LR, ERRE, BAZHAE!

¥ W OE®

LG . Bk . L
sgﬁmmw - Wi




ol el




G,

B B

B E
H
® R K
.E.EWE

€ 8y
HE®



B B4 B (CIP) ¥#7

FW I o R R/ ZEF R, LR PR
B H RRA F] 5 2005. 3
ISBN 978—7—5001—1332—4

I.% 1. Z . EE—RLC-PEE—A
22X BFESE®RH V. H313

T EARAE 1R CIP $iE 5 (2005)58 004179 5

AR R AT/ E XS B AR ]

o A/AEETREBXEAEKRER 4 SYEKXENE

B, $4/(010)68359376 68359303 68359101 68357937
BB 4%/100044

&  £/(010)68357870

i, FHk %6 / book@ctpe. com. cn

] fik/http://www. ctpc. com. cn

KRImE/& 8
RILmE/ s

RAERXT/E &

HERIT/AK B

H W& i

B Rl/HbRGEMN 2 REIRIT
& H/FEBEIRETR
# ¥&/787X1092 &K 1/16
Bl 5€/13.75

B ¥K/2008 4 1 AE—REE KRBT
Bl /2008 4 1 AE =K

Ep ¥/19001—22000

ISBN 978—7—5001—1332—4 &E#:17.80 3¢
g [RALUERE  BRALS
e X A0 B R )



1 o 15 i3 2 i {1
B e
HRHTE)

FAE FIS AN E R, FR E X BB ; i Bt
RAE T DERSAIC & o SRR BRI 200 5,600 A,
(ATLERRIT IR TP A 2 DA e B3R, FEAE LR IR
BEERE ST, B T BT DA R B

N LI e R e B R 4047, T EE3EAR
BB, T ELX TR0 B A I i AT PE & (B SR i o
B BT, XS S B RO S R — Bk
Tk TERHABIEIOER, 76 L F 3B SR, “FLi” R T
“VEW” o SETEA BT GHER IR RS bR, LT S B
HREA AR, XA (BRSPS ) R s
PR ICZ T e B AR AR

TG SR TR T A T Lt ‘

SR AR, — NIRRT SchRE I L T SGE
1%, BN RAEUERIN. RADS Ok T 60 BihEsm
X, HAE L TR SCRGEES . I E T R DO E B,
FEFRH 3403 A B ) (7E30E B A PRI R
FREH ) IRIEIRT , TT DL A s e 5 e B A S S B . 250
B R AP BRI, hREPINERE BT RS
HJo

53R ( chunking ) B EHIC12. BATEET AN PR ERS
THCFERY 3,200 ZANFIEL AR 60 B35, #E IS SI0TEE
DR D 5 R ANHEN B A B BT, BRI
FEMHTHGING 500 4B th BB BIIX 60 e,

FEEN R, RIS, EES SRR, — N RFAER 5
UL L 2% 3]0 it o o AR A 24— BRI EBLRAE 3~5
KA BRBEEE), LR AR EREh, FRES
H A O TR 2Rk BRI AZ RS FRRORCR . S EIZIE
AR K HIEAZ o



B E L AR E—ER R &E A %
TFE SRR ST IR o Z AR BUA XS AT AR R,
BATERE P e SCERGE , R EE R R . FTRAA
VRIS T PSR AR | SEE S M

ABBET RBEFEFBAC RS —, SalmAAE
% HOPO AN R AR DARAB 2] T F 5 7 33 R B
W, —FH 2 KRR, ZERAE TR K BB , &
BIZA SN AHATEE RIS o BRI K A FOPEIF R R, B
MEIELRE TER, BITIHERERRERR A
AR

ZPBH 2005 FHATIHZIE, 2B T KELRK
W, AEEBEARE . “—BETF , EHWREREE" , £F%
ATEM LI KRR AT B RS 4, Bl
BEFERRBITAS, U SHEBE, XRAS 2007 F5H
BTAR . BATHRERR A 30 Gk , 70 S e T
BT BN, FNEFREESEBE T RABGHE.
S, BB TTIEIIN T 455008, E A4 AR . EWE ST,
BREE—RIBRENRE—RTH,

o %



Corﬁen;f;‘;

