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(1) ZANE EHEHERRBT ., REESMHER., AROXE, BINEd
W, WREMEKXE. Ehtk, HF TEMS HiHAHINEMBEABHARER
KEMP, 0 (RFER) (The Economist) . FTLh, RERITREEEFEKE, &
RN T TEMB HiIAF M R4, HHEBN X BRHRREFERLHRT. BERER
SARGEHEN, RNFEEAAEL, RAFAMRYE, BAHS. 8. TAS
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EXTERTIME
“HKELE MR
Times ( {ZFBELR)): http.//www. thetimes. co. uk
The Daily Telegraph ( {4 HHiAIR)): http.//www. dailytelegraph. co. uk
The Guardian ( { Bi)): http://www. guardian. co. uk
The Financial Times ( {&£RiH#)): http://news. ft. com
The Observer ( {MEEFR)): http.//www. observer. co. uk
The Sunday Times ( (2 #]HZEME 1)) : www. sunday-times. co. uk
The Daily Express ( (& HHIR)): http.//www. express. co. uk
The Daily Mail ( {4 HHRH)): http://www. dailymail. co. uk
Daily Mirror ( {4 H®&H)): http://www. mirror. co. uk
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EEEEHT:

The Economist ( {Z5F2%%€)) : http://www. economist. com

The Spectator ( {35W#E)): www. spectator. co. uk

The New Statesman ( {FHHIEF)): www. newstatesman. co. uk

The Times Literary Supplement, The TLS ( {RWELRCEHETR) ). www. the-tls.

co. uk
BHEMmEEIRLE:

The Los Angeles Times ( {i&AZHLER) ) . www. latimes. com

The New York Times ( (##JAt#R)): www. nytimes. com

Washington Post ( (H#RRRHRI) ) . www. washingtonpost. com

The Wall Street Journal ( (#/REFHMRY): www. wsj. com

The New York Daily News ( {A1294g H#®)): www. nydailynews. com

Chicago Tribune ( {ZHNEiLIziR)): www. chicagotribune. com

USA Today ( {4 H3:H)): www. usatoday. com

New York Post ( {HHZIMBR)) : www. nypost. com
BHEEMRNEEHRLK.

The Christian Science Monitor ( { Z/B¥F %M =) ). www. csmonitor. com

International Herald Tribune ( { EER5EIKISIZM) ) . www. iht. com

Washington News ( (45157 E#) ) : www. newsday. com

Washington Daily News ( {48448 H & H) ). www. wdnweb. com

Baltimore Sun ( {E/RAYEERFAIRY) . www. baltimoresun. com
BERIDHEERLEK:

Herald Journal ( (53X HI%)): http.//hjnews. townnews. com

American Express ( (EHIR)): hitp.//home. americanexpress. com

Journal of Commerce ( (B HIR)): www. joc. com

Tribune ( {1zR)) . www. tribune. com

American News ( ( ZE#)): www. usnews. com/usnews/home. htm
XEFERE:

Reader’s Digest ( {3EE3CH)) . www. rd. com

TIME ( {BHMCRATIY) . www. time. com

Life ( {43%)): www. life. com

People ( { AR)): www. people. com

Cosmopolitan Women ( (HtFIA4)): www. cosmomag. com

American Home ( {XEZKEE)): www. americanhomeshield. com

Scientific American ( {(FB}%¥EEA)): www. sciam. com
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BRI EEMEARTRXEN AR, 2EBEZE, AFENEE2ET X
BN TR, BIFANE, XMRNORESERZ, BRLSEEY.
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(2) A
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PHNE, MEREMAL, 4. BHE, RS, CREEIREEFEL. IR
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(3) BFisE

WHE (study reading) SRRAFAIMEE, DMEXMXEHBY. BLAWES, BiEL
B, BRETFI. BHRXR, BRAPGET RS ML, X4 0 M i
XM T :

REFREEEN — M EREAAREY KACR, HOERRAEUTHEAFE:
1) EICEIRGE TR BEEMEE S, LR, MiEs,, NERRmrm, X
EEBROGEIRBR. 2) AROFEICEHRSE KRR REREDNRE, BT
ENCARIRES BT ERMEXREEETFTXPARZLER LR, 75 FHiR
S, B, BB, #aER, BETXAEMIUSEA N, MR MEES X EE
RFRTERYEH, ROHMEBEEENT. BERBEEXE, SR2HTFR—8
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(1) RHBHEHF.0EE

EATB R A FERR, BIA¥E (main idea) , XFH BB K EA R RIKE
Ko —THBKMAFATURBEESE, B-RAE-IKE, oA,
— T BEEBRREAT, HURE—KE, BHRBE%EWEE4 (topic sentence)
BEBRENAE. BHEAME “A8” B REEMMNS.0BE,

