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Text 1

The American economic system is organized around a basically private-enterprise, market-oriented
economy in which consumers largely determine what shall be produced by spending their money in the
marketplace for those goods and services that they want most.® Private businessmen, striving to make
profits, produce these goods and services in competition with other businessmen; and the profit motive,
operating under competitive pressures, largely determines how these goods and services are produced.
Thus, in the American economic system it is the demand of individual consumers, coupled with the desire
of businessmen to maximize profits and the desire of individuals to maximize their incomes, that together
determine what shall be produced and how resources are used to produce it.¢

An important factor in a market-oriented economy is the mechanism by which consumer demands
can be expressed and responded to by producers.® In the American economy, this mechanism is provided
by a price system, a process in which prices rise and fall in response to relative demands of consumers
and supplies offered by seller-producers. If the product is in short supply relative to the demand, the price
will be bid up and some consumers will be eliminated from the market. If, on the other hand, producing

more of a commodity results in reducing its cost, this will tend to increase the supply offered by seller-
| producers, which in turn will lower the price and permit more consumers to buy the product.® Thus, price
is the regulating mechanism in the American economic system.

The important factor in a private-enterprise economy is that individuals are allowed to own
productive resources(private property), and they are permitted to hire labor, gain control over natural
resources, and produce goods and services for sale at a profit. In the American economy, the concept of
private property embraces not only the ownership of productive resources but also certain rights, including
the right to determine the price of a product or to make a free contract with another private individual.®

1. InLine 7, Para. 1, “the desire of individuals to maximize their incomes” means
[A] Americans are never satisfied with their incomes
[B] Americans tend to overstate their incomes
[C] Americans want to have their incomes increased

[D] Americans want to increase the purchasing power of their incomes

o —ati 1
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2. The first two sentences in the second paragraph tell us that
[A] producers can satisfy the consumers by mechanized production
[B] consumers can express their demands through producers
[C] producers decide the prices of products
[D] supply and demand regulate prices
3. According to the passage, a private-enterprise economy is characterized by
{A] private property and rights concerned
[B] manpower and natural resources control
[C] ownership of productive resources
[D] free contracts and prices
4. The passage is mainly about
[A] how American goods are produced
[B] how American consumers buy their goods
[C} how American economic system works
[D] how American businessmen make their profits

[(HEGK] ofty—rFF
HIA—BEN L BEFERGHAN ALFGRBAA, TRANLDXFRAF TR |

(A, XEERRET REOREAME S Rk, ATHHF0, A A RN,

e BELHES @

private-enterprise f. A 7. B

[K49i7iC]) enterprise n. ¥k, (F)L % ‘ [Z #u4]] He strives for (to) the recogni-
{i; ¥, P08 private a. LA H tion of a successful businessman.
[H:48i042] state-owned enterprise E# &4 | in competition with 5. - &%
commercial enterprise # Ak { Ak » [K493E)C] compete v. ;b ¥, £ 4% com-
market-oriented [\ 1737 h Sk, BT | petitionn lLE, %4
[K4EC]) orienta. A F 6 n. &5 v. H--- ‘ [% 8if55)] He was in competition with ten
ZA{i oriental a. & 7 #) orientation n. 7 other athletes and won the race.
®); &R orientation talk &% k¥ ¥4 4  under pressure 7 -HYEHZ T
WwE A - [RHGEIC] pressv. &, #&; A, Kb,
[B48iC1Z]) -oriented vA--- % B 4745  test- 12 pressuren. JK(J)); BH); K
oriented a. V{# X % H #7#) profit-oriented [ 4#1%44]] She changed her mind under pres-
a VAFEBAE A B 6 sure of her boss.
striving to /7, 4 ' motive ¥, HEY

[K494E)TC] strive v. (toffor/against) 48F, [KHFHCY motive n. shdl, B &) a X2
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[£31%14)] What is the motive of this murder?
be coupled with 5..-Z&E 57—
[KHECY couplen. 2+, k43 v. & 4E, 424
[Z#6)4]] Our desire, coupled with our
creativity, can give birth to inspiration.
maximize - 5K, £ #MB| B KRE
[RHAIC] maximum n. & X 48, #MR
a mRK¥, ZHt
(BA83212] minimum n. &)
[ #5511 They tried to maximize the usage
of waste materials.
determine ¢
[ RHFIC] determinev. k% ; #AR, BT
(774 18C]) determination n. & % ; # % de-
termined a. F & %58
[Z£8615)) Doctors have determined that
smoking is bad to health.
factor HE
[RHiAENL]) factorn. B&, &%
[£3654]] Endurance is an important factor
of success in sports.
mechanism ##
[RHIFHE] mechanism n. BURE K , L,
L]
AL %] mechanics n. 7 %, #UR
AE: Bl ELRE, &K 5,
(4 8a414]] The government needs to set up a
mechanism to control the unemployment.
be responded to ¥y, 1835 [E
[ X494RIC]) respond v. @ %4  respond to #
B responsibility n. #4%; 32 % responsible
a. A FAEE) AHALE), T4 be respons-
ible for (to) #--+ §
[iEC 4] in response to " R, & &
[£#614)] Producers should respond to
consumer demands. In response to the
market, they produce a new model.

