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Hotel Design Monograph
Hotel Design Monograph Series features a collection of top internationally reputable interior design
firms specialized in the hospitality industry. Each monograph is dedicated to one firm illustrated with

the most recently completed projects.

This series gives a comprehensive account of the diverse approaches in terms of style against
different types of hotels to include urban business hotels, boutique hotels, resorts and mega-hotels.
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I know the moment I step across a hotel’s threshold whether Wilson & Associates
designed it. Their projects command a sense of sophistication and dertail that
is uniquely their own. There are many capable designers who specialize in
hospitality design, but only one who possesses the expertise, talent and international
perspective of Wilson & Associates. From a fantastical mega-resort in Las Vegas
to a series of pristine villas on a remote island in the South Pacific, Trisha

Wilson’s signature can be seen and enjoyed worldwide.

It has been a personal pleasure to watch Trisha mold and nurture her namesake
firm for the past 25 plus years. One of the things that impress me is that
Wilson & Associates’ architects and designers have access to an unparalleled
network of resources. They are always innovative in their approach and bring
fresh, thoughtful ideas to design sessions. I believe their company culture has
a lot to do with their success. Many of these professionals have been working
together since the firm’s founding, mirroring my own Team’s longevity. Indeed,
Wilson & Associates is a community of hard-working, well-educated, talented
individuals who share a passion for creating memorable hotel experiences. Our
collaboration over the years produced some of the worlds most acclaimed hotels

and resorts. I am very proud of what they helped me accomplish.
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Trisha Wilson, President and CEO of Wilson & Associates, has built her internationally
acclaimed design firm around creating interiors for hotels, restaurants, clubs,
casinos and high end residential. From five-star luxury resorts catering to every
whim of the well-traveled elite to the charming whimsy of childhood dreams
at Disney World in Florida and France. Wilson & Associates’ signature can be

seen at every stop.

Specializing in interior architectural design, Wilson & Associates was founded
in 1975 and incorporated in 1978. To date, the firm has designed and installed
more than 1,000,000 guestrooms in thousands of hotels worldwide. The firm
offers the full range of interior architectural design services from initial space
planning and design through construction documents and construction administration.
To better service the company’s clientele, and to further facilitate the use of
global resources for all clients, Wilson & Associates maintains offices in Dallas,

New York, Los Angeles, Singapore and Johannesburg, and Shanghai.

The firm’s design philosophy is simple, design for the market. No specific “style”
or “look” is attributed to the firm, rather they create a custom project for each
client and are very involved in research prior to beginning the actual design
process. Designers seek to incorporate a geographical flavor into each project
by the use of local craftsmen, artisans and artists and involve themselves in

the custom design of architectural details, furniture, lighting, carpets and fabrics.

Wilson & Associates is consistently named as one of the top interior design
firms by industry professionals, and receives top honors annually in design competitions
for both new construction and historical renovation. For years, industry peers
have chosen Wilson & Associates as most respected for work in the field of
hospitality design and is a nine-time winner of the prestigious American Hotel

and Motel Association’s Gold Key Award for excellence in hotel design.

The firm employs a staff of 150 professionals including registered architects,

accredited designers, design assistants and administrative staff.
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An interview with Trisha Wilson by Bernard Chan
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By starting with a very simple question, how did it all start some 28 years
ago?

I was designing restaurants and residences with a partner and heard that
developer Trammell Crow was planning to build The Anatole Hotel in Dallas,
Texas. I contacted him and explained to him that I had some great ideas
for his hotel. Unbelievably, he called me back! I presented my ideas and
landed the job!

: What made your firm successful and in what way has it revolutionized the

practice of hotel design?

: When I got started in the hospitality design industry, there were only a

handful of firms who were specializing in this segment of the industry. So
I believe being one of the first firms was helpful in establishing a reputation
relatively quickly. Once we started completing projects, our success was
based on our track record. If our clients weren’t pleased, and our product
wasn’t well received by the hotel guests, it would have been hard to garner
the next contracts. I think we were and are a success because we have consistently

delivered creative, functional design.

: What are the most essential factors to help your firm to maintain its market

position?

: Creative staff, fine reputation, great clients.

: How do you distinguish your firm from the others?

I believe we are distinguished by our creative staff worldwide and our longevity
within the industry. Several firm principals have been with me for more
than 25 years. I would say our unique combination of experience, knowledge

of the industry and talented designers distinguishes us.

: Let’s talk about the design approach, what are the key essential aspects that

influence the design?

: Geographical location, market profile. We start the design process with

the question, “who will be staying in this hotel?”

: How far can a design affect the success of a hotel financially?

I believe the hotel’s design and service are the two most important aspects.
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Q: If you were to choose a completed project as your most favorite, which one

A

. 1 travel constantly so I stay in hotels around the world.

and why?
The Palace of the Lost City in South Africa.

Kerzner challenged my firm by asking us to create a legend, then design a

Hotelier and developer Sol

Palace befitting that fable, then figure out how to build it and furnish it...

it was an awesome challenge and an incredible experience.

: Over past decade, there is a strong demand on hotels to be individualistic,

hence boutique hotels have been mushrooming everywhere, and do you think
this will continue? And are we seeing a softening of brand images in terms

of expected decor?