FEERB IR ELE R A BN AE, RSN HRES., XENHF
3k#4> (introduction) £xHAXBARAMIE X EM h OB, XETRRINE B
WHEER EET, BRERERBER, AR XERLSRBESM S M— S8,

(2) IESHXHRF B A AR H) A

Bt P AT Bt EW P AR, RKAFIEAREE 3% W&, BRE
2000 M fAFH 60 MERKER, H—RASHEXAE, BAHSEE B4R
ETREFH, HRNEE—-FHIUGEFS, HR%EENZLEREER, LM
FRBEFAREREEARN X E T ERRWER, —REMSEE TR, WRER
RIS AR A AR, BFHLSRE R, BRAYE, HEMEhas
ARG i PR, T LN SO AR, BT R D iknt, B3
A B T B B SO . DL LB AT LS B AR I

* BERE L TXHABALFANS —Fiisk, BRENA, M FFXa3f—14
AR, SERM— R,

* BERAEWAXEDHAY, WEXMIRLE, shiF. RARE. BliE, o8
Ak, 5sh, BEBXMIEPEHLABREER, REHREASY
HAbFR, M7 ERKFN,
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SR EERERANEER X RILRIESOE ., Ll politician 1 statesman [
BAEKE “BUAR”, HREAEXMEE, B “BE”, FEUERE.
MEZERIBES ., B, BESURREE, REAEEN “FHZE” (reading
between the lines)
BHE NS, REMNETIXOPFIRIERE,
s EAFMABCERNEHFEMMIR, EXFHRGEFMA 005 H SRR
BHEEFRREREE,

(4) FWTFXAE

BT XAFUERB RN ENEEFR, ANSHUAR, HUEMES
BALENXTEROMBIE, FREHECHBHEESBETXELITE. 2GR,
BB 2HHE, BIWZHUBERENIERR, BRI EEKREmEEM “H57
(expectations) , HWHEXMBMFRET X, KOS HARMGBEIFRIFE, HFHER
FEEMEFEXFHEEAR L,

LR, FNBUAREREN, LIRBCL2RENERRE THRNANEN EKRE
CH—BHEHHTREEENTN, HR%%EMART XM, RNTNEAREE,
BAUBE. ARG ELREE, HOMBRIECHER, UTFELERN.

* IREMNBEENEMEBEAMSNTH, B—HLTFX - TEEASERS

BRLL T TH S, REEFAERFLEREE?

* BRRMIEEETSRARESERAKESE PR IBHE, ANXERES

ft4.,
(5) EEIGGH R
TEMS iR B MK H R ERE . Wb EEFRE RS, i, BEAREMN
BT BOMI5 0 BE R B .
° ST M. NIEEFEECERRBMEM KIS B M, MiKigh, KX
A—EXE, FHXEUA—ERS .

° SEEFBFHEXE, XR—FENEHWER, XHETUESEL, BHH
W, BEINHR, MERRE,

o REME—RXE, HINBERE—BNE-AHNEE—0iF. HENET
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TRXENGEH, BEFRMBEXETHAE, R AN EEs L%
. BRI SEEEXNHR, ZHEEE,

o FWRIRAEFIREIE, EXKHH KRR REEREMEXERRHAE X
FORETHE, BRI ART U, R EXE P BH RBH X R 8
ROLE, IRCER BT XA, LB T —ANEE,

o HRPAREE, WHEBA U B R E MR E, U, RiFFA
BN BRI = H AR,

* THEBAWE—EXE LR BHE, NiKEESRIBLHREES;
WMREA R, FHEERAFAEm A EE0EE .,

4. RIETHAEE

B BEXEEXEAR

BMREANEE, RESWEE, H—5, FHRNRXENEREGERA,
PEJ7 NGLTE T RERFF T L, BT DL 338 SC B B IR 70% H R — R RAEB W E
EEMEREE, £=8, EFENRLABRENE 0. AEEXFELELARE, %
EXENEERERTEEET,

LR, HAETTLINRSCRNTF LIS, L2002 SE5 M0 H, &R
Fr3k

It seems obvious that trapping more of the sun’s heat will make the planet hotter. But
what seems obvious isn’t always true. According to some respected scientists, there is a
chance that global warming could plunge us into, of all things, ice age.

