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(2001.1)

A nine-year—old schoolgirl single—handedly cooks up a science—fair experi-
ment that ends up debunking (38 %F:---- MIEAH) a widely practiced medical treat-
ment. Emily Rosa’s target was a practice known as therapeutic (J87#J) touch
(TT for short), whose advocates manipulate patients’ “energy field” to make them
feel better and even, say some, to cure them of various ills. Yet Emily’s test
shows that these energy fields can’t be detected, even by trained TT practitioners
(A/TEE# ). Obviously mindful of the publicity value of the situation, Journal edi-
tor George Lundberg appeared on TV to declare, “Age doesn’t matter. It’s good
science that matters, and this is good science.”

Emily’s mother Linda Rosa, a registered nurse, has been campaigning
against TT for nearly a decade. Linda first thought about TT in the late ’80s,
when she learned it was on the approved list for continuing nursing education in
Colorado. Its 100,000 trained practitioners (48,000 in the U. S.) don’t even
touch their patients. Instead, they waved their hands a few inches from the pa-
tient’s body, pushing energy fields around until they’re in “balance”. TT advo-
cates say these manipulations can help heal wounds, relieve pain and reduce fever.
The claims are taken seriously enough that TT therapists are frequently hired by
leading hospitals, at up to $70 an hour, to smooth patients’ energy, sometimes dur-
ing surgery.

Yet Rosa could not find any evidence that it works. To provide such proof,
TT therapists would have to sit down for independent testing—something they
haven’t been eager to do, even though James Randi has offered more than $1
million to anyone who can demonstrate the existence of a human energy field.
(He’s had one taker so far. She failed.) A skeptic might conclude that TT prac-
titioners are afraid to lay their beliefs on the line. But who could turn down an
innocent fourth—grader? Emily says,“l think they didn’t take me very seriously
because I’'m a kid.”

The experiment was straightforward: 21 TT therapists stuck their hands,
palms up, through a screen. Emily held her own hand over one of theirs—left or
right—and the practitioners had to say which hand it was. When the results were
recorded, they’d done no better than they would have by simply guessing. If there
was an energy field, they couldn’t feel it.

1. Which of the following is evidence that TT is widely practiced?
A./TT has been in existence for decades.

“B/ Many patients were cured by therapeutic touch.
C. TT therapists are often employed by leading hospitals.



¢ 4. Why did some TT practitioners agree to be the subjects of Emil’s experiment?

D. More than 100,000 people are undergoing TT treatment.
2. Very few TT practitioners responded to the $1 million offer because _
A. they didn’t take the offer seriously
B. they didn’t want to risk their career
C. they were unwilling to reveal their secret
D. they thought it was not in line with their practice
3. The purpose of Emily Rosa’s experiment was
A. to see why TT could work the way it did
B. to find out how TT cured patients’ illnesses
C. to test whether she could sense the human energy field
D. to test whether a human energy field really existed

BE
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A. It involved nothing more than mere guessing.
B. They thought it was going to be a lot of fun.
C. It was more straightforward than other experiments.
D. They sensed no harm in a little girl’s experiment.
5.0 What can we-learn from the passage?
A. Some widely accepted beliefs can be deceiving.
B. Solid evidence weighs more than pure theories.
C. Little children can be as clever as trained TT practitioners.
D. The principle of TT is too profound to understand.
ER—RARMER X, — 9% K/ N B A — MRS RRIE S T

FrE A o SCPTIR B A BT AR RAT B FEBE S LT I M R Sh LA P

“BERGHIARIER . AXE WS (EIARBMRT —MOS /N HIBE T it

BUTHIEARR 58 34 (B2ARB BB T MBUTE N TAERERTES

PR EGTT 305 55 = 884 (3~4 B RBO RN B T8 FMBUT R EMM LR,

L [CIESe 415 8 . 78 E 38 ) F T B — A Bk 2 7 9 47 B o K AT L3 I 4
RYEXEE 28 KE B % & #H (F EU/N70% 70) % — 56 TT/7 E & 1@ B
HHRER A B3 T AR Bt G0t o AT e 3 5 ) BR 45 s B 6 8 5 S0 25 Bk
MR B AT  COUE 530 P BT R R 9 3 ST DI 8 5 S0P B BAR &, 0o
HIEZNH 100,000 A 3 32 3 fil BT 2551

2. [BIFFSEAN Y5 . 8 H )18 JL P B A TTAT B 3 W 373X 10075 3 7¢ i 5 B o A48 s 2
SE3B: BIFEA 10007 50, TTAT B 5 th R BB R 4 F R 85 32 3 o 90, B8 o4 At A1)
FHXSERABATRGE S AT AR % 5 8 A 3 25 B 5 B 2 4% M 4]
ABUBKRE B SXH AR B ClEETITREEABEA M
AR o RO IR SZ IR, Ve iE LA BB T b Bk gk 4 “ THE”F 3, DWi %
BEXERENERAF.

