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Freshwater Software. p. 535 Ex. 15.4: Courtesy Barkley Evergreen &
Partners, Inc. p. 538 Ex., 15.5: Courtesy of GCI Group Global Public
Relations. p. 539 Ex. 15.6: Anheuser-Busch Companies. p. 541

Ex. 15.7: Courtesy Hill & Knowlton. p. 542 Ex. 15.8: Courtesy
Johnson & Johnson Corporate. p. 544 Ex. 15.9: Courtesy Harley-
Davidson Inc. p. 544 Ex. 15.9: Courtesy Harley-Davidson Inc.

p- 546 Ex. 15.10: Courtesy WaterPik Technologies Inc. p. 547

Ex. 15.11: Courtesy Accessline Communications. p. 550 Ex. 15.12:
Cortesy Freshwater Software. p. 551 Ex. 15.13: Copyright 'R
Newswire. P- 552 Ex. 15.14: Photo © David Strick/Corbis Outline,
courtesy Beaupre & Co. p. 553 Ex. 15.15: AP’/ Wide World. p. 554
Ex. 15.16: Courtesy Accessline Communications. p. 556 left

Ex. 15.17A: Firestone. p. 556 rt Ex. 15.17B: Ford Motor Company.
p- 559 Ex. 15.18: Courtesy American Indian College Fund. p. 566
Ex. 16.1: Courtesy Nescafe and McCann Erickson Japan. p. 567
Ex. 16.2: Courtesy Nescafe and McCann Erickson Japan. p. 568
Ex. 16.3: Courtesy Nescafe and McCann Erickson Japan. p. 569
Ex. 16.4: Courtesy Godiva Chocolatier. p. 570 Ex. 16.5: Courtesy
Dr Pepper/Seven-Up. p. 571 Ex. 16.6: © 1999 Maybelline, Inc.

P 572 Ex. 16.7: Reproduced with permission from Del Monte
Corporation. p. 573 Ex. 16.8: © 1999 Champion, p. 576 Ex. 16.9: no
credit. p. 578 Ex. 16.10: Courtesy Safeway Stores. p. 580 Ex. 16.11:
Courtesy Hallmark. p. 581 Ex. 16.12; Courtesy promotions.com.
p- 582 Ex. 16.13: AP/ Wide World. p. 584 Ex. 16.14: Courtesy Sprint.
p- 587 Ex. 16.15: Courtesy Dillard’s. p. 588 Ex. 16.16: Courtesy
Staples. p. 589 Ex. 16.17: By permission of Tiffany & Co. p. 596
Ex. 17.1: no credit. p. 598 Ex. 17.2: no credit. p- 599 Ex. 17.3: no
credit. p. 603 Ex. 17.4: Courtesy Valdoro Mountain Lodge. p. 604
left Ex. 17.5: Courtesy North Boulder Companion. p. 604 rt

Ex. 17.5: Photo by Christie Craig, Photo Journalist, Spring, TX.
Courtesy Health Pet. p. 605 Ex. 17.6: Courtesy Sunset. p. 606

Ex. 17.7: Courtesy The Catfish Institute. pp. 609-10 Ex. 17.8: no
credit. p. 611 Ex. 17.9; Courtesy L. L. Bean. p. 616 Ex. 17.10:
Courtesy BECC. p. 619 Ex. 17.11: no credit. p- 621 Ex. 17.12:
Courtesy Ryder-Logistics and Transportation Solutions Worldwide. |
P- 623 Ex. 17.13: Courtesy Interact Commerce Corporation. p. 624 |
Ex. 17.14: Courtesy Agillon Inc. p. 633 Ex. 18.1: Courtesy Children’s

Medical Research Institute Jeans for Genes Day and John Bevins

Pty. Ltd., Australia. p. 636 Ex. 18.2: Courtesy Children’s Medical

Research Institute Jeans for Genes Day and john Bevins Pty. Ltd., !
Australia. p. 637 top Ex. 18.3: Ad created by Eymer Design for

marketing to developers. p. 637 bottom Ex. 18.4: PR Businesswire,

p- 638 Ex. 18.5: AP/Wide World. p. 640 Ex. 18.6: no credits. p. 641

Ex. 18.7: Courtesy Xerox. p. 642 Ex. 18.8: AP/Wide World. p. 643

Ex. 18.9: AP/Wide World. p. 644 Ex. 18.10: Courtesy TJ Maxx.

p- 645 Ex. 18.11: Courtesy Target. p. 649 Ex. 18.12: Courtesy Target.

P- 650 Ex. 18.13: Courtesy Starbucks. p. 662 Ex. 19.1: Courtesy Big

Brothers of Vancouver and Glennie Stamnes Strategy. p. 663

Ex. 19.2: Courtesy Big Brothers of Vancouver and Glennie Stamnes

Strategy. p. 665 Ex. 19.3: Ad created by Young & Rubicam. p. 666

Ex. 19.4: Courtesy Adbusters. p. 668 Ex. 19.5; Courtesy Nike. p. 669

Ex. 19.6: Courtesy Shell Oil. p. 675 top Ex. 19.7: Mark Leffingwell /

Boulder Daily Camera. p. 675 bottom Ex. 19.8; Courtesy FTD.

P. 677 Ex. 19.9: AP/Republican Party /Wide World. p- 692 Ex. 20.1:

Courtesy BBDO Dusseldorf. p. 693 Ex. 20.2a&b: Courtesy BBDO

Dusseldorf. p. 694 Ex. 20.3: Courtesy BBDO Dusseldorf. p. 695

Ex. 20.4: AP/Wide World. p- 696 Ex. 20.5: PR Newswire/

McDonald’s Corporation. p. 697 top Ex. 20.6: Courtesy Banco Itau.

p- 697 bottom Ex. 20.7: AP/Wide World. P- 702 Ex. 20.8: Courtesy

The Body Shop. p. 708 Ex. 20.9: Courtesy BBDO Dusseldorf. p. 711

Ex. 20.10: AP/Wide World. p. 713 Ex. 20.11: Courtesy JL.Com

Publishing Co., LLC. p. 714 Ex. 20.12: Courtesy Adero, Inc. p. 724

Ex. 21.1: Courtesy McCann-Erickson Italiana, Milan. p- 727 Ex. 21.2:

© 1997 Federal Express Corporation. All rights reserved. p. 733

Ex. 21.3: Courtesy CIGNA. p. 734 Ex. 21.4: © 2001 ePrize, Inc. All

rights reserved. p. 735 Ex. 21.5; Courtesy Exodus Communications

Inc. p. 740 Ex. 21.6: Courtesy Insight Express. p. 745 Ex. 21.7:

AP/Wide World. p. 750 Ex. 21.8: Courtesy Greenfield Online.

P- 753 Ex. 21.9: Courtesy Delta Air Lines. P- 755 Ex. 21.10: Courtesy

Echopass, Inc.
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