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Lesson 1 International Trade ( I ) 1

Lesson 1
International Trade ( I )
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I . Fill in each of the following blanks with an appropriate

word :
International trade, where goods and services move ac borders, is
often explained by the theory of comparative advantage, also ¢ the com-

parative cost theory. This theory was developed by David Ricardo and o
economists in the nineteenth century. It emphasizes that different countries

regions have different production possibilities. The theory points

that trade between countries can be profitable for all, e if one of
the countries can produce every commodity more cheaply. As | as there
are minor, relative differences in the efficiency of producing ~ com-

modity, even the poor country can have a comparative advantage i pro-
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ducing it. The idea can be illustrated by this example. The best lawyer in
town is also the best typist in town. Since he cannot a_ to give up pre-
cious time __ legal affairs, a typist is hired who may be less efficient
than the lawyer in b legal and typing matters. As the typist’s compara-
tive disadvantage is least in typing, he thus has a rel comparative ad-

vantage in typing.
I . Make brief explanations of the following terms in English:

. distribution of natural resources
.international trade

.endowment of nature

1
2
3
4 .international specialization
5. absolute advantage

6. comparative advantage

7

.capital, land and labour
Il . Translate the following into Chinese:

From the above table, we can see that a man in Country A can produce
80 sedans in a year but only 15 in Country B.On the other hand, one man
in country B can produce 30 trucks in a year but only 10 in Country A. So
country A is more efficient in producing sedans than Country B, and we say
the former has an absolute advantage over the latter. Similarly, country B is
more efficient with trucks and has an absolute advantage over Country A. As
a result, Country A would specialize in the production of sedans and trade
some of them for country B’ s trucks. Both countries will gain benefits
through specialization and trade. But according to the above theory, trade
occurs only when each country has an absolute advantage over the other, in
the production of one commodity. In reality, it is not rare that some country

has no absolute advantage in any commodity. Will trade occur in these cas-
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es? The theory of comparative advantage has offered a satisfactory answer to

this question.
IV . Translate the following into English:

1. AEFERBRE, W RS K EERRS =R 5 R, AL
BOH 25 T AT B 5 AR B 1 5 IR SR A AR, B A X AR AT DA
—AMERWEFREMARE S —TEROBL

DEEFEMNETHAS BA - TEXTURLASHE

3. 4% 3 U AN H AR 5 2 U R B PR & T B PR R I, X B
P B R B B — N R RN A E A I At B 0
S48, 15K R O T D L A [ R D R AR )

4. P EBEITETBEIDEAB TR R CER/MNE,

5.5 A EL AR R 2 BB B AT T 5 R E S R R R AR

6. X P M E - T ERNEFRUMAFES - BERA L
REEETE

7. AREEOA A RAHEY  FLEERXNERELFEE, MALE
FREHRLS EERARR, - MEFRTRELFREER, BHAM
RERZ

8. HBRMBEAR—A MBS, - THEEXTURAEERERNE
55 T 5% 4=l it 1 B 917 3ok R R I — 5 A N LR 3 o

9 MR AT TR EERE, 455 5 25 #IS LA RR A EHE RS )1, 8
R AD-ZEEAREMOHEAZERERARL. KW, X—H
WwERNARERR S BENEL

10 AT - ZEE SRR ER, - EREEITAI R

VE B, AP LA R S P A L e B B R A B LA
b R T AR R 2 5 A 45

V . Choose the appropriate word or phrase:

1.(In case, If) you find our products (interesting, interest) to you, please



4 LARMRRE FRBNGE AL

let us have your (enquiry, order) .

2.Please telegram us the detailed information of your products ( available,
providing) now.

3.American’s comparative (dominance, advantage) in produce is typical.

4. Being (joined, specialized) in the import and export of lumber, we ex-
press our desire to trade (with, on) you in this line.

5.As (regarded, regards) machine tools, we are sorry to (say, tell) that we
are not able to supply for the time being.

6. As to our business and (finances, financing), please refer (with, to) the
Bank of China.

7.In (comply, compliance) with your request, we sent you this morning 5
samples of our product.

8. Our commodities enjoy great (sales, popularity) in your country.

9.A country may develop a particular comparative advantage purely though
its own action, (independ, independent) of the endowment of nature.

10.To acquaint you (with, in) our products, we’ll send you (through, by)

separate airmail a copy of catalog for your reference.

V. Choose the best answer:

1. Our products enjoy in world market.

A . very popular B.great popularity
C. good seller D.selling quickly
2.We are ___ a copy of our catalog for your reference.
A.send B. covering
C.give D. enclosing
3.We would ___ very much if you send us some samples right now.
A.glad B. appreciate it
C.thank you D. appreciate you

4 .If any of the items is to you, please let us know.
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A.interest B. interesting
C.interested D. interests

5.Our company hope that you’ll find our goods .

