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Sample 1
® & ]We can learn from these speakers, whose ability to talk effectively was

central to their success, as is the case with so many successful people in
every profession. Brevity is the first thing we can learn from them.
[(BRER|UHSRXENLELZRE S, REEGR, idF6 B4R RICR, &
FRAR B FE R L0 5 89 497  3hiA B AR S09A , 0 ability, effectively, cen-
tral, success, profession, brevity % , ¥ % i i7] Fl 5 & i8] #4992 5% , 40 can, to, as,
with, learn %,
[z ]learn, ability, talk, effectively, central, success,
profession,
brevity, 1st
[ B ]Therefore, brevity is essential to the (10)__ of a speech.
[TEM-8, 2000]
[ 47 | R IE R H 25 48 BT B9 52 e 1) the , AT 125 4% 9 RS % 1A () SR, iRAB KRR,
JOL 5 5 %10 HH ) 44 18] success, 3% B #9 X1A) effectively , HZ ¥ effectively A
ZiAJER effectiveness,
[ & % Jsuccess/effectiveness

Sample 2
[ % & ]Question number three: Can you cut the topic down to a manageable size?

(12 3R B |3X R U 7 bR R B0 A ] 36 82 ARG SCUR AR 48 1) T A R R A S 4
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[412]No.3, topic|, manageable size?
[ & B ]Question No. 3: Narrowing the topic down to (9)__ [TEM-8, 2005]
[ f@#7 | Be A EY JR3C Question No. S.EBEXFEMNATHNE, M TUER, EEIC
o 4% B %1 57 {5 B manageable size [FiR EXEEARZEFAEEER, BHER
BIRIAE A a,
%% ]a manageable size
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Mini-lecture 1
Creative Thinking

L. Facts to be known about creative thinking
A. People are creative by nature
B. It isn’t developed enough in (1)_ (. -
C. It’s the distinctive (2) of human being 2
II. The role of creative thinking in all areas of one’s life
A. Creative thinking- will always be (3) whatever you do (6)
— it helps generate what repetitive procedure should first be
— developing the skill of it helps one to get to the top of a field
orto (4)  in their field 4)__
— it gives one the edge that really differentiates

himself from other people
— it helps one (5)_ ____ a new set of procedures to follow B
— it helps one to absorb new knowledge and experiences
B. Creative thinking is the key to opportunities
— wide application of man’s creativity in internet, airplane, etc.

— a whole new realm of opportunities resulting from (6) 6)
a) a happier home atmosphere
b) more (7) brought about by diet and exercise D

¢) an additional stream of income brought about by a side business
d) interpersonal relationship brought about by gym and network
C. Creativity promotes initiative and (8) 8)
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— people having strong sense of personal responsibility and initiative
— with initiative, people becoming more optimistic

— one of the best ways to cope with the (9) 9
IIl. Easiest ways to develop creative thinking, and your gains
A. Taking your ideas seriously and (10) (10)

B. Getting to know the true power of creative thinking

Mini-lecture 2
How to be an Expert
I. Background information about the speaker
A. Being an expert in anthropology himself
B. Starting considering the question when attending a (1) @y o
thinking about how to become the person to be needed
and how to become experts in one’s field

II. What’s an expert: five (2) of being real experts @)
A. Immense working knowledge of a specific field
) @

— knowing where to find information not memorized
B. Significant experience working with that knowledge
— applying it in creative ways

— solving problems with (4) solutions to refer “)
— identifying problems not noticed
C. 5) )

— making one a slave to the problem without such ability
— having no time to develop your expertise without such ability
D. (6) ©____
— expertise: ultimately social
— experts: embedded in a wider social web
E. Curiosity
— curious about their fields
— able to recognize their understanding limitations, etc.
III. How to become an expert
A. Through schooling, (7) | etc. (e v -
B. No “quick and easy” way
C. Things for you to focus on
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— perpetual learning

a) being aware of one’s (8)___ of current knowledge (€3)
b) lifelong learning process

— networking

a) strong connections with people in the same field

b) earning to promote oneself

— practice: (9)___ one’s expertise through daily practice 9_
— presentation skills

a) web design and power point

b) writing, drawing, public speaking, the way you dress

— (10)___ widely so that 10___
a) people understand why they need an expert

b) you won’t be the only person to solve a problem

AR L firk b

Creative Thinking

Good morning, everyone. In today’s lecture, I'd like to discuss the very hot
issue: creative thinking, which is especially important for college students.

Whether you personally believe it or not, we are all creative by nature. Ev-
ery one of us. Think back to when you were a child and there will lay all the
proof you need to realize this simple fact.

[1]The problem is that creative thinking is something that’s not emphasized
or developed enough in secondary education. It’s encouraged in primary school,
but slowly discouraged later on as you are taught to follow instruction instead.

The irony here is that creative thinking is one of the most important skills
that you will ever develop in your life and it’s one of the only things that hu-
mans will ever have a monopoly on. [2]No animal or supercomputer can com-
pare to the human capability of creative thinking. Creative thinking is a critical
life skill and it’s the byproducts of creative thinking that make it such an im-
portant skill worth developing. Creative thinking helps in all areas of your life.
To illustrate, let’s look at one component of your life, namely work as it takes
up a majority of your time to show this simple fact.

