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I. Br s i LUR Ui B Y

FERREEL W ARERS, U SRR B — 845, &8 20% . EaEFE =5
%5 . Section A Mini-Lecture ( /NESFEE ) , Section B Conversation or Interview ( £ iF 8 K1) LA
% Section C News Broadcast(Fr[H i) . sEERIT &, 0 —T h EWAE, BRELETT
—A~#45 900 A B PEE 5 SE IR — AL S (T 455, BN BB AT T WA A, X B T S8 56 2
=PRI R MRS, Section B 7E1E H — 424 800 IR IE SR AR, EHAE G
A5 BEZMEED, Section C A THREFEHAMELAM, HE¥AEFTTEM S BEIEHEE,
BIREHE W, S G 25 AL WHEBRHREERAAEH 150 1
BAiE), BHTE—R . BLIMAERY [B] T & , Section A f) Mini-Lecture £ f5 , FA K SHES T 10 4
Ph )& BT[] 5 T Section B & C W 1E ZHEFHRB G H 10 BB, ER¥4 NFT4
YA 0 R ) — N R EE R

bR =T R N A E TR A A SRR A K5 B RE ), Rl b (I R B REWTfE VOA 8-
BBC 5 H A REA A5 O BHE S 1 A0 & B HGE U RV, TR PR S
PREMIEREME, F%,

I. Rk AE HBRY E

BT SIMARE RN L LY R IGEE L NFRNEE, LS ZFEEHEWNEZE,
AT RIRE A T —E B IRR, (HEEZM T IR AR ISR, TTRTRES I HH TR
KRR TTE o FTIRUT 7505 R8I b 2 A 31053 T S IF B stk BT 7 P9 284 He R B 4
—FhECRE, A0 S B AT PO & AT IIE FEREICAZ S A AN S, — e ek
R REFELIIVE , A TR E , BEIRA A AT , 34 T & M B i
Wri1ic , BEIRAS T 5 45 3R J X 16 R ) R 7 S IE IR BE T

YN ARBEIE BRI ] B A% ST JIB W L RE S T i 26 A0 AT % 1R, i HL A
i SRER K NTER R I, A2 N BAME R A T RS, X %I EER R rE
H B — LR,

(=) AR, BIRE VT & B 2, RO Ac18 . FEWTE BB, INRIET &5 8 MIEE S
(55 RN 25 HE IR BT e 52 (0 £ B 04T 10 T b FEERY , ST A58 T B B A 359 1%
SHBUSFHERS K0T 0 B Y AR B 2R T P SR R S B A
AR TSR I TR, GEE L FIULAE R TR HIE S SR
E—IEEGE R R IGE I B — 3 B E IR S I R —— FRE R, MEHNER
R R B D A B BR AT, HEBR B T 40, AiE B 4. R B S E— M E IR
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EE,

(=) WFHRURAN AL E RS 5 BEARR LR EEMERE £ N ESE AR
SCH Y FE LIRS I R & T SRS BT N AR T 5%, BT IS LA RS Gl R T A S
AR FREME TS . — A MEE TR E G, WOT 8 32 L2, .4 6l %
T M fail ,$E close % i clothes, AF 4 1 i # fail BY clothes B & & 07 AR 1R DA K 2 Aill B
close T, E&HESW N Z BRI FEVILRHMAT B, BF —8E4E R E8/N, S EEE
FIAAE Qi S B ANE (I EGE BIES) AR, B AMA S I 8555 AR5 EExT
WETE A &8 2 iR S A 1 R B A B T AN REFRAR LTS A TN AR B IE & S, BB IB e s |
BHAE, AR, M IBERR A3 A H AN B /NG A S, 0 Z0URE g B 5B 15
TEMNG, BRERERET R, W EELERD EAE GBS Al AT 2B, X
SromiEA eSS R, MIRE M E Y BRI RPESI Y KRICE, & H
WHRIBEEI P EBRERE AL FERAMBAIE. £ L RABMFESIES D, T T#R
WAREENPHSEESE FHE MEASEEFEENHEM. YR, EXIX—KERTE
FABENRE I, EMAE