in short supply {t K g

R 199 ERENMEEN R, ROER ’?

(R4943C] supply v. (with /to) #:4, # &
(F%), b n R, BAF
[ #265i4]] Food was in extremely short sup-
ply after the flood.

relative to 5--- A,
[KEEIC] relative a. 4034 #Y; o5 n %
B EA
[ 4 416%]] There is a shortage of labour relat-
ive to the demand for it.

be bid up ({14%) ¥eE
(REGEICT bid v. ALE; 44, oo R4,
BAF n B, B4 bid up RAE(HK)
[Z #4]] The increasing demand for crude
oil bid up its price.

eliminate /g, H R
[K4iEIC] eliminate v. 4, # k&
[#A41R)C]Y elimination n. 5%, #k
[##2%1%]] The losing team will be elimin-
ated from the league.

commodity 7
[XHiFC) commodity n. % &%, s
[4#44]] The commodity boom nearly de-
parted as quickly as it had arrived.

result in 53 - MR
[RHAIIC] result v.(in) % 5 ; (from)#2 B F
asaresult B3t as aresult of & F
[Z865)4]] His laziness resulted in his failure.

reduce its cost [&{fH 4+
CRANIE)L] reduce v. &, 41y ik, &
B costn. s A reduce the cost of B4k, -
9 5% A
[£#4654]] The company reduced the cost of
its products to make more profit.

in turn K%, i
[RAIERC] tum n. $3%, #RK by turns 46
K, THR
[Z#154]] The students handed in their pa-
pers in turn.

regulating #7551}
[RMWIENC] regulate v. 54, 454, BF,

rop—mn 3 ()
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WA A% regulationn LA, #MF; #H | KAL) embrace v. Mie, &4

T.oRRE A | | [#74£i7iC) embracement n. #4, &4 em-
private property A1~ | braceable a. T &,4-49
[ 4937iC) property n. %=, =, #iA | [£36)/] That organization embraces per-
Yy MR, A ‘ sons of different political stands.
gain control over #% i . overstate K, idsriRiH
[ 4 #ifi]4)] Human beings have gained con-  [RHIAT) state v. Hi, 9
trol over many natural resources. { (#4937 H3:) over- AT4, it AT+ “T o
for sale H & [B¢48i042]) overheatv. ;L #& oversleep
[AHAC] salen. &, B, RAEE; | v BRES overstater. 4k, £#%
448  onsale BB, K% ' purchasing power I35 /]
[ #f5)/)] This house is for sale. [R4GRC) purchase v. ) & n. #) % 6945
at a profit 1541 ' be characterized by D\ J4$4E
[R4NiRC]) profitn. 408, dké, &4 - DKWL) characterize v. £ 77 #9544 4E ;
v. (by/from)3k & ; AR ; HA|F Rk M4 character n. M4, S Uf,
profitable a. A7 4| B &), # & &) | 45 Adh, A& FH  characteristic a. (of)
[ 481 4]] He sold the machine at a big profit. B, R o e, HR
embrace {17 [ #uf54)] A miser is characterized by greed.
;ii
CTLY I —

1. The American economlc system is orgamzed around a basically private-enterprise, market-
oriented economy in whxch consumers largely determine what shall be produced by spendmg their
money in the marketplace for thosc goods and services that they want most.

