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199 SARIRAETH, HOES
Text 1

The American economic system is organized around a basically private-enterprise, market-oriented
economy in which consumers largely determine what shall be produced by spending their money in the
marketplace for those goods and services that they want most.® Private businessmen, striving to make
profits, produce these goods and services in competition with other businessmen; and the profit motive,
operating under competitive pressures, largely determines how these goods and services are produced.
Thus, in the American economic system it is the demand of individual consumers, coupled with the desire
of businessmen to maximize profits and the desire of individuals to maximize their incomes, that together
detefmine what shall be produced and how resources are used to produce it.?

An important factor in a market-oriented economy is the mechanism by which consumer demands
can be expressed and responded to by producers.® In the American economy, this mechanism is provided
by a price system, a process in which prices rise and fall in response to relative demands of consumers
and supplies offered by seller-producers. If the product is in short supply relative to the demand, the price
will be bid up and some consumers will be eliminated from the market. If, on the other hand, producing
more of a commodity results in reducing its cost, this will tend to increase the supply offered by seller-
producers, which in turn will lower the price and permit more consumers to buy the product.® Thus, price
is the regulating mechanism in the American economic system. .

The important factor in a private-enterprise economy is that individuals are allowed to own
productive resources(private property), and they are permitted to hire labor, gain control over natural
resources, and produce goods and services for sale at a profit. In the American economy, the concept of
private property embraces not only the ownership of productive resources but also certain rights, including
the right to determine the price of a product or to make a free contract with another private individual.®

1. In Line 7, Para. 1, “the desire of individuals to maximize their incomes” means
[A] Americans are never satisfied with their incomes
[B] Americans tend to overstate their incomes
[C] Americans want to have their incom;:s increased

[D] Americans want to increase the purchasing power of their incomes
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2. The first two sentences in the second paragraph tell us that

[A] producers can satisfy the consumers by mechanized production

[B] consumers can express their demands through producers

[C] producers decide the prices of products
[D] supply and demand regulate prices

3. According to the passage, a private-enterprise economy is characterized by

[A] private property and rights concerned
[B] manpower and natural resources control
[C] ownership of productive resources
[D] free contracts and prices

4. The passage is mainly about
[A] how American goods are produced

[B] how American consumers buy their goods

[C] how American economic system works

[D] how American businessmen make their profits

XEHRE _

[EHK] bt $— o

WXR—ENLAREFEMG RN ALEARSERE, TRARLEXFRAF Tt
i, XFERBET ABNLHUASLT NG R, AFTHHSE, AOHD kTS,

|

private-enterprise 7, A\ ™\
[REWIFIC] enterprise n. ¥ b, A(F)dk ¥
fi; Fas, #HBOT  private a. &AL
[BRABIC1Z] state-owned enterprise E 4 & ik
commercial enterprise 7 Jk &~ b .

market-oriented L7374 S, EHHN
[RAAIC] orienta. &5 # n &5 v. A
%43 oriental a. %7 # orientation n. 7
®; i£ M orientation talk & 75 k % ¥ #f 4
RE A
[B%#81042]) -oriented ¥4+ % B 4765  test-
oriented a. ¥A# X4 B #7#) profit-oriented
a. VAEKEBFIE K B 4R 8

striving to /7, 45t
[RNAC] strive v. (to/for/against) &},

2

B
(£ 41614]] He strives for (to) the recogni-
tion of a successful businessman.

in competition with 5... 354
[XHFNC] compete v. &K, %4
petition n. }b &, £ 4
[Z#1414)] He was in competition with ten
other athletes and won the race.

under pressure - EHZF
[REANC] pressv. &, &5 AH, Eig;
A2 pressure n. JR(7) 5 FB%I; J/EIE
[£#46)4]] She changed her mind under pres-
sure of her boss.

