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Part 7 Listewing and Speaking

Passage 1

New Words & Expressions
Chinese Lunar New Year oh E R P
reservation 7. AT
analyst n. K
appreciation 7. WE: RHE
venture v. Bk, BT
outbound adj. FREESHLE), K
China’s Exit-Entry Bureau PEHASRERR
inbound adj. A
year-on-year [t

The Rise of Outbound Travelers from Mainland China

Task i
Listen to the passage carcfully and then fill in the blanks with what you hear.

It is still one month to go before the Chinese Lunar New Year, but the for

outbound travel during the holidays have begun to rise.
The long-distance trips to places such as North Africa, Australia and Europe
sixty percent of the . The including to Japan and




South Korea are also welcomed by the travelers. This year, skiing and warm spring bath have
become special favorites of the travelers.

Analysts say the of the renminbi, and the simplification in
passport and visa are some of the major reasons for the boom.

Upwardly mobile Chinese citizens have been venturing overseas in their travels. Last year’s
outbound travelers from the mainland rose 12 percent from 2005.

The for their holidays include Hong Kong, Macao, Japan,
Thailand, South Korea and Russia.

According to China’s Exit-Entry Bureau, mainland citizens traveled
overseas last year. Meanwhile, China also saw more than 22 million from
other countries and regions in 2006, up nearly 10 percent . Out of these

inbound travelers, over 51 percent were tourists.
Tash 2
Listen to the passage again and then answer the following questions.

(1) What are the major reasons for the increase of outbound travel?

(2) What are the special favorites among the travelers this year?

(3) What are the top spots for Chinese travelers?

(4) What do you know about inbound travel last year?

(5) Where would you like to go for a visit if you have a chance?

Passage 2
New Words & Expressions

stereotypical adj. BRI, SRBYE)
consecutive adj. L
domicile 7. =, K
domestic tourism [ P i (— B B RAE A [ PR i)

" inbound tourism N BE iR
outbound tourism H B U
internal tourism 15 R R (B R IR0 BN SR




D w

B R R B e o B e

New Words & Expressions

national tourism B S (B P i it oo b H i) : ;6
~ international tourism H BRAR (NS AR I b HH SR i i) ; wh
Definitions
Task 3

Listen to the passage twice and then fill in the blanks with what you hear.

WTO has taken the concept of fourism beyond a stereotypical image of “holiday-making.”
The officially accepted definition is as follows:

“Tourism comprises the activities of persons
outside their usual environment for not more than for

and other purposes”.
The term “usual environment” is intended to trips within the area of

between the domicile and the workplace and other commu-
nity trips of a character.

The United Nations classified three forms of tourism in 1994 in its Recommendations on
Tourism Statistics:

Domestic tourism, which involves residents of the given country

’

Inbound tourism, involving in the given country; and
Outbound tourism, involving residents traveling in

The UN also derived different categories of tourism by combining the 3 basic forms of
tourism:

Internal tourism, which comprises

National tourism, which comprises ; and

International tourism, which consists of

Task 4
Oral activities.

Have you got a clear idea of the types of tourism? Tell each other the different forms of
tourism without looking at the textbook.

Freasure Bozx

B R e, moe PRS- ED T RLLE SR T R DRI TETI T - SR

reservation  n. e I have an open ticket. Now I want to make airline reservations for
PITOT S, BT August 4. '
B e, BETEOBNR, SERBIGT\ATLS MR




® We have made a reservation for dinner at the restaurant.

BNCLERIETF AT »
R (E L) ® | have no reservation about hiring him.
(THE. ATTED B AR H AR E L.

& ] am willing to agree to the proposal with one reservation.

BREEZXNEN, B - SREEL.

