o KBTH
T35 5

BB R

Your Professional Way to Success

EXREERIMIIETT

fo‘) “



o KEAZM
57 37 4 9

B 8B 0 R




EEEMSE (CIP) Hi7

ARG . EXEEMRNEIT/ A, KBRHE . —FS:
5 i R4t 2005. 1
ISBN 7-5436-3347-7

1. 01.O®%.. Q%K .. WI. RI0LEE IV.B48.4
AR A B 51 CIP B (2005) 55 030144 5

£ RERGAT-—FE £ E2H9RDHHT
&/ WH KBE

T FHHRE

H FETRME 77 5 (266071)

Z3t Mt http://www. gdpub. com

BRI EEE  (0532)85840228 85814611 - 8664
WERE TWAE E-mail:cyyx2001 @ sohu. com
Emigit AE

BN Rl FHERQBIERAR

HARBRA 200545 A% 1R 2005 55 A% 1 KM
FF Z& 32 JF (890mm x 1240mm)

En # 9.125

F % 200F

H 2 ISBN7-5436-3347-7
E  # 13.807%

BREHERBIE  (0532)85814926
ERNRBTEREURNIERREOR ., BSOANADBR.
HIE  BREATERELLRS1202  €815.0532 - 88183519 B4R . 266400



o)
)
2

ont

BRAHMNTTR? RIKEMT E? B 8% &E &KX
B RUIGAERELTEH R, IHLFEXTEAR,
BABLEKREAR BRI EATABMA, RESHT, K4 |
@Y, 2FECEATEA NATRE; A TAF, |
SUFH XKTAE, LEFH “BUBAKLTH A, |
HEREASETFHRETHRG TS 28, MRS — |
WERBELELBNA R LEREH LEYT
FEEAWER, 1

EREAER NERTRE FEBFORM, &
o RN NE —CBAUAEEENAGEE - F LR, H
AREMINERET D2 RFNRR, ETAELER G
— BB NEEETRN, FAEYBTE - F, R
BERAEY  BRERFART. FHHE - TR
“BREREDLEARET T ANA LSRG LW R
NENLFBRE KT ART REA" BT BHNE
RERBRAER TR D Ea

Pk FRAMRKN(RAWIPEUM)FLARST
BMEXR K =B & +#H B + W E” (Success = Percep-
tion + Persuasion + Power ), Z % - T 5 8 B “Per-
ception” Bt H “RHW R ARRMAKNRELE R, B th AT



HEAEERXENRE, 8- XEH 2B REL 1
HTHEWA TR ERN LA RERNE P E R
R R AN T 40 &, “Persuasion” £ %1% B #y & B
RCHHR" e BRI EXEBER“TREMN REELF AL
ZR,EZTHROA R R E, Y, RARLERGEHEAR
EHEGEREEN DL, Ko AL LA AEER
Ry EPEER,LEREELH. BRE—FRGEN
“Power” W R A F H WARBEARCRO LB, THK
FHOWRE, MSEAWHEREFABRE I BRI b, &
RTAME RO RES BRI FABA, £FH
PFAETHAERA FTAERTE EHAEZ LXK T
¥o HERTRANNGH LERSY KR EEREHSE
2 WEF, AERERNNERZ 3P FU" 8 E4RA&HR,
CHRAFIET AN BT RWEBXERZ, NS B fuk
B AWK RFBANERPAMAREBNX £,
AFEAEY , RAAY, ERR AT HARE,
EHEREE, AFAK. K5 XK, #HREBL
— B R, AR ERARZXE  REHAKRKETH
—EEhEYRAEL, RYWERTIAHGRE Y ES
YTRELAN G EXE, OXAFTHAEMRAHES -, K
AR THHABRARAENERHEZAEE 1%, 40 1%,
FEN1D, ERANX IWES LA T EEXAK
ERAVHEH, “EX5"HANEARFLFLEER
FUWER
R EABFARER, R Z A EMT - ANEF

HESERES

.......................................................



MERKRERN AT, XEHAFTILEANAERKEL -
F.ER-F ;B RXEHRERIWH - NELEFT,
RENFLE-—F  UBRALARENBTOFPHEK, EH
RABRE EWHA,

AFARFE  LARE, ERAE A EEW, BT
EW AARBENE I EF-—HRFHEL, CR2T
PH TR HANREN AT, F AN FETRgpa
FREFBRGW XA ER ARG ETRXB L EH
FEREEENER. CERTRERLE AIHKE
WA KEFNKSGSELBRR HFRG Ak AR
REBHHRpMEEE,

RE,ENLFRB) ARKOEE, BEHEE
HBRFALE, BET A EBR AR ZH



There are no little events in life. Those we think of no
consequence may be full of fate, and it is at our own risk if
we neglect the acquaintances and opportunities that seem to
be casually offered, and of small importance.

———Amelia Barr
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Waich your thoughts; they become words. Watch your
words; they become actions. Watch your actions; they
become habits. Watch your habits; they become character.

Watch your character; it becomes your destiny.

Ray Bradbury
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High self-esteem promotes good self-confidence. Good self-con-
fidence helps keep you motivated. You need to be motivated to brag.
Self-promotion is bragging. Then again, self-promotion promotes
self-confidence. Self-confidence promotes high self-esteem. Do you
see how this all works together? .
Rochelle B. Balch
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Today’s business environment is so competitive that most



résumé receive only a 15-second glance.

Journal of Accountancy
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The résumé is a selling tool that outlines your skills and experi-
ences so an employer can see, at a glance, how you can contribute
to the employer’s workplace.

RARBMENBHROREREAGEHIL L
Wit B — IR AL A B AR AR S A 4

A résumé or profile is an accepted form of self-promotion and
bragging , although people don’t view it as a self-promotion tool.
But it is.

' Rochelle B. Balch
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