(=) ICIZRES M, BEIEWT MR A8 2403 1, AR K AT 1 bk
B, Wy 2 0 7 IRE ) B3R S5 X HLURUT B RUR B H H M, WREMA R R FEW HrH
Xt B W 4 A 15618 N A9 1E B RO AE 17 BRI S iR b 7E R 7 I e B RO

Xt F IR ZARER SR AR, Z iR EC A AT A O B A0 15 BB M R o 58 & AR A
HERIFEGF . WEFFAEHE, NHKIRTEE M R et — S REW(E 8, TSk
HofE B R0 BRI 2B W K o X R 4 — Be2 A 78 B BRI R 2 o i
AP AT T ] B R AR B2 R A B CAZ R R — ) A TR B 1R, X
SIN/AH W A R MR B R0 12 e 45, T /e AT BRI i) P XA 1 B AT 48 5304
WA ESLBNEMZMERREBER T . Wi, EREREN ERE, L E NG P&
HEFF BB RICIZRE ST FEWT S ERAR R R BX A — N B TR IR BT (A —IiB
(BEFF) — ML 5 RO () — MR 1L () . B2 TfE I SRS BB E 5t
BB TR (BT ) &R ER R IR MR .

BREGICALT , FRHFEHATICILRE N IS, B WG ER —ZREZ . DE
RICAZ . TEFBS U D UNGReb W 52— 305, AT H 2 005 S W TR AT 5 1k
LIRS B S EIEIZRE J1. 2) TAUCICH: . EW R RS AR IEFTIT X E WM, E
SUCHESCP W R M3 — A B B 5 S 00, S5 1 L AR 6 9 A ) I e i o 2 3) 3%
BERAIICI . SUEERISEIR ) (topic sentence ) 225 M B S0 2 Bk BA V5 T A VE D, T T4
07 F X ERBIE WG , X LERT ] (news ) FIURIE (talk) sPESRE B . IUE G A, JE LI K
KR MR G ZAHRINE, BRBRBEHICILXERET ., B4, 76 Note-Taking 1 Gap-Fill-
ing —IR AR, 6 FLEIE SO IR AT E A S UFHE A o0 1], 2 A 7T 85X A bl 3B S
FUT B A EATIRIRICAZ . 4) 3hWT i e, TEVT oL AR oh, B 1k 8 5, ATIE S 2550 1)
BY[EUZ , 8 B A5 B 2k 7 R0 &0 s R T IEC 3 £ 8 A (FE favf Note-Taking and Gap-Fill-
ing FEHR) o

(M) “fRUT" R . FLEE AU AR T BB SaRES, LS
SRR BRI AL . WT 5 AR 2, B 1A AR, KR 50 9 55, “ (T B2 o i 5 I,
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BT SR XBHIET  EWE RN A SRR E S ER TR A ERER
T AEA R B K B TR AL T B &R . B IR BT IR, VT & 3 B g
ERET, BRI (5 BAE R BL. BEAh, REPHE A MR B A0, B AR A 416 |
HERRRk . TEIREGROEET B UESHERXNRIAICI RS, BES BB E K
RESAT AL MU BRI L, RE AR E LRI XHBR., X—HRE—BHEHAESE
BALSA AT RETE R R A T ok o B8 7 7 T B A 1 5 o X BT T A0 288 8 3 B O 5 ) 2
R, LAANSR B 5 0o 5 2 6 358 R BE A7 K i b B 48 156 B, 6 0 ) BB AR E 1 TR

n. EXH=ITR

S [ AR SR S BB K I U7 9 3025 2 % 5K Mary Underwood 407 7 58 Fie
TCH ORI T W =25 3%, BP “ W BT ( pre-listening ) . “ Wi B} ” ( while-listening ) il
“WT/E" (post-listening) o 3X =B BRHEHE T U7 7 BE AR & 3053 BRI B4 15 5, TR UE B
TEFRIUT ST UNGR, T B AE A AR AR 2 B . AT R VT TRy B
TI5E PR ERRX = A TR0 B SE R

