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. The main idea of the passage is
. The passage mainly (primarily) deals with
. The author mainly discusses
. The central idea conveyed in the above passage is
. The author’s purpose in writing this passage is
. What is the main topic (theme,subject,point) of the passage?
. Which of the following is the best title for this passage?

. What does the passage mainly discuss?

oTNe BN BN« NS U

. Which sentence best summarizes the article?
(=) RiCLW

2SR — TSR AR AR b T SO RN AR R B B X A B BB B, 5 2E B W 3%
W T 5B AR REGFAFRKENEN, BEREERNS L BRINERHR
CREIENSIREX. '
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1. The word“. .. ”in the context means _______

2. Which is the probable definition of the word®...”?

3. The word“. .. ”refers to

4. The italicized word in line. . . means

5. Which of the following is nearest (closest) in meaning to“...”?

6. What is the possible meaning of the word“... ”in line...?

(Z) WXATE

ﬂ%@f%%ﬁ%i%ﬁiﬁTﬁ%%*@ﬁi%Wﬁ%%ﬁﬁgioﬁ%ﬂ@?*
%iﬂﬁﬁiﬁi@ﬁ%%gimﬁﬁﬁﬁﬁﬁ%ﬂmMﬂ&%ﬁﬁﬁ%%%*ﬁﬁw
W BIE %

A E B R EEA UTILR.

1. Why is (are)...?

2. In what year...?

3. In what way...?

4. Which of the following statements is (not) true?

5. Which of the following in NOT listed as...?



6. All of the following are true except
7. The real cause is
8. According to the author,the techniques can be used to

9. Mr. X expects (hopes,wishes)

(/) #Eor, M5 R

XEBEREEREXEPHFEROBLAY R ETXNBERSRREFTEE I,
REHHBEFFARNRBHEHABENER. EXEELFTMRLIC ANEEBXENE
B X, B IR R A A R B W A0 AR 1), 3 AR ECE BT ) R R A
B, BEFHIOE -G AN ERE A HE .
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1. The passage implies that

2. It can be inferred from the passage that

3. We can conclude (infer,see) from the article that

4. The writer implies that

5. The author suggests that

(B) EESEMRRE

XABMERLENXETFEBAESFREEREASEREE, THREEKSEM
5k
XAEHFHREITAE
. What’s the author’s opinion (attitude)?
. What does the writer think of. .. ?
. In the writer’s opinion,

1
2
3
4. The author of the passage seems to be
5. The tone of the author is

6

. The author’s purpose of writing this article is

=. BBLRIUDEA

BAAEA BCHEERIBAEETE, R EEFRZS. FHHRERTEE
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RS SRR, TR TEAES AEBIFTZEREETLUEE.

F, REEEXEENEE, B E PHRRA—BNLRE FATHERRS
FIEE WK, R AT LABRIS BRI R R M R MBI HBUR .

EEEAER, EETUR A EEFRNA EERITFEMEEER. XHETUR



HUBHT T RIF RS, BN IRMEXNERGFERERLE T .
T HEA R &R R R B R T

(—) RICA

TR AP R P — KRR, 7 — R R WA, B EE R A % H WA ER € B
P RARER. 48 33 9 245 1) 9 JB T AR R 9 7 o - IRBNRAE R SCP IO B, R 5 B
WA g AR AR B 30T SR A 0 45 2R 2R 0 DU SR R AR S . RN BT 9 K B 1) 9 AE XX
5 o 3 JE PR S A 2L A 5 A IAIE M B L S R BT AL BB SEA B IR R , IR L A
M KBHEESEAFBETXRR. HRLMHETFTXXKRAUTILM.

L. F SCRAKRR

It is difficult to list all of my father’s attributes because he has so many different tal-
ents and abilities.

MORiE M B] 9 talents il abilities 7] LAJ§ I attributes X—AEFRPEX.

2. R SGA FETE CRARARR

St SRS 57 8 )i , 10 but, unlike, yet, however, 35 A A 3 i S £ A A O BB, A0«

Unlike the United States where many different nationalities make up the population,
Japan’s population is quite homogeneous.

