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Located at No.550 Certral Huaihai Road, core place of the prosperous business area in Shanhai, the first Barbie Flagship
Store in the world — Barbie Shanghai has 6 floors with a total area of 3,500 m®. The representative fantastic Barbie world
inside the grand and beautiful appearance decorates the dreams of girls with gorgeous details. Barbie enters the capital

of fashion Shanghai with her usual graceful steps and invites every girl with dreams in her heart to her fantastic world.
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