Web Business Lesson 1
MR

Act Before It Is Too Late! Lesson 2

BTl , N AT 2R |

Hackers: The Enemy on the Internet Lesson 3
HERMMA—RE

El Nifio Lesson 4

JE/R BB

American Economic System Lesson 5

. XENZTERR

America—An Amazing Machine for Homogenizing People Lesson 6
xH BLAERHARFEA RRA RS

Netiquette Lesson 7

M ALY

Strategy to Curb Juvenile Violent Crimes Lesson 8
 THESERHNE

Information Is Power Lesson 9

RFERENE

Cashless Society Lesson 10

RS
%3]

o

. Unit 2
The“ Correct Baseling” and the“Shifting Baseling” Lesson 11
“IERIRE” 5 MENIKL”

On Alphabetism Lesson 12

BB X

Professionals and Amateurs ILesson 13

EWARSURAR

The Virtue Americans Value Highly Lesson 14

XEABEHEMSE
Gene Therapy Lesson 15

AT

25

31

32

35

38

41




Who Is Liable for Customers’ Misfortunes? Lesson 16

HEXT R AR T2

Economic Models of the World Lesson 17

A TR

Personality and Environment Lesson 18

MESIHE

Want-to-dos or Have-to-dos? Lesson 19

“REM R 7

What Is Drug? Lesson 20

2 =24)7

i %3]
A Unit 3

Develop a Peaceful Heart Lesson 21

. FL 0|

A Questionnaire——How Long You Will Live Lesson 22

© XRFANEGKEN— S

Exploring the Myths about the American Family Lesson 23

RRA XK EEFRENMIE

Entrepreneur Lesson 24

kK

How New York Became America’s Largest City? Lesson 25

PN RE L7 3 E R R T A 7

Credit Card Lesson 26

; ) fER+

Alphabet for Effective Manager Lesson 27

TR I 42 T G A S

The Merging of Man and Computer in 21 Century Lesson 28

21 N S5iHHEIHRE

Postwar Japan Lesson 29

s B A

Don’t Try to Clone People ILesson 30

AEAE mEA

%3

47

50

53

56

59
62

63

69

72

75

78

81

84

87

920
93



. Unit 4

Is It Safe to Buy Online? Lesson 31

W _E g 4y 22 4y 7

Global Warming Hits Ocean Lesson 32
ERRGRAR R (5 Y5 R

National Parties in the United States Lesson 33

XEMLEHBUE
On Patents Lesson 34

EFIER

The Anti-intellectualism in America Lesson 35

LE R 1

Humor Lesson 36

I Bk
Future Trend in World Trade Lesson 37

57 575 1 o e s

GM Food Lesson 38 .

HRERRN

Agriculture in America Lesson 39

EE R
Children’ s Language Acquisition Lesson 40

ILEFEIH
%3

o Unit 5

Noise Pollution Lesson 41

CREES

Implications of Private Car Lesson 42

RMANREERET A

The Aral Sea —— Saving the Last Drop Lesson 43
PRI T8 B4 e o

Intelligent Gizmos Lesson 44

B REAL LR
Lions Give Birth to Tigers Lesson 45

WirEAEER

94

97

112
115
118

121
124

125
128
131
134

137



The Second Industrial Revolution ILesson 46
BTk F oy

Entropy Lesson 47

L]

Religions in the World ILesson 48

A ERRE

The Great American Millionaires ILesson 49
EEAES

Small Enterprises Lesson 50

Mk

%3]

. Unit 6
Disputes on Euthanasia Lesson 51
R IRFEHFIL
On Ambition Lesson 52
VLEF L
Reflections on Life I.esson 53
ANETR
To Workaholics Lesson 54
B TAERE
Every Person Is Responsible for His/Her Actions Lesson 55
BN ANEREX B O WIT AR
Arctic Ocean Will Soon Be an Open Sea Lesson 56
LVKEAR AW R AR
Rules for Behavior in Public Places I.esson 57
NI R EAT R HVE
Amazing Aspirin Lesson 58
AT B4 BT =] DT AR
Recreations in US Lesson 59
EERKRTES
Americans: a Definition ILesson 60
RIEEA
%3

