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.
What is Tourism?

When we think of tourism; we think primarily of people who are
visiting a particular place for sightseeing, visiting friends and relatives,
taking a vacation, and having a good time.  They may spend their
leisure time engaging in various sports, sunbathing, talking, singing,
taking rides, touring, reading, or simply enjoying the environment. If
we consider the subject further, we may include in our definition of
tourism people who are participating in a convention, a business
conference, or some other kind of business or professional activity, as
well as those who are taking a study tour under an expert guide or
doing some kind of scientific research or study.

These visitors use all forms of transportation, from hiking in a
wilderness park to flying in a jet to an exciting city. Transportation can
include taking a chairlift up a Colorado mountainside or standing at the
rail of a cruise ship looking across the blue Caribbean. Whether people
travel by one of these means or by car, motorcoach, camper, train,
taxi, motorbike, or bicycle, they are taking a trip and thus are
engaging in tourism.

Any attempt to define tourism and to describe its scope fully must
consider the various groups that participate in and are affected by this
industry.  Their perspectives are vital to the development of a compre-
hensive definition. Four different perspectives of tourism can be identi-
fied:

1. The tourist. The tourist seeks various psychic and physical experi-
ences and satisfactions. The nature of these will largely determine the
destinations chosen and the activities enjoyed.

2. The businesses providing tourist goods and services. Business peo-
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ple see tourism as an opportunity to make a profit by supplying the
goods and services that the tourist market demands.

3. The government of the host community or area. Politicians view
tourism as a wealth factor in the economy of their jurisdictions. Their
perspective is related to the incomes their citizens can earn from this
business. Politicians also consider the foreign exchange receipts from in-
ternational tourism as well as the tax receipts collected from tourist ex-
penditures, either directly or indirectly.

4. The host community. Local people usually see tourism as a cul-
tural and employment factor. Of importance to their group, for
example, is the effect of the interaction between large numbers of
international visitors and residents.  This effect may be beneficial or
harmful, or both.

Thus, surism may be defined as the sum of the phenomena and
relationships arising from the interaction of tourists, business suppliers,
host governments, and host communities in the process of attracting and
hosting these tourists and other visitors.

Tourism is a composite of activities, services, and industries that
delivers a travel experience: transportation, accommodations, eating and
drinking establishments, shops, entertainment, activity facilities, and
other hospitality services available for individuals or groups that are
traveling away from home. It encompasses all providers of visitor and
visitor-related services. Tourism is the entire world industry of travel,
hotels, transportation, and all other components, including promotion,
that serves the needs and wants of travelers. Finally, tourism is the sum
total of tourist expenditures within the borders of a nation or a political
subdivision or a transportation —~centered economic area of contiguous
states or nations. This economic concept also considers the income
multiplier of these tourist expenditures.

One has only to consider the multidimensional aspects of tourism
and its interactions with other activities to understand why it is difficult
to come up with a meaningful definition that will be universally accept
ed. Each of the many definitions that have arisen is aimed at fitting a
special situation and solving an immediate problem, and the lack of

2 © Travel and Touriem
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uniform definitions has hampered study of tourism as discipline. Devel-

opment of a field depends on (1) uniform definitions, (2) description,
(3) analysis, (4) predictions, and (5) control.

Modern tourism is a discipline that has only recently attracted the
attention of scholars from many fields. The majority of studies have
been conducted for special purposes and have used narrow operational
definitions to suit particular needs of researchers or government officials;
these studies have not encompassed a systems approach. Consequently
many definitions of “tourism” and “the tourist” are based on distance
traveled, the length of time spent, and the purpose of the trip. This
makes it difficult to gather statistical information that scholars can use to

develop a database,  describe the tourism phenomenon, and do
analyes. The problem is not trivial. It has been tackled by a number
of august bodies over the years, including the League of Nations,

the United Nations, the World Tourism Organization (WTQO), the
Organization for  Economic Cooperation and Development (OECD), the
National Tourism Resources Review Commission, and the U.S. Senate’ s
National Tourism Policy Study.

#h > World Tourism Organization

The International Conference of Travel and Tourism Statistics con-
vened by the World Tourism Organization (WTO) in Ottawa, Canada,
in 1991 reviewed, updated, and expanded on the work of earlier
international groups. The Ottawa Conference made some fundamental
recommendations of definitions of tourism, travelers and tourists. The
United Nations Statistical Commission adopted WTO’  recommendations
on tourism statistics on March 4, 1993.

o8 - Tourism

WTO has taken the concept of tourism beyond a stereotypical im-
age of “holiday-making.” The officially accepted definition is: “Tourism
comprises the activities of persons traveling to and staying in places
outside their usual environment for not more than one consecutive year

for leisure, business and other purposes.” The term usual envi-ronment

#akEgn O 3
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is intended to exclude trips within the area of usual residence and
frequent and regular trips between the domicile and the workplace and

other community trips of a routine character.

1. International tourism:

a. Inbound tourism: visits to a country by nonresidents.

b. Outbound tourism: visits by residents of a country to another
country.

2. Internal tourism. visits by residents of a country to their own country.

3. Domestic tourism: internal tourism plus inbound tourism( the tourism
market of accommodation facilities and attractions within a country).

4. National tourism:  Internal tourism plus outbound tourism (the
resident tourism market for travel agents and airlines).

@i, » Traveler Terminology for International Tourism

Underlying the foregoing conceptualization of tourism is the overall
concept of #aveler, defined as “any person on a trip between two or
more countries or between two or more localities within his/her country
of usual residence.” All types of travelers engaged in tourism are de-
scribed as usitors, a term that constitutes the basic concept of the
entire system of tourism statistics. Visitors are persons who travel to a
country other than the one in which they generally reside for a period
not exceeding 12 months, whose main purpose is other than the
exercise of an activity remunerated from within the place visited. Visitors
are subdivided into two categories:

1. Same-day visitors: visitors who do not spend the night in a
collective or private accommodation in the country visited: for example,
a cruise ship passenger spending four hours in a port.

