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1.1 BEEES

B EEREFRBRESE, WREAERIE, Bk E
RYBEA N, R SCREARE LKA, wT LA LA B+ LA Bk A
o P SRR S & BHR R BB UERTR,

B — M TR 4R, (B AT RESR 5, JUH R U SC ik
RSO SR, B B AN S AR R A SCRE T

SR B FDUE BVE A FTRTR , B BE R A 42 SO — 1 LK
o M EH B, A AR R, N T RIEXA
ERUEAEG LTSS R ALK R, S BOE AR — R RS
AT ETFRETWREMENRERERE, XM THRZ
A E /] (topic sentence) , X FHHAIR T Bk N B H A1) 1 #F I 58
ERIT M EHTAGR G BUEIE, NE E BT RN AT A5G
FEAX A B ik, I IX 26 4] F B R Z R 38§ A) (supporting sen-
tences) o RYEGL I, 763 1E AT 3C DU SORX KRB, &
) + R A BB E Bk AT DA BB BB BR ) 60% —T70% LA
Eo (BFY 1994:20)

HHEE % K Brooks (1979:218) R LR K IBREA:
“ A well-conceived and well-constructed paragraph is a unit, and often
this unity is indicated by a key sentence—what is called the topic sen-
tence. The topic sentence states the central thought, which the rest of
the paragraph develops. We can think of the topic sentences as a kind
of backbone, a spine, which supports the body of the paragraph and
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around which the rest of the structure is formed. ”
Wi F A SRR Z BB R RWTF .
FHEH

[x#1]  [xm2 EZGE [xrtge]  [Zwts)

Our Changing Lifestyle: Trends and Fads

These days lifestyles seem to change very fast. It is more than
just clothing and hairstyles that are in style one year and out of date
the next; it’s a whole way of living. One year people wear sunglasses
on top of their heads and wear jeans and boots; they drink white wine
and ear sushi at Japanese restaurants; for exercise they jog several mi-
les a day. However, the next year they notice that everything has
changed. Women wear long skirts; people drink expensive water from -
France and ear pasta at Italian restaurants; everyone seems to be exer-
cising at health clubs.

In the United States, even people can be “in” or “out”.
Like people in any country, Americans enjoy following the lives of
celebrities: movie stars, sports heroes, famous artists, politicians,
and the like. But Americans also pay a lot of attention to people who
have no special ability and have done nothing very special. In 1981,
for example, an unknown elderly woman appeared in a TV commer-
cial in which she looked at a very small hamburger and complained
loudly, * Where’s the beef?” These three words made her famous.
Suddenly she appeared in magazines and newspapers and on TV
shows. She was immediately popular. She was “in”. In 1987 and
exterminator in Dallas, Texas decided that he would be very happy if
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he could find more customers for his small business; he needed more
people to pay him to kill the insects and rats in their houses. He put
an unusual advertisement in a Dallas newspaper; He offered to pay
$ 1000 to the person who could find the biggest cockroach. This
strange offer made him suddenly famous. However, this kind of fame
does not last long. Such people are famous for a very short time.
They are fads.

What causes such fads to come and go? And why do so many
people follow them? Although clothing designers and manufacturers in-
fluence fads in fashion because they want to make a profit, this desire
for money doesn’t explain fads in other areas, such as language. For
example, why have teenagers in the past twenty-five years used—at
different times—the slang words groovy, or awesome, in conversation
instead of simply saying wonderful? According to Jack Santino, an ex-
pert in popular culture, people who follow fads are not irrational ; they
simply want to be part of something new and creative, and they feel
good when they are part of an “in-group”. Fads are not unique to the
United States. Dr. Santino believes that fads are common in any coun-
try that has a strong consumer economy, e. g., Britain, Japan, and
Germany. However, in the United States there is an additional reason
for fads: Most Americans seem to feel that something is wrong if there
isn’t frequent change in their lives.

An exciting trend began in Europe in the mid-1990s: the
cultural borders between countries began to break down. Travel-
ers from other parts of the world noticed that “Eurokids” from Lisbon
to Stockholm, from London to Athens, seemed to be very similar to
each other. All followed the same fads in fashion, music and food.
These Eurokids had the same lifestyles and values. For example, they
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were worried about the environment, concerned more about rain for-
ests than clothes. Some of the Eurokids’ fads will certainly disappear
and others will come along, but it will be interesting to see if the trend
continues and becomes a true part of European culture.

(€21 HEERFIECE M) ))

bR SCE R A Bk, Kb = ARk ARG £, HARE

BE OB BURNA AL FALE S £ A B ek, g
—B:
FHH]:  These days lifestyles seem to change fast.
XF§A] 1 It is more than just clothing and hairstyle that are in
style one year and out of date the next; it's a whole
way of living.
X +§H]2  One year people wear sunglasses on top of their heads
and wear jeans and boots; they drink white wine and
eat sushi at Japanese restaurants; for exercise they
jog several miles a day.
X F§%]3 However, the next year they notice that everything
has changed.
X +¥H]4  Women wear long skirts; people drink expensive wa-
ter from France and eat pasta at Italian restaurants;
everyone seems to be exercising at health clubs.
DA~ SCHF AN R 77 T R LB R R R 1), N TR AR T —
TELEYE TR + LRFRIEE

ALK B, 7E45 B iR A 45 2 4] ( concluding sentence) ,
B, BEBEN R, RIE SO BA, SR Y BT
R, AR EEIS T~ BEER. WA EITERTT
A FERER
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X 4n: Our Changing Lifestyle: Trends and Fads U & {58 Bk .
F @ 4): In the United States, even people can be “in” or

45 H] . Such people are famous for a very short time. They are
fads.
ERA RS B A LA AR (B RE R — 38, Be 5 T F—

Bt 7% . What causes such fads to come and go7 ...