(45T X R — AR R B8 e BB 6 09 5 2 4], B £ BINE 6943 4) 5 The American
economic system is organized around a ... economy, economy A & #9 € #5 /& FF 44 ]
BT VAAE, H6 @& in which 3] §#9 €45 4] in which consumers largely
determine, X ANAE) F LA — A B 5 A 4) what shall be produced, & &M 4] F
H —Aby 3] § &) 515 45 Hyspending their money in the marketplace for those goods and
services that they want most K5, #LBA W & dofTk & N A& ZT4AF * s, Wik
ATy XK E F LA —ANZ 54K 4) that they want most,

(P ) il sd o A7 46 A A ke st 8) 09 BT A7 & S AR R B L2 4% 6) #9493 % 3% economy & FF 65,
E%&M¢¢F&E&ﬂﬁi#ﬁﬁﬁ%ﬁi o ER, 2 @IEME,

(2% U] £ALFHFEELARASLR D LATHF R FAHARMY, AIHEFY, HE
ARKALE Ll W R m B2 af il 5 RkaE 224

@ 4 HoFp—AtE
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2. Thus, in the Am:ﬂcan economxc system it is the demand of individual consumers ‘coupled
with the desire of businesst aximize profits and the desire of individuals to maximize their
incomes, that together deterxmne what shall be produced and how resources are used to produce it.

[S5HFIPT] & & 290 4% 6) & ¢ thus, & 23X A4N98), LR R S| ) R AT B AGK S| k694540, B A
a) F45#My, Bkit k% in the American economic system, s£IR4EiX & —AN7%H é,r;}tj
a) & Itis ... that, EJLPTRFANFRH)REBRGEE, CHEZNFHFRSEKR,
#| %4 the demand of individual consumers, the desire of businessmen to maximize
profits #= the desire of individuals to maximize their incomes, 9 /4] F] coupled with #=
and %4, # A that 5 & #53 5# % A~ 7] A 4] what shall be produced #= how
resources are used to produce it # )75 determine #) =%,

(FiEER] AN ERAGE, A ELERFBANGHE, LhERR P RE—Ait B
15 X 892+ £ % what shall be produced,

(%] A, A£LAGLFERNT, MOERANE LR, W2 HAMFEZ KLGE
KABANAST AN R KA B R, 2R RRA B ZE®H 2 A B I fT4] B F R
245

3. An important factor ina market-oriented economy is the mechanism by which consumer
demands can be expressed and responded to by producers.

GEHEINT] A e S F— 8 KM, RRAENTIEMRE R0 2,
(FBEE A] #hd) A 32 AR F 97k 5 2 & 35 M 4) by which consumer demands can be expressed and
responded to by producers, # T F @&, # 4 T4 and & ¢3R5 bk h 4)
& % £#)4): ... and producers can respond to consumer demands, iX A3t V& %,
*} responded to by producers #) 752 #%
[(ZHEX] AUATFHAFQHZEFY, A EEZORERANRALEREELABHRH
ok BB AU

4. If, on the other hand, producing more of a commodity results in reducing its cost, this mu tend
tommaseﬁhﬂ SHPPU offered by seller-producers, which in turn will lower the pnqg and permit more
nsumers to buy the product. ; ,

GEHITINT] X R —AA & ARIEA G 02 AG, K4 drif 515, 33 4k%EH % producing more
of a commodity results in reducing its cost, # % producing more of a commodity & 3 &
B EAFLE, ME A UAthis H L ERKAREBAINAL, 2dad—ARiE
Ak&) which in turn will lower the price and permit more consumers to buy the product,
(PR ER) 3t é) ASEM b 093 52 &) P Rig 945K £ &, F—Aits BT 45 49 2 commodity, % &
8) & £ & this P8 6 R EANRARER G, 24 TR IERG LA TR —A
4 E 4933, 4§ A £ 4) to increase the supply offered by seller-producers,
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(5%3FX] 5—5 @, WRXEHNEXATLEEARATH, H2 2 X R T 838 e R 5 Ae
HE B ARE, LARMEEK, RXSGETABE S5,

5. In the American economy, the cOncept of pnvate pmperty embmces not only the ownership of
productive resources butalsopetwn»nshm including. thenshtto determir .‘thﬁmwﬂfﬁimmm
mmnkgaﬁeemmwithanmhmwmmdmdw :

[ZE K34 S 4) 8% £ 4) 45 # % the concept embraces not only ... but also..., £ &6 & A H %5
354, A& notonly ... butalso ... &4 #9574, @G @A —AK&94hLE includ-
ing the right to determine the price of a product or to make a free contract with another
private individual ;

[FEHEEA) s 9 S A dofTEM LR RE, EEATHANERANNLY, TUARES
E5E &N ERY, ;’.’&fs ﬁ 4 ¥ including & & #9% 2, FlE-&ie{EiXx —3 o
& %4 certain rights 43,

[B%iF30) A£RLF T, A0 M= GBA TR Q4T E > T RO, L e He—E4
ROBAF], sl & * it Kb 5 —AEAME (ZF$£11) 8 B E RS FHIARA,

Text 2

One hundred and thirteen million Americans have at least one bank-issued credit card. They give their
owners automatic credit in stores, restaurants, and hotels, at home, across the country, and even abroad, and
they make many banking services available as well.” More and more of these credit cards can be read
automatically, making it possible to withdraw or deposit money in scattered locations, whether or not the
local branch bank is open. For many of us the “cashless society” is not on the horizon—it’s already here.