140

143

146

149

153

156

157
160
163
166
169
172
175
178
181

184
187



Lesson 1

Web Business

In the first year or so of Web business, most of the action
has revolved around efforts to tap the consumer market. More
recently, as the Web proved to be more than a fashion,
companies have started to buy and sell products and services
with one anether. Such business-to-business sales make sense
because business people typically know what product they’re
looking for. -

Nonetheless | many companies still hesitate to use the Web

because. of doubts about itsreliability . “Businesses need to feel

they can trust the pathway between them and the supplier,” says
senior analyst Blane Erwin of Forrester Research. Some
companies are limiting the risk by conducting online
transactions only with established business partners who are

given access to the company’s private Internet.

Another major shift in the model for Internet commerce
SIS L sl

concerns the technology available for marketing. Until recently,
>3 e i S IR y

Internet marketing activities have focused on strategies to
“pull” customers into sites. In the past year, however, software
companies have developed tools that allow companies to “push”
information directly out to consumers, transmitting marketing
messages directly to targeted customers. Most notably, the
 Pointcast Network uses a screen saver to deliver a continually
updated stream of news and advertisements to subscribers’
computer monitors. Subscribers can customize the information
they want to receive and proceed directly to a company’s Web
site. Companies such as Virtual Vineyards are already starting to
use similar technologies to push messages to customers about
special sales, product offerings, or other events. But push
technology has earned the contempt of many Web users. Online
culture thinks highly of the notion that the information flowing
onto the screen comes there by specific request. Once commercial
promotion begins to fill the screen uninvited, the distinction
between the Web and television fades. That’s a prospect that

horrifies Net purists.
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But it is_hardly inevitable that companies on the Web will

T 158 2E 3% g Ok WE 4k, Virtual Vine-

need to resort to push strategies to make money. The examples

com, and other pioneers show

of Virtual Vineyards, Amazon.

that a Web site selling the right kind of products with the right
mix of interactivity, hospitality, and security will attract
online customers. And the cost of computing power continues to
free fall, which is a good sign for any enterprise setting up shop
in silicon. People looking back 5 or 10 years from'now may well

wonder why so few companies took the online plunge.

yards I S5 F1 L il 5 # P 45 43 ]
BIFER, — /W3 A 4 A B
B REFML 2 A ER
wn, RRER AR BE M. BEAE AR
AN B, 0 AT — AN AE B R FF
FL T ) o ol OF 50 2P R — AN 4
Ro MEIFEMAESE+E, A
SAEUN REHL AT BT
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* Nature never deceives us,

3 ceive ourselves.

it is always us who de-

KB RAKE R LA
M, BRI EMNG LR KNG
i —FER

—Rousseau

_ Words

web [web] ,

n. P, EERR || [ B64847 ] Internet /'intonet/n.
[the I-] [EIBRE B, K45

typical [ 'tipikal ]

adj. (of ) HAUY), HREMN

nonetheless [ nando'les ]
I conj. #RTf, T:‘;I]Iadv T9R, T\L || [H%’E“iﬁl] ne-

R, At

hesitate [ 'heziteit ]

v L ORERBRRE 2. M1, X

reliable | ri'laiabl |

adj. FJSEM), FIEMUG || [BXAR4A ] reliability
/rilaio'biliti/n. A FE¥: [J reliance /ri'laions/n.
B3, s

risk [ risk]

Lo B-WEKRIT . B, RE | [B4E]
hazard /'haezod/ [ n. GR, B, GE T 0 B
K, Bt dr O peril /'peril/n. 1. K5, B, KK
2. HEAT A O venture /'ventfo/v. B, Bt 8T
transaction [ tren'zek[on]

