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Abstract »“*

Abstract

China Media Development Index(CMDI, 2010) system
adheres to the purposes of the study and the index system
constructed last year and combines with the current
situation. What’s more, some improvements have been made on
the content and methods of the report, which appears to be
the latest report on China’s media industry’ s comprehensive
development.

The report contains four parts: the General Report,
Main Report, and annual observation on media industry.

General Report is about the latest findings on
China’ s media development index (2010), which contains
the elaborate analysis of the CMDI scores, ranks of 31
provinces and cluster in 2008. we also explores the changes
of overall index and individual index, especially, the
trend between 2005 and 2008. We has a comparative study on
media index of four districts of China, which focuses on
the relationship of indexes of the west, east, southeast
and national average of China. And then,we do a study

structurally about the proportions of media industry in
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culture industry,and make a tentative study on the link of
these two industries.

Main Report includes national report and provincial
reports. National report is a empirical analysis based on
the original data of basic indexes. Otherwise, We have a
overall presentation and analysis with priorities which
covers provincial conditions, key data and events, main
features, media industry and culture of 31 provinces in
provincial reports.

As for monograph, we have four parts in this issue:
The development, problems and future directions of Chinese

regulation of media; Tentative study on the localization

strategy of micro-blogging in China competition of
differentiation based on user breed: Tentative study
on the new mode of brand image management, integration

[{3

communication described as point-line-plane” ; The
national culture and media industry in regional economy
context.

Finally, the report has an annual observation on
development of media industries in which you are about to
see keywords of media industry in 2009, reports of 10 media
industries, figures and regulations of the year. In detail,
studies of scale, profit, key data, reviews and annual

events of every media industry will be found in industry

reports.
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