(—) W7Hi( pre-listening)

Wr 1 2% IR ARG SE W4 AT 35 BOMERS 0. TERCE 2B, 310t ) i i 45 T e %
I, X R BEHS B B A A RS B T AT, R B R T AT AR, A T RE S B B A A
THERAMMXARBRRER, BENABEWHNE L, E RS b IR
AE HF BT BRI R M Shialed , U RiD B %

(=) WrBd( while-listening )

Wit BB D ST KK, /Y73 P A A S B e (S B
BYTE E S, WA RS ERS T OR I R A LR A BGEIZ. E RS,
M\?ﬁﬁﬁﬁ#ﬁﬁ,ﬂlﬁifﬁ%—mﬁﬂi%,—*J‘Zlﬁﬂﬁﬁﬂ'ﬁiﬁﬁmi&ﬁﬁv\*ﬁ*ﬂﬂﬂém,{%@J”ﬁ'—iﬁﬂ%*ﬂ
HE TSR RTINS &, X — i BB FE 5 B A

(=) /S ( post-listening)

W 58 5 J BERE [EHZ R BT T A PN 25, FEARSE B T ) B B 1 2 C- i
%?E%'J%@NI‘EJ,ﬂiﬁﬁ%:%ﬁfﬁj]ﬁ)izm]%ﬁ]——ﬁ%ﬁ%ﬂﬂ’ﬂﬁﬂiﬁﬂﬂ,ﬁF%i’i\Uﬂé’l’ii’fiﬁﬂ
L RBEIREA T . % B TRIER TR, TR R A S

TEIX =AM B, pre-listening 4y i 45 By B JENT =13 while-listening 1] 1& T & #|
A ; while-listening Ay SETHE MM EL , B R UT 11 214 T 5 5 10 6 2 5 T post-listening | 2 5 U
B, ERRTRAN S BIIETE,

R IEABEATUL, SRR A 5) R SR A , T ) AR BE 1 B — R B BE A AT — 5 iE
B R ER AT BE & 28 W7 &5 FIRAT B VR AR . ERIGEWN AN IR ITEHE— ST, XEE
AT F R\ G2 AP T A7 005200 DU AR B, 7] B 0ot 454 B F R SHEAT 2 X BE LA 3
I RSN & - S



IV. $O4F0F Section A ( Mini-Lecture )

Mini-Lecture(Section A) g /\ K E M S MA 8958 — I, RIEH T Z, ¥ RBUA .
S he XHHF B TRVE, RKEA 90 FEAR, B TFERASUNEER S
B, SR A EASUE , ERABAERIES AL et B — % W ZRARAE, SR EE
FHTEFH 2 2RI B RRE, T KA, METASHFASRIETEHRRX
WA A AT B E 1) W R B P L 2) Rl BT R SE B LA BT T A A R 0 8
PBHEEAZ Y, EX—TP, ZBidicBFR FREBEMRA K EEREEWER.
B B IR — MR, BiCHEIL, DTN T ERSE N . —RiIER T BN EE
NE; “REICH UARABSLBGAAN NS LEEE, XA TEESREILR
FRIEITER 5T

FHEWWHENS RS, 2AHFES A%, HAREL, SRERZICHERE,
MATIEREE T AL, B, FIW R A .08 LR RIS EIC X8, BiaEs
B RO BN 18] PO R AR A I A W7 A R 105 ) AR RS B8 58 0 7E Mini-Lecture 4
Y, PR e A O IR S 8 R R Y

5 1 FE T B ARAR H B R 18] R A L BRI, B SHEAT NS T, B AR TR OB R
VFBEH , R R AR A 5 f] L T ) 2. XIS B B AR R M S R b
HABNEIL,

Fe 3%t , £ Section A f9) Directions %550 J5 , % iR W7 4745 % “ The Effects of Pollution on
People and Animals” 2 , A8 B P HE Y o0 P 25 2 B8 95 e 5 A 38 28 JR A B A T B R 1
PITTIC T B 0B L - X SN R 2, R R A 4, DL G ik 15 e 3\ 3B 1O B
IR AT, F RTAR AR T A 2t BT AT S B B 0 T o

