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Night Club Design
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Night club, as its name suggests, means places fo go have fun at night, inclliding
nightelub, bar. Disco. KTV efc. And of course. restaurant and Sauna cannot be
adoressed as night clubs although they are vistted at night as well because night
club means professional places for enterfainment. "Night” here has an ambiguous

meaning

Nightclub design and commercial space design share something in common

Designers should learn about the operati

| processes. business strategy,
consumption psyehiology and consymption capaclly of the night clubs, These are

all very necessary to make a perfect layout design. And after a layout is presented

nof enly should we put bealitiful clothes anto its ceiling, floor and all the veriical
surfaces, but also 1o create selling points that afiract the attention

To say whether a night club design is a success or not depends on whether it brings
resonance to the customers. which is fo have a comman undersianding spiritually
between the designer and the customers. For example, the square patern of LOUIS
VUITTON and the slant pattem of GUCC are the resonance and cross point of
pursting propesty and showing ff a ife of fashion raw wood, warm out nietal machine

and beat-up car of pursuing romance; nostalgia and decadent life of knights

Resonanice makes everylhing possible. Therefore, we dan't need to play it all in
e same way

This kind of resonance comes out with the help of alzohol and a nice environment
Therafore, it s very Important to make the customers feel good. Unlike food
consumption--you get hungry Il you dan't eat, Its not:a big deal if you don't goto
night club. So, what exactly Is there about night clubs (o atiract people? Night ciubs
are for people (o refease the tension. We need to enliven evary senise of the customer
1661 them kniew thal there are not orily music and wine, but also mare profound
‘experience and resanance so that they can actually relax and get drunk

There have been tremendous changes of the design of night clubs. which are
associated with the tievelopment of social ecanarmy, ideoiogy and science and
technology.

If all your tensions and womes can be released and clearsd at night affer a long
day. you can gel back 1o work next day In @ better shape. Speaking from a cetain

perspective. night clubs balance the mental and physical lives of the cusiomers and
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therafore promote the development of the society. Nigt life can be regarded as
another side of aur day-time life. a side 1hat we care no more about social roles
and cast away the masks. All things are entities of contradiction thal rely on each
other and as well repulse each other Therefore, the booming of daytime shops

makes the flourishing of night clubs and so is the oiher way arourd

To talk about the relationship between the styles of night clubs and ideology, we.
can start fram the changing of names. Before. there were always something like

“imperial court”, "royal house”, "treasures” and so on, 1ogether with some European

words, such as “Royal House Madnid”. “Saint Paul”. “Las Vegas". etc. And the interior
design is always resplendent and magnificent. with mainly European style. which

is the portraiture of people pursin

wealth, westernization and a life of pleasure

Recently, words like “chambe:

ansion”. “club. “institute® appear, “Na7 Zi Jing
Mansien®, *Strength Recreational Chamber” for example. This praves that the

consumption idealogy is changing from high profile to rationality and pursuing intier

culture. In the recent two years, night bs of Southeast Asian style such as Chinese
style arid Thai style appeat along with the development of China and other Southeast
Asian countries. which Is also a contribution of the changing of cansumption ideology.
The improvement of science and technology affects the design and decoration of
night ellibs the most. Even Just with the popularization of LED-light. It renews the
image of night clubs. LED-light endows night clubs with an enchanting face and a
gracefull posture. In tems of science and technalogy. there are also laser, projection
sound effect. high-tech decarative malerials and construction technology.

About night club design. there had been a misunderstanding: night clubs are dark
and rather complicatedly-shaped: hence it s not a big deal even if the construction
tectinalogy is not as refined, While actually. a successful design should stand ugi
for attentive and repeated deliberation. starting from the giant body till every single
datail; othenwise, it will lead to a failiire of the night club. Therefore, designers should

take the feasibilty, rationaity

ofa proposal Int

while designing a night club.

Ta look ahead, night clubis wil be clas:

fied further by the action of market campetiion

fust like bars generated by combining Disco and pub. Therefore, our night clut

designers shauld keep up with or even lead the frend of the market consumption
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The initial program developed by the owners was particularly challenging as the objective
was to create a multifunctional venue suitable to different occasions. Whilst transforming
from a lounge bar into a disco club with DJ and life artist the target groups vary in age
and cultural background.

Being provoked by the original briefing of a venue where mood, light and senses shift
within one night we could just think of a place such as the garden Eden. Receiving an
endless amount of inspiration from this notion, the main design guideline and general
fayout were on hand: Using natural shapes and materials our layout would be & landscape

th d islands, i

ind caves, sun and wind. Examining
the 7 sins we defined the 7 main colors used throughout the entire project and each
being used uniquely. Introducing not only iconic but also ironic symbols of the story of
Adam and Eve we thought of decorative elements like angel wings, the red apple and
of course the snake.

astonishing view over Shanghai is spread out over 1000 square meters and 7 meters

of ceiling height Before defiriing an organic landscape of different functional situations,

the canti mezzanine floor was set up, where the more private VIP rooms offer

new and preferential points of view over the venue and the city. Our space is intentionally
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using partitions and feature decorations to establish a psychological moad
of an intimate lounge feeling within the spacious setting. The flow is developed in a way
that the public is invited to a continuous walk through the space in a discovery tour of
the two levels displaying different situations and moods. To begin with the back of touse
/ kitchen facilities is set up centrally to maintain the 360 degree view and concurrently
create a generous wall surface into which service stations, displays and mezzanine
rooms could be embedded. To adjust the venue for the weekly business flow the space
had to be able to be divided in smaller seations which fed to the concept of oversized

doors located in the feature corridor separating SIN in two parls.
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fer entering the bullding on t ing in colored elevators. the guest

reating a lateral and vertical optical eterni t This effect Is enhanced by a twen
more than 1 ystals over a read carpet leading the attention right towards a giant red
Central paints re of course the two bar counters created of ironic cage elements emph:
han e ment in the back: The sun and the wind. Offering two individual spa
sparkle and the 5 m v

zes and shapes. Whilst one Is made of metal fabric with a re

developed in different
other and larger one catches the eye with a 1 half sphere sun feature. Several dancing
ith special lighting and backdraps such as if

uipped

nights.




