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Lesson One

Text _ Career Planning

It is hard to overstate the importance of career planning.
Young people find that their career plans change constantly.
However, by the time they’ re graduated from professional
school , their career plans have begun to take definite shape. But
there still may be more changes,For example , people who start
out studying for a career in the hotel business may find the op-
portunities they want in food service. Others may begin prepara-
tions for the restaurant industry only to find they prefer the
hours offered in industrial food service. This kind of change in
plans will be easier to cope with if you have a plan that can guide
you until your experience enables you to judge the“fit”between
yourself and the available opportunities. As a prospective manag-
er,give at least as much time and attention to planning for deci-
sions that affect your career as you expect to give decisions you
will be making for your employer. Remember that no matter who
you work for,you’re always in business for yourself ,because it’s
your life.

Upon graduation,many students may take the following into
their consideration: First,they are interested in such income is-
sues as starting salary and the possibility of raises and bonuses.
Second,they are concerned with personal satisfaction. They won-

o] »



der about opportunities for self-expression, creativity, initiative,
and independence. Third, they, particularly in health-care food
service,want to achieve such professional goals as a dietitian or a
dietetic technician has attained. These three sets of interests are
obviously related; for example, most personal goals include the
elements of income, satisfaction, and professional status. Al-
though it may be too early to set definite goals,it is not too early

to begin evaluating these elements.

Dialogue  Studying for a Career in America

Every year thousands of overseas students arrive in America

to take up their studies. Some come to learn languages,or im-

prove their knowledge of the language,others to train for a ca-

reer. In the dialogue Pan Hong,a student from China is telling

John,an American friend, why he came to study hotel manage-

ment in Cornell University in America.

John : What did you say you were going to take up as a career?

Pan:Hotel management. Actually I’ ve already started. I began
my studies at China Tourism Management Institute three
years ago. I’ ve come here to pursue some advanced studies.

John:What are you going to do when you finish?

Pan:Oh,I shall go back home and practise there. There’s a great
deal of scope for hotel managers in my country and a lot of
useful work to be done.

John : Will you need English in your job?

Pan:It’ 1l be useful in many ways because there’s a lot about
hospitality industry written in English and besides, many
professional people in my country and visitors form abroad

. 2.



speak English. I think I’ ve done well to brush up my Eng-
lish.

Jofln:What made you decide to take up hotel management as a

career?

Pan; Well ,the need for professional people is the first factor. And
my father,a general manager in a big hotel, probably has
some influence on me. What is more,] like the job. I suppose
my personal qualities made me choose this line.

John: Why have you chosen America for your studies,why not

some other country?

Pan: Well, there’ re lots of reasons. But I am not sorry because
you’ ve got some of the best schools of hotel management in
the world.

John :I am sure some day you’ll be the first rate hotel manager.

Pan: Thank you.

New Words

career /ka'ria/ n. A . 3

overstate /'ouva'steit/ vt Jo e BFE S E X

constantly /'konstentli/ ad. 3w

definite /'definit/ a. AR 4G ;A R AY

restaurant /'restoront/ 7. B4 RE

cope /koup/ wvi £ &4 2 (with)

judge /d3zad3/ ot FV T, BT R
~available /o'veilabl/ a. TIFE4G;T A&

prospective /pros'pektiv/ a. A, A%k

affect /o'fekt/ wt. E A

employer /im'ploia/ . AE



salary /'salari/ n.

bonus /'bsunas/ n.
satisfaction /,saetisfzek[an/ n.
self-expression /'self-iks'pre[en/
initiative /i'nifiativ/ n.
independence /indi'pendons/ n.
particularly /pa'tikjulali/ ad.
competence /'kompitans/ n.
dietitian /daia'tifen/ n.
dietetic /,daia'tetik/ a.
obviously /'sbvissli/ ad.
related /ri'leitid/ a.

status /'steites/ n.

evaluate /i'veeljueit/ wz.

pursue /pa'sju;/ vt.
practise: /'praektis/ .
hospitality /hospi'taeliti/ =.
factor /Mz=kta/ n.

quality /'kwoliti/ n.

line /lain/ =.
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career planning
by the time
professional school
to take definite shape
to start out
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hotel business

food service
restaurant industry
to cope with

at least

upon graduation

to take---into one’s consideration
to be interested in
to be concerned with
personal satisfaction
* professional goal

to be related

to set definite goals

to take up

hotel management
advanced studies
hospitality industry

to brush up

to have some influence on
personal qualities

some day

first rate hotel manager
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1. It is hard to overstate the importance of career planning.
e XA F B, It B R E1E (formal subject), B IE X iE (real subject) @
to overstate the importance of career planning.it BREREEL . EHEH
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REREDIEETEEERIATERE, UHEMTFRBERE.FHE. B it

ERWAEEXER=S.