T ——

N

2 BEUEEHEC

no L JpER AN 2. 5, B4 3. [pl ] 4R, %4
access [ 'zkses] '

no 1. BOEL, 0N 20 NOL B 3. Bl (BN 1Y
J7ik || [BeAB3A] entry /'entri/n. 1. $EA, NI
2. i 3. 12#, & H '

shift [ [ift]

Lo 1 B, 502 B ol b, D
2. (%) BE, (#) BE || [ Bt 48 3@ ] transfer
/treens'for/v. 1. %685, 5h 2. #1il 53
commerce [ 'komo;s]

n. L, 55 || [HXAEE] commercial /ka'mo:fal/
adj. FILEY, B0, 5K

available [ o'veilobl ]

adj. 1. IR, AR 2. RTLLDLBIE Flm AT R
strategy [ 'straetidzi]

n. fkHE , SEES || [ BX4EA ] maneuver /mo'nuiva/ |
n. ;WD Do AW 3 0O contrive
/kon'traiv/v. 1. HAl, 54 2. EEHE
transmit [ treenz'mit |

v. LR, KA 2. 1538, %5 || [ BE4E ] relay
/'riclei/T v. gk EERE B Mo AR, B30




deliver [di'livo] ror /'hora/n. Ffi,#%5E [ horrible /'horobl /ad

.

1. SohE, e 2. R E, k3. B4 BAE | 1. A ANBHH, ATIAR 2. SR, (A AR

[ BX#H1A]] convey /kon'vei/v. 1. =3, #4152, HJ

1B 3. ik, 151 hospitality [ hospi'teliti]
subscribe [ sob'skraib ] n. R ERE, AE

v 3TV, T enterprise [ 'entopraiz ]

contempt [ kon'tempt | no Lo S, A (B EGT 2. Bkl , BERD
n. BE W || [B48IA] scom /skom/v. /n. iz Silicon ['silikon]

R, A n. BE | [Bé4EqA Jquartz /kwosts/n. 33
promote [ pro'mout | plunge [plands]

0.

LR, &5 2. I 4RI 3. M, Bk | T o L GERONEEE, BBN 2. M o 1. 4F

[BXARiA] promotion /pro'moufon/n. 1. 2FF,% A 2. & B | [ B8] insert /in'sot /. 1H

% 2. (R, NS ERN

prospect [ 'prospekt ] deceive | di'siiv]

n 1. §iE, AN, B8 2. 8 v 1. BK5R, 58K || [ BXAE 1A ] deceit /di'sitt/n. 3k
horrify [ 'horifai] B, JKURAT A O cheat /tfist/ [ o. U5, fE¥e 11

.
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revolve, rotate, spin, whirl Y5 “iEH 3" > &,
revolve 559 H 4 7 —¥){kjfe 4 . The earth revolves round the sun. HhER 28 K SHEE
rotate 15542 5 5 A0HEk .0 EHE : The earth rotates once every 24 hours. MiEREF 24
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Lesson 2

Act Before It Is Too Late!

Do you remember all those years when scientists argued that
smoking would kill us but the doubters insisted that we didn’t
know for sure? That the evidence was inconclusive , the science
uncertain? That the antismoking lobby was out to destroy our
way of life and the government should stay out of the way? Lots
of Americans bought that nonsense , and over three decades,
some 10 million smokers went to early graves.

There are upsetting parallels today, as scientists in one
wave after another try to awaken us to the growing threat of
global warming. The latest was a panel from the National
Academy of Sciences, enlisted by the White House, to tell us
that the Earth’s atmosphere is definitely warming and that the
problem is largely man-made. The clear message is that we
should get moving to protect ourselves. The president of the
National Academy, Bruce Alberts, added this key point in the
preface to the panel’s report, “Science never has all the
answers. But science does provide us with the best available
guide to the future, and it is critical that our nation and the
world base important policies on the best judgments that science
can provide concerning the future consequences of present
actions. ” »

Just as on smoking voice now come from many quarters
insisting that the science about global warming is incomplete,
that it’s OK to keep pouring fumes into the air until we know
for sure. This is a dangerous game: by the time 100 percent of
the evidence is in, it may be too late. With the risks obvious
and growing, a prudent people would take out an insurance
policy now.