] ) unlike &R ALK R , ERM different nationalities 1 homogeneous & B X ,
0B R AT % homogeneous AR X » 524 I i B 3L IR SCIRHS 3L R SCHEMT ti kK .

3. FALER AL AW HER

TE— A1 Fop 7 B A BB A DA i 1 4 R R 5% R 5 L R SR AR ) %A O, B R
MR, XMER—MAESREITSERRW:

The invention of snorkel,a long air tube that reaches up to the surface, had made it
possible for submarine to use their diesel engine even when they are submerged.

A iy snorkel % E84) i # P42 4 1 , B B % ¥ J5 9 “a long air tube. . . to the sur-
face” B 9 I B 45 My , 40 b AR A8 T snorkel WX . FEE—RIFTENHT.

Wild Bill Donovan would have loved the Internet. The American spymaster who built
the Office of Strategic Services in the World War II and later laid the roots for the CIA was
fascinated with information. Donovan believed in using whatever tools came to hand in the
“great game”of espionage—spying as a“profession. "These days the Net,which has already
re-made pastimes as buying books and sending mail, is reshaping Donovan’s vocation as
well.

The last revolution isn’t simply a matter of gentlemen reading other gentlemen’s
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e-mail. That kind of electronic spying has been going on for decades. In the past three or
four years, the world wide web has given birth to a whole industry of point-and-click
spying. The spooks call it“open source intelligence,”and as the Net grows, it is becoming
increasingly influential. In 1995 the CIA held a contest to see who could compile the most
data about Burundi. The winner, by a large margin, was a tiny Virginia company called
Open-Source Solutions,whose clear advantage was its mastery of the electronic world.

Among the firms making the biggest splash in the new world is Straitford,Inc. ,a pri-
vate intelligence-analysis firm based in Austin, Texas. Straitford makes money by selling
the results of spying (covering nations from Chile to Russia) to corporations like energy-
services firm McDermott International. Many of its predictions are available online at
www, straitford. com.

Straitford president George Friedman says he sees the online world as a kind of mutu-
ally reinforcing tool for both information collection and distribution,a spymaster’s dream.
Last week his firm was busy vacuuming up data bits from the far corners of the world and
predicting a crisis in Ukraine. “As soon as that report runs, we’ll suddenly get 500 new
Internet sign-ups from Ukraine,”says Friedman,a former political science professor. “And
we'll hear back from some of them. ”Open-source spying does have its risks,of course, since
it can be difficult to tell good information from bad. That ’s where Straitford earns its keep.

Friedman relies on a lean staff in Austin. Several of his staff members have military-in-
telligence backgrounds. He sees the firm’s outsider status as the key to its success.
Straitford’s briefs don’t sound like the usual Washington back and forthing, whereby agen-
cies avoid dramatic declarations on the chance they might be wrong. Straitford, says Fried-

man, takes pride in its independent voice.

Question: The phrase“making the biggest splash” (line 1, paragraph 3) most probably
means

A. causing the biggest trouble

B. exerting the greatest effort

C. achieving the greatest success

D. enjoying the widest popularity

[5#7] making the biggest splash & A “X H AWM AF”, 5| P X B AT\ e ksh, EAZE”,R$
ETFX, e ARFEXRAHE L, M % T achieving the greatest success, # % X KM
HARFFHLR AN ETRABRBLTIRAN BARRANAERAERARNE TR
T, AANELTHRARHE, FARNE LA EGRE, M AR FLEAEHTTEE,

[#3%] C
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Passage

To us it seems so natural to put up an umbrella to keep the water off when it rains. But
actually the umbrella was not invented as protection against rain. Its first use was as a
shade against the sun.

Nobody knows who first invented it,but the umbrella was used in very ancient times.
Probably the first to use it were the Chinese,went back in the eleventh century B. G

We know that the umbrella was used in ancient Egypt and Babylon as a sunshade. And
there was a strange thing connected with its use:it became a symbol of honor and authori-
ty. In the Far East in ancient times,the umbrella was allowed to be used only by royalty or
by those in high offices.

In Europe,the Greeks were the first to use the umbrella as a sunshade. And the um-
brella was in common use in ancient Greece. But it is believed that the first persons in Eu-
rope to use the umbrella as protection against rain were the ancient Romans.