While computers offer these conveniences to consumers, they have many advantages for sellers too.
Electronic cash registers can do much more than simply ring up sales. They can keep a wide range of records,
including who sold what, when, and to whom.® This information allows businessmen to keep track of their
list of goods by showing which items are being sold and how fast they are moving. Decisions to reorder
or return goods to suppliers can then be made. At the same time these computers record which hours are
busiest and which employees are the most efficient, allowing personnel and staffing assignments to be made
accordingly. And they also identify preferred customers for promotional campaigns.® Computers are relied
on by manufacturers for similar reasons. Computer-analyzed marketing reports can help to decide which
products to emphasize now, which to develop for the future, and which to drop. Computers keep track of

goods in stock, of raw materials on hand, and even of the production process itself.

6 EHFH B
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Numerous other commercial enterprises, from theaters to magazine publishers, from gas and
electric utilities to milk processors, bring better and more efficient services to consumers through the use
of computers.”

5. According to the passage, the credit card enables its owner to
[A] withdraw as much money from the bank as he wishes
[B] obtain more convenient services than other people do
[C] enjoy greater trust from the storekeeper
[D] cash money wherever he wishes to
6. From the last sentence of the first paragraph we learn that
[A] in the future all the Americans will use credit cards
[B] credit cards are mainly used in the United States today
[C] nowadays many Americans do not pay in cash
[D] it is now more convenient to use credit cards than before
7. The phrase “ring up sales”(Line 2, Para. 2) most probably means “
[A] make an order of goods
[B] record sales on a cash register
[C] call the sales manager
[D] keep track of the goods in stock
8. What is this passage mainly about?
[A] Approaches to the commercial use of computers.
[B] Conveniences brought about by computers in business.
[C] Significance of automation in commercial enterprises.
[D] Advantages of credit cards in business.

| o 21 E 5}‘
INERK] et — 4

 ARERREF—ROED AL AL T AL RIS L (2 R do R L
AR AU VLA B — B TARAT R A RIR A 60108 i —AB AU K A2 AR S
CERO—AG &, BRERL—EE LR S CHES, |

bank-issued 1T %171y
[RMENC]Y issue v, Ak, #kdr, K47, 4%

- credit H
[ AR creditvom. {2 B, 134F n (2 F)

A on KATGERY,GRFD 85, F8, %3
-issued a. - K 4749

[ 4 8u1714]] The British Government issued

passports to its citizens.

A, R &% L%k, ¥, 5
[BEA8242]) credit card 12 B-F  letter of
credit 13 F £

[ 826514]] The bank refused to give credits

w7
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to the company.

automatic HziH
(A 49310 automatic a. & 3 &5, &4,
PR ES n. A #, BLAk  automatically ad. @
),
n A%
[ #1%5/5] The plane made an automatic land-
ing in the experimental flight.

availahle =] DA% FH#Y)
CRARIAIC] avail n. 2R, £l &, B8 v &
B F available a. T 4§ #] 64y TH A&y T
RE(HG, BT RS
[#2845/]] All the available money has been
used.

make it possible to ffi--- i} A GE
[#2 825141 The motorcycle made it possible
for him to reach the destination.

withdraw Z£H(
[A4dinlic] withdraw v. 4B 48, 40 4,
iE 4. BE(4R) withdrawal n HLE) , I &)
Rk MoK, #BEF
[# #1011 Mr. Smith withdrew all his sav-
ings from the bank.

deposit £ A
[ K #03AC]) deposit v. F3%; & RITIE;
fH(FRAES) n Adk, FRES; WK
[ £ #145|/7]] He always deposits his money in

automation n. 8 # (L) automobile

several banks.
scattered {741
[ASIRRC] scatter v. #7F, 384k #OF
[ 415]4] The villages are scattered all over
the mountain.
cashless TCIHZKH)
[ #iEIC]) cash n. R4 v. fe--- L3 cash-
iern. H 4
[#4:4RIC) cashless a. £ ILAKH), L&
on the horizon Bl 2%, CEmiirY

E
|
)
|
|
a
:

[42#165(4]] Famine is on the horizon for this
nation.

