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PREFACE TO THE CHINESE
LANGUAGE EDITION

When we were contacted to provide a new preface to the Chinese language edition of
About Face 2.0, we were thrilled at the enhance of reaching a vast new audience of students,
designers, developers, and human factors specialists.

In recent years, China has become not only a major manufacturer of software-enabled
digital products, but has also become increasingly significant consumer of these products, from
computers to cellular telephones to home and personal entertainment systems. This means that
millions of new users in China are being exposed to software applications and digital products,
many perhaps for the first time. There is thus a unique opportunity for user interface and
interaction designers to dramatically improve the quality and desirability of a whole new
generation of software-enabled products that will affect the lives of hundreds of millions of
people.

As in the West, it has taken some time for Chinese developers and manufacturers to
understand the critical importance of user interface and user interaction to making digital
products useful and successful. Beyond improving the quality of the lives of th‘eir users,
products that are easier to use and understand and which better meet user needs, have an
additional potential for increasing profits and market share for the company which creates them.
We hope that this book will lead the way to significantly better digital products in the
marketplace, and also to increased opportunities for those students, designers, programmers,
and manufacturers who heed its words.

Interaction Design is a new field of design in which behavior, not form, is the most critical

element. Form must support behavior, but when users interact with a complex digital product,
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it is the behavior of the product that dictates the perceived quality and user experience.
products which are not software-enabled don't have complex behaviors: a hammer as a single,
simple behavior, and requires no design beyond that of its form. However, a cellular phone,
PDA, or digital camera has many complex behaviors, and these require careful and specialized
design methods. About Face 2.0 seeks to describe the fundamentals of this new and exciting
arca of behavioral interaction design, which we predict will become a primafy field of design
in the 21st century.

Most of the examples in this book come from desktop computer applications or from the
world-wide web. However, almost everything described in this book is also applicable to
digital devices.

About Face 2.0 is not a collection of “cookbook" design solutions, nor does it contain a
style guide of user interface standards. Rather, it provides a unique process and framework
within which to design products and product behaviors that truly address the innermost needs
and desires of users. Section I of the book describes this systematic process-- we call it
Goal-Directed Design-- which operates on the premise that if you have a deep understanding of
a product's users, as well as an understanding of their motivations for using the product (their
goals), you can develop an interface that directly addresses the most important user needs.
Sections IT and 1II of the book provide both high-level and detailed design principles to help
guide designers in choosing product behaviors that both fulfill user needs and remove
roadblocks to user pleasure and productivity. We have used these methods worldwide over the
last 13 years to create designs for hundreds of digital devices, software products, and
web-based services or start-up companies and multi-billion dollar corporations alike. Since its
publication in the US in 2003, About Face 2.0 has also been adopted as a textbook in
Computer Science and Design departments at dozens of universities across the US and in
Europe. The use of Personas (a powerful tool for characterizing users described in Section I),
in particular, has become an almost universally-adopted design and human factors

best-practice.
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The future of Interaction Design is bright both in China and in the West. We hope that this
book will inspire outstanding design in a new generation of Chinese digital products and

services!

Robert Reimann

Brookline, Massachusetts, USA
Alan Cooper

Menlo Park, California, USA
January 2005
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