically balanced in 2005 (in-
cluding the second-hand bottles), but after 2006, demand will exceed supply. It is estimated that in the year
2010, the potential requirement will be W, but the total production volume is only K.

In Jiangxi Province, the requirement of one-way bottles in 2005 is M and second-hand bottles N, but the
yearly demand & supply situation can be basically balanced,. However, from 2006, the demand will exceed
supply. In 2010, the total requirement will be x, but the total production volume is only y.

2. The differences between Economic Development and Subsistence Level is big, e.g. in Fujian Province, the
population is only 35. 35 million, but the production volume and the consumption exceed x million tons, and the
price of beer and beer bottles are 8% higher than the other two provinces. The populations of Hunan and
Jiangxi are 65.95 million and 43. 39 million, the annual consumption is x and y tons separately, and the price is
low, the consumption of high-grade beer is only 15% , and this is supplied by other provinces.

3. A large proportion of bottles in the three provinces are second-hand. The main reasons for this are the low
production volume of glass bottles, poor quality {except for Fujian Huiquan Beer Company Co., Ltd. ), low-
grade beer, low selling price (except for Huiquan), and the relatively lower price of the second-hand bottles.
4. The governments of the three provinces advocate the gradual reduction of the use of the second-hand bottles
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and the improvement of the quality grade of beer, which have been included in the agenda. But this cannot be
implemented due to the shortage of capital, etc.

5. Joint Venture Companies are initially being set up in the three provinces, using foreign investment to develop
the Beer Industry. For example, in Hunan, two local breweries & X X Group; in Fujian, local breweries &
X X Group; in Jiangxi, local breweries & X X Group.

6. Among the three provinces, the biggest consumption of canned bottles is in Fujian Province, but the export-

ing canned food industry can only rely on imported canned bottles due to the poor quality of local glass bottles,

and the market prospect is good.

7. Target Customers:

Annex 1: General Situation of Hunan, Fujian, Jiangxi Provinces

Item Hunan Province Fujian Province Jiangxi Province
Central Southern Chi- | Eastern-Southern Eastern-Southern China, South of
Location na, North of Guang-]Coastland in China, | middle & lower reaches of Yangtze
dong province facing Taiwan River
Area
Population
Mzj icult
) Jo.r Agric .ure Rich in Agriculture & . . . o
Industrial & Province; Major In- Major Agriculture Province, rich in
Forestry, Resources, .
Agriculture dustry; nonferrous flourishing Light I Minerals & Farestry, Light & Tex-
uris| i -
Situation metal, machinery, do . e e " tile Industry is moderately developed
light industry sty
Beer Industry

No. of enterprises

Present Production
Capability

Actual Production
Volume in 2005

Main Brands

in 2005

Total Consumption ‘

Planned Production
Volume in 2006

Planned Production
Capacity in 2010