[3]At the beginning, one of the most important point is that creativity will

Mini-lecture 1
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always be in demand, regardless of what industry you’re working in. It's cross
marketable and if you’ve developed your creative thinking skills to a point
where you can draw upon it at any time, [4]it's one of those things that will
give you the edge that really differentiates yourself from other people. If you
think about it, most jobs out there are “systemized”, meaning that each person
is trained to engage in repetitive activity. Businesses want to profit and in order
to profit, they have to develop efficient systems where each worker is doing
their part well and in order to do their part well, they must be constantly exe-
cuting roughly the same set of procedures. Anybody can execute a given set of
procedures with training, but it takes creative thinking to generate what that pro-
cedure should be in the first place. Because of that, developing creative thinking
skills is onme of the quickest ways to get to the top of your respective field
[S]because instead of following procedure, you initiate and create it. By utilizing
your creative thinking, you can present those ideas and more often than not, if
approved by management, you will be the one initiating and creating a new set
of procedures to follow. So instead of following the repetitive system that was
laid before you, you lead thanks to your creative thinking. You implement your
ideas and as you do, you start to absorb new knowledge and experiences that
will help you further down the road. You start separating yourself from other
people and what this does is it starts to open a whole new set of opportunities.

Secondly, creative thinking is the key that opens doors to a whole new
realm of opportunities. Look at what the Internet did. The airplane. The automo-
bile. [6]The opportunities that resulted from these creative endeavors are count-
less. Everywhere you look, you see the end result of man’s creative thinking at
work. When you use creative thinking, you create opportunities all around you.
So as you start researching time management, health and fitness, business and
finance, and use your creative thinking to “stitch” together the knowledge you’ve
acquired and implement the ideas that result, which creates opportunities that
seem to come pouring into your life. You spend more time with the wife and
kids, have a happier home atmosphere, [7]you have more energy thanks to your
diet and exercise, you save money and create an additional stream of income
that you use to finance a side business you're working on, you meet people that
can help you with your business at the gym and network with them, etc. The
opportunities will come thanks to the fruits of your creative thinking.

[8]Thirdly, creative thinking promotes initiative and optimism. To be more




W% AR e 47

specific, creative thinking gets you out of playing a passive role and puts you
in more aggressive mode. A strong sense of personal responsibility and initiative
gets instilled and that in turn, really makes you feel “alive” because you feel
firmly in control of your life. With that newfound strong sense of initiative, you
become less of a pessimist and more of an optimist because even if a problem
represents itself, you know you have the creative faculty to figure out what the
solution is. [9]As a result, in a world where change is so constant, creative
thinking becomes one of the best ways to cope with it. Creative thinking is one
of the most important ways you can develop that initiative of doing it yourself.
So take the initiative and see what path creative thinking leads you on.

So what’s the easiest way to develop creative thinking skills? [10]It’s to
take seriously your ideas and implement them. When you do, you give a subtle
signal to yourself that implies your ideas are worth it, and when you implement
those ideas and see the opportunities and the beneficial byproducts that ensue,
you’ll then know the true power of creative thinking. Encourage and breathe life
into it. Do not stifle it. Let it soar free.

To sum up, creative thinking is one of the best skills you will ever develop
in your lifetime and the great thing about it is you already have it within you.

You just have to develop it.

(%12 ]Topic: creative thinking, %, College stu. creati. Nature
Pro: creat. think. x emph./develp secondary edu.
skill, human monopoly, x animal/computer, human capability
creat think skill, byproduct important, help, all, 1 component life,
show fact
1. most impor. creativity, in demand
marketable develop creat think skill
give u edge differentiat, jobs systemiz=engage repetitive activity
business profit, efficient
creative, x following procedu, initiate &create
implement idea, absorb knowl.&experi., #L&
2. key: 4
eg. internet, %L, automobil, A a—%7
researching time %%, stitch knowl.
eg. 1 time —wife & kids, happier A&
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1 energy “"diet & exer.
1 money, side business
meet A, help bus.
3. initiative & optimism
out of passive, in aggressive
| pessimist, solution, constant change
initiative of doing
4. easiest, creative think., take idea & implement
%4 - creat think best skill, develop

