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The Charm of Interaction

Communication and dissemination are said to be the earliest and most
important ways of expression of culture. They are the elements that ensure
the development of culture from accumulation, inheritance, to enrichment in
contents. The intercultural “interaction” started when people from different
cultures came together and when they felt keenly that they were “different
from each other”. In this process, the participants not only stuck to their own
culture, but also experienced and understood the other’s culture. Therefore,
interaction, the modern version of the so-called communication and dissemi-
nation, includes not only the characteristics of the self and the assimilation,
but also the characteristics of the others and their novelty. And through trans-
regional and trans-cultural experience people are told the necessity of commu-
nication between peoples of different cultural backgrounds.

Interaction in culture is somewhat difficult and adventurous because
the communication between people of different cultural backgrounds means
the collision from many angles: world outlook, concept of value, mode of
behavior, aesthetic standard, etc. Therefore misunderstanding is unavoidable
and quite often there are impediments in interaction. As “we live in the time of
cultural exchange, quite often are there very complicated and intricate histo-
ries of cultural exchange hidden behind something very common”. In fact, the
starting points which are under the restriction of culture are quite different
from each other. It is in the same way that “Internet” becomes a fashionable
well-known new word accompanied by the word “Interaction”, the mutual
understanding between cultures also needs the process of some time. The
process of “transmitting the cultural value from one culture or society to
another” is in perfect consistence with the value and significance of Interac-
tion. Possibly because of the charm of something unknown, this difference, on
the basis of the general applicability of cultures, has been encouraging genera-
tions of people to the constant exploration, or something more valuable —

participation.
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Communication and dissemination play the same irreplaceable role in
the development of costume culture. In the long run, the costume culture of
Chinese tradition has been spread abroad while that of the foreign countries
has been transmitted to China. This exchange has its influence on the develop-
ment of the world cultures. The different costume cultures transmitted from
other countries are absorbed and assimilated into the self system, which re-
sults in a beneficial combination that Chinese costume culture developed rap-
idly. The borrowing and assimilating of the elements from others benefit the
Chinese culture; while in the same way the cultures of other countries also
benefit from that of Chinese. It is this borrowing and assimilating in commu-
nication and dissemination that made the Chinese costume culture so exten-
sive and profound, which provides the possibility that costume cultures of
the other countries are assimilated to a further extent.

It must be pointed out that the exchange of cultural elements is not
parallel in progress. This development is imbalanced. To a certain extent, the
exchange of costume culture which partially represents material and technical
culture plays the role of a pioneer. From another perspective, the significance
of the exchange of material and technical culture is not limited to the field of
itself. It may influence people’s spiritual world and life style, or have some
unexpected results. Frequently, the seemingly external things may represent
the spiritual concept, aesthetic taste and value orientation of the designers.
Then what they manifest is the education of the traditional culture which is
accepted by all the members of a culture community. In other word, they
manifest indirectly the spiritual contents and the cultural connotation of this
community; therefore they act as a representative of the whole culture to have
influence in communication and dissemination.

From ancient time to the present, from the East to the West, the world of
human beings has always been a huge social system consisting of many cultures.
The existence of this multi-culture makes the world a colorful one. The basic
motivation of the cultural development is the interaction between different
cultures. As for the development of costume culture of the 21* century, commu-
nication and dissemination indicate the seeking of “coexistence and comple-
mentation” and “acceptance and assimilation”. That’s to say, while maintaining
the predominance of the traditional costume culture; we should understand and
coexist with that of others. With a mutual reference and mutual infiltration,

different cultures develop together to reach a harmonious unity.
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