Fortunately, the White House is starting to pay attention.
But it’s obvious that a majority of the president’s advisers still
don’t take global warming seriously. Instead of a plan of action,
they continue to press for more research—a classic of “paralysis
by analysis” .

To serve as responsible stewards of the planet, we must
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press forward on deeper atmospheric and oceanic research. But
research alone is inadequate , If the Administration won't take
the legislative initiative, Congress should help to begin
fashioning conservation measures. A bill by Democratic Senator
Robert Byrd of West Virginia, which would offer financial
incentives for private industry, is a promising start. Many see
that the country is getting ready to build lots of new power plants
to meet our energy needs. If we are ever going to protect the
crucial that new plants be

atmosphere, it is those

environmentally sound.

ERENRRFBE . WRBUFAR
BLESTEY, B 2 B 4h i SR
. REFEHRZEEHNRERS R
Robert Byrd i i0—IUR K B3R L
S TR RS — MR A
BiyFtin. AE ARG, XEEEE
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B, AR T AN IR T E XA
FHEE,

* There is no royal road to science, and only those
who do not dread the fatiguing climb of its steep paths
have a chance of gaining its luminous summits.

* EREFERABEY X
L RARRFE T AR L
REBGA, TR LB LR

—Marx E%mﬁo
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g; ST Words

conclusive [ kon'klu:siv ]

adj. 1. REMER, S5CHR 2. BRAW, &R |
[ BkA817]] inconclusive / inkon'klu:siv/adj. 3f%E
MR O exclusive /iks'klussiv/adj. £41; K
4h#) O conclusion /kon'klu:zon/n. 1. 455, 4%
%5 2. 453, #ie O conclude /kon'klu:d/v. 1. %
R, &2 F4ig

lobby [ 'lobi ]

I no 1. (HREE EBTSH0) KT 4B 2. BSNE
ZHERA T v (FIRS) BHATH B REHE)
nonsense [ 'nonsens ]

n. W, KW | [BX48iA] gossip /'gosip/n. B
EHE O rumo(u)r /'ruima/n. 83, f£H]
parallel [ 'peralel |

I adj. 1. (to, with) SE4TH, B 2. (to) #HIE
B, KU T n SEATE, F4THE | [B6ARA] ver-
tical /'vastikol/adj. TEEIY, BH

panel [ 'panl ]

n./v. 1. THL AR 2. #HbR, A& 3. £ 14
enlist [ in'list ]

v. 1 RBU(FBY. XH%) 20 165 | [ B4R ]
enroll /in'roul/v. Bk, &2 [J recruit /ri'krust/
v. WE(HRLG) , B () O resign /ri'zain/
v. B, 8 O dismiss /dis'mis/v. @}, L
consequence [ 'konsikwons ]

no LSRR, ER, BmWm 2. BEM | [ B4EE)
consequently /'konsikwantli/adv. i, FfLA O
outcome /'autkam/ n. %5 R, gk £ [ signifi-
cance /sig'nifikons/n. Z X ; EEM

pour [ po: ]

v 1. 2, 2. 505, B || [BeAEqRE ] spill /spil/
v. W, & O issue /'isjur/v. FH, KH O
drain /drein/v. HEZX HF

fume [ fjuim]

no (EEK) MW, S | [B4E#] perfume
I'pafjuim/n. FK,F5F 2. FAK,FR || . ik
&, WE/KT O vapo(u)r /'veipa/n. %75 [0
scent /sent/n. Sk, &bk [ odo(u)r /'suda/n.
Sk, RS

prudent| 'pru:dent ]

adj. HRE, /NOEEK | [B481E] sensible
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/'sensibl/ adj. BA% 1, i [ considerate
/kon'sidorit /adj % B EBIM, ki1 [ cautious
I'kozfos/adj. /N0, A [ reckless /reklis /
v. BIFM, AZEERN [ rash /ref/adj. BR
i, B IEm

insure [in'fus]