.

(1) Good manners are important in all countries, but ways of
expressing good manners are different from country to
country. Americans eat with knives and forks; Japanese eat
with chopsticks. Americans say “Hi” when they meet; Japanese
bow. Many American men open doors for women; Japanese men
do not. On the surface, it appears that good manners in America
are not good manners in Japan, and in a way this is true. But in
any country, the only manners that are important are those invol-
ving one person’s behavior towards another person. In all coun-
tries it is good manners to behave considerately toward oth-
ers and bad manners not to. It is only the way of bebaving
politely that differs from country to country.  ( Robert G.
Bander: From Sentence to Paragraph)



(2) Synonyms, words that have the same basic meaning, do not
always have the same emotional meaning. For example, the
word “stingy” and “frugal” both mean “careful with money”.
However, to call a person stingy is an insult, while the word fru-
gal has a much more positive connotation. Similarly, a person
wants to be “slender” but not “skinny”, and “aggressive” but
not “pushy”. Therefore, you should be careful in choosing
words because many so-called synonyms are not synonymous
at all.

(3) Nutritional deficiency is a major problem of elderly Americans.
One-half to one-third of health problems of the elderly are be-
lieved to be related to nutrition. Assuming financial ability to
provide nutritious meals, many elderly have inadequate diets be-
cause transportation is unavailable or they are unable to make use
of it. They lack food shortage facilities. They have little access to
nutritional information or education. They lack motivation or the
energy require to prepare meals. Those who need special diets
may be unable to afford or to prepare the correct foods. Rising
food prices too often erode the ability of those on fixed incomes to
maintain even past standards of nutrition and food intake. The
elderly who live alone are less likely to provide het, nutri-
tious meals for themselves.

T NEHE RN E ERF X BTS2 1) 5 B 58 4 2
WATBRIMASCE . A OB BEE SR, S E
HFAIT LA R . R, — N BRIE S ERE TR —S 5
/WY HI3CE (a well-developed paragraph is “a composition in minia-
ture” or good paragraphs are really good essays writ small) , i1 F &
JFr7s
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R,

1.2.1 FRANHEE
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(4)

A FEENTERE

Americans make no distinction in greeting friends, acquaint-
ances, elders, or superiors. When Americans see close
friends, casual acquaintances, teachers, or even someone they
know only by sight, they are likely to say “Hi” in all cases. This
does not mean that they have no more regard for friends than for
casual acquaintances. It only means that “Hi” serves as a greet-

ing for both. (Robert G. Bander: From Sentence to Paragraph)
B BB T T, B b G X P BV 54 R B

TAEE i E BV I B4, [ BUK — 2R A, WA B T
P AR R, X F 3R F S, R LA E R T 46 i B
EEFREE W AR, WREDHERE.

(5)

B. E£8AITEE

School children used to know the story of how Abraham Lincoln
walked five miles to return a penny he’d overcharged a customer.
It’s the kind of story we think of as myth. But in the case of Lin-
coln, the story is true...unlike the story of George Washington
and the cherry tree. Washington’s first biographer invented the
tale of little George saying to his father, “I cannot tell a lie. I
did it with my ax. ” What is important in both stories, how-
ever, is that honesty was seen as an important part of the
American character. ( Stacia Robbins: Honesty: Is It Going
Out of Style?)
BRFEMREAGCIER, =X AT E 5 F R 8L, XF

BESHE R RETERE PSR S, R AR T L, R
BJa—m B EE TR A 28, Bk, REM B aEEk
HEEE T HRAMER
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(6) Californians and New Englanders are both American. They speak
the same language and abide by the same federal laws. But they
are very different in their ways of life. Mobility—both physi-
cal and psychological—has made a great impression on the cul-
ture of Californians; lack of mobility is the mark of the customs
and morality of New Englanders. ( Robert G. Bander; From Sen-
tence to Paragraph)
EXICIPARECBTE ST IRPONETUE 27/ E € SUE X7/ K]

AT FLE ( comparison ) BUX LE (contrast) o X R BE 8 % ot

B ROERIR R E B R 1R A TR B B A I8

s RIG RITISIE, Brp FRA BA K FR Fed AR, A

B, Fria+8 Y Californians F1 New Englanders BJMR R Z AL, SR )G H

BERA), 5P AR Z AL i SCE R E A& 7E Californians

#1 New Englanders iR [6]Z4b F .

D. Fa& FRA)

i Our Changing Lifestyle: Trends and Fads LERSE =, th
SR — BB B R LAIRCA B F) AR 55 e k[ S R A Bt
EALMRE SR A OB LR, XE T 7 38
RIS BB . AR B AR E ), RAFAHE
b =R 5 A& SR E S ] A, T HRIMBRE /).
1.2.2 FHEANEE

—MFR ERAN TREGHEREXEER, A U0 S
i, BRE A BEYE , UANREE T RS ST H Tbr ; BRE BARET 5,
ARE TR — DR F- AN S BAE LT R4

F & (topic ) + ET B ( controlling idea)

TR (6] 33 R X A B DT A 7 T T & T A AR
HNEREEN X — T EEE, D - FR/FERBMHEM, ti
R, W —F8, M TEEAR, 2 AR BEHE-E, Flin.
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