motive i, HH
[R4AENC] motive n. 34, B# o X%

com-



[ £ #45)4]) What is the motive of this murder?
be coupled with 5---Z5 &7 —&
[R4iAC) couplen 3, k43 v. k4, &4
[Z#547) Our desire, coupled with our
creativity, can give birth to inspiration.
maximize {#-- Bk, - EMB) B ARE
[RHIFNC] maximum n. & K46, IR
a mXH, KA
[B:483242) minimum 7. & />
[£815)4]] They tried to maximize the usage
of waste materials.
determine i E
[K403FIC) determine v. &2 ; HE, RE
[#743AC]) determination n. 2% & ; # < de-
termined a. T & &8
[ #.15]4]) Doctors have determined that
smoking is bad to health.
factor H %
[RAIEC] factorn &, £F
[ £ #{5)4])] Endurance is an important factor
of success in sports.
mechanism ##
[X4IAIC] mechanism n. AUARFE K , Bt
ALH]
[GRIC 3 ) mechanics n. /1 5, #ARFE
3% RE %M, BLARRE, 28K 5,
[ #144)] The government needs to setup a
mechanism to control the unemployment.
be responded to #HHN ; BF|--BE Y
[K#4iaiC]) respond v. ©1 & respond to ")
B responsibility n. #4%; 3% responsible
a. K HAEEy fF4EE, T4 berespons-
ible for (to) *¢--- fi
[GEVC e3¢ ]) in response to #f B, ©) AL
[24%)%]] Producers should respond to
consumer demands. In response to the
market, they produce a new model.
in short supply 1t 12

E—en 19 FRBNEREEA. ROER 0S8

[R4HiEIC] supply v. (with /to) #%, HA
(E&), 4hEn 5, R E
[ 851514]] Food was in extremely short sup-
ply after the flood.

relative to 5. -tk
[K40iFIC] relative a. Aa 3¢, Pk ég n &
B A
[£#14/]] There is a shortage of labour relat-
ive to the demand for it.

be bid up (#r) HiHH
[RHIFICY bid v. L &; 44, % R4,
BAF n 4, BAF bid up HIEMHR)
[£ #414]]) The increasing demand for crude
oil bid up its price.

eliminate @ik, HFE
[K4IANC] eliminate v. i iR ; #K
[#7i4£3ANC]) elimination n. 1R ; #K
[##141/4)] The losing team will be elimin-
ated from the league.

commodity 75
[KXHiFAC)Y commodity n. % o, e

" [48uf)4]] The commodity boom nearly de-

parted as quickly as it had arrived.

result in 3 ---HWER
[REMRIL] result v.(in)-§- £ ; (from)=2 & F
as aresult B} 3t as aresult of & -F
[ ¥af5)4] His laziness resulted in his failure.

reduce its cost [&{L 54
[RAIRNC] reduce v. &, 41 BifL, &
& costn. s A& reduce the cost of B4k
#y AR A
[441%514)) The company reduced the cost of
its products to make more profit.

in turn iK%, % 4
[R4IFNC]) turn n. 3835, K by turns %
., XHH
[Z£4uf54]] The students handed in their pa-
pers in turn.

regulating 77519
[KREIFNC]Y regulate v. &1, 424); AN,

3
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R B regulationn FLA, HE; F
T, KRA; AE
private property . A Jif 7=
[K4REIC] property n. B, %%, A
Y, MR, W
gain control over 4|
(£ #%5]/)] Human beings have gained con-
trol over many natural resources.
for sale Bt
CRHIANC] salen. 4, B, Bfr b4,
SEHM onsale hE, BE
[Z#514)] This house is for sale.
at a profit K/aF/jE(
[K4IFHC] profitn. #]38, Wk &, & &
v. (by/from)ik &.; #IR; A #|F
profitable a. H #|T B #5, #H 469
[Z£#414)] He sold the machine at a big profit.
embrace 13

[KR49i5iC] embrace v. #4,, &4

[#74:1AiC] embracement n. 44, &4 em-

braceable a. 7T &.4-#)

