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RECORD THE EXCELLENCE PUBLISH THE QUINTESSENCE

iCRIGR GIBEH

3 % ® Zhang Xianhui
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IHERRUIEZEERA

CERBHMBY TR

Chairman of China Madison Culture,
China(Guangzhou,Shanghai,Beijing)
"Guanggaoren"Advertising Bookshop
Director of Guangzhou Xianhui Planning Studio
Editorin Chief "Madison Series"
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X, FRAEX, BENRIUIXUFURENEN, thaigsR
HTRARBITRARZRBENEE.

ERIBR, RELR  XE(FHBMABINRE.
HRWFRARBE TS R

Along with the fast economic development of China,
which now plays an important role of world economy, the
International Interior Design Yearbook has come into the
market,

Our yearbook presents the design ideas from Mainland,
Hong Kong and Taiwan as well as different countries around the
world, aims at producing the most influential yearbook of the
architecture industry.

Agencies and Designers in Mainland, Hong Kong and
Taiwan have given active responses to our contribution
invitation. We also enjoy a huge popularity among the foreign
designers. Finally, the great welcomes we received from
domestic and abroad have brought up our successful publish
of the yearbook in the series of 10 books.

We present the most valuable contemporary architecture
designs through publishing this yearbook in order to preserve
the designing culture and provide a platform for readers to
know about nowaday designing improvements.

“Record the Excellence, Publish the Quintessence" is the
tenet of "Madison Series".

It will be our privilege to have your appreciation and
support.







KASTNER

KARASTNER OPT

TE#R:

RITELL: HrE MK ppolito Fleitz Group

&1£%: Stefan Gabel (Farbberatung) Bruno Nagel (Textkunst)

ITHEPA: Peferlppolito GunterFleitz Vincent Gabriel Fabian Greiner AxelKnapp Andreas Bloedow
#\#&  LooeyBraun

Z A Kastner Optik

TE{#E: Konigstrape 28, 70173 Stuttgart, Germany

‘R 79% 5

Project Information:
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Project Description:

The space is taken in two visual directions. The curved upper corners of the room and the
convex, molded iris create a kind of tunnel effect, which shifts the view out of the window to
center stage. The view is also contained by two frames positioned in front of the windows,
which serve to give the room closure. A comb-shaped, back-lit shelf running from the
stairway and the upholstered long wall that lies behind it also supports this movement. At
the same time, the room is oriented around the long glass wall on the opposite side of the
room, which screens the more technical refraction rooms and contacts lens-fitting area
that lies behind it.

The main room is divided into four areas, which are occupied by cubic furniture. To the
immediate left of the stairway, the range of glasses is displayed together with the
optometrist's fraditional product range: binoculars, magnifying lenses and other visual aids.
To the right of the stairway, a display case set into the wall contains a kind of museum
displaying unusual spectacle frames from the owner, Henning Huppauff's personal
collection. Immediately adjacentis an area for making analog measurements of the eye at
a vertfically-adjustable table. And finally, close to the exterior wall, the actual fitting areais
situated in an almost lounge-like atmosphere. A video stele records the customer wearing
his new glasses. In this way, the eye can be immediately measured and customers can view
animage or video of themselves with their new glasses on the screen. Here new technology
is used to demonstratively underscore competence and expertise. During the dialog with
the optician, the customer is presented with a view of the white, upholstered wall and,
behind the optician, a video installation on three screens. The eyes of different people of
different ages and gender gaze into the room, out of the window, appear peaceful and
contemplative, or communicate with each otherin an animated manner.

In essence, the iris determines the color climate of the room. The blue of the iris is
reciprocated by the water-blue epoxy resin floor. The circular form on the ceiling
corresponds with a corona of aluminum strips set info the floor. This motif first appears on the
stairway and guides the customer from the ground floor sales area up to the Optical Center
on the first floor. All furnishings are varnished in two different beige tones; a green stripe
along the edge of the frames on the facade side once againreinforces the impact of these
elements and guides the eye towards the greenery on the Schlossplatz. The whole
atmosphere is simultaneously focused and still relaxed.

The glass facade screening the refraction rooms is inscribed with a text installation by the
Berlin artist, Bruno Nagel. A fragmented stream of words illuminates the work of the
optometrist from a poetic, scientific, historic and theoretical perspective. The text area
serves as a screen fo mask the rooms that lie behind it, while at the same time providing a
fascinating way to pass the time for waiting friends or family.

The focused atmosphere becomes even strongerin the refraction rooms. The color climate
is reduced to the colors of white and gray. The flooring becomes linoleum that merges
seamlessly into the rear wall and ceiling, thereby creating a feeling of comfort and security
on one hand, and simultaneously establishing a clear focus on the projection wall on the
ofher.
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Project Information:

Design Unit: Abramson Teiger Architects, USA
Design Principal: Trevor Abramson

Architects: Abramson Teiger Architects
Contractor: Advanced Contractors

Millwork and Furniture Fabricator: Takara Belmont
Photographer: Johnlinden Lars Frazer Abramson Teiger
Client: Dermalogica

Building Area: 466m’

Building Height: 24'-0'

No.of Floors: 2

Building Function: Retail

Construction Nature: Type V: Interior Remodel
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Project Description:

The architects were asked to design a flagship store to both show the rmalogica products and
function as a skin therapy center.

In applying a spatial analogy to the Dermalogica brand, skin therapy and treatment was translated
into color and texture with particular attention to the juxtaposition of these instances throughout
the project.The smooth skin of the"pods" was enhanced by the texture of a dry-stacked concrete
tile wall just as soft curves played on the rectilinear structure of the existing building.By creating this
sansory softness the client was initiated into an experience of indulgence before the treatment
began.

Corner of the building facade was articulated with a smooth plaster veneer and concrete tiles that
hint the interior materials.The corner was opened with an 8x 8 sliding pocket window creating a
strongindoor-outdoor connection that engaged the pedestrian in the activities of the retail interior.

The interior was designed in a movement sequence that took the client from the entry through the
prooduct display and spirals around three womb-like pods housing the treatment rooms. It was a
progression from the active public zone with its street connection to the quiet,tranquil and private
areas of the pods. The gentle ramp solved the height difference of the existing floor from the front to
the rear of the building and provided an animated path that drew the eye deep into space.

The color palette of the interior was inspired by the relationship of human skin to nature.The play of
light across undulating surfaces reflected this living quality and drew the eye smoothly toward
products and serviced in a non-confrontational manner.The white surfaces glowed like healthy skin
and played against the other natural materials to create a soothing atmosphere.Continuing with
this theme,the client's needs were addressed with simple displays that fit seamlessly into the
setting,creating a natural system of sale in which pressure was avoided and products were given
the opportunity to stand on their own merit.

first floor plan




