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Mass Media

principal coverage
reliable particular
multinational corporation

shrink public relations
leadership corporate

lag behind provincial
counterpart interdependent

4.4 Warming-up Practice

Read the following sentences. Pay attention to Your pronunciation

and intonation.

1. BBC Radio Two is a principal channel for the coverage of
sports events of all sorts.

2. The newspaper, which is relatively new, provides its readers
with the most detailed news.

3. Moreover, it offers a very wide range of talk and entertain-
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ment programs as well as educational ones.

4. Today newspapers is one of the most popular means of getting
up-to-date information.

5. More people read newspapers in the English language than in
any other languages.

F.4.%. Read the following passage.

Newspapers in Great Britain vary greatly in their ways of
carrying the news. There are serious papers for those who want to
know about important happenings everywhere, both at home and
abroad, and foreign news. There are popular newspapers for
those who prefer entertainment to information.

The London newspaper that is best known outside Great Brit-
ain is probably The Times. It began in 1785, and has a high repu-
tation for reliable news and serious opinions on the news. It calls
itself an independent paper, which means that it does not give its
support to a particular political party. Its leading articles give the
opinions of the editors, not those of the owners of the paper.

Letters to the editors are printed in parts of the newspaper.
These parts of The Times are always interesting. Most of the let-
ters are on serious subjects, but from time to time there will be
long letters on the subject which is not at all serious, perhaps on a
new fashion of dress, or the bad manners of the young people
compared with the manners of thirty years ago.

In addition to the London daily newspapers, there are other
papers. The two London evening papers, the Evening News and
the Evening Standard, are sold not only at the ordinary news-
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agents shops, but always stay by their piles of papers; however,
the newspaper-sellers sometimes go away and leave their papers.
Passers-by help themselves to the paper they want, and leave the
price of the paper in a box. There are dishonest people in Lon-
don, but no one thinks it is worth robbing a newspaper-seller of a

few coins.

¥, Answer the following questions in complete sentences
according to the passage you’ve read.

1. What kind of people will read serious newspapers in Great
Britain?

2. According to the passage, what is The Times well known for?

3. Why does The Times call itself an independent paper?

4. What is generally discussed in the letters to the editors of The
Times?

5. Where can people usually get the Evening News and the Eve-
ning Standard?

Notes to the text:

1. vary greatly in their ways of carrying the news. 3R i #7 i &4 5 X,
KR A8 F)
vary: v. T, RE
The weather varies from hour to hour in some areas.
by R AW HRAAE LA,
Opinions vary on that point.
BEAR—EERFERELTATE,
Prices may vary with the quality.
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Pri&BR & f AL,

A & B vary from each other / A varies from B in (size,
amount, degree, etc.): A5 B(EX/ . X F. ZEEFZH)R
Fl

Their educational systems vary from each other in the length
of compulsory schooling.
WANETRHGRR AT XS H TR A K4,

prefer entertainment to information: = & (3R 4869 )42 & M 7 3k
prefer: v. like (someone or something) better than another
ER.mE

Does he prefer a particular sort of music?

R G H A EREAF R

I prefer staying at home to going shopping during the
“Golden Weeks”.
REREALELRERER AR H W4,

He prefers to go on self-catering holidays.

Ho B3k B B Xk,

The Times ; { B85 13R)

has a high reputation for reliable news and serious opinions on
the news: BRI B TIE6H LR TR HH R LT EABR
reputation: n. % &, %%

She has the reputation of being a good doctor.

M —1E BT E A,

The company has a worldwide reputation for quality.
BEMBAFRRELRRERLHK,

His reputation was destroyed when he was caught stealing
some money.
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t B & 5 AR T & K43k,

leading: a. £ &%

She is a leading expert on the country’s economics.
WRZBZFFABRNEIEE R,

Britain was one of the leading manufacturing countries.
ERGAHMABLAEZ —,

compare with: k... #g b

The road is quite busy compared with ours.

B RAMNARESAA, X LR SRS,

in addition to: F&eseee- E&

In addition to teaching, she also works in the holidays as a
nurse.

Frakdi sh, BB BT it TAE,

In addition to his flat in London, he has a villa in Italy.
BTG AE M EERANEA—EHNE,

the Evening News and the Evening Standard . {#7 5 8,38 ) #=
CAATBRIRD

news-agents shops: 3R

no one thinks it is worth robbing a newspaper-seller of a few
coins: ANTEFR A DRI LR IUARE G 6y MET
something is worth having or doing: {433 A ML F

There are only two things worth reading in this newspaper —
the TV listings and the sports page.

HIRARAK E R A BASERZ— 3. LAY B AAKRT IR,

If you are a young, inexperienced driver, it is worth having
comprehensive insurance. '

Fe RARZ — 1L 250 R F-52 8 4L, ARHAEF R AR,

It is worth mentioning that you will have to travel quite a lot
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in this job. .
BER-THAXNIHERRES L,

%/ Free Talk

Talk on the following topic. You should say at least 8 sentences.

What English or Chinese newspapers do you read? What items in-
terest you most?

¥.4. Supplementary Reading

The rise of multinational corporations, global marketing,
new communications technologies, and shrinking cultural differ-
ences have led to an increase in global public relations or PR.

Surprisingly, since modern PR was largely an American in-
vention, the U. S. leadership in public relations is being threat-
ened by PR efforts in other countries. Ten years ago, for exam-
ple, the world’s top five public relations agencies were American-
owned. In 1991, only one was. The British in particular are be-
coming more creative. A recent survey found that more than half
of all British companies include PR as part of their corporate
planning activities, compared to about one-third of U. S. compa-
nies. It may not be long before London replaces New York as the
capital of PR.

Why is America lagging behind in the global PR race? First,
Americans as a whole tend to be fairly provincial and take more
of an interest in local affairs. Knowledge of worldsgeography, for

example, has never been strong in this country. Secondly, Ameri-
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cans lag behind their European and Asian counterparts in knowing
a second language. Less than 5% of U. S. employees know two
languages. while European firms have half or more of their em-
ployees fluent in a second language. Finally, people involved in
PR abroad tend to keep a closer eye on international affairs. In
the financial PR area. for instance, most Americans read the
Wall Street Journal. Overseas. their counterparts read the Jour-
nal as well as the Financial Times of London and The Economist ,
publications not often read in this country.

Perhaps the PR industry might take a lesson from Ted Turner
of CNN (Cable News Network). Turner recently announced that
the word “foreign” would no longer be used on CNN news broad-
casts. According to Turner, global communications have made
the nations of the world so interdependent that there is no longer
any such thing as foreign.
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