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Introduction to BEC Preliminary Reading (BEC #14&Ei£®& 1)

Introduction to BEC Preliminary Reading
(BEC ¥ £k L& /1)

BEC Preliminary “Can-do”

+ Can understand standard types of leiters such as orders, complaints, appointments,
enquiries, etc. and pass these on to the appropriate person for action

* Can understand the general meaning of reports dealing with, for example, conditions
and advice

- Can understand instructions, procedures, etc. within own job area

% (29 40 53 4)

BREFL:

® LA - AR, WE s BOURE . W d@R, S, JiREER
eI A T Ak 3

® ] DUF L R R A

UNPE R RN AN (i PO N 9 o

A detailed guide to BEC Preliminary Reading part:

Number
PART Main Skill Focus Input Response of:
FESR BiENE %ikfX | questions
. &
Reading — understanding Notices, messages, timetables,
[ short, real world notices, adverts, leaﬂet% etc. A, |Multiple choice 5
meesages, ete. FEMEEM. RS E L zE, EY | RImikE
BE &
Reading —df-talled ' v ]
comprehension of factual Notice, list, plan, contents
2 material; skimming and page, etc. JEH . % it Matching B¢ %} 5
scanning skills [ M B (K. H#F%
B L S ]
3 Reading.— ifltftrpl'etingi;Avisual QAraphs, (*haf‘ts, tables, etc.[¥]| Matching fit 4f 5
information [%5 # 58 (5 B *. EHE




Introduction to BEC Preliminary Reading”(BEC #1&Mixfi#A)

(%)
Number
PART Main Skill Focus Input Response of
ERES FERE ZiXFX | questions
=
Text (approx. 150-200
words) : advert, business
Reading for detailed factual letter, product description, Right/Wrong/
4 information [ SEFE % B 5L 4 | report, minutes, etc. [ —4% | Doesn’t say ¥ 7
* 150 2 200 #9745 . % |BER
FeR. FRNEA. EDE
W R E
Text (approx. 300-400
ds) :
Reading for gist and specific wor S)_ ner\:.sliapel(;orrt Multiole choi
] ) magazine article, advert, ultiple choice
5 f t i o g 6
';l;f’f“a fon [ CEERME B NI ot leaflet, eto. BB | BT
. T’ 22,
300 % 400 Fi A MK,
&, . memscs
Text (approx. 125-150
) ) words) : newspaper or
Reading — grammatical . . . .
d understandi " magazine article, advert, Multiple choice
ccuracy and understanding o
g |CconmEey B & |leatlet, etc. BIiE—8 125 % |cloze BTk #E/| 12
text structure. [ E: IEHRY . et e
N L E S LR TN N e 2
; B AR, R
|WEME R
Short memos, letters, notices, F il
Reading and information adverts, etc. Pl{E&EE. 15 orm mg,.
7 note completion 5

transfer [ 32 3 # 15 B

B EA. TE%, #ITE
B

ZIE AT




Unit 1 The Nature of Business (&894 &)

{dnit 1 The Nature of Business
(AL AR )

1.1 Lead-in Question B=)11]

What does the word “business” mean? Think as many words that are associated with it as
possible to fill in the bubbles:

(// N S
\\ / |
p /I
//\;\ ﬁ //

><__&USINE’SS _>
= \\\ \

’
C. 0 Cm

)

T

1.2 The Nature of Business

that
strives for profits by providing goods

business is any organization

A
and services that meet customer needs.
Business really deals with a fundamental ex-
change, an exchange of products and ser-
vices for money. This exchange can be very
fragile. The business must produce and offer
products and services that customers need
and desire. If it doesn’t, customers will not
exchange their dollars for these products and

N

~— e
g

Al AYE TR

services. In the same light, the business
must receive a fair and reasonable amount
of money for its products and services. If it
doesn’t, it will see little value to be gained
through the exchange. So a business is really
an integrated process of exchanging value
between itself and its customers.

A small

business is defined as any business that is

Most businesses are small.

independently owned and operated, is not



Unit 1 The Nature of Business (&9 5&)

dominant in its field, and meets size stan-
dards that vary depending on the industry. A
rule of thumb is that any business with un-
der 100 employees is considered a small
business, although this varies from industry
to industry.

At the opposite end of the continuum
are large businesses. There are far fewer

large businesses than small businesses. But
their impact is tremendous. Further, we hear
so much about large businesses that they are
common knowledge to us. Even large busi-
nesses vary greatly in size and number of
employees. Here is a list of the top 10 com-
panies in the U.S. ranked by employees:

Rank Company Number of employees(Thousand)
1 Wal-mart Stores 1341.5
2. McDonald’s 413
3. United Parcel Service 365.5
4. General Motors 355.5
5. Ford Motor 335
6. International Business Machines 317.9
7. General Electric 3125
8. Kroger 288
9. Target 280
10. Citigroup 261.3

New Words |

N nature ['neitfo] n. MR M
[ organization [ .o:gonai'zeifan |

n. AR, W, AE

] fundamental [ fando'mentl] adj. &L, BEARH

N fragile ['fredzail | adj. SR, BEH

[ desire [di'zaio| n. JBE, LB, EX

~ integrated ['intigreitid | adj. L&, TEH
~J dominant ['dominent | adj. HiEHEY, XEH
N vary ['veori| vi. ik, RE

N rule of thumb BEZBHTTE

= continuum |[ken'tinjuom | n. E&EG—&
~impact ['impzkt | n. b, g0, HR

= tremendous [ trimendas | adj. TR A8, EAM

Nrank [repk] oe #%), BETF, £--DF o iF

=l employee [emploi'i:] n. BRT, BR



Unit 1 The Nature of Business (&Y™ fR)

‘Question 1-6

Are the following statements “Right” or “Wrong” ? If there is not enough information to
answer “Right” or “Wrong”, choose “Doesn’t say” .

