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"The 21st century is a century
for China." But what does it mean
exactly? A century for China's
processing industry or China's
brands?

The Chinese government has
been pursuing a foreign
investment-oriented economic
policy for ages.

What will the Chinese people
and companies turn to if someday
the cheap labor is no longer an
advantage to make use of? China,
the Latin Americas and our
neighborhood Republic of Korea
developed almost at the same
period. But their different economic
mix and national situations serve
no reference to China.

Foreign automakers provide
techniques, but their Chinese
partners provide nothing but the
cheap labor and outlets and make
no contribution to the management.
The remarks of Carlos Ghosn, the
CEO of Nissan, might failed to make
the big shots of Chinese auto
industry who have long been
protected by government policy
feel ashamed. But it surely will
make some economists feel
ashamed.

If we don’'t have our own
brands, we'll be reduced to a
workshop at the courtyard of the
others: the status quo of Latin
Americas will be the future of China.

Of course brand is not a simple
combination of a logo and slogan,
but it'll have to communicate the
connotation and the elements of
positioning.

Those who are engaged in the
graphics industry have learned
much from foreign works and thus
gained their own experience. Green
as they are, they have transcended
the sheer imitation from the foreign
works.

We are closer and closer from
the world, especially in technique
terms (unlike other industries which
can make outdated equipment a
good excuse). What we need is a
chance and forum for communi-
cating with our overseas counter-
parts.

The annual of China Graphics is
expected to promote and witness
the growth of Chinese brands and
graphics.

It's up to not just the manage-
ment and advertising people but also
the whole society to show the due
concern and to support. But those
who are engaged in the graphics
industry have to take the lead.

The Editor 2004.7.10
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