v. REG, %5 ---ORES; BRE || [B¢481A] insurance
/in'fuarons/n. {RE&, fR IS 3%; SRSV O ensure
/in'fua/v. [J assure /2'fua/v.. {#iF, JH{F; EHafS
paralyze [ 'pzrolaiz ]

v. L. fERERR, BERGEE 2. (HREZ0fER | [ BeAEqA]
paralysis /po'relisis/ n. %, Bk [ disable
/dis'eibl/v. %%

steward [ 'stjuzod]

n. L (CEHLBHYSER) RS LIRS R 2. (BE.
HER) BEEA 3. (KFEHN) BEASE R
adequate [ 'adikwit ]

adj. BB, 5K || [BK48 4] inadequate
/in'zdikwit/adj. AREH, A~ B [0 abundant
/o'bandont/ adj. F & 1, 3% 4 g O sufficient
Iso'fifont/adj. RHEHY, 3541 [0 ample /'zmpl/
adj. 38571 W O affluent /o'fluont/adj. £

BoD LA b7

B, E## O redundant /ri'dandont /adj. £4%

M

legislation [ ledsis'leifon ]

n. 1. B, 0 2. rik || (B4R legislative
/'ledsislativ/adj. LM, AL O legiti-
mate /li'dzitimit/adj. &30, EASGARH '
initiative [ i'nifiotiv]

I adj. GIGEH, BT n B—3, 6148, bk
Fo|| [BeAEIA] initiate /i'nifieit/v. FF48, B3 O
initial /i'nifol/ 1 adj. 1. BHIM, T L0 2. AN
B I »n. WEKXSFH 0 commence /ko'mens/
v. TG

congress [ 'kongres ]

no 1 (RER) K2 2. [C] (XEZEEM)EHE, )
2 || [Bk48ia] preside /pri'zaid/v. 34§ O poli-
tician /poli'tifon/ n. . B/ K, Bt & [] senator
/'senita/n. ZN 5

incentive [ in'sentiv ]

n. 1. RUBLGBDHL 2. b, e || [BX481E] moti-
vation /'moutiveifon/n. ZHHL, B Ky [0 motive
/'mautiv/n. ZHHL, Bi¥) O spur /spa:/n. )5, #)
¥ O stimulus /'stimjulos/n. H)3%, fE3EE &
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suspend, postpone, delay 5 “fER] JEiR HEIE" 2 &=,
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suspend judgement until all the facts are in. 7F fir 45 135 52 B & 2 B, T BT A~ 76 340 0
postpone f5itkiEATHI B 1E ] JE HERE , 15 H B 3105 & £ 5 FE £ 17 : The meeting was
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Lesson 3

Hackers .
The Enemy on the Internet

Until comparatively recently the opportunities for criminal
activities on the Internet have been low. However, the volume of
business done on the Internet is growing rapidly, as people order
books and other products and make money transactions. All this
is creating temptations for hackers.

Hackers are often young people who are obsessed by
computers. They use them to prowl the Internet, looking for
ways to break into computer éystems run by banks, telephone
companies and even government departments. They look for
samples of credit cards and try to steal the numbers.

Recently in America, hackers have been caught testing the
security system at the Pentagon | headquarters of the American
Defense Department. But still the hackers persist often for a
dare “because it’s there” although with what success nobody
really knows.

Estimates for worldwide sales on the Internet now range

between $ US 40 billion and $ US 90 billion bz the end of the
year 2000. Much of this is in publishing and software
purchases, which require the disclosure of credit card

numbers, but there is really no limit to what can be conducted
on the Internet. :

“You just don’t give your credit card out to anybody,”
experts:say. “ And in the same way that you should regularly
change your credit card access number, you can defeat hackers
8

by regularly changing your Internet password. If you don’, it’s

like leaving the bank vault door wide open. ”
When it to creating your password,

recommend including a few punctuation marks and numbers

comes experts
rather than relying on letters in the alphabet. Telecom media
communications manager Glen Sowry says that when it comes to
security of credit cards, the Internet offers a higher standard

than many others whose honesty is taken for granted.
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