1. [# = ]secondary education
[ F 4T ] U i 3 R 2 B v S 4 P B0 1 3 4 BB 7E R 22 3B (secondary
education ) ' 3 ¥ $ 7t 4 Hb 38 A 5B T, AT A& R4 secondary education,
(AW LENE LOES B RN S R NEE, ’
2. [#% R Jcapability/ability
[ EHB A EEEERALRAENREZENMFNEE, BEMT31Y
BRI EILE T 5 A KB 15 ¥ B 4E B8 1 (capability ) M H B2, AT AIE R o0
capability B% ability,
[ AB8 4517 compare to FRIGBRE L 24 i EEET, ﬁﬁ#ﬁﬁﬁﬁif
#9725 Al distinctive AT %1, %5 AL BT BIA £ 1A PESE A, _
3. [#%% )in demand/required/demanded
[ | SRS EERENAEGIER FEXRETHPREEN —HE .4
EHRE—-EH ZRM", THZEEN in demand 5 required, demanded,
[RB]E SRS at the begmnmg most B@Mﬂ%ﬁﬂ?fﬁﬁﬁ% TSR
#ﬁ'ﬁ’*ﬁﬁ@b@?ﬁi ﬁﬂﬁhjﬁlxﬁ‘ﬁﬁﬁxﬁgﬁ} ﬁ%%ﬁﬁ&&dsﬁx
ﬁéfﬁﬁlﬁ
4. (§$]stand out
[T | HEMBRE A QA B R EEILR SRR, /T A RN stand out,
{ﬁﬂhﬁiﬁ&i%*?aqﬁﬁﬁﬁiﬂ Tﬁﬁﬁﬁrﬁéﬁm*ym,m
other people RHEMIE R, .
5. [%& % initiate and create
(B EREUENEEEETETHEENE, REHRES, B AR EEL
EE,NARRBRER, TAZE R initiate and create,
[AWIEERNEERE L2 BiEFRu 20, BEXESKIGETAS




6. [%& % Jcreative endeavors/creative thinking
[ | A R A BRI EZ RN KR, FFFECRT, fX 4] F (cre-
ative endeavors) FTP=A ML SER S, AAIZER creative endeavors 3 cre-
ative thinking,
[ A ] % Hresulted ﬁ‘ﬁmﬁﬁgﬁﬁiﬁﬁfﬁﬁ %ﬁ‘ iﬁ*ﬁﬁﬁﬂ@ﬁﬁﬁ'
XRAGREEZL, . . -
7. [%& X Jenergy
[ B Rk EH A EEEETFRIE ., XEPRDY, b THREH
HRBMEE, R T EZ M EEE (energy), Eﬁﬂt—fﬁlkiﬁ energy,
[AW]4%E, #5Amore, thanks 0 FWFEAEBEE,
8. [% X Joptimism
[ 2 #7 ) 7% $4R B “Thirdly, creative thinking promotes initiative and optimism”,
E%Tﬁlkﬁﬁ optlmlsmo

9. [# % ]Jconstant change
[ 68 A ) o A R S B R A AT BB R AT R AR AR, JROC SR “ 55 R R I R
4k (constant change) Byt F B Bl B AR T 5ZHEHREFRZ—,
Xt BB B , B LR 125 %88 constant change,

10. [% % Jimplementing them/carrying them out
[Bif | X ERRBAUEEBENEE £ 8L TR T TR LTiHKE,
4 FE% B “It’s to take seriously your ideas and implement them”, Hi It
T%ﬂ%‘%ﬂﬂ lmplementmg them j?. carrymg thern out,

Mini-lecture 2

How to be an Expert
Hi, everyone. I've been thinking lately, what makes someone an “expert” in
his or her field, which is also the topic of today’s lecture. As far as I know,
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Lorelle has been thinking the same thing, because she recently wrote a post
called What Gives You the Right to Tell Me? at the Blog Herald that explores
the issue of expertise in some depth.

[1]For me, this question started to occur to me when I was invited to speak
at an academic conference on anthropology recently. Apparently, I have become
an expert on the topic, ‘someone people look to when they want more informa-

tion.

How did that happen? This is not a topic I studied at school or the subject
of my dissertation; in fact, it wasn’t even really a topic at all until the US
Army released their new counterinsurgency field manual last year and started for
operations in Iraq and Afghanistan. Thinking about how I came to be a “go-to”
person on this topic has gotten me thinking about how anyone becomes the per-
son to call when you need help, about how people become experts in their
field. In fact, anyone who thinks they have learned everything there is to know
about a topic probably isn’t an expert—I’d call them something closer to “rank
amateur”.

Let’s start with this question: What’s an expert? While knowledge is obvi-
ously an important quality of expertise, it's only one of several factors that
make someone an expert in their field. [2]'ve come up with five characteristics
of real experts: [5]/[6]knowledge, experience, communication ability, connected-
ness and curiosity. Now let's come to them respectively in detail.

Clearly being an expert requires an immense working knowledge of your
subject. [3]Part of this is memorized information, and part of it is knowing
where to find information you haven’t memorized.

In addition to knowledge, an expert needs to have significant experience
working with that knowledge. [4]He or she needs to be able to apply it in cre-
ative ways, to be able to solve problems that have no pre-existing solutions they
can look up—and to identify problems that nobody else has noticed yet.

[5]5xpertise without the ability to communicate it is practically pointless.
Being the only person in the world who can solve a problem, time after time
after time, doesn’t make you an expert, it makes you a slave to the problem. It
might make you a living, but it’s not going to give you much time to develop
your expertise—meaning sooner or later, someone with knowledge and communi-
cation ability is going to figure out your secret, teach it to the world, and leave

you to the dustbin of history.