[Z#46514]] That organization embraces per-

sons of different political stands.
overstate &k, it/ gl

[KE49IEIC]Y state v. MEiE, 4497

(A7) over- AT, MiAF “iE 27

[BXARIC4Z] overheatv. it #&  oversleep

v. BIRit %  overstate v. £k, &%k
purchasing power [I43E };

[K493aIC] purchasev. % n B E 4o
be characterized by [/--- 4%

[CR49iEC] characterize v. &7 -+ #h4 4z ;

ik - #9442 character n. M4, SR, 4

ies A, i &; FH4 characteristic a. (of)

HAE, BN n Hie, Hi

[£#14)4)] A miser is characterized by greed.

sown L

1. The American economic system is organized around a basically private-enterprise, market-

oriented economy in which consumers largely determine what shall be produced by spending their

money in the marketplace for those goods and services that they want most.

(ST X R —ANH R B Fo BB A 6L 2 ), # 4B I{E #9400 4 % The American
economic system is organized around a ... economy, economy #{ & #) % i5 7 FF 44 I i
HTATRA, /& &2 in which 3] §#) 25 4 in which consumers largely
determine, X AN ) F XA —ANE 5 4] what shall be produced, 4 % 35 4 ¥
A — /by 3| § &% 514 4 #spending their money in the marketplace for those goods and
services that they want most YEIR 35, B FH b TR Z B A F T AL, Rik
A7 XK E T XA —A R 35 4 that they want most,

[FIRER] @ oW B R Aok &) 9FT A & TARR B G450 &) 0943 £ 45 economy & 7 &4,
SRk SRR~ e i, SAER, S HEH,

(ZHFX] £R2F R ARZUAT D LA-FTH S OB R M, EXAFLFE, K%
HRKARLBIWERNRBEOT DRI R ETE 2,
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2. Thus, in the American economic system it is the demand of individual consumers, coupled
with the desire of businessmen to maximize profits and the desire of individuals to maximize their

incomes, that together determine what shall be produced and how resources are used to produce it.

(SAEINT] & & BIME 4 & thus, A BXAE, REBIL) R EKREI B6%R. AA
4 F 454y, Beit 5 in the American economic system, AIREXZE—ANRFLH
& & Itis ... that, BN BRANFSRERATE, CHEANAFITAIER, &
%) # the demand of individual consumers, the desire of businessmen to maximize
profits #= the desire of individuals to maximize their incomes, % &) A coupled with F=
and £ 4, % /A that & & #9388 54 % A~ 7| AL 4) what shall be produced #= how
resources are used to produce it #& 3 determine & £,

(EiREs)] $4EMERAGY, AELERMBAGAE, RAZERGFRE A1t FF
1% X #52¢ £ & what shall be produced,

[2%X] Bit, ALEHEFAHNT, MERFAESE, mZHANAERKLE
EUBAAITUAR KB 2, 2R xTABRE S 2ARATH AT R
kA&~

3. An important factor in a market-oriented economy is the mechanism by which consumer
demands can be expressed and responded to by producers.

(4EMITINT] Mo itk b B—a KX, AR AFBHZENG e L&,

(i ) st d) AR P 692k 5 & R 75 M 4 by which consumer demands can be expressed and
responded to by producers, % 7 5 #ZM, # 4T VAR 4) and & 8930 5 m A3 4)
# 4 %7 4. ... and producers can respond to consumer demands, X A¥3LT A& &,
#¢ responded to by producers &) A2 #

(B3] AUAFTHASFONEFF, ATEHREARARALTEEELFRMNEH
ok BB EGALE]

4. If, on the other hand, producing more of a commodity results in reducing its cost, this will tend
to increase the supply offered by seller-producers, which in turn will lower the price and permit more
consumers to buy the product.

