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SERITES EDITOR'S FOREWORD

‘Popular music’ is one of those phrases that somehow manages to be both
precise and elusive in its meaning at the same time. Everyone knows just
what they mean when they say it, yet seldom find themselves in complete
agreement with anyone else’s preferred definition. Closer scrutiny reveals
that the words ‘popular’ and ‘music’ both carry the burden of a troubled his-
tory, each of them having been made the subject of intense cultural conflict
over time, space and place. Echoes of these conflicts continue to resonate
throughout current debates in important ways, especially when questions
are raised about who has the power to define ‘what counts’ as popular music
today.

Andy Bennett’s Cultures of Popular Music explores a diverse array of
popular music styles in relation to their audiences, from 1950s rock ’n’ roll
to contemporary dance music. Beginning with an overview of the socio-
economic circumstances which gave rise to the development of the post-
war youth market, the discussion promptly proceeds to identify several key
technological innovations which revolutionized the music industry in coun-
tries like Britain and the USA. At the same time, youth ‘counter-culture’
movements, especially in the 1960s, are similarly shown to have had a last-
ing influence on the formation of certain styles of popular music. In the
chapters which follow, individual genres of popular music are analysed
with the aim of discerning how they have been appropriated, re-worked
and stylistically ‘localized’ in different cultural contexts around the globe.
Heavy metal music is the first such genre to be examined, with Bennett then
turning his attention to the punk phenomenon, reggae, rap and hip hop,
bhangra, and dance music (especially house and techno) within club
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cultures. The latter portion of the book is then devoted to exploring the
meaning and significance of music-making activities for young people,
before concluding with an account of different media representations of
contemporary youth (very much a contested category) and the importance
of music in their daily lives. This is an exciting book, not only due to the
sheer breadth and depth of its treatment, but also for the perceptiveness of
its insights.

The Issues in Cultural and Media Studies series aims to facilitate a diverse
range of critical investigations into pressing questions considered to be cen-
tral to current thinking and research. In light of the remarkable speed at
which the conceptual agendas of cultural and media studies are changing,
the authors are committed to contributing to what is an ongoing process of
re-evaluation and critique. Each of the books is intended to provide a lively,
innovative and comprehensive introduction to a specific topical issue from a
fresh perspective. The reader is offered a thorough grounding in the most
salient debates indicative of the book’s subject, as well as important insights
into how new modes of enquiry may be established for future explorations.
Taken as a whole, then, the series is designed to cover the core components
of cultural and media studies courses in an imaginatively distinctive and
engaging manner.

Stuart Allan
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