3. [DMEH AW . B i@ Emily Rosafif it LK 9 H B9 R . RIBXEH 1B AT
Emily 5256 2 SR A A th X 2o R B A7 42 , BD RN %A R TTITIE #40
k. XEHHAB IS THTE & fEEmily 9 L1 o HAESER W TS, BMEA
RERY M WRZAE ., Hit, DI%ERE, WX ARG RESENAEE, 5
SCEE BT RS 1) Y M s ATUE B AIBIUE FE I FEmily (X BRI K E B, 58
BARCHEENERAXEFHRERRK,



}s ‘ei

AERE

4. [DIF L4015 B, B8 H i) 5] — 2 TTAT & 4 J8 3 M Emily 2 56 59 % 2 59 R A . 4R 45
HRIBRE 4 R RIS — A R E M PI4E G/ L BV 7 Emily - “F B R 2
N TR AR SHER L B H", B, €A %T 4, RADI % #E, &
ML B LR T TR ERBIER, 530 BT 4 8 A

S5 (AIEBEREE. BEMRNXHBROAERMT4, xREXEREHE, £xE
B —AEERRE: RIS W NLBRERTT TR EER BET N
VAT B Mk BT 0k R S N LA o BRI BRI S, AR RIS - BT AR h AT, IR 2 K
ERmHFEETT T EERR, AHEX AR E— G5 E. B, AT, &
IR R S BT AR R IR A Y, 5 SO BT R R B B B A BT, B WD Y
FRAFELEER, T PHRARK;CTEFMDI % EY 530 Fbk
REFELMEE .

»
age

(2000.6)

Reebok executives do not like to hear their stylish athletic shoes called
“footwear for yuppies (HER +,/H B F B A+ )”. They contend that Reebok
shoes appeal to diverse market segments, especially now that the company offers
basketball and children’s shoes for the under-18 set and walking shoes for older
customers who are not interested in aerobics (f& & #E)or running. The executives
also point out that through recent acquisitions they have added hiking boots, dress
and casual shoes, and high—performance athletic footwear to their product lines,
all of which should attract new and varied groups of customers.

Still, despite its emphasis on new markets, Reebok plans few changes in the
up-market (5 #47H % A B¥ 9 )retailing network that helps push sales to $1 billion
annually, ahead of all other sports shoe marketers. Reebok shoes, which are
priced from $27 to $85, will continue to be sold only in better specialty, sport-
ing goods and department stores, in accordance with the company’s view that con-
sumers judge the quality of the brand by the quality of its distribution.

In the past few years, the Massachusetts—based company has imposed limits
on the number of its distributors (and the number of shoes supplied to stores), partly
out of necessity. At times the unexpected demand for Reeboks exceeded supply, and
the company could barely keep up with orders from the dealers it have already
had. These fulfillment problems seem to be under control now, but the company
is still selective about its distributors. At present, Reebok shoes are available in
about five thousand retail stores in the United States.

Reebok has already anticipated that walking shoes will be the next fitness—
related craze, replacing aerobics shoes the same way its brightly colored, soft leather
exercise footwear replaced conventional running shoes. Through product diversifica-
tion and careful market research, Reebok hopes to avoid the distribution problems
Nike came across several years ago, when Nike misjudged the strength of the
aerobics shoe craze and was forced to unload huge inventories of running shoes
through discount stores.



6. One reason why Reebok’s managerial personnel don’t like their shoes to be
called “footwear for yuppies” is that __

A. they believe that their shoes are popular with people of different age groups

B. new production lines have been added to produce inexpensive shoes

C. “yuppies” usually evokes a negative image

D. the term makes people think of prohibitive prices

Reebok's view that “consumers judge the quality of the brand by the quality

~

of its distribution™ (Line 4~5, Para. 2) implies that

A. the quality of a brand is measured by the service quality of the store sell-
ing it

B. the quality of a product determines the quality of its distributors

C. the popularity of a brand is determined by the stores that sell it

D. consumers believe that first-rate products are only sold by hlgh—quahty stores :

8. Reebok once had to limit the number of its distributors because
A. its supply of products fell short of demand
B. too many distributors would cut into its profits
C. the reduction of distributors could increase its share of the market
D. it wanted to enhance consumer confidence in its products
9. Although the Reebok Company has solved the problem of fulfilling its orders,