1. Business means dealing with exchange of products and services for money.

A. Right B. Wrong C. Doesn’t say

2. A business can receive little money for its products and services.
A. Right B. Wrong C. Doesn’t say

3. A small business usually employs less than 100 employees.
A. Right B. Wrong C. Doesn’t say

4. There are more small businesses than there are large ones.
A. Right B. Wrong C. Doesn’t say

5. IBM has more than 335,000 employees.
A. Right B. Wrong C. Doesn’t say

6. In order to make money, a business has to be a big one.
A. Right B. Wrong C. Doesn’t say

‘Question 7-11

Match each word or phrase on the right with a word on the left.

7. provide/offer A. products

8. exchange B. products and services
9. meet C. money

10. receive D. customers’ needs
11. produce E. products for money

Question 12-21

Fill in the blanks with one of the following words in its proper form:

common exchange fragile fundamental impact
integrated operate reasonable tremendous vary
12. Today Europe has a more closely economic and political system.

13. Be careful when you move those porcelain plates. They are quite
14. There is actually a incompatibility between them.
15. The laws of France from those of England.

16. The competitors compromised for the good.
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17. If you really need the accommodation, you may as well

board.

18. To finish the sales report overnight is indeed a

19. The research team is still gauging the

workers.

20. I’m quite sure that Tim has offered you quite a

21. The motor smoothly.

1.3 Women-owned Businesses E°€:

usiness Week reports that small busi-
B ness is now one of the most dynamic
parts of the United States’ economy. Cur-
rently, one in every ten American workers is
employed by businesses owned by women.
While service businesses dominate the wom-
en-owned and operated enterprises, Ameri-
can women are exercising their business tal-
ents in many fields. That includes construc-
tion, agriculture, communication, retailing,
manufacturing, engineering and real estate.
The National Association of Women Busi-
ness Owners says its membership has in-
creased 38% since 1991, according Business
Week. In addition to their search for a better
synthesis between family and work, women
have also been motivated to start their own
businesses by layoffs and job barriers that
have prevented women from advancing in
their careers. But while women have shown

New Words |

N dynamic [dai'nemik] adj. BEHH, HHE
N currently ['karontli | adv. I7E, 48]

[ dominate ['domineit] ». 4538; Xic; =%
N enterprise [ 'entopraiz | n. £\

K exercise ['eksosaiz| vt. iz, #/H

N talent ['tzlont| n. X¥%, KW; 78k

labor for room and

task!

~ of automation on the lives of factory

price.

success in beginning their own endeavors,
their companies tend to be smaller than
men’s and slower growing.

However, they believe that, unlike men,
they have other priorities than just profit
when they start their own businesses. It’s
not so much that they don’t find profits and
growth important, but they tend to rank it,
perhaps, third or fourth on their list of tri-
umphs.

While women’s small businesses may
struggle more financially than men’s during
the companies’ early years, Business Week
says, women-owned businesses are probably
more stable and safer companies for which
to work. They are considered more likely to
offer their employees flexible schedules,
profit sharing at an early stage of the com-
panies’ life, and help with child care costs.



Unit 1 The Nature of Business (&M &)

K] construction [ kon'strakfon] n. B, BHY

] communication [kamjunikeifn] n. 2, &, &I
retail ['riteil ] n. T&

N manufacturing [ .manju'faektforin | n. HE

N real estate Rz

] association [asousieifen]| n. e

~l membership ['membafip | n. £REK, HAKEK, 2R (BRA) A#
N synthesis [ 'sineisis | n. L&, &5

K] motivate | 'moutiveit | 2. SIEZM; BEL; BE

N layoff ['leio:f | n. WERSfREE, BIEEL, ANEILEAE, KW
~J barrier ['bario(r) | n. B

N advance [ad'vanns | vt & vi. 12F; RE

N endeavor [in'deve] n. &4, RA

N priority [prai'oriti] n. fR5%ER; BILEEENS
Ntendto #ET

N triumph [ 'traiomf | n. BEF|, BIH

N financially [fainenfali| adv. ME F, €5t

N stable [ 'steibl | adj. FEH

N flexible [ 'fleksobl | adj. R3ERY, TT@ELAY

N schedule ['fedjul] n. BfjEZ

N stage [steids | n. ZEBHIHFE. BHERSATHEA

‘Question 22-26
Choose the correct answer for each question.

22. How many American workers are employed by women-owned businesses?
A. 173 B. 1/4 C. 1710
23. In what fields are women business owners trying to exercise their talents?
A. construction, agriculture, communication, retail, manufacturing, engineering and real
estate
B. service businesses, manufacturing, engineering, construction, agriculture, communica-
tion, retailing and real estate
C. insurance, banking, agriculture, communication, retailing, manufacturing, engineering
and real estate
24. What are the motivations for women to start their own businesses?
A. a search for a better synthesis between family and work
B. layoffs and job barriers that have prevented women from advancing in their careers.
C. both of the above

25. What is the main difference between men’s and women’s companies?



