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Introduction

The methods of communicating information in today’s society are extremely diverse. Broadcast-
ing and print media organizations have created a broad-based information network, while
letters, the telephone and word of mouth form a very personal one.

The business cards shown here are also an important form of information exchange between
individuals. The majority of business cards, however, are received as a matter of courtesy,
glanced over and usually ignored until needed later for reference. This may reflect the scarcity
of impression-making cards or the act of exchanging cards has become so commonplace that
the card itself is overlooked.

It is said that business cards are a substitute for greetings. Unlike the ephemeral spoken word,
they are tangible greetings. While business cards lack the intimacy of a letter and are too small
to display, they are disposable data that is not so readily thrown away. In short, business cards
have both a public and private function.

When we study this 50X 90mm piece of paper, we see that because of its scale, the design is



subtly intricate. Through thoughtful use of format, size, color, typography and typeface,
logomark and illustration, the designer can express an endless variety of messages. Amoung
these, the self-image of the individual or corporation is primary and their sensibility alluded to.
Visual appeal and the ability to evoke emotion stems from scrutinizing the form and position of
every element. Content and image must create a single, harmonious statement. A successful
business card is not only a display of original design, but above all must fulfil its role as a
communication piece. Beneath the formality we should sense the individual.

Because impressions are formed in an instant, what makes a card distinct from just another
scrap of paper is a design philosophy that combines scrupulous attention to detail with a
creativity that expresses the business card’s unique modesty, integrity and charm.

We would like to express our gratitude to the many designers who have made their work

available for this publication.
THE EDITORIAL STAFF OF P-I-E BOOKS.



Editorial Notes

This book is a collection of
1200 business cards carefully
selected from 5000

cards representing a

wide variety of business
categories and graphic styles.
The editorial policy upon
which selection was determined
emphasized the visual
aspects of the design.
information about each piece
is indicated as follows:

CD: Creative Director
AD: Art Director
D: Designer

I Nustrator

P: Photographer
CW: Copywriter
A: Artist

T: Typographer
C: Calhigrapher
Cl: C.i.Designer
DF: Design Firm

8

AR







Grafik-Design - Konzeption - [Illustration
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STUDIO SIGN

Design

AD, D:Karl W.Henschel
I:H.Jung

DF:Studio Sign
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A Ferguson
Managing Director

S FERGUSON PTY LTD.
r Printing
AD, D:Dennis Veal

I22490T7Y1

MICHAEL KENNEDY ASSOCIATES
Graphic Design

AD, D:Michael Kennedy
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ROSSO LIMITED.

Import Clothes Retail

AD:Kotaro Suzuki

D:Shigeaki Hatakeyama
DF:Quarter Graphics o
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INSIGHTFUL POWER OF
DBSERVATION OF SPECIALIST

FABULOUS PRODUCTION
FOR TRANSWITTING
THE EMOTION
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3. % el ATRIUM AOYAMAZD, 7-4-2, MINAMI-AOYAMA,
S B )

FI07 SRR WILIT-4-27 M) D 112D MINATO-KU, TOKYO, JAPAN
TEL 03(406)0731 (ft) FAX 03(406)0738 PHONE : 03-406-0731

D:Masakazu Tagawa

HASSELLAHCHJTECTS

DAVID C HASSELL

REGIONAL DIRECTOR

HASSELL PLANNING CONSULTANTS PTY L1D

STEPHEN HOLMES BA Grad Dip TP MRAPI

DIRECTOR

70 HINDMARSH SQUARE

DF:Emery Vincent Associates
ADELAIDE 5000

SOUTH AUSTRALIA

FACSIMILE 08 223 4989 o F YIS~
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HASSELL GROUP
Planning Consultants
DF:Emery Vincent Associates

TELEPHONE 08 224 05
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MARKS

COMMUNICATIONS INC

Harry Marks

5550 Wilshire Blvd. #306, Los Angeles
California 90036 213-937-3464

| 1A-ACR®

RECHIER-IETHE
INTERNATIONAL

UE UNIVERSITY MICHEL LORD

DIRECTEUR ASSOCIE

READ AND ASSOCIATES §
312 NORTH WILLARD AV
SAN FRANCISCO CALIFORNIA
94118 12850388 ]

ERIC READ

DESIGN FOR COMMUNICATIONS
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Weisz Yang Dunkelberger Inc.

David Dunkelberger <

61 Wilton Road executive vice president
Westport CT 06880
203 - 227 - 2627

Fax 203 - 454 - 1848







