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TOURISM RESEARCH CENTRE
¢ CHINESE ACADEMY OF SOCIAL
SCIENCES

Tourism Research Centre of Chinese Academy of Social Sciences
(CASSTRC) , a professional tourism research institution, set up in
1999 by the Chinese Academy of Social Sciences (CASS), is a
member of China Tourism Association and that of ATLAS Asia.
The mission of the Centre is to meet the needs of the growing
tourism development in China by further promoting tourism
studies, facilitating contacts and exchanges among tourism
academics, administrations and the industry both at home and
abroad. The Centre, being open and service—oriented, adheres to
the principle of serving the government, the industry and the whole
society. Staffed by experts in the fields of economics,
management, and tourism planning and development and culture,
it conducts tourism research projects, provides consulting services
to the government agencies and the industry, promotes academic
exchanges among tourism researchers, organizes national and
international tourism symposiums and seminars, and prepares
reports on China’s tourism development. In addition, world—noted
scholars have been invited as Senior Academic Advisors to the
Centre, and 40 scholars have been appointed as guest research

fellows.
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Since its establishment, the Centre has been working closely
with tourism academics both home and abroad. At home, the
Centre has conducted research projects for China National Tourism
Administration, and provided consulting services for local
governments and industry. It publishes China’s Tourism
Development . Analysis and Forecast (known as Green Book of
China’s Tourism ) annually since 2001, the only continuous
academic report in the country so far.

The Centre works closely with UNWTO and WTTC and other
international organizations, and maintains a good collaborative
relationship with overseas tourism academic and educational
organizations including Korean Culture and Tourism Institute,
School of Hotel and Tourism Management, Hong Kong
Polytechnic University, Institute for Tourism Studies, Macao, and
Haaga Tourism Institute, Finland. In the past few years, the
Centre has conducted research projects for and provided consulting
service to EU—China, Sri Lanka, Thailand and Macau.

The philosophy of this Centre is to learn widely and strive for
perfection. The Centre tries to build up broad contacts and
partnership with government agencies, academic institutions and
the industry both at home and abroad in order to make more
contribution to the tourism development in China and the world as

well.

Director; Zhang Guangrui
Contact details;: Add. :No. 2 Yuetan Beixiaojie Str. Beijing, 100836, China
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Tel. 86—10—68053991

Email: casstrc@public3. bta. net. cn zhge@vip. sina. com
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Prologue

With the development of China’s mass tourism, hospitality
industry is experiencing a significant structural modification. In
1996, Jinjiang International Holdings established the first budget
hotel “JJ Inn’ in Shanghai. From then on, budget hotels watched a
roaring growth in metropolis and secondary cities in China. Budget
hotels are considered as the result of strong market demands for
mass accommodation product, the push effect from real estate
investment, the structural modification in lodging industry, and
the upgrading force of hotel products in an ever — changing
environment. Budget hotels today represent a significant reality
and have been the most dynamic segment in Chinese
accommodation market.

This book is a tentative research on budget hotels which
summarizes the historical development of budget hotels throughout
the world and provides corresponding experiences for the evolution
of Chinese budget hotels. On a basis of profound study on the
driving forces and the real situation of the development of this
segment in China, the author presents the countermeasures for the

current issues.
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This book is composed by three parts, literature review,
theoretical analysis and case studies. In the first part, Chapter 1 to
3, the author summarizes the concept, characteristics and research
framework of budget hotels in China on a comprehensive analysis of
related literatures. In the second part, Chapter 4 to 6, the author
provides driving forces analysis and indicates the current issues
exist in Chinese market. The financing barriers in budget hotel
investment and the difficulties in inventory upgrading of
commercial lodging industry are impacting the boom of this sector.
The author put forwards some institutional suggestions and
practical mechanisms as solutions for these barriers and predicts the
strategic selections for further development. In the third part,
Chapter 7, the author processes several case studies. Through
comparative analysis of domestic and international brands in budget
hotel sector, the author concludes strategic outlines for Chinese
budget hotels.
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