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1 . Fill in the blanks with the proper form of each p'hrase.

1.vital to 2.arrive at 3. come up with 4.is aimed at 5.
are. .. related to 6. was engaged in 7. views. . .as

Ii . Cloze

2.(1)defined (2)assumption (3)definition (4)definition
(5)tourism (6)of (7)collection "(8)data (9)planning (10)
in {(11)accepted (12)cperational (13)discovered (14)be
(15)differently (16)different (17)accepted (18)as {19)eco-
nomic  {20)from

IV . Translate the following into Chinese.
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I . Phrase Translation

1. Trunslate the following phrases into English.
(1B A—tox veckiPts
(2) Astcts—mbawnd, ortourisn
(3) R B —ation 'L‘Wfs’“
A () sumaL—OMgust
(SYEBIRT— ypung 41
2. Translate the following ph into Chinese.
(6)income multiplier —

(7)outbound tourism —,

(8)international tourism —EWM
(9)a wilderness park —
{10)make a profit — /ﬁ-ﬁ
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