PR X ® The military reservation was five miles away from here.
FHEREME R R,

favorite adj. ® When you say blue is your faverite color, you can say blue is your

HH), TER color.

wAERRERAIEE, aTRlE, EERIRRIEE.

n. ® A teacher shouldn’t have favorites in the class.
BN (54) UM AN Z R E F Lok .
Dialog

New Words & Expressions

the Lantern Festival T
the Tomb-Sweeping Day TEH
the Dragon Boat Festival U S
the Mid-Autumn Festival R
scrap V. &3
adjacent adj. BT
netizen n. M B
deprive v. FE
entitle vr. Yyeee e BUF
heritage #. e
revise V. BT
revision n. Bir

The Scrapping of One of the Country’s Three “Golden Week” Holidays

(F: foreign Student C: Chinese Student)

F: The Chinese government announced the scrapping of one of the country’s three *“golden
week” holidays. Does it mean that you are going to have fewer holidays?

C: Not really. The government at the same time added three traditional festivals — the
Tomb-Sweeping Day, the Dragon Boat Festival and the Mid-Autumn Festival — to the




list of public holidays. Each of the three traditional festivals will be a one-day holiday.
Then you will have fewer days for holiday.

No. The government actually increased the total number of national holidays from 10 to
11 days. ‘(

Would you please give me some detailed information about the revision?

All right. The Spring Festival remains a three-day public holiday, but it will start one day
earlier from the eve of the Lunar New Year, China’s most important traditional festival.
The May Day holiday is shortened from three days to one day, while the three-day
National Day holiday and one-day New Year holiday remain unchanged. The
government will continue to move the weekend days adjacent to'"’ a national holiday to
form a longer holiday period so that people will have three days or seven days off in a
row'”. The New Year Day, Tomb-Sweeping Day, Dragon Boat Festival, May Day, and
Mid-Autumn Day then become holidays of three days each. The Spring Festival holiday
and National Day holiday remain seven-day holidays.

What’s the purpose of making the revision?

Because hundreds of millions of Chinese traveling at the same time made transport and
tourist destinations very crowded, making these holidays far from an enjoyable
experience. An official said the change would uphold Chinese traditions, make public
holidays better distributed and, with more people traveling on new public and paid
holidays, ease overcrowding on the golden weeks.

[’ve heard that some people dislike the revision.

Yes. Some netizens have complained that the revised May Day holiday will make the
remaining two golden weeks even more crowded and that deprives(3 ) people working far
from their hometowns of the chance to go back home for family gatherings. They have
even voiced their worry that a lot of company employees will not be off on the newly-
added traditional festival holidays.

Does the government know that?

Yes. The spokesman said the revision could not satisfy all the people, whose interests
might vary, but did respect the opinion of a majority. He said that 75 percent of the
people were in favor of the change and that 60 percent of the netizens agreed to the way
the May Day holiday was revised.

I had paid holidays when 1 worked in my country. Do people have paid holidays in
China?

Yes. All employees of government agencies, enterprises and public-service institutions
are entitled to take paid holidays after serving the same employer for one
year. Employees who have worked less than ten years will have five paid days off a
year, those who have worked for ten to 19 years will have ten days and those who have
worked for 20 years and above would have 15 days.

That’s wonderful.




Task o
Answer the following questions.

(1) Which “golden week” was scrapped?

(2) What traditional festivals are chosen as public holidays?

(3) How many days do Chinese people have for national holidays?

(4) Why does the government make the change?

(5) Why do some people dislike the revision?

(6) What’s your comment on the revision?

Task 6
Oral activities.

Divide the class into small groups and each student will give his/her opinion on the change
of the “golden week” holiday system with the help of the following references. Then report
his/her opinion to the class.

Asﬂk“ fdr ar“nvopihio‘n | | Expressan opinion

What do you think of...? I think... (I think that it is a good idea to revise the |
What is your judgment on...? holidays.)

5 LS T RS M L L | S

Have you any comments on...? | I feel that...

Do you think ...? I guess I would say that...
Why do you say ...? I would say...

That’s very true of...

I might say...

I don’t think that...

I rather disagree ...
'He commented that he thought...