A .to be attractive B. attractive
C. attracting you D. grasp your attention
6.The samples  requested are sending to you.
A.in B.as
C.on D.be
7.We are sure that both of our companies will _ from this deal.
A .make benefit B. benefit
C.be benefited D. have benefit
8.We would like to take this _to establish business relations with you.
A .stage B. opportunity
C.step D.advantage
9.They are anxious to ___ the market for their products, which at present

enjoy a limited sale in Asia.

A.increase B. enlarge
C.expand D. extend
10.We ourselves of this opportunity to express our thanks to you for

your close cooperation .
A.avail B. have
C.make D.give

[8EEXR]

I .across; called; other; or; out; even;long; a; in; afford; from; both;
relative

Il .1.distribution of natural resources: It means the arrangement of natural
resources in one country and all over the world. It is uneven. Some coun-

tries are abundant in resources while elsewhere reserves are scarce or even
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nonexistent and a country may be rich in some resources but poor in others.
2. international trade: It can be defined as the exchange of goods and servic-
es produced in one country with those produced in another.

3. endowment of nature: In our text it means abundance in the distribution of
natural resources.

4. international specialization: In our text, it means one country produces
more of a commodity that it uses itself and sells the remainder to other coun-
tries .

5. absolute advantage: A commodity will be produced in the country where it
costs least in terms of resources (capital, land and labour)

6. comparative advantage: Even if a country is less efficient than another in
the production of both commodities, there is still a basis for mutually benefi-
cal trade.

7 .capital, land and labour: These are three basic elements of production in
economics .

M. ANMAEAEHNAB-A—FTEF8 6 AF,HBE—A
—4R2EF156, F—FA.BEEAFFTAEFOHETE, M A
BEAHZFHAAZ 0B/ AR AREEEINAETBRZESTB
B, &ML, TEFEERIEEALTRY, AN, ELFFE£F &,
BEMXAZFARAAALNHS, ZH ABRHENLE>DAE,
A—-#5 0 ALRABAXKRTE, A BAFSFNLS T4, AH
SFAERAARRIRIAEL HRELAE S NIAPT HHRERFH
#.22 BRELERL RAE-—ABREFOE—RELH A
BREAALNHEN , RHA44K4, EHREX-ABREFEM
BaRRAELHELHHELFRERL, EZRFHAT . HHLXK
A7 EMABFHREZARNBAERBET —AEmBEHER,
IV.1.Where comparative advantage exists, two trading partners are both
able to share in the gains from trade. Trade to exploit comparative advantage

promotes efficiency among countries , since it can make one country better off



Lesson 1 International Trade ( I ) 7

without making another worse off .
2.In the complex economic world, no country can be completely self-suffi-
cient.
3. Absolute advantage and comparative advantage are two theories of interna-
tional specialization . Both theories attempt to determine which goods a coun-
try should produce for itself and export to other countries and which goods it
should import from other countries.
4. Country A will specialize in the production of computers and trade some of
them for Country B’ s cars.
5.Trade to exploit comparative advantage promotes efficiency among coun-
tries .
6.This can make one country better off without making another worse off .
7.The distribution of natural resources is uneven. Some counries are abun-
dant in resources, while elsewhere reserves are scarce or non-existent. And
a country may be rich in some resources but poor in others.
8. Comparative advantage is not a static concept. A country may develop a
particular comparative advantage purely through its own actions, independent
of the endowment of nature.
9.The idea of absolute advantage as the basis for economic specialization has
a strong intuitive appeal. But the idea of comparative advantage introduced
by David Ricardo—the English economist makes more sense. Indeed it has
become the cornerstone of modern thinking on international trade.
10. According to the theory of Comparative Advantage developed by David
Ricardo, it was economically advantageous for a nation to specialize in cer- -
tan activities, produce those goods for which it had comparative advantages
and to exchange those goods for the products of other nations which had ad-
vantages in different fields.
V. 1.H, interesting, enquiry 2. available

3.advantage 4 . specialized, with
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5.regards, say 6 .finances, to
7 . compliance 8. popularity
9. independent 10. with, by

V.1.B 2.D 3.B 4.B 5.B 6.B 7.B 8B 9.C 10.A

g»mvmw«vvg
P EARANH |

& oo
1. RRAF

(1) A country may develop a particular comparative advantage purely
through its own action, independent of the endowment of nature . — > &
A AR T A A AW BB 28 A& NTRERE— A
HBME .

independent of sth:not depending on sth. 537 F o

(2)Switzerland’ s comparative advantage in watch making is a typical
example . i -0 Rl L BE 2 — N SRB BB F o

in:prep. fFE-o+ee I\

(3) Similarly, the United States has developed comparative advantage
in many lines that use the most up-to-date technology. F} ¥, XEE &7
FERBEHRBERNAFBTURRET LBMRS

@line: 174k

@ up-to-date : B H7 Y

(4) Trade to exploit comparative advantage promotes efficiency among
countries, since it can make one country better off without making another -
worse off. B I LA 28 T H B LB A K EHRRB R, 7T LIk ¥
—AERNLFRAETMARES — BRI

Dsince: B K

@it 1§ LR 1R

Qwell off: HE B B 4F