. does not want to further expand its retailing network

. is still particular about who sells its products
. still carefully chooses the manufacturers of its products
10. What lesson has Reebok leamed from Nike's distribution  problems?
A. A company should not sell its high—quality shoes in discount stores.
B. A company should not limit its distribution network.
C. A company should do follow-up surveys of its products.
D. A company should correctly evaluate the impact of a new craze on the

o0 wk =
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(1997.1)

It is often claimed that nuclear energy is something we cannot do without.
We live in a consumer society where there is an enormous demand for commer-
cial products of all kinds. Moreover, an increase in industrial production is con-
sidered to be one solution to the problem of mass unemployment. Such an increase
presumes an abundant and cheap energy supply. Many people believe that nuclear
energy provides an inexhaustible and economical source of power and that it is
therefore essential for an industrially developing society. There are a number of
other advantages in the use of nuclear energy. Firstly, nuclear power, except for
accidents, is clean. A further advantage is that a nuclear power station can be run
and maintained by relatively few technical and administrative staff. The nuclear
reactor represents an enormous step in our scientific evolution, and whatever the
anti-nuclear group says, “it is wrong to expect a return to more primitive sources
of fuel”. However, opponents of nuclear energy point out that nuclear power sta-
tions bring a direct threat not only to the environment but also to civil liberties.

Furthermore, it is questionable whether ultimately nuclear power is a cheap
source of energy. There have, for example, been very costly accidents in Ameri-
ca, in Britain and, of course, in Russia. The possibility of increases in the cost

/]



of uranium (%l1) in addition to the cost of greater safety provisions could price
nuclear power out of the market. In the long run, environmentalists argue, nucle-
ar energy wastes valuable resources and disturbs the ecology to an extent which
could bring about the destruction of the human race. Thus, if we wish to sur-
vive, we cannot afford nuclear energy. In spite of the case against nuclear energy
outlined above, nuclear energy programs are expanding. Such an expansion as-
sumes a continual growth in industrial production and consumer demands. Howev-
er, it is doubtful that this growth will or can continue. Having weighed up the
arguments on both sides, it seems there are good economic and ecological reasons
for sources of energy other than nuclear power.
11. The writer’s attitude toward nuclear energy is ;
A. indifferent B. tolerant C. favorable D. negative
12. According to the opponents of nuclear energy, which of the following is true
of nuclear energy?
A. Primitive. B. Cheap. C. Exhaustible. D. Unsafe.
13. Seme: people claim that nuclear energy is essential because j
. it provides a perfect solution to mass unemployment
. it represents an enormous step forward in our scientific evolution
. it can meet the growing demand of an industrially developing society
. nuclear power stations can be run and maintained by relatively few techni-
cal and administrative staff
14, Which of the following statements does the writer support?
. The demand for commercial products will not necessarily keep increasing.
. Nuclear energy is something we cannot do without.

e -

. Uranium is a good source of energy for economic and ecological reasons.
. Greater safety provisions can bring about the expansion of nuclear energy pro-
; grammes.

15. The function of the last sentence is: to
A. advance the final argument
‘B. reflect the writer’s attitude
C. reverse previously expressed thoughts
D. show the disadvantages of nuclear power

AR ENE T HERLTEL.
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X EH 4478 F|, “Many people believe that nuclear energy provides an inex-
haustible and economical source of power and that it is essential for an in-
dustrially developing society”, 7] WCHI N IEME X,
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(1997.6)

Whether the eyes are “the windows of the soul” is debatable; that they are
intensely important in interpersonal communication is a fact. During the first two
months of a baby’s life, the stimulus that produces a smile is a pair of eyes. The
eyes need not be real: a mask with two dots will produce a smile. Significantly, a
real human face with eyes covered will not motivate a smile, nor will the sight of
only one eye when the face is presented in profile. This attraction to eyes as op-
posed to the nose or mouth continues as the baby matures. In one study, when
American four—year—olds were asked to draw people, 75 percent of them drew
people with mouths, but 99 percent of them drew people with eyes. In Japan,
however, where babies are carried on their mother’s back, infants do not acquire
so much attachment to eyes as they do in other cultures. As a result, Japanese
adults make little use of the face either to encode ($£-:+:-- #4715 ) or decode (Ff# )
meaning. In fact, Argyle reveals that “the proper place to focus one’s gaze during
a conversation in Japan is on the neck of one’s conversation partner.”

That the role of eye contact in a conversational exchange between two Amer-
icans is well defined: speakers make contact with the eyes of their listener for
about one second, then glance away as they talk; in a few moments they re—es-
tablish eye contact with the listener or reassure themselves that their audience is
still attentive, then shift their gaze away once more. Listeners, meanwhile, keep
their eyes on the face of the speaker, allowing themselves to glance away only
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