In the following passage, the author intends to
A. explain how the Gulf Stream is formed
B. compare global warming with global cooling
C. explain the composition of the sea currents
D. deliver a warning of a coming ice age

R ICR M BRIV T 23R EA 7 BB Gulf Stream 3 11355, MK
WS, AWM EEES 1 BIB 2 M TR, Hik, RENRS 1 BRONE, A
UTHXENES, LD HNER)

ARXHENEERGAFREN LA BRRE, L2001 E52E N0, L&
1B

Do your relationship_s keep failing? When you leave your home in the morning are you
already feeling stressed? Is there no time in your life for fun any more? Cancel your ap-
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pointment with the doctor. What you need is a good interior-design book. Publishers have
created a new genre of books for the home, titles that go beyond paint charts and superficial
style and instead show you how your home can be transformed and even heal your life.

The purpose of the passage is to

A. review some newly-published interior-design books
B. explore the potential market for interior-design books
C. persuade people to buy some good books

D. stress the importance of reading good books

XEEIBRRRRENEG BETUREAMKWAERS, B0 EEH 54
BWIMRIERK . HIMRNE LB ETE, RAEFHXENFTEHWEEN AL
REBHFTH,

$d. BEIEE

ST —E X EMERM b, HEET %2 EREGE B ESCE A, &8s
AR B RS SE  SEhRiB S KR AT 30

PRZENTE, REEMEX, FREBFEEN, HE4 ELTFX, £%RA
EFXHEBRRRRZEXENEENR, BIEEENSTHZE, U (BE2R%
BERWNAZERRN) R

A scientist who does research in economic psychology and who wants to predict the
way in which consumers wﬁl spend their money must study consumer behavior. He must
obtain data both on the resources of consumers and on the motives that tend to encourage or
discourage money spending.

If an economist was asked which of the three groups borrow most—people with sising
incomes, stable incomes, or declining incomes—he would probably answer; those with de-
clining incomes. Actually, in the years 1947-1950, the answer was; those with rising in-
comes. People with declining incomes were next and people with stable incomes borrowed
the Jeast. This shows us that traditional assumptions about earning and spending are not al-
ways reliable. Another traditional assumption is that if people who have money expect
prices to go up, they will hasten to buy. If they expect prices to go down, they will post-
pone buying. But research surveys have shown that this is not always true. The expecta-
tions of price increases may not stimulate buying. One typical attitude was expressed by the
wife of a mechanic in an interview at a time of rising prices. “In a few months,” she said,
“we’ll have to pay more for meat and milk; we’ll have less to spend on other things. ” Her
family had been planning to buy a new car but they postponed this purchase. Furthermore,
the rise in prices that has already taken place may be resented and buyers’ resistance may be
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evoked. This is shown by the following typical comment, “I just don’t pay these prices;
they are too high. ”

Traditional assumptions should be investigated carefully, and factors of time and place
should be considered. The investigations mentioned above were carried out in America.
Investigations conducted at the same time in Great Britain, however, yielded results that
were more in agreement with traditional assumptions about saving and spending patterns.
The condition most conducive to spending appears to be price stability. If prices have been
stable and people have become accustomed to consider them “right” and expect them to
remain stable, they are likely to buy. Thus, it appears that the common business policy
of maintaining stable prices with occasional sales or discounts is based on a correct
understanding of consumer psychology.

Findings in investigations in Britain indicate
A. certain factors should be taken into account
B. people in Britain behave in the same way as those in America
C. price stability results from a correct understanding of consumer psychology
D. occasional discounts and sales are necessary

AR R REF R AEERBZATH 4, HEMEMUFES, R “XHxH
HATRE” EXPHIER,. XPRE-BEMNEAHE: SHEERSEMIFHaNAE,
il ELB [ A ROX PN E R EALE BN BN, XEAMEEA, B& LS
THEM. —BTR TXEERTHEE, BTRENEE#ITRE, EEHNE
AT “BEMFBHT HREN, FEXTWRELLTEMSENE, SERNA,

E£=H: SRELNEY

HTEHHCHMAR, EEEELHRARATEL, BHHY, UERSELRR.
—BHEIHMATIHEZNBE T, RESAERE XES, 9885 REE
TR ER AR A ELANER H I, BIEARRL what, which, how many .,
how long SEEME]IRIS [ F YA 4], o LLASHE B9 (R) AT X K B S sk A S AT 3R 1)

RESEITERATE, EWHARE, BRAKWEREERIESNGEA, £
—TAERBRRNOES), —BEHE, SFEUTILE: — %8, UTHEESIRERE
B = HNEEEXFRME; =, AL, BEFBNACBME, BEEA,
L FIT, 2000 SEiRFEF Text A & XRE—BL:

But there is a sense of entitlement and security that Danes grow up with. Certain
things are yours by virtue of citizenship, and you.shouldn’t feel bad for taking what you’re
entitled to, you are as good as anyone else. The rules of the welfare system are clear to
everyone, the benefits you get if you lose your job, the steps you take to get a new one;