TE Mini-Lecture #, i3 1 PUX B R IE L RIE B — B 3 5] 5 ( a problem or some prob-
lems) Ft—ZYy ) 7| B (advantages and disadvantages ) | 1 [/ % 3] 5 4 % (life and study on
campus ) LA B F—BH 7 5h 2 THRE (functions ) 245, 769 R X ISR HERE B, iR # A45 A
KR~ BEERNRRBF EE., L RAEIERMAARE : There are many... but I'll just
talk ( mention, focus on)three of them. Firstly...Secondly...Thirdly...; First of all...Then...And
finally...; On the one hand...On the other hand...; H UGS X S E F ARG AT A
A X ENERETHE S, IDEICH MBS EITCER,

TEMT 12T, B LS U I BO4T A, 42 45 2 A6 9 what,, when , where , who , why ( %
why not) LA & how X JLA™ Rl 8 5 T HI1E B, EICR LAEIE R E, IE X8R, SRR AT gk
PR FREFRICFRAUEZHELENS. VHEE P RS RIALE B A 4R SRR AR, 1
RAEMEHERRR, ENEEESESHMEE, MEA S EAFHEE S WEE, 24
ENFEIER, fﬁﬁ%ﬂ:%ﬁﬁ%iﬂ¢%E,ﬁ§tﬂiﬂﬁkﬂ$@ﬁﬁi§i,ﬂfﬁﬁlwﬁfi‘ﬁ_"ﬁ?z
REEMATHER L, A& 307 B S iAsREE e s b e T HA., % A IR AR A
SRR E AR L DR TR EiID RS i, ICEICH, I RHER, T
CERZ B EE— 2, LB RS S R A 5, CEITA, R B X T

. 5.

/



OTFEENE, ZATAARANEELR. MESEARRAFNFEEANEATS, R
EANGEBEE, R A C Mk 2455 $iA), 10 dept—department, um—university
1st—first 2% ¥ RIMR B RRE 4L 07 Fi) 576 % B 8] B 5 - 1 B — S0 A Y
HERR ., Mo, FEICEITHT, %5 At A A F— L0 8 5110 SR A IR 5 R AU 8238, I phic
FHEE

PR SESE , AR LU A 15 24 pat i RIBE LR TEAE, PEHASIFERE
B ERETBEFEOE TR, EUFENENR LN NS, FIEZFEALSEX
SE4—3, % A AT AR SGAR R RS A 893

i SRS LR B R S A R, B AR R EA R WU AR IS EiT K
BB, XTA —EREEMIR, BERIE T AR EARAIBES1E CH SR —E/EE.
ZIE F R ARSI, B AP RHEIT S IC I gheh, B DAV IC R E S R E TR
HERBMN,ICEICHEXST B WKYHA, BFS Bl Wid. RAXHE, A RBIRA b
SERGZI B B,

V. HIFTHT Section B( Conversation or Interview)

HEHRIFEWN\LE LS, Conversation FELIFE M XHER R HI, L THE EH K
BE R EAFU RS E SRR R/, Interview FEJER _E 5 Conversation X7, (HiRIE
HRITEEAA TR, R BB iEEW R AW ES AT TAEZH U KBRS
R —F4 BYRRBHESES. MIENLH S, Interview H HBLE) RO R HEIERL

EXER AE A IR P ER RN 1 H KK = KA T, BENITE Interview RJYEII T
BH:

(—) Wray '

Wy B A A I B, X A Sfe 156 A B B A Bt T R R AT T A 4 R e ] R ) Y A
[ RR LA R B 2 J5 B AN BRI . 25 A= T AR e 8 101 A B B 6 R 101+ f) 4 0 T B
BHAE. FENRE, BAUR SicE A S, b, X FEE R f5 BRI A R 3
SHREG|E R B R, W A S W R [ A R AT XX SR R ER A E o H0: 36 T4 A B
13 R LA B HEWT4E 7 TR 1AL, T BT ] B0 45X B R [ 38 40, DAfE ZE I I T AR o i
BEORBECTNEEERCPER K, ETAREME S ISP &, B R LT3
RYlEIRE, WAIRREE v AR, A B A BETM A RS A SR TR ARZ H,
XHEREETE BT