: Brands have figured out that guests desire different experiences in different

locations. I think just as people have different opinions, they also have
differing tastes regarding their desired accommodations when traveling, thus
boutique hotels have become a new niche market. Their challenge will be
in marketing. They will have to make smart decisions regarding marketing
and promotion, as they don’t have the marketing budgets that the large chains

enjoy.

. Since this is a market-driven industry, how do you see the directions for

the urban business hotels and resorts are heading? In particular, how do

you see the development of the hotel industry in China?

. Over the last few years, our international market has become increasingly

more important, especially with the United State’s current slump in the hospitality
market. Just last year we opened an office in Shanghai, our second in Asia
and sixth worldwide. Our firm is working on a dozen hotels in China alone,
and our decade old Singapore office that coordinates the Asian projects has

grown larger than our corporate headquarters in Dallas, Texas.

: When you are traveling on business, what make you choose to stay in one

particular hotel?
Service is really
important to me if I’'m returning to the same destination again and again.

I’ll book a hotel that I've heard

about through friends, read about in a travel magazine, etc.

Otherwise, I like to try new properties.

: As a piece of advice for someone contemplating of joining this industry as

a career, what would you say to this person that he or she must be equipped
e

with beside the necessary academic qualifications?

: 1 always advise architecture and design students to take some busmess classes.

As well, students studying interior design really need architectural training.
Today, we look for graduates who have a strong architectural education. I
personally believe attitude is everything! Beyond talent and creativity, my

best designers have great attitudes and a “can do” spirit.
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‘ Reception Desk

Hotel Company 2+ i | Destination Resorts
(lient%r Palandien Development
Architectz i | Tsoi / Kobus & Associates

The style of this hotel is unique to Boston as the city itself is diverse. The hotel reveals elements
and layers symbolic of Boston’s dynamic history, tradition and paramount, its current renaissance.
The modern traditional aesthetic of its architecture echoes throughout the hotel’s interior in an
elegant, sumptuous and innovative way. Its public elevation projects confidence and stature while
being intricately woven within the urban fabric of Boston. Classic facade materials, proportions
and the building’s scale reflect the turn of the century with respect to its red brick and limestone
neighborhood. Sleek steel, nickel, pewter and glass elements have been incorporated to reflect the

hotel’s modern image.

The interior environment displays this juxtaposition of tradition against a fresh, new approach to
the hotel’s decor. In a fashion similar to the crooked and narrow streets of Boston, elements of
discovery and surprise await each guest. Like the “little black dress”, it is timeless, slightly daring,
and yet intimate. The hotel interior is a haven from the frenetic city where both the voyeur and
the old guard feel welcomed. The trappings of luxury blends seamlessly with a chic contemporary
feel offering a nod to the Brahmin spirit while the design is grounded in the elegance of a new era.
The opportunity for whimsy is not to be forsaken in the playful yet smart design of this “boutique”

property, where intrigue and comfort collide, then harmonize to create a unique and distinctive

urban spirit.
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Conrad Bangkok

Bangkok, Thailand
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Lobby / Reception

Hotel Company:i /2 | Conrad Hotels
(lient7 |China Resources Development
Architectz 57 | Palmer and Turner

The Conrad Bangkok Hotel design presented a unique challenge to the design team. The architectural
shell of the guest tower had been constructed several years prior, yet never finished out. Therefore,
the structural, mechanical, plumbing and electrical plants were fixed elements as a "given" in the
design process. The mandate was to create a contemporary Asian hotel, which would cater to the
needs of the business traveler in terms of comfort, function and technology. It was acknowledged
the preponderance of sterile "business class" hotels in the city and agreed that the Conrad Bangkok
should strive for the look of a more luxurious, destination hotel. The clientele is international, so

an eclectic mix of traditional Asian design and newer contemporary finishes was the ultimate goal.

A large window visually maximizes the space in the typical tower guestroom and offers spectacular
views of Bangkok. The soft contemporary design utilizes cleanly detailed teak paneling whvich promotes
an air of luxury, even though it is a very cost efficient product indigenous to Thailand. Another
local asset, Thai silks, are showcased throughout the hotel and used as wall upholstery insets,
draperies and upholstery fabric in the guestrooms. The fabrication affords a luxurious texture and
soothing color. A custom teak bed with Thai silk upholstered headboard is dressed with sumptuous,
tailored linens. A decorative Thai silk runner adds color and drama. A custom banquette/chaise is
recessed in a teak wood niche with both cove and down lighting which makes the area appropriate
for reading as well as relaxing. Thai artworks and artifacts are artfully displayed throughout. Custom
carpet is a stylized harlequin weave in a golden wheat color and creates a warm backdrop to the

cool colors and textures of the furnishings.

The typical guestroom bath is anything but typical. Modesty drapes can be pulled back so that the
guest can enjoy the views while bathing and dressing. Surfaces include marble tiles,en walls and
floor, granite atop teak vanity/wash stand, mirror and a glass enclosed shower. A full-size soaking
tub defines the wall between the bedroom and bathroom. The detailing is simple, contemporary

and Asian.
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