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1. News conference

R

AEERGRLA T BEHRET RS
B, FHRRITR. BRI
YR FRT ENRABGT R,

(1) Communicating with the press S5 [&]5%
R ERE

Advertising agency [\ 5]

Dear Mr Cheng,

We have seen some of your locally-pro-
duced commercials and were impressed with
their quality. We are planning a series of pro-
motion to announce our new product and we
are interested in your agency.

We want to produce a 30-second tlelvi-
sion spot for local stations. Please contact us
as soon as possible so that we could discuss
how you would propose to handle our ac-

.« 3.



B Special English for Public Relations

count.
Yours sincerly,

Chen Jie
Public Relations Manager

B4
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B

Newspaper agency {3

Dear Miss Han
We are planning an Autumn Sale and we
would like to advertise in the Successful Daily.
Please send us your rate sheet as soon as
possible. If you have any special requirements
for the printing of artwork, please forward
IV
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those with the rate sheet.

Thank you for your cooperation.
Yours sincerely,

Man Jiang
Public Relations Manager
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(2) New Conference’s Plan ¥R #HSHIAE
RIEF
Main Point X HI R EX
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The Choice of news mediums RN EHF
a) EAHER
b) B KM BUEE

Inviting Guest i E=EHR

a) g (£X)

b) MXBM (BUF. FP. BN, &
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c) WRKiH
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2. Special Action & Interview
Case BRI ZHE R LV
EEN Ll

(1) Open touring XF9MFHEMR
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(2) Touring plant's interview case £ T~

X560

Greeting [a}#%

P=Public relations manager 4\ 3228

G =Guest & A S =Staff {5

P: Good morning, Mr.Biter. I'm in the lobby.
B, #kE. BREXT.

Conversation Jgnr
P: Nice day, isn'tit?
L] 8 .