During the Middle Ages,the use of the umbrella practically disappeared. Then it ap-
peared again in Italy in the late sixteenth century. And against it was considered a 'symbol
of power and authority. By 1680, the umbrella appeared in France and later on in England.

By the eighteenth century,the umbrella was used against rain throughout most of Eu-
rope. Umbrellas have not changed much in style during all this time, though they have be-
come much lighter in weight. It wasn’t until the twentieth century that women’s umbrellas

began to be made in a whole variety of colors.

Question: The first use of umbrella was as

A. protection against rain
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B. a shade against the sun
C. a symbol of power

D. a symbol of honor

()] AARIN ST MALGARFAE, REALARREMEANIZE, AERMALSL
o, FARRAA FEMPFMBAGAAF— RS X FFEGMA -5, REX—RETH
A Bk AR E IR R B, RIES — B 6 R — 4 1% “Its first use was as a shade against
the sun. " T#E BARAGEA ) A KMoy EHEEK,

[#X]B
(Z) EEXEA

TEMRE £ B RRBET, B T FECE h FRERAKIESS , 0F 094 38 50 th B A7 4R 61 Wy . FR
sogt F R R RJESCH Y AR ABR R AR TR, I 5 A4 0k 35 R 2 A2 AR £ B B A UK
FHRR, AARRERARTRIIE HMEE®REXENTEGFRAB/ER P . AR
HERHE(EERH M RENE — T, 85 REIFRMW K — T HfhBRIER topic sen-
tence, XN F LSRR, FHXHFLEER—BTRT. INMERPBBEEXNHLE
BHRERERER. TAEX-REEXEENHF.

Adam Smith,writing in the 1770s, was the first person to see the importance of the di-
vision of labor and to explain part of its advantages. He gives as an example the process by
which pins were made in England.

“One man draws out the wire;another strengthens it;a third cuts it;a fourth points it;
a fifth grinds it at the top to prepare it to receive the head. To make the head requires two
or three operations. To put it on is a separate operation,to polish the pins is another. And
the important business of making pins is,in this manner,divided into about eighteen opera-
tions, which in some factories are all performed by different people, though in others the
same man will sometimes perform two or three of them.”

Ten men, Smith said, in this way, turned out twelve pounds of pins a day or about
4,800 pins per worker. But if all of them had worked separately and independently without
division of labor;none of them could have made twenty pins in a day and perhaps not even
one.

There can be no doubt that division of labor is an efficient way of organizing work.

Fewer people can make more pins. Adam Smith saw this but he also took it for granted that



division of labor is in itself responsible for economic growth and development and that it
accounts for the difference between expanding economies and those that stand still ({5 A
Bii). But division of labor adds nothing new;it only enables people to produce more of what

they already have.

Question: Which of the following could serve as an appropriate title for the passage?
A. Adam Smith,the English Economist
B. The Theory of Division of Labor
C. Division of Labor,an Efficient Way of Organizing Work
D. Adam Smith,the Last Discoverer of Division of Labor

[5#7) X #4235 Adam Smith, 2 F S HERABEELFFE . AAAARLE, CHR
teik#, DARARRMRN,

[#%] C
(F9) #Edy, MFns5| BE

EERBEREZEABESAFHLBARFTEARNEXFRBMEXRGER. BELTENRE
AL BB ERZE A (implied meaning) BB % 1 , AR 38 3 R 2 B BB A A #E
W7 B B 5] A BV 2 BB T 30 A0 i Bl T A IR B Xt — 2 ) S A B R, X B
2 R AR 4 SC P Y B R AT A T B R e M, DAOR R SO 4 T M A BAR AR
(] 5 T 0 4 » R S A AR R BT B AR AT IR Y IR B T S X & — o BE A K A
A, TR — R HE N B S| R AT

Bill Gates, the billionaire Microsoft chairman without a single earned university de-
gree,is by his success raising new doubts about the worth of the business world’s favorite
academic title:the MBA( Master of Business Administration).

The MBA ,a 20th-century product,always has berne the mark of lowly commerce and
greed on the tree-lined campuses ruled by purer disciplines such as philosophy and litera-
ture.