1. A& 2% (inclusive)

TEWRTAIN W rp , 4 &2 B KB 5] 5T . 1) Which of the following is true according to
the interview? 2) Which of the following is mentioned ( as a reason/cause for... ) in the interview?
3) What is the only...according to the interview? X2 [a]f %5 F TAH 4B RB? BR,.E5H
A B RAERE R % 4 B S B A BT h A — NSRBI AR R R, T RSN =1 5
RPAR K, AR YSETRTME , X F RPN 8% B MR 24 B A B4 B
HIRENES BHIER, REAHR TN . X3R4 10T B 5 — %k E T

.6 -



12 ), AR, I RER AR S BURYE . 7RI ISR, — 02 A g FF TR X BE A ]
B U P R — R A DU B T A A R BT (B TFRAETRHE TN A8
REREEmEEE N ER.

2. HEBRZEAY (exclusive)

TEVTRIRIN R E A B SRR LT — 2889818 . 1) Which of the following is not men-
tioned as the... for... in the interview? 2) All the following statements are true (for...) EXCEPT
. RRMBRREER BT AE S RSB RIEX R AR R, % 4
AT LA FET B R S5 BT A — B AR 4 R R E S T M A — B B T R e
FHATHRICS , DR, PRI, U7 52 ER A5 I A BT S M T
BR.

3. 1B ( contextual )

bR AR PIRPEERL LLSE , R BB E L33 W 3 T SRS, SHE T E AR —
R RWREITIHE , B AXHE P RIB DI RE BT RE 38 A — S 5 1k R AT 1
B BTHEERA XA B B, RE I E TSR A XBE R - %
Ao DFIRMRENAIE T FERA R, A LRI R A SR T B REE,
BRATEERRE T X —fF REFEX PGS, HARGRRERE RN S HAK TSR
;e 38

REENAYGIER T @EEAFIRE, B E MBI — T BFZEW 8 P2,

1. According to Hamlin, the difference in work attitudes between people working for them-

selves and working for a big company is that
A. people working for a' big company are more conscious of time
B. people working for themselves are more conscious of time
C. people working for themselves are disciplined to get anything done
D. people working for a big company are more concerned about profits
2. To a lot of people, working for a big company seems impersonal because
A. only a small percentage of the employees know the top management
B. emplayees in a big company never call each other by their first names
C. people working in top management have almost no chance to meet the president of
their company
D. people working together never help each other
3. In the company Hamlin works for,
A. nobody is on a first-name basis
B. almost everybody is on a first-name basis
C. people call each other by their first names
D. nobody ever calls the president by his or her first name
4. According to Hamlin, when you get into a large corporation, people get further away from
the end product and
A. they really see the final product that the company is producing
B. they don’t really see the final product that the company is producing



C. they always see the final product that the company is producing
D. they rarely see the final product that the company is producing

5. In the large corporation that Hamlin works for, there is a constant effort to
A. keep people from feeling the effect of peer pressure
B. keep people oriented to the particular jobs they are doing
C. keep people oriented to the company and what the company is doing
D. keep people from the particular jobs they dislike
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Interviewer:

Hamlin

Interviewer:

Hamlin .

Interviewer:

Hamlin ;

Interviewer

Hamlin .

Interviewer :

Hamlin .

Interviewer:

Hamlin .

Interviewer.

Hamlin .

Interviewer:

Hamlin .

Interviewer -

Hamlin .

Interviewer-

Hamlin .

I wonder if there’s a difference in work attitude, in general — working for yourself or
working for a big company.

Yes, ...uh...Sure there’s a difference. I guess that part of it is that... that you're
more...uh... conscious of time when you work for a big company...

What do you mean...?