[EHITIT] ER—AF & RIERGHIREG, Kadif 51§, H 3L HH A producing more
of a commodity results in reducing its cost, 3 ¥ producing more of a commodity & %%
HWALEE L E, R vithis A EERRAREFHRIHAR, L& & —NE#F
M4 which in turn will lower the price and permit more consumers to buy the product,

[FigEL)] RHAERTHREZH)TRGHBER LR, F—A its A48 4R commodity, & £
4] ¥ £ 5 this F7 45 40 2 EA R HHRIER 4, £ 4) F 65 LIEMA) LA TR XA
#5053, W R 45 % A E 4] to increase the supply offered by seller-producers,

5 &
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[ZH5EX] 5—F &, LRXEHEXABTLSRERATHE, AR L X BLA T #3832 Ao
FEHAREL, CORMEHK, R EHEBERE =S,

5. In the American economy, the concept of private property embraces not only the ownership of
productive resources but also certain rights, including the right to determine the price of a product or

to make a free contract with another private individual.

(Z5HFHIAT] 2 4) #9 2 &) 42 44 4 the concept embraces not only ... butalso...,, + 2% S ALK E
¥ %-, Znotonly..butalso.. £4EHH# 724, FE & A — A~ K 894k 2 3% includ-
ing the right to determine the price of a product or to make a free contract with another
private individual ,

[ﬁﬁiﬁ)ﬁ@%ﬁﬁ%%ﬁﬁﬂﬁ%ﬁ%,&ﬁ&%%%ﬁﬁiﬁmi@,waizgé
B9 GHANERS, KB A S including & & WAL, B B R 4E X —IR o
R A5-4F certain rights #5

[(BHEX] A£BB5F, #A M~ 69T QAL FRGFTAR, LA Fie— 4
REOBA], JoBE i 35 B — R EAMK (BF$4) 8 W & 24 F 49F),

Text 2

One hundred and thirteen million Americans have at least one bank-issued credit card. They give their
owners automatic credit in stores, restaurants, and hotels, at home, across the country, and even abroad, and
they make many banking services available as well.® More and more of these credit cards can be read
automatically, making it possible to withdraw or deposit money in scattered locations, whether or not the
local branch bank is open. For many of us the “cashless society” is not on the horizon—it’s already here.

While computers offer these conveniences to consumers, they have many advantages for sellers too.
Electronic cash registers can do much more than simply ring up sales. They can keep a wide range of records,
including who sold what, when, and to whom.® This information allows businessmen to keep track of their
list of goods by showing which items are being sold and how fast they are moving. Decisions to reorder
or return goods to suppliers can then be made. At the same time these computers record which hours are
busiest and which employees are the most efficient, allowing personnel and staffing assignments to be made
accordingly. And they also identify preferred customers for promotional campaigns.® Computers are relied
on by manufacturers for similar reasons. Computer-analyzed marketing reports can help to decide which
products to emphasize now, which to develop for the future, and which to drop. Computers keep track of

goods in stock, of raw materials on hand, and even of the production process itself.
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Numerous other commercial enterprises, from theaters to magazine publishers, from gas and

electric utilities to milk processors, bring better and more efficient services to consumers through the use

of computers.®

5. According to the passage, the credit card enables its owner to

6.

7.

8.

[A] withdraw as much money from the bank as he wishes

[B] obtain more convenient services than other people do

[C] enjoy greater trust from the storekeeper
[D] cash money wherever he wishes to

From the last sentence of the first paragraph we learn that

[A] in the future all the Americans will use credit cards
[B] credit cards are mainly used in the United States today

[C] nowadays many Americans do not pay in cash

[D] it is now more convenient to use credit cards than before

[A] make an order of goods

[B] record sales on a cash register
[C] call the sales manager

[D] keep track of the goods in stock
What is this passage mainly about?

The phrase “ring up sales”(Line 2, Para. 2) most probably means “ 7,

[A] Approaches to the commercial use of computers.
[B] Conveniences brought about by computers in business.
[C] Significance of automation in commercial enterprises.

