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To Caitlin, John, Allan, and Shannon, who, when asked,
“Should I do this? Should | open an agency, write a book, go for it?”
would always vote unanimously: “Yes.”

And to Kelly Driscoll, who made it all happen, as if by magic,
just the way a great producer should.
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FAFRJEH  (Outpost.com) AW (EE)  (Levite(UK)
FHRWT BB (Guinness) ESPN A7)  (ESPN)
IH&WR LY (San Francisco Jaz Festival) SHRIFS  (Snicken)
BELRWBA (Do Been) (BWIFY  (The Economis)
ELEFIE  (Lvive USA) WHBEER  (Fox Sports Network)
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giant tin of lollipops (with two of each flavor)
$22 online

magical children’s film on VHS:
$19.99 online

#

a temporary truce in the sibling rivalry:
, ‘* priceless

And here’s some more peace of mind for you. With MasterCard® you don’t pay for any unauthorized purchases
Not on the Web. Not anywhere’. For more information, go to mastercard.com

there are some things money can’t buy. @‘ ) for everything else there’s MasterCard™

*Does not apply 1o commerical cards or PIN based transactions nc Iy. For more information, go to masterc




greens fees:

greens fees: $116

balls, tees: $36

lunch at the turn: $13.50

hole in one

there are some things money can’t buy

hole in one and a witness
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