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A Feast for Sight

Clothing display design, a synthetic and newly developed study, is a multi-
disciplinary subject with strong applicability, which is very much a part of the
dress culture and an important means in consumer promotion. It involves the
methods of transmitting information mainly in a visual form as well as receiving
messages by means of other senses, such as hearing, touching, tasting, and smelling.

The term Clothing Display Design is used universally to indicate the event.
Clothing display design aims at information transmission, thought provoking, sat-
isfying the demand of society and promoting social progress. It is an activity which
communicates with the audience by way of visual displaying. Literally it means to
exhibit, display, demonstrate and embody.

Clothing display design is to show to the customers both the material features
and spiritual features of the commodities. This display is by way of images of
artistic media and design techniques. In this way the customers can have an overall
impression of a particular product or brand, therefore their interest in that would be
aroused with a special fondness and trust. As a result, they have the desire to
purchase.

The technique of clothing display design is a symbol of the advancement of
Commercial Technology. With the development of modern commerce, it has be-
come a combination of visual science and the space technology of goods display.
Conforming to the current trend, the technique of clothing display design provides
an aesthetic foundation and a technological platform for marketing and brand pro-
motion in commercial activities. It has also become a symbol of commercial culture,
humane qualities and economic level. Most impf)rtant of all, it is a tool for business-
men to sharpen their competitive edges.

With the development of economy, consumers are demanding on higher qual-

ity in beauty when they choose their clothes. They pay greater attention to details
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of the display design to recognize the delicate design concepts of the clothing
enterprise.

Good advertising design makes a vivid and eye-catching impression on people.
And it also provides people with artistic enjoyment.

Fashion show and performance have become the major means to release new
products and build up brand images.

The magnificent displays in shopping malls will not only encourage custom-
ers to buy, but also promote the images of products and their brands.

In griping the audience’s attention, the fancy design of the shop window
displays has become beautiful scenery of the city.

Online clothing display will become the main trend in the technological devel-
opment of future fashion show.

In our country, with the acceleration of the process of economization clothing
enterprises expand rapidly. Thus, it seems especially important to make use of the
art of clothing display design to promote brilliant image and unique concept of the
enterprises. The clothing display is designed to show the management concepts,
culture-loaded appeal, spiritual connotation and overall style of the brand. It also
promotes a kind of lifestyle, an operation mode and a way of making profits. In this
way what is being sold is not only a product, but also a marketing concept and

service.
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