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One of the problems facing young people today is that they have few
guidelines on which to base their choice of career. This is because they

have no previous practical experience (1) of employment. It is not un-

common for university students in their final year (2) to attempt to enter

a certain field of occupation, only to discover (3) that they are not suit-

ably qualified. They are then forced to take the first fairly reasonable
* 3 *



job (4) that comes along, without really thinking about the long-term
prospects.

To a great degree, this can be avoided if you take logical
steps (5) to plan your career and spend time analyzing the employ-
ment market with regard to your own ability and interests (6). The
best way to start is to compile a personal profile (7). This should
list everything about you which may be of interest to a prospective
employer, including qualifications (8) and hobbies and outside in-

terests.
When you have gathered enough information (9). the next step

is to match your personal ability, interest and qualifications with the
demands (10) of various jobs and careers. At this stage, you should
also be thinking about whether or not a particular job (11) needs to
be backed up by a specialized course of study, such as foreign lan-
guage learning or computer studies (12).

By a process of elimination, you can normally plan a sensible
career path (13). Even if you have a burning ambition (14) to join
a particular field, you should still go through systematic process. It
could save you from wasting time (15) by making a false start to
your working life. There is nothing wrong with dreaming of becom-

ing (16), for example, a dress designer, or a novelist. But unless
you truly believe that you have the necessary artistic talent (17) and

ability, it would be pointless to pursue a career in this field.
Finally, it is important not to be disappointed (18) if you have

to compromise between what you would really like to do and what
you are capable of doing. The thing to remember, in whatever job
you do, is to do the job to the best (19) of your ability. No one
can, or will, expect anything more (20) of you.
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Welcome to this edition of “Human Nature” — a series of lec-
tures delivered by the local community college. Today, we’d like to
discuss another aspect of human relationship (1). We are all hu-

man, and one part of human nature is to try to “sum one another
up”. The first day in class, for example, we sum up (2) the teacher
and our classmates. The same is true with our first day in an office(3)
where we are most likely to sum up our boss or colleagues. We do
this in order to find out (4) two things. Firstly, to discover what
kind of people they are. and secondly, to find out if we might like
to know them better (5)..

There are two main ways in which we sum up other people,

that is, by looking and listening (6). If the person we are watching

sends messages through his behaviour and actions that we find an-
noying (7), our first impression of him will be as an annoying per-
son. We will, therefore. try to avoid or simply ignore (8) this kind
of person. If, on the other hand, we are pleased by what he says as
well as the way he speaks. behaves or acts (9), we will probably try
to become friendly with him.

Some people, however, seem afraid to show (10) the kind of
person they really are. They try their utmost to cover up (11) their
real personality and purposes so that we never know how they feel
about us and what they intend to do (12). Since we can not be sure
of their feelings or intentions (13), we are not sure how we feel

« 5 .




about them either.

When we get to know people, there are certain things that we tell
them automatically (14). For example, our name, address, telephone
number (15), our appearances, our leisure likes and music preferences,
the way we sit, stand or speak (16). But there will be things that we will
not share. As people spend more time together (17), they each encour-
age the other to share (18) and show more of themselves. In this way, a

relationship grows deeper and stronger (19) — provided, of course, that

we like what we see and what we hear (20)!
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Directions: Listen to the following passages and read the same pas-
sages with blanks in them. Fill in each of the blanks with the word or
words you hear from the recording.

L. The most noticeable trend among today’s media companies is
vertical integration. That’s an attempt to (1) of the
media business at once, each part helping the other. Besides

(2), Time Warner. for example, owns Home Box Of-
fice, Warner movies studios, (3) throughout the Unit-
ed States and CNN (4). The Japanese company Matsus-
hita owns MCA Records and Universal Studios and (3

« 7



broadcast production equipment.

To describe the  (6) of today’s media is also to talk
about acquisitions. The media are buying and selling each other
in__ (7) numbers and forming media groups to position
themselves in the marketplace to (8) their profits. In
1986, the first time a broadcast network had been sold, two net-
works were sold that year — ABC and NBC.

Media acquisitions have (9) since 1980 for two
reasons. The first is that most big corporations today are

- (10>, which means that their stock is traded on one of
the nation’s (11). This makes acquisitions relatively
easy.

A media company that wants to buy a (12) owned
company can buy that company’s stock when the stock

(13). The open availability of stock in these companies
means that anybody with enough money can invest in the Ameri-
can __ (14)., which is exactly how Rupert Murdoch joined
the media business.

The second reason for the increase in (15) is that
beginning in 1980, the Federal Communications Commission
gradually _ _ (16) the broadcast media. Before 1980, for
example. the FCC allowed one company to own only

_ (7)), five AM radio stations, and five FM radio sta-
tions; companies also were required to _ (18) a station
for three years before the station could be sold. The Post-1980
FCC (19) and raised the number of broadcast holdings
allowed for one owner. This trend of (20) is continu-
ing throughout the 1990s, as changing technology expands the
market for media products.

. Americans usually consider themselves a friendly people. Their
. 8 L]