2. Tourists:  visitors who stay in the country visited for at least one
night: for example, a visitor on a two-week vacation.

There are many purposes for a visit, notably pleasure, business,
and other purposes, such as family reasons, health, and transit.

(1,244 words)
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ry Words and Expressions

chairlift /'t[ealift n.

camper /'kempa/ n.

motorbike /moutobaik/ n.

psychic / 'saikik / a

jurisdiction / d3ueri‘diksfon / n.
composite /‘kompazit/ n.

encompass /in'kampas/ v.

subdivision / 'sabdi,vizon/ n.

contiguous /kon'tigjuas / a.

multidimensional /,maltidi'menfonl/a.

hamper /‘hempa/ v.

trivial /'trivia/ a.

august /d:'gast / a.

convene /kan'viin / v.
stereotypical /,steridu'tipikal/ a.

consecutive / kon'sekjutiv / a.

domicile / 'domisail / n.

workplace /'wakpleis / n.

an apparatus which carries people up and down steep
slopes in chairs that hang from a moving wire H &4 ;
SHYH

a motor vehicle big enough to live in when on

holiday, usu. having cooking equipment and beds in
the back part BFE %

a motorcycle EEIEHE

of the mind as opposed to the body & |-

the right to use the power of an official body, esp.
in order to make decisions on questions of law
R REA, # A

something made up of different parts or materials
REW,. &89

to include or be concerned with (a wide

range of activities, subjects, ideas) & , U ;¥ K
the act of dividing something that has already been
divided, or the parts that result from doing this
B, M5

(to, with) touching, next (to); having a shared borde
(ER)EBE R, RIEK; RN

EZ: 10y

to cause difficulty in movement or activity
B, B 8 A

of little worth or importance BB &), B4 # {8 /Y

lit noble and grand B ™K ;B HEK

to call (a group of people, committee) to meet
BHE(EW):;BEF&

as in an overly simple picture or opinion of person,
group, or thing ZEH ,IBEEKN

following in regular unbroken order

ESN,ERK

formal or law a person’s home; the place where a
person lives or is considered to live for official
purposes [3 ]/ 3, ER /& i, 4L

the room or building in which workers perform their

work THEZFAr; T ;%6
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inbound /‘inbaund / a. AmE incoming; inward bound i 3
outbound / ‘autbaund/ a. mowing sway from the speaker or the starting
point S i i, BT R B9
underlie / Anda lai / v. to be a hidden meaning or cause of
ﬁz? ...... ZF ; szj ...... B3
foregoing / for'gouin/ a. & n. (the one) that has been mentioned

B E & (), RIR B8 ()

conceptualization /kon septjuslai'zeifan/ n. something that form a concept or concepts of

;&

remunerate /ri'mjuindreit / v. to reward; pay (someone) for work or trouble
(ERX) & BB M

transit / ‘trensit / n. the going or moving of people or goods

from one place to another &7 ;3 3%

z Notes to the Text

1. A3r#k @ 7ourism —Principles, Practices, Philosophies, {E# Robert W. Mc.
Intosh, Charles R. Goeldner, ). R. Brent. Ritchie,jJohn Wiley & Sons, Inc., 1995
FHR.
.a study tour: X BRI B K HAEMEERBE LK, IR A T % 3] ERABIFTE.
. expert guide: %\ 5,5 a tour guide who specializes in a certain field
. Colorado: ®ZFH & (EEML)
. Caribbean: fn#htkig (T M)
. a wealth factor in the economy of their jurisdictions: BT iREERE DT HRIBE
TRIALL At Ml « R0 S 5 AT R 1) 2 F e i b ) SR B 00 0 58 » IR i b A9 4R
AREHBRFNEEXBEANLHERNRBEHIRE.
7. employment factor. — &R, ek B8 h L AR EE Z MBIV &.
8. the income multiplier: 3k |5 FH i W W\ 1) e B R Y
9. the multidimensional aspects of tourism; X B #5Hk i b F1 H b A9 4T W MG E & B
WEER, WAL RS RIR O BUR VBT

10. a stereotypical image: X hkiFpILiIZE—FMEM AT, BB IR “ R 1)
Ao e P 1 R AR 7 R

11. World Tourism Organization. i FiR#HFHLR

12. Ottawa: K% (INEXEH)
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83 1. Comprehension

Answer the following questions according to the text you have just

read.

1. How do most people think of tourism?

2. What are the four perspectives that should be considered when
defining tourism?

3. Why s it difficult to come up with a universally accepted defini—
tion of tourism?

4. What is the World Tourism Organization’s definition of tourism?

5. According to the World Tourism Organization, what are visitors?
How many categories are visitors subdivided into?

& l. Vocabulary

1. Use the words and phrases from the text to replace the italicized
part in each of the following sentences.

1. Psychologists have contended that most of the mental damage to a
child is done in the first five years.

2. Because of the sudden earthquake, the President called to meet the
Cabinet to discuss what measures should be taken.

3. | hope your new books get favorite judgements.

4. The study includes social, political, and economic aspects of the
situ-ation.

5. Much of our knowledge, and as a result, much of our
appreciation of his work is based on one biography.

6. Rows of dull same houses come into sight immediately after you
get out of the coach station.

7. We have maps of the area where we hope to do some rambling.

8. For three years successively, workers had accepted these lower wages.

9. There should be a lot more working close together between the so-
cial services and local doctors.

10. Why do you get angry over such unimportant matters?
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