DARER. B It’s nice to be working with you again at the Astor Ho-
tel. CLBBRIRAT— A FR MK EE TAERET O How would it
be to start with some sprite? (SEl—HEE T Z#?)

2)# 453, F40:1t’s just a waste of money ordering such a de luxe suite.
GIEREENEFRTERRBEK.) It’s no good asking the bell-
boy. ([E[AR% R#H.)

7 4 8 1€ £iE, = E B £ M no good, no use, useless, senseless, nui-

sance,waste ,dangerous Zifl fE # B A FH.

I A]. BN 1t is very likely that they will get to Badaling at nine o’
clock. (FRAT8BALITHE 7 o TR NABIE D It has not been decid-
ed yet which hotel we’ll put up at. (BITEEBKEREHRE.D
It is doubtful whether the fnanager will be able to come. (ZHEE XL
AR O A EFIE T LAE i, N4 55 77 LA R that 518, 7]
A—A#EER AR ERRFATIE.

2. However, by the time they’ ve graduated from professional school -+

4 by BB R“H B H1L”, “FRiETF (not later than,before)”, #ll:

I shall have finished it by the time the manager comes. (R EZLHER

BT E M) Everything can be ready by Sunday. (Z|2#iH — 41

ALHEREFT O

3. ++,People who start out studyingsmay find the opportunities they want
in food service.

DA TFAE BN, —& who start out studying, ZJ& they
want+ . EE A EENTGE, VEEIEH X FK 7 (relative pronoun)
that BB T . M. RATE TAIR T X RRIAA T LI -
(DEFNE BB R B R .

(DFZRFAEN TN PERE MARFHREN. F0:He is a man
you can rely on. (b B — T UEHHAD Miss Li is no
longer the girl she was in the eighties. (ZT/PMHBAR 80 FE Mt
To .
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(BB LA E RS RGN . HIM. The Great wall is one
of the most magnificent wonders in the world I have ever seen. (€S
BEBRFLIGHE ERHEXHIFLEZ—.)

WY B BME & 1F 8T any,all,only,first ,no ZFiAIEF, H40 :you can re-
serve any single room with bath you like. (R ITEE— A sk
[ BEAEREATLD This is the first Chinese restaurant we’
ve ever found in Africa. GXEBRIIEIEWNRIWNE R PEHEE)
(5) ¥ 1 4 17 & that,all,anything,everything,something,nothing 2
A ALiA] . B4 o s there anything I can do for you? (R REE R
4057) All you have to do is to fill out this form. (fR HEH—
TRHEBRIERRITT D
2)start out(v. 4+ad. ) :to begin with the intention(to do sth. )3 R (i F:
2, 401 started out to build a small hotel of my own,but I failed.
(BITHE—ERANRE EHERT O
. ---only to find they prefer the hours offered in industrial food serrice.
DElF only EXEF“HB AT HRM”HFEE. 0.1 went to Hebei
Guest House to see Mr. Williams,only to learn that he had already left
for America. (REFILEEEREHREE . FHRRMACSERIEET O
2)offered it 4317, B 1 the hours,

++s]f you have a plan that can guide you until your experience enables you

to judge the“fit”between yourself and the available opportunities.

Duntil #E3X ERER, B R EHH - 2% 1k Cup to the time when)”, Until

Wl BBEXR, HEATHE MEEREMNZEMNTER, RTH
shall, will 2 would., %4l : We waited here until they arrived. (RIT—E

F3AMRIRD
% ill 8 until FF note--until/till AR HEF, BH I LIRT”, “E P
------ F? B AR F] e R”, FlIN:Don’t do anything further until you

hear from our boss. (FURE] ERME RFFELRE D
Dfit FRFAA . TEHRUAESERE. ANEE. B EFHETHI
f£”., "ERTAEA, T E AT be fit to do M be fit for AR, H M :The
weather is not fit to go out in. GXFFRXEAREINH D A man aged
o7 e



