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Contacting by Phone

John:

| hawe received your press reliaa
Smartoys’ launch of the latest inieractive
toys. But | am more interested: in the
award-winning toys which were mfentioned
briefly in the release. | would Iikef to have

Step1: 153802
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press release Helen

HiE(£) 18
launch [ lomif |
n. SR
interactive

.

[ antar'aktiv |

adj, (IBEDFHEAN AR
) —RERNHEA
&1k

in-depth

adj. RNEY, BERE

follow-up

adj. BEEERY

coverage | 'kavoridsz |

n. 3 ERIE

respecfively

[ rr'spektvli ]

adv. B, 55

eligible [ 'elidzabl |

adj. FFAHOERE

Sk,

John:

Helen

4

2 & X8 4LXES

some in-depth information of the toys
and the nature of the awards.

.Oh, actually | was just about to give you a

follow-up call to check if the information |
gave you is of interest for coverage. Our
Smart Buggy series for toddlers and Smart
Farm specially designed for kids with ADHD
have won Parents’ Choice Award and
Oppenheim Award respectively for their
top-quality and child-oriented design.

Both of the awards are recognized
internationally.
Then, what criteria were used in the

evaluating process?

. The toys were evaluated based on the

kid-testers’ responses as well as factors
such as educational and play value and
safety. And abowe all, to be eligible for
the awards, all products need to be
tested by an independent lab for lead.
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Contacting by Phone

John: | haw received your press release on
Smartoys’ launch of the latest interactive
toys. But | am more interested in the
award-winning toys which were mentioned
briefly in the release. | would like to have
some in-depth information of the toys

and the nature of the awards.
® @ ZHRELKIC

press release Helen : Oh, actually | was just about to give you a
(Bt follow-up' call Fo check if the information |
launch [ lomtf] gawe you is of lrjterest for coverage. Our
n. BT Smart Buggy series for toddlers and Smart
; : Farm specially designed for kids with ADHD
interactive

i : havwe won Parents’ Choice Award and
[ imtor'ektry |

adi. (EELBE AR Oppenheim Award respectively for their

i) —RENR EAE top-quality and child-oriented design.
S Both of the awards are recognized
in-depth internationally.
R ARY  TIAS John: Then, what criteria were used in the
e evaluating process?
adj. 5K '
coverage | kavarids | Helen: The toys were evaluated based on the
n. 3 R I8 kid-testers’ responses as well as factors
respectively such as educational and play value and
[ ri'spektrvly ] safety. And abowe all, to be €ligible for
adv. £B M, 535 the awards, all products need to be
eligible [ 'elidzabl | tested by an independent lab for lead.
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Face-to-Face Conversation

Helen.

| learned that your Parents Section regu-
larly features local products for children.

John: That's correct. We give recommenda-
tions to our readers who are looking for
safe products that contribute to children’s

fr& e mental and physical development. The
W IR JOL recommendations are based on the
fodtise results of our online surveys as well as
ot. 33 intenviews with retailers . Each month we
7 R L feature a particular category of products
Branen dsify Helen: What's the highlight for next month’s
" }Eﬁ }éu coverage?
retailer | riz'terlo
n. BER John:Toys. And the safety of toys has become
category [ 'katiqar our readers’ top concern. As you know,
n. Fhk K3 millions of toys have been recalled
highlight [ "harlan recently for high lead content in paint. Has
B Smartoys been affected by the recall?
n. REZEMNIS
concern [ kon'sain Helen:No. Smartoys always gives priority to the
n. XiE safety of its products. We have our own
bench-mark lab and has adopted a bench-mark that
n. EEE is responsive to the latest safety
P e regulations. Also, our products are tested
et by accredited third party labs before

shipping.
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4 & —F 3% AXEE




BLUWBIET NG, BERETBELHREBEIN

=
o

=318

“e.

i3 (o

Y.

318

W 8 URATT I 56 4 % R S TR AR S A 7
JLE o

Refty, TS v AR LA W K B R A
R M e 2 T L S D R R I
P, RAIMEIFEERETMERERS
TEBOHHIRE R, B4 ARMNBR
L P IS

TA A ERE M ELRR 22

WA, HAMZAEWHREERRLOSE
5. PRANGE, IERCE 7 M bR LR
VB U S B b 1 B 7 1, AR AT 2 D 32
BT 2

A, FeATA AL i 22 A T A B
—fr. RMAECHERE, LR
dEh R AR R SR RAIITH. 5
A, BeATIH = 1 5 O A B R R B
5 =07 LR R SR

F—EIR

"u‘*‘. [n pression

* FFMR— 55

HRAY 2 AR

O RIEBEREE. B
4 N bR e 2R BN, AR
SRR E b Bk TR
PR

CRIEEREXMN R BER

PEiRiE a3 & X
By, LAIE 2y )7 Xk
1?&%0

O RIERT , ORI X A B

A 7 A
R i 4 L 15 e )
A BE RS , BGRB8

O ERIRIER A

P BIEH AERS
Wi FTEE. LS
2 3 SR FH — S 38R
BRI,



3. BENS

Introduction in Written Form

Helen:So far, we’ve approached journalists via
personal and telephone contacts. But as
more and more journalists are obtaining
information  straight from companies’
websites rather than waiting for press
releases, we probably can take advan-
tage of internet communicating with the
media as well.

approach[ a'prout| ]
. B, %5 Nancy:| can’t agree with you more. That's why |

am considering updating our company’s

fake advantage of webpage and drafing a mission

|
A statement  which incorporates  our
update [ ap'dert | company’s objectives.
vt. BT

Helen : Mission statement? Do you have anything

mission statement " ) :
particular in mind?

= P
RE,Em

brainstorm Nancy : Well, | invited ideas from board members
[ 'bremstoim | and brainstormed the main points with
vt SREIT R our public relations staff when you were

come up with absent. Finally, we came up with one

T - which goes like this, “In one decade of

doing business, we hawe been keenly
decade : aware of our responsibilities as a corporate
[ 'dekerd ,di'kerd ] citizen. We know that our own business will
m L be stronger if the communities, where our

existing and future customers live and work,
are stable and healthy.”
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