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PREFACE

Professor David Airey
Professor of Tourism Management and
Pro - Vice - Chancellor ( Teaching and Learning) University of Surrey United Kingdom

After about three decades of development tourism has now become es-
tablished as a subject of study at all levels, from schools to universities,
throughout the world and it has proved to be extremely popular with students.
The first programmes began in the 1960s, often linked closely with training for
hotel management and with just a handful of students. Since then there have
been five major developments that have brought tourism to be a major part of
the education provision across the world.

First, there has been the remarkable and sustained growth of tourism it-
self. From 25 million international tourist arrivals worldwide in 1950 there are
now more than 700 million international arrivals each year (WTO, 2003a) and
this is expected to grow to more than 1 500 million by 2020 (WTO 1997). For
China alone there were nearly 90 million arrivals in 2001 ( WTO 2003b) and
China has become one of major receivers and generators of world tourism.
These massive figures do not of course include the many million of domestic
tourists travelling within their own country. Given this level of demand it is not
surprising that tourism is often described as the biggest industry in the world
and is recognised as a major source of employment and prosperity.

Secondly, as tourism has grown it has become increasingly obvious that
it requires both a high degree of professionalism as well as careful manage-
ment and planning. Tourism brings many benefits in terms of wealth and for-
eign exchange earnings and in terms of providing opportunities for individuals



and families around the world to enjoy their leisure time. But it also creates
many problems. Congestion, conflicts with the environment, tensions with lo-
cal populations are just a few of the ways in which tourism creates difficulties.
It is increasingly clear that if tourism is to prosper and the world is to benefit
from tourism there needs to be a well - educated work - force in tourism at all
levels. From front - line staff to senior managers, tourism needs individuals
who have a thorough understanding of this complex world activity.

Accompanying and partly in response to these first two developments
has been the increase in the numbers of students taking tourism pro-
grammes. Only a few countries offered programmes specifically related to
tourism in 1970, and these only enrolled a very few students. For example in
the United Kingdom there were just 20 students on the first two programmes
at University level in 1972 (Airey and Johnson 1999). By the end of the 1990s
in the UK an estimated 5 000 students enrolled each year on as many as 145
courses in 73 higher education institutions. This level of development repre-
sents almost unparalleled growth and it has not just occurred in the UK.
There is plenty of evidence of growth from across the world.

The fourth key development relates to the way in which our knowledge
about tourism has expanded and changed. Many of the original training and
education programmes focussed almost exclusively on the operation and de-
velopment of the tourism industry itself and sought to understand, for exam-
ple, the operation of the airline industry or how to plan and develop a new
tourism destination. These are of course still important components of most
tourism programmes. But alongside this type of knowledge, research into
tourism has allowed tourism programmes to expand into much wider areas of
study to help us to understand issues, for example, about consumer behav-
iour and why people become tourists, about the ways in which tourism im-
pacts on society and the environment and about the ways in which tourism
contributes to modern life. This growth in research and knowledge about
tourism has allowed tourism to develop into a coherent area of study in its
own right. It is not a “academic discipline” in the traditional sense of that
word ( Tribe 1997) but it is now a clear and important area of academic en-
deavour which of course can make a major contribution to the development of
modern societies.



The final important development, as reflected clearly in this book series,
is that as tourism has grown in scale and scope there has been a correspond-
ing expansion in the numbers of teachers, journals, conferences and above
all textbooks designed to support the many thousands of students, scholars
and practitioners around the world, all of whom are seeking knowledge about
tourism. From a mere handful of serious books about tourism worldwide in
1970 there are now hundreds of titles dealing with virtually all aspects of this
fascinating subject area.

The books in this series include some of the very best and most influen-
tial texts published worldwide over the past few years. They include general
introductions as well as specialist texts designed to provide insights into parti-
cular aspects of tourism. Together, appearing for the first time for a Chinese
audience, they provide an invaluable opportunity to share some of the theo-
retical and practical research and knowledge that has been developed about
tourism from across the world.

The books published in 2004 include Tourism - Principles and Prac-
tices, The Economics of Tourism, Accommodation Management, Marketing
of Tourism Products; Concepts, Issues and Cases. These books were care-
fully selected and represent the best texts available in the various areas of
tourism management. The publication of these four books will make a signifi-
cant contribution to the tourism education in China. | shall anticipate that
more such texts will be published in the future through the efforts of the edito-
rial board and the China Higher Education Publisher.
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