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Transmutation and Awakening

Fashion, as an innovative activity, is the most vigorous newborn thing.
Without fashion, our world and life would be too ponderous , insipid, boring
and full of grayness and inertia. In a way, human beings are born with the
pursuit of fashion, innovation and conquest. It is fashion that puts great
vitality into the awakening of humanity.

Clothing is a symbol of fashion and a manifestation of personality. In
fact, every era has its own fashion. Fashion sometimes only exists for a short
time, fleeting as a flash in the pan; or at other times, accepted only by the
minority of people. Today, the conception of fashion has been extended.
Fashion is meant to be accepted by the majority, be recognized, and finally be
prevalent among the public. At this stage, the sheen of glitz and glamour on
fashion gradually fades away. Instead it is replaced by social attributes with
a certain life span and distinctive historical marks.

The combination of clothes and fashion definitely has an evoking and
intrinsic temptation. Only in this way, would there be the trend, and then
people’s rush to it. The transmutation of the concept of style can be seen
from the evolution of clothes. Take the example of the Western culture: the
rhythmic and harmonious style of Ancient Greece, the rational beauty of
Medieval Period, the shape of line beauty in the Renaissance, the Baroque’s
Classicism in 17 century, and the exquisite style of Rococo in 18" century.
All of them reflected the aesthetic tendencies of certain historic periods.

In Veblen and Simmel’s theories of classic fashion, fashion always comes
from the impact of the upper class to the lower class. However, in the devel-
opment of fashion culture there were times that fashion started from other
ways, especially the counter-culture fashion. This type of fashion is charac-
terized by some unknown leaders with lower social status. Due to its bottom-
up spreading route, it would take a longer time to lead the trend and last for
a longer time. Usually it went contrary to the widely accepted concepts and

value system by confronting the formal, standard, and static concept. Jeans,
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as a classic example, took several decades before they were accepted by the

consumer society, then by the middle class, and finally became the main-

stream as a new symbol of popular culture. Counter-culture fashion creates a_
unique living environment, which represents a new way of life that has never

existed in the real world. This is, as Campbell said, a conscious movement

that often derived from the anti-mainstream culture....

Nowadays the outstanding feature of fashion is that it has come to a
special and unprecedented era of pursuing i;ldividuality and multiculturalism.
Fashion styles of different historical periods and different ethnic regions
learn from each other and develop in spiral circles. No matter traditional or
avant-garde, the new ideas and concepts in the stirring activities are more di-
verse, flexible and random than they have ever been. Social reforms, cultural
developments, the improvements of modern science, and the rise and fall of
any trend in the field of arts have their influence on fashion, and lead to a new
round of fashion following.

In this society where material production and spiritual civilization are
highly-developed, the connotation and extension of both fashion and clothes
have been extended. And they are also embodied into people’s daily life.
They have now become an indispensable part of modern society with a func-
tion of building individual status by their visual consumer goods. At the same
time, more and more people become aware that the pursuit of fashion also

indicates a lifestyle of good tastes and self-improvement.
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