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The One Club exists to champion and promote excellence in advertising and design in all its forms. It is
the world's foremost non-profit organization devoted to elevating creative work in the industry. It seeks
to celebrate the legacy of creative advertising and to use that legacy to inspire future generations.
The One Club is the 'keeper of the flame' for advertising creatives. The One Show remains the pinnacle
of achievement by providing a showcase of the world's best work, and by inviting collaboration among
individuals that are actively developing outstanding work.

The One Club exists to educate and inspire students of the business, and benefit the next generation
through scholarships, portfolio reviews and annual student exhibitions and competitions.

And finally, The One Club exists to inspire clients to seek the rewards that come with calculated risks
and new ideas. As long as great ideas are allowed to take form, The One Club will continue to exist to
encourage and promote them.




The One Show, the premiere international advertising award show, sets the industry standard for
creative excellence with categories including print, television, radio, outdoor, innovative media and
marketing, and integrated branding. Each year, a wide variety of work -- from multinational advertising
giants to small regional shops -- is judged by an international jury of award-winning art directors,
copywriters and creative directors. A Gold Pencil awarded at the One Show is considered the ultimate
achievement for a creative director.

The One Show jury spends hours and days into nights giving careful consideration to more than 18,000
entries from nearly 60 countries. Selecting 500 finalists from this large pool of work is often a labor
of love. What differentiates the One Show from other advertising award shows has always been a
consistent and focused regard for the creative concept. The One Show, simply, is about great ideas.

Every year, Gold, Silver and Bronze winners are announced at the awards show and party in New York
City. From there, the work becomes part of our international traveling exhibition making annual stops
in Japan, Brazil, China, South Africa and other host cities domestically and abroad. All winning work --
including Pencil and Merit winners -- is also archived in our online database, the most comprehensive
collection of award-winning creative advertising anywhere on the Web.

More importantly, and perhaps the single biggest reason people enter the One Show is the prospect
of having your work immortalized in The One Show: Advertising's Best Print, Radio and TV, one of the
industry's most respected advertising annuals. It is yet another way to ensure that the great ideas of
today will be preserved and continue to influence the important ideas of tomorrow.




The One Club has been hosting educational competitions and workshops in China since 2001, and they
have become the most important international advertising education programs in the region.

The briefs for the competition, derived from the most exciting brands in the industry, are sent to
advertising schools and young professionals all over China. Entries are judged online by a panel
consisting of international One Show judges and leading creative directors in China. Each year the
number of entries has increased dramatically, but more importantly the level of work has improved
tremendously as well.

The finalist teams in the competition are invited to a hands-on workshop, where top creative directors
help prepare them for a career in advertising. The teams present their work and receive feedback from
creatives, and they also have the rare opportunity to work on a new brief with top professionals in
order to understand the whole creative process and improve their skills. A lot of teams are hired by top
agencies after the workshop and it has become an important source of new creative blood.

For more information, please go to oneshow.com.cn
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The One Club shares with the students of China the enthusiasm of seeing new
programs and workshops grow. In 2008 the professionalism of the One Show China
workshops and the excitement at the awards ceremony further strengthened our
commitment to build successful educational programs for students of design,
advertising and new media.

The One Club will continue to support and build on the success of the workshops
with the goal of educating and training a new generation of advertising and design
professionals. One Show China tells a story that makes us very proud.

Since its inception in 2001 the One Show China Workshop has become the most
important advertising educational eventin China.

This year more than 8000 students competed for 450 slots in the prestigious one-
week workshop overseen by top international creatives. More important than the
growth however was the ever-increasing quality of the work. This year we saw work
that was truly integrated and showed an excellent understanding of emerging new
media. What also speaks volumes for the workshop is the number of students and
teams hired after a week with local and international ECDs. It's clear that participation
in The One Show China Workshop is the best way for aspiring creatives to not only be
seen by top ECDs but to work hand in hand with them.
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2008 was a great year but also a tough year. On one hand we celebrated the Olympic
Games in Beijing and on the other hand we suffered an economic downturn. The
advertising industry suffered significantly. Everywhere | went | heard about agencies
laying off people, losing clients or struggling for finance.

But what did not fade is the passion that | saw from the participants, students, young
professionals and travelling creative directors.

A foreign creative director said about the Chinese students “these kids are tough” and
that he wants to come back next year. Some other creative directors from independent
agencies said that they wanted to hire students from China. Well, | am happy. After
doing The One Show Workshop for years, this is just where we want to be. This year we
have more students from Taiwan, Hong Kong, Singapore, Malaysia, Thailand and the
US. They came to make this a big party.

What is the reason for organizing such a costly event during such a tough year? The
answer is for the passion and for the future. This was our focus throughout the entire
event, from call for entries to final workshop.

In a competition, there are always winners and losers. But for a seven day creative
journey, everyone has their own findings. As one student said: we are not coming for
the certificate, we want real experience and have our eyes wide open. It is all about a
dream, no matter how tough the industry is or will become, we are ready to fight.

Thanks to all the people who made this happen. This book will show you how amazing
your efforts have been and how proud we are of you.
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2008 is the year of China. The child of The One Club and the Communication University
of China, the One Show Young Creative Competition, is 5 years old in the celebrating
year.

This year we have the most powerful team of instructors. More than 20 world-class
creatives, the best creative directors from Chinese advertising agencies came to our
event, which is rare in China and the world. As one of the hosts, I'm glad we at CUC
can make a contribution to Chinese advertising education and internationalization. |
believe there will be more miracles at the 2009 One Show Young Creative Competition.
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International communication and collaboration play an important part in the
development of China's advertising industry. I'm glad Fudan can be involved in
the One Show Young Creative Workshop, an international advertising festival for
young creative talents. In the one-week workshop, students from America and
Taiwan work together with students from the mainland on a brief, which reflects the
internationalization of Chinese advertising. These students are the future of the
industry.

We're glad to organize the 2008 One Show Workshop.

In the short week, 400 students from the mainland, Taiwan and America gather to our
journalism school. The collision of cultures is interesting.

The most exciting thing is to see the students’ input and output. They get noticeable
improvement from the experience of communicate with so many international
creatives during this event.

The event is closed, but | believe it has a lasting influence among the participants. I'm
looking forward to more collaboration between One Show and Fudan to contribute to
the creative education of China and provide a good stage for students to have fun.




Deputy Dean
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We're glad to organize the 2008 One Show Photo Workshop in Shanghai Normal
University this year. Our department of photography supports the event well and the
students also have training. | really value what the students learn from the training.

Frankly speaking, it's the first | had heard of the One Show Photo Workshop, although
| pay attention to One Show, a pencil award, and its other creative events in China.
When | got to know that the photo workshop had been held for two years successfully,
limmediately decided to organize the event.

This is a new education method to allow the photographic fans to have a workshop
with professional photographer from New York. And this is not a simple class work but
a outdoor project with a theme to maximize the participants’ creativity. At last, they
integrate the photo with music and make it a film to connect the photos to tell a story.

The event was successful and we have a pleasant collaboration with One Show. We
should have more international open workshop at campus to complete the daily
classes.