But even with the recession apparently cutting into the hiring of business school grad-
uates,about 79,000 people are expected to receive MBAs in 1993. This is nearly 16 times
the number of business graduates in 1960,a testimony to the widespread assumption that

the MBA is vital for young men and women who want to run companies some day.



“If you are going into the corporate world it is still a disadvantage not to have one,”
said Donald Morrison, professor of marketing and management science. “But in the last five
years or so,when someone says, ‘Should I attempt to get an MBA, ’the answer a lot more
is: It depends. ”

The success of Bill Gates and other non-MBAs, such as the late Sam Walton of Wal-
Mart Stores Inc. , has helped inspire self-conscious debates on business school campuses
over the worth of a business degree and whether management skills can be taught.

The Harvard Business Review printed a lively, fictional exchange of letters to drama-
tize complaints about business degree holders.

The article called MBA hires“extremely disappointing”and said“MBAs want to move
up too fast, they don’t understand politics and people, and they aren’t able to function as
part of a team until their third year. But by then, they’re out looking for other jobs. ”

The problem, most participants in the debate acknowledge, is that the MBA has
acquired an aura (J63) of future riches and power far beyond its actual importance and
usefulness.

Enrollment in business schools exploded in the 1970s and 1980s and created the as-
sumption that no one who pursued a business career could do without one. The growth was
fueled by a backlash (Jg ") against the anti-business values of the 1960s and by the
women’s movement.

Business people who have hired or worked with MBAs say those with the degrees of-
ten know how to analyze systems but are not so skillful at motivating people. “They don’t
get a lot of grounding in the people side of the business,”said James Shaffer, vice-president

and principal of the Towers Perrin management consulting firm.

Question: From the passage we know that most MBAs
A. can climb the corporate ladder fairly quickly
B. cherish unrealistic expectations about their future
C. quit their jobs once they are familiar with their workmates

D. receive salaries that do not match their professional training

[54) AR P8 can RFFXHFEH LK P want to;f BRAU 5 F L&+ “MBA want to
move up too fast”A8 &, B $ AN TH A ik B #9483, B F ¥ cherish & 4 “iRA (F #)”;C
FARBELCERE—HRITHFHACAEARMN—EFFAFRETHAR”, once F &5
EHFARELEL AR IETA B, MBA 18 8R4 they are familiar with their workmates 3
£ % %,78,C H P4 be familiar with workmates R % F /& X # # be able to function as part
of a team, D F A4 P ABEH 69 FHA 2 FHRARAK R G RHR

[(#%] B
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The fridge is considered a necessity. It has been so since the 1960s when packaged food
first appeared with the label:“store in the refrigerator. ”

In my fridgeless fifties childhood,I was fed well and healthily. The milkman came dai-
ly,the grocer,the butcher,the baker,and the ice-cream man delivered two or three times a
week. The Sunday meat would last until Wednesday and surplus bread and milk became all
kinds of cakes. Nothing was wasted, and we were never troubled by rotten food. Thirty
years on food deliveries have ceased, fresh vegetables are almost unobtainable in the
country.

The invention of the fridge contributed comparatively little to the art of food preserva-
tion. A vast way of well-tried techniques already existed—natural cooling,drying, smoking,
salting,sugaring, bottling. . .

What refrigeration did promote was marketing—marketing hardware and electricity,
marketing soft drinks, marketing dead bodies of animals around the globe in search of a
good price.

Consequently, most of the world’s fridges are to be found, not in the tropics where they
might prove useful,but in the wealthy countries with mild temperatures where they are cli-
matically almost unnecessary. Every winter, millions of fridges hum away continuously,and
at vast expense, busily maintaining an artificially-cooled space inside an artificially-heated
house— while outside,nature provides the desired temperature free of charge.

The fridge’s effect upon the environment has been evident, while its contribution to
human happiness has been insignificant. If you don’t believe me, try it yourself,invest in a
food cabinet and turn off your fridge next winter. You may miss the hamburgers, but at

least you'll get rid of that terrible hum.

Question; What is the author’s overall attitude toward fridges?
A. Neutral B. Critical C. Objective D. Compromising
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