[D] Advantages of credit cards in business.

(REGE] aftF—85%

AXFERAEE B ERDHHERAXTRITREMRS N LT, 2RI RMEAR L
1ei BT AA b F— B TR RSRRF O RETERAZ T HMHBRAELFMRS 2
BRG—A7 &, BREAX—E L L RRELIHES,

cons W)

bank-issued 17T %178

[REIC]) issuev. s s, 2t A4, M
A on RATE),GRF) T FAE, Fi8
-issued a. &y --- 4789

[£#%4]] The British Government issued
passports to its citizens.

credit =

[ KAL) creditv/n (2 B, 134 n 12 A
ik, Ry B2 AR, % o
[B48042]) credit card 412 A -F
credit {Z F 4E

[Z#1514]] The bank refused to give credits

letter of

7 0
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to the company.

automatic Hzh1Y
[<493i7i) automatic a. & 3h#5, XL &R,
PARE n B, MR automatically ad. &
#H, automation n. A 3(4L) automobile
n %%
[£4#15)/5]] The plane made an automatic land-
ing in the experimental flight.

available 7] VAR FH &Y
[KHENC] availn. KA, #l1 &, ¥ v. A
F available a. T/F 2|85, TH Ry, T
REH, METREY
[ £ #154)] All the available money has been
used.

make it possible to {#--- ] §E
[£#654]] The motorcycle made it possible
for him to reach the destination.

withdraw {2
[KHARNC]) withdraw v. 48, UK, 49,
iRt RI(4) withdrawal n. e E, BLE);
R #F, BE
[ 4 #i%/]] Mr. Smith withdrew all his sav-
ings from the bank.

deposit 7 A
[ <4iF)IC] deposit v. A4k, &, 1 0E;
AF(BRIER) n A, KiEd; REH
[ #1651/4]] He always deposits his money in
several banks.

scattered B9
CRAWIENC] scatter v. #F, W4k; #A
[#su54]] The villages are scattered all over
the mountain.

cashless LIk
[ KAL) cash n A v. f2--- L cash-
ier n. i 4
[#743AiC] cashless a. A&, L&Y

on the horizon HI¥Z5k 1, CEIRGEY
[ KHNFC]) horizon n. M- 4% BRFZ, Wiz
horizontal a. 3#-F & &5; K-F )

[£#1%)/4)] Famine is on the horizon for this
nation. '
convenience %%
{ X4iRIC]Y convenience n. &5, H14&; [pl.]
1 #]1% & convenient a. (to) F 4 &), & 5| ¥4
[Z4#1414])] A washing machine is one of the
many modern conveniences.
electronic cash register 5T IRHL
[REAIC]Y register v. &g, M (BLAF)
B, AHMELT; LORF)ET n 24,
B , '
[2#1%)4]] The class has a register of 30
students.
ring up - iC AERDL
[RAAIC] ring v. (4, &4 5 (up)dr
Wit no&4E, BB 44; r)E# ring
off 87 & %
(4 #iFIC) ringabell £ Rz % F
[2#1614]] He rang up 10 dollars and gave
me the receipt.
a wide range of i[E %
[RHAIEIC] rangen. LW, SEH,; #7); &
g5 GLBR; P v HeFRAT
[£82%/5]] He surprised all of us with his
wide range of knowledge.
keep track of 7T #E-- -z
[Hi7IC]Y track n. si, % BLiE v. 3R
3%, 3% keeptrack of iR ¥ L, i &H
% lose track of % £ 8% &
[£#1%5]/5]] People read newspapers to keep
track of the current events. |
reorder EIER
[CR#RNC] order v. 3T 1
(R JE] re- 314, A% “&7, “£4
[BXAIC4Z]) re-enterv. T4r3#k A re-educate
v. 3B F  recountv. FHITHE
record ¢35
[ R4EC]) record n. 2%, #0.8,; ® 5T
*; BB, B BR v.itEk; FF re-