convenience & f|{{% i
[ &44i7iC] convenience n. 4], F1€; [pL]
4§ 4]i% 4 convenient a. (t0)F & ), £ 89
[ #2054]] A washing machine is one of the
many modern conveniences.

electronic cash register H-T UL
[ iRlC] register v. A2, i M (LA F)
57, Ashie T, (st #ES o 2,
BIL
[ #144]] The class has a register of 30
students.

ring up - it AWERL
[AAIANT] ring v. 36(4), &) 5 (up)dr
it n &A%, BB, &5, dr)L#E ring
off # i € &
[ FCiAIC] ring abell R ALK F
[#:4115)/]) He rang up 10 dollars and gave
me the receipt.

a wide range of i/
(KAL) rangen SLE, JE&,; HF|; #
. GLBK; Wb v HEP R AT
[ £ #15)4]) He surprised all of us with his
wide range of knowledge.

keep track of T f# --AUBHM

[ 4950 ) horizon n. ¥ F 8, BK, Lig

horizontal a. #-F & #9; K-F )

8 EprE At

[F&iFIC]) track n. s, /) 9 ik v. SR
¥, 9% keeptrack of iBBE¥F &, & F)
#  lose track of £ £ %
[# #115%) People read newspapers to keep
track of the current events.
reorder EER
[ RAAFENC) order v. 7T #
(i) re- T4, AT A7, “E#H’
[86489042) re-enterv. €& A re-educate
v. % F4HF recountv. EHHHE
record %
[ X 403530C) record n. it %, iE#; KHIT
F, BB, BF; &A v.itk; XF

re-



E—HT 199 ERENEREE A, RAER w

corder n. &&4#; iLE R
[ #1%57)4)] He has a habit of recording events
and keeping a diary.
efficient (X S H)
[K43RNC] efficient a. AT 2 o), BF & 65,
Ak Aoy, keRArey  efficiency n. & & ;
HE
[AIC ] effective a. AAEM &, AR #)
efficient £ %32 B F %, effective £ & 7%
A4 & %, an efficient government &) &
F & an effective measure 7 2 6944 76
assignment {15 7

[AHIAIC) assignment n. 580, £ik; 4
& (BIMAEL  assignv. 5, £k, B

(WA, 3.5 F)

[##.%/F)) He was informed of his assign-

ment as adviser to the President.
accordingly £V i

[R4NiFNE) accordingly ad. B st., 48 R,

B8 % (/) accordance n. —#_ in accordance

with 5---—#_ according to 388, , AkiE
[ si54)] 1 have told you the rules, so you
have to act accordingly.

identify 15

[RAHAILY identify v. iR5), %8); (with)

je---Fa- g —4 identical a. (to/with) B
—&), B4 identification n. RA], & %]
[# 15| 5]] He identified the coat as his
brother’s.
preferred customers HiREiE

[AGHAL] prefer v. (to) £ &3k, F /& pref-
erable a. (t0) £ T L&), £47é§ preference
n (forto)i &, &%, KL, HALH

[4743711°) preferred a. #E LA B #), & 7T

o8]

[Z 8/ 5)] 1 believe this is a preferred

alternative.

promotional #:4lY, 12450

[ KAL) promote v. 12, K45 #t;
B, Bk
[ CEitaACIR(DY | promotion n. RA; RAG; KA
124K promotional a. 2 A ¢5, {2k,
4K
[ 4 #1(3)/7)] The company distributed promo-
tional pamphlets to attract customers.

rely on {Kfi
URARRNT] rely v. (on)iR#i; 43 4%
[ £ #54]) The people on the island rely on a
spring for their water.

’ manufacturer 4+ =5y

[ & 49i7C ] manufacture v. #]3% , e I n.
g, #lEd; Foa

(A FEY -er BH , AT “AFIIAML
W3V

[B£48i242]) producer n. % % manager n.
g, ¥AL

computer-analyzed flit &Y

[ KHFIC]) analyze/analyse v. 547, %%
analysis n. 47, % analytic(al) a. 57
¥, n#E

[#743RC] analyst n. 547 (%)

" in stock WA

[K9ANC] stock n. B4, Y BRE, &
th v. 4 instock LA, &F

[# #1514 The store has children’s shoes in
stock.

. on hand EFili

[K4iF3C]) on hand &5 i
[ 4 #1fi4]] My umbrella was just on hand
when it rained.

utilities s HEFE /7
[R44ENC] utility n. KR, AR [pl1a A
Fod, ~AFLAE
[f74381C]) utilize v. #] 8] utilizable a. T
#| R &  utilization n. #|
[##.6]4)] The development of utilities has

brought convenience to people.
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