Well , you get the... you get this eight-to-five attitude. You know, ... and five o’clock
rolls around, and you get up and go home. And now it’s your time.

Uhm.

Uh... well, when — And I've only had...uh... limited experience in... in a small
company where, you know, you're personally involved, ...uh... I would think a per-
son who is in business for themselves would... would tend to...uh...uh... have to dis-
cipline themselves to... to stop work, because...

Uh-huh...

...they’re in a business... in that business and doing that thing because they want to.
Now in... in the big corporation, you’re not as much in control of... of the exact envi-
ronment that you’re working in.

There’s something sort of...uh... impersonal about a big company 1o a lot of people...
Well, it is impersonal in that...uh... probably just a small percentage of the employ-
ees know the top management. Uh... the people that work for me, ...uh... I don’t
think any of them have ever met the controller of the company — who is... is their
boss !

Hmm...

And none of them probably have ever seen the president of the company...! So, from
that sense it’s impersonal. I don’t know how you overcome that...

Do you operate on a first-name basis...?

In the company I work for, ...uh...almost everybody deals on a first-name basis.
Uh...when I...see the president, I call him by his first name. And everybody does it.
Uh-huh.

And...it’s a very informal situation...

Well, it sounds like you're saying that there’s a certain amount of...uh...pride, ...sa-
tisfaction, ...in doing the job.

Oh, very much so...!

The peer pressure...

Yeah, very much so...



Interviewer : So that it really wouldn’t make much difference, possibly, ...uh...whether the indi-
vidual was in a large company or...or a small company, if...if there’s this professional
level, perhaps...or whatever — pride in one’s work or satisfaction of doing a job...
uh... in a certain way.

Hamlin: ~ Well, several thoughts across my mind when you... when you say that. One is that...
uh...uh...association with the company...uh — in a small company, ...uh...I think
individual would have a...a...a greater sense of the company’s goal. Uh...why are
they there...? What is the purpose...?

Interviewer: Sort of...group spirit or something...?

Hamlin: ~ Yeah, but...uh — You're selling widgets, ...and...uh...they...the people know
exactly what the product is, and what they’re performing on and why they’re perform-
ing it. You get into a large corporation, ...uh...the...the people get further away from
the end product. And they don't really see the final product that the company is pro-
ducing, necessarily.

Interviewer: In that case, it’s not an identification with the primary goal of the company.

Hamlin;  That’s right. That’s right...

Interviewer: It’s a smaller...smaller view...

Hamlin:  And that’s bad, I think. And that...uh...and that puts a problem out there for the
corporation. And I think the corporation 1 work for is aware of it...uh... We try
through meetings...uh...and informing through...company papers...uh...uh...weekly
newsletters...that come around in the ...in the company — to try and...keep people
oriented to the company and what the company’s doing...

Interviewer: Uh-huh...

Hamlin:  ...and why it’s doing it — and keep them a part of the corporation. But it’s very diffi-
cult!
(Z) W
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(to me) that...; So far as my opinion is concerned, I could say...; It is/sounds true that... %X
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1. The interviewee believes that success with customer services means
A. providing high-quality products for our customers
B. providing both high-quality products and good service for our customers
C. doing everything you possibly can to please and keep customers
D. establishing a dialogue with our customers
2. The most important aim of a Customer Services Unit is to
A. treat our customers with respect
B. encourage communication with customers
C. respond to the customers’ comments about our business
D. provide customers with high-quality products
.3. The company’s good reputation and high profits depend more on
A. the relationship the company establishes with its customers
B. legal responsibilities shared by the company and its customers
C. responding to our customers’ complaints
D. the understanding of the rare mistake or problem that does happen
4. In order to k/éep customers happy, a company has to
A. deal with the customers’ complaints properly
B. get more and more feedback from our customers
C. bear in mind the slogan that customers are always right
D. provide high-quality products and encourage communication
5. A successful Customer Services Unit functions as
A. a bridge between the company and its customers
B. a way of supervising the company’s day-to-day business
C. a way to deal with customers’ after-sales services
D. a way to deal with